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Sparks 


State of the nation’s economy: 
Up 
Sree.—Operations last week were 
scheduled to rise 0.9 point to 98 
percent of industry capacity. That | 
rate, highest in three weeks, would 

yield 1,890,100 net tons. 
Emp.LoyMENT — Number of job 
holders in August jumped to 62,- 
367,000, greatest in U. 8. history. | 
That was one million above July | 
and 750,000 more than previous 





Holiday Trims 


Week’s Output 
To 142,631 


September’s Rate 
Is Holding High; 
692,000 Slated 


By Bernie Thomas 
Associate Editor 
AN INCREASINGLY tight man- 
+% power and materials situation 


U. C. Outlook Improving 
fter Sharp Price Drop 





| 
| 


record in July, 1948. Because of 
Korean war, Commerce Secre- 
tary said uptrend “will continue 


at an accelerated pace.” 
WHo-esaLe Prices—Bureau of La- | 
bor Statistics’ index rose 0.7 per-| 
cent in week ended Aug. 29 to 167.2 
percent of average. That was 9.3) 
percent above like 1949 week. 
Gasotine—Consumption rose 8.1 
percent in first half of year in a 
44-state area. Use averaged 99,001,- 
000 gallons daily, an increase or | 
7,948,000. 

Construction — August outlays 
rose to record $2,700,000,000, 3 per- 
cent above previous high in July. 

DepartMENT Stores—Sales in week | 
ended Aug. 26 were 15 percent 
above like 1949 week. 


* * * 


Down 

New Businesses — Incorporations 
in July totaled 7,225, a drop of 18.5 
percent from June, Dun & Brad- 
street reports. 

Gasotine Ovutput—Ratio of pro- 
duction to crude oil processed de-| 
clined to 42.5 percent in week end- 
ed Aug. 26, compared with 45.5 
percent in preceding week and 45.1 
percent in comparable week last 
year. 

Meat—July production totaled 
1,504,000,000 pounds, a drop of 6 
percent from June but 2 percent 
higher than July, 1949. 

Raw FreicHt—Loadings in week 
ended Aug. 26 amounted to 836,744 
cars, 1.7 percent fewer than in pre-| 
ceding week but 12 percent more 
than in corresponding week last 
year. 








* * * 


General 


Lasor TurNover—Voluntary quits 
in factories during July were twice 
as great as discharges and layoffs 
combined. Quit rate reached 19 per 
1,000 employes in July. Rate was 
less than one per 1,000 until mid- 
1940 and went above 60 late in the 
war. Moves to better-paying jobs 
is the cause. 












Top Cars 
New-car registrations for sev- 
en months: 






























|faces them, but U. S. auto plants 
hope to sustain production through 
|most of September at the same 
| relatively high level that prevailed 
in August—about 35,500 cars and 
trucks daily. 

The September goal is now 582,- 
000 cars and 110,000 trucks for a 
total of 692,000 vehicles, or 125,000 
fewer than were built during Aug- 
ust for the industry’s second best 
month in history. Most of the defi- 
cit in the current month’s potential 
is traceable to the fewer working 
days available. 

Observance of Labor day and 
the foregoing of any overtime ac- 
tivity in nearly all plants got the 
September program off to a slow 
start last week. During the four- 
day period, U. S. makers turned 
out 121,223 cars and 21,408 trucks 
for a total of 142,631 units, ac- 
cording to Automotive News’ es- 
timates. 


This was a slump of more than) 


35,000 vehicles from the previous 
week’s U. S. production of 150,699 


cars and 27,409 trucks for a re-| 


Four Makers Now Using 
Wage Escalator Plan 


vised accounting of 178,108 units. 
* . . 


OF had only to look at the 
“help wanted” ads in daily 
newspapers last week to discover 
that the auto industry’s labor sit- 
uation is growing tighter. 


Classified columns were filled 
with display calls for machine 
operators, metal pattern makers, 
machine repair men, electricians, 
process men, draftsmen and vari- 
ous other types of skilled help. 
Prior to the granting of wage 

hikes by most auto makers, it was 
said that much of the above listed 
employe pool was moving back and 
forth from plant to plant — the 
movement stemming from offers of 
higher wage rates, especially in 
the case of pattern makers. 


The labor situation is expected 
to get worse before it gets better. 
A good many skilled workers are 
being called for military service, 
while other potential employes re- 
sume college studies this month. 

* . * 
EANWHILE, the steel supply 
situation is assuming “more 

and more a pattern reminiscent of 
wartime,” according to Steel mag- 
azine. 

“Steel procurement problems,’ 
the publication said last week, “are 
increasing in intensity, with pro- 
ducers virtually out of the market 
on all products over the remain- 
der of the year. Consumers are 

(Continued on Page 82, Col. 1) 
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SIGNING A FIVE-YEAR AGREEMENT—John 





By Mac Gordon 

| Associate Editor 
HE RAPIDFIRE round of auto- 
motive wage increases passed 
its midway point last week with 
agreement between Ford and the 
/'UAW-CIO on a wholly new eco- 
nomic package. 

The dramatic Ford development, 





Credit Regulation 
May Take Effect 
On Wednesday 


By William Ullman 
Washington Correspondent 
ASHINGTON.—President Tru- 
man is expected to affix his 
signature to the economic controls 
bill today (Sept. 11), paving the 
way for possible announcement of 
a new Regulation W Wednesday. 
The bill, which left the Capitol 
for the White House Sept. 1 prop- 
erly signed and engrossed, spent 
the past week batting around 
from agency to agency, for a 
checking by the federal bureaus 
which will have to do with its 
administration. 
It was due back in President 
(Continued on Page 80, Col. 1) 











S. 


Bugas, Ford industrial relations vice-presi- 
dent, pens his signature on the new UAW-CIO contract. Watching Bugas sign the accord 
are Walter P. Reuther, UAW president (seated center), and Ken Bannon, the union's national 
Ford director (seated right). 


coming on Labor day morn, estab- 
lished the General Motors-pioneered 
wage escalator as an auto industry 
“trend.” Economic sections of 
Ford’s new five-year contract are 
modeled after the GM plan, which 
last month was also adopted by 
Packard and last week by Kaiser- 
Frazer. 

E. R. Breech, Ford executive 
vice-president, joined Chrysler and 
GM in ruling out immediate price 
rises in order to pass along Ford's 
eight - cent - an - hour raise. 
Breech had this comment: 


“In the long run, wage increases 


can be financed only out of in-| 


creased production. It is clear that 
increases in wages in excess of ac- 


tual gains in productivity must be} 


reflected ultimately in price in- 
creases if the company is to main- 
tain a sound economic position.” 
+ * * 

FroRD was the third auto maker 

voluntarily to give its employes 
wage increases in line with higher 
costs of living since contracts last 
were negotiated. 


In a departure from the Chrys-| 
ler and Hudson decisions to award | 


straight wage rises, however, Ford 
junked its entire economic setup 
(Continued on Page 78, Col. 1) 
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OTH new-car 


Car 


and new-truck 
sales soared to alltime records | 


‘War Increases 


Are Wiped Out 


End of Uncertainty 
Over Credit Curbs 
May Help Market 


By Bob Gordon 
Associate Editor 


N IMPROVEMENT in demand 

and steady prices are looked 
for by used-car dealers in several 
areas as the fall market gets under 
way. 

Dealers generally agree that 
prices have slipped back to “just 
a shade above” the pre-Korean 
war level of about two months 
ago, 

Automotive News’ index of used- 
car prices confirms this report. This 
week’s overall average showed a 
drop of $46 from the previous 
week’s figure. However, the cur- 
rent average of $1,020 is $20 above 
the average in mid-July. 


(Sam Goodman, manager of the 
Aptco Auto Auction, Detroit, said 
that prices at last Wednesday's 
sale, Sept. 6, were “down about 
$25." He mentioned, however, that 
most of the dealers at the auction 
expected prices to rise again in 
|about two weeks.) 


* * 7 


EPORTS from all over the coun- 

try indicate that used-car sales 
were slow in August, particularly 
the last two weeks in the month. 

A few areas reported sales 
steady, but the majority said that 
scare buying had completely sub- 
sided, to be replaced by a scarc- 
ity of customers and a plethora 
of high-priced merchandise. 


There were indications, however, 
that volume started-to pick up after 
Labor day. Several Detroit dealers 
noted that there were “more look- 
|ers and customers” last week than 
(Continued on Page 75, Col. 3) 





Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 


178,108 


142,631 





Last Prev. 1949 
Week Week Week 


For complete production totals 
by makes, see table, page 82. 








and Truck Sales Smash Aliitee Mecands ; 


when 583,937 new cars were reg- | 1948, when 100,614 were registered. |automobiles than were sold<in all 


istered. 
Prior to June, the 514,478 new 


The unprecedented sales marks | 
hung up in July moved new-car | 1950. 






























1950 Pos. Make 1949 Pos. 
1—795,020 Chev. 540,542— 1 
2—674,565 Ford 418,804— 2 
3—299,497 Buick 212,578— 4 
4—248,830 Pontiac 171,298— 5 
5—219,879 Plym. 278,698— 3 
6—209,422 Olds. 147,088— 6 
7—185,467 Mercury 93,720— 9 
8—171,206 Stude. 100,876— 8 
9—131,362 Dodge 133,346— 7 
10—109,350 Nash 78,361—11 
ll— 88,601 Hudson 89,479—10 
12— 65,579 Chrysler 69,704—12 
18— 49,370 DeSoto 55,624—14 
14— 47,848 Cadillac 47,266—I15 
15— 44,979 Packard 57,717—13 
16— 37,798 Kaiser $7,847—16 
17— 19,496 Lincoln 22,723—17 
18— 19,386 Willys 16,746—18 
19— 9,619 Frazer 12,527—19 
20— 3,958 Crosley 6,917—20 
21— 3,450 Austin 1,815—22 
22— 742 Ang.-Pref. 4,005—21 


Total All Makes 
3,439,863 2,610,098 
For further_getails see page 
8, today’s issue. 








in July, final registration figures 
revealed last week. New-car sales 
totaled 609,926 units, while new- 
truck sales amounted to 117,040 
units, due chiefly to the war scare. 

The new-car registrations total 
marked the first time in the in- 
dustry’s history that the 600,000 
sales mark had been reached. The 
highest previous monthly effort 
was reached in June of this year 





lears sold in May, 1941, represented | 
the industry’s high point. Until June 
of this year, new-car sales in a| 
single month had exceeded 500,000 | 
units only in May, 1941. 
* * - 

HE new-truck sales record es-| 

tablished in July displaced the| 
former standard of 108,168 new 
trucks sold in April, 1948, The only 
other month in which new-truck 
sales topped 100,000 was in May, 








sales for the first seven months 
of 1950 to 3,439,878, while new- 
truck sales for the same period 
were 627,468 units. 


In the first seven months of this 


year dealers have sold more new 


In This Issue 


Registrations, Prices ... 


-sseee- Page 68 
soos Page 64 
cocnec cee ae 


Used-Car Auctions ..... 
Service Highlights ..... 





but five of the full years preceding 


* * * 


i( NLY in the full years 1929, 
1937, 1941, 1948 and 1949 were 
|More new cars sold than ,iny the 
|first seven months of 1950. @ 
New-truck sales in the first seven 
months of this year have been 
jtopped only by the full years 1941, 
Soe, 1948 and 1949. 
The industry’s top new-truck 
| Sales year was 1948 when 1,035,- 
} (Continued on Page 81, Col, 3) 
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Despite Domestic Sales Record .. . 


Car, Truck Exports 


Decline in 


DETROIT. Although domestic 
new-car and truck sales smashed 


alltime monthly records in July, 
export shipments declined from 
June totals. 

The Automobile Manufacturers 


Assn. reports export of 26,739 new | 


vehicles in July, compared to 33,083 
in June. Shipments abroad during 
July of last year amounted to 21,470 
units. 

Included in July sales to for- 
eign markets were 13,998 cars, 
below the previous month’s figure 
of 17,753 but above the 11,509 
total for the comparable month 
@ year ago. 

A total of 12,635 trucks went 
abroad in July. The total the month 
before was 15,096 and in July of 
last year, 9,921. 

Bus shipments out of the U.S. 
declined from June’s 234 to 106 in 
July, but the latter sum was far 
above the 40 of July, 1949. 

For the first seven months of 
this year, U.S. makers 
161,609 vehicles. There were 185,590 


Olds Estate Put 
At $5 Million; 
Widow Also Dies 


LANSING.—One week after the 


death of her famous husband, Mrs. | 


Ransom E, Olds also died. The 84- 
year-old widow had fractured a hip 
in a fall a few hours after the 
burial of Mr. Olds and was under- 
going surgery at the Edward W. 
Sparrow hospital here. 

Ill for many years, she had at- 
tended Mr. Olds’ funeral at the 
Estes-Leadley chapel and the bur- 
ial at the family mausoleum at 
Mt. Hope cemetery. 

Mr. Olds left an estate of ap- 
proximately $5,000,000. A _ philan- 
thropist, he had disposed of most 
of his estimated $60,000,000 fortune 
during his lifetime. The greater 
part of 
family about 20 years ago. 

Last of the automotive pioneers, 
Olds gave his name to one auto- 
mobile company and his initials 
Reo—to another. 


The Boss Talks 


Hoffman Studebaker 


Marks 30th Year 


LOS ANGELES.—Paul Hoffman, 
Economic Cooperation Administra- 
tion chief, attended a party mark- 
ing the anniversary of the Stude- 
baker dealership he opened here 
30 years ago. 

For the past 25 years the Paul 
G. Hoffman Co. has been run by 
Earl Carpenter and Wallace Aus- 
tin, who took over the managership 
when Hoffman became president of 
Studebaker. 

In his speech to the dealership, 
Hoffman complimented his com- 
pany on the goodwill and service 
it has built up over the years. 

Stating that some automobile 
men believe a fast operation is a 


exported | 


it was distributed to his 


Month 


|}units sold in other countries during 
ithe January-July period of 1949. 

The breakdown of the seven 
months’ totals follows, with 1949 
figures in parentheses: Cars, 81,- 
823 (98,431); trucks, 79,264 (86,- 
682); buses, 522 (477). 

The AMA also reported that 
2,749 U.S. vehicles were exported 
from the U.S. to Canada in the 
first seven months of 1950. This 
total included 1,573 cars, 1,166 
trucks and 10 buses. 

Assembly plants 





in Canada 


country from January through July 
of this year. 
cars and 5,386 trucks. 

The Department of Commerce 
revealed that the U.S. 
7,325 new cars and 134 used cars 
in the first half of 1950. Twenty- 
seven new trucks also were im- 
ported. 

New-car imports included 6,227 
from the United Kingdom, 1,071 
from France, 11 from Canada, 10 
from Italy, three from Germany, 
two from Mexico and one from 
Sweden. 

Sixteen of the new trucks brought 
jinto the U.S. came from Canada 
and the remaining 11 from the 
| United Kingdom. 


|the used cars imported with 58. 
Of the rest, 34 were Canadian, 33 
British, two Italian and two Mexi- 
ean, and one each from Australia, 
Philippines 





|Belgium, Netherlands, 
j}and Hong Kong. 


‘Darrin to Speak 
‘To Auto Maniacs 


On Saturday 


| DETROIT.— Howard A. Darrin, 
designer of Kaiser-Frazer cars, will 
be guest of honor at the third an- 
nual convention of Auto Maniacs, 
which will be held Saturday (Sept. 
16) in the Barlum hotel here. 
Darrin will speak to the auto- 
hobby group about “A New Era for 
| the Light Car,” in which references 
will be made to the new Henry J, 





~lsaid Harold L. Mayer, founder and | 


executive secretary of the club. 

| Mayer also said the group will 

decide if it wants to keep its pres- 

ent name or to change it. 
Attendance at this meeting, said 

President F. W. Thompson, is ex- 


pected to top all previous meet-| 
Discussions, movies and ex- | 


|ings. 
|hibits have been arranged, 

Mayer pointed out that Auto Ma- 
|niacs now has 1,100 members and 


ithat the group hopes to double its | 


size by the end of 1951. 


Hardtop Called ‘Hit of the Year’ 


By Bernie Thomas 
Associate Editor 
ew dissenters can be found 
when it comes to tabbing the 
“hard-top” as the auto industry's 
stellar postwar designing achieve- 
ment. Retail demand for them has 


shipped 18,536 units out of their} 
Of these, 13,150 were | 


imported | 


France supplied the plurality of | 


° 


ail 


oss ita - 


WILLYS-OVERLAND BRINGS OUT NEW STATION WAGON—This four-wheel-drive all- 
steel station wagon is the latest addition to the 1950 line, according to Lyman W. Slack, 
distribution vice-president. Wheelbase is 104'/, inches and overall length is 176'/4 inches. It 
has cargo space of 98 cubic feet with the rear seat removed, the company states. 





Four-Wheel-Drive Wagon 
Introduced by Willys 


gradeability of up to 15.4 percent 
over the previous model, the firm 
reports. The station wagon can 
negotiate grades of 66.73 percent 
in low gear, low range and 8.52 
percent in high gear, high range, 
it is said. The increase in grade- 
ability, Willys engineers said, is 
attributed to the Hurricane four- 
cylinder, F-head engine which is 
now standard equipment in the 


TOLEDO.—A 1950 four-wheel- | 
drive station wagon was introduced | 
last week by Willys-Overland, 

That model was not included in| 
the 1950 line unveiled last spring, 
|but strong demand for this type of 
car prompted the firm to begin out- | 
put, said Lyman W. Slack, distri-| 
bution vice-president. 


The new station wagon, which 


looks like the two-wheel-drive l r 
model, is designed primarily for | four-wheel drive station wagon. 


| travel in off-the-road areas and | The vehicle has a wheelbase of 
for driving through mud, snow, | 104% inches and an overall length 


sand and unimproved highways. |of 176% inches. Width is 71% 
The model has selective two or | inches. 
four-wheel drive. For highway use| While the vehicle has a_ short 


‘t can be driven in the conven-| wheelbase and short overall length, 
tional two-wheel drive with the|the station wagon is designed to 
four-wheel drive reserved for off- carry six passengers. With the rear 
the-road operation. |seat removed, it has 98 cubic feet 
It is powered by a high compres- of cargo space. 
| sion four-cylinder F-head Hurri-| The all-steel station wagon is 
cane engine, which develops 72 available in a variety of colors, in- 
| horsepower at 4,000 revolutions per | cluding the two-tone Chesapeake 
| minute, |and Potomac gray; the tricolor Tu- 
The new vehicle loaded to half- (nisian red, clear maple and ma- 
ton capacity has an _ increased | hogany brown; pine green metallic 
a ~~ |and also copper bronze metallic. 


Allison Leases Plant | The vehicle has a curb weight 


For Tank Transmission | °% 3799 Pounds and a gross ve- 
INDIANAPOLIS. — General Mo- | hicle weight of 4,250. Payload of 


tors’ Allison division has leased a ca cea “nage b 
lant at 2060 Northwestern Ave. | . a re eee 
oe for the production of a new | redesigned. The instruments are 
ae : |arranged in a cluster for easy visi- 
tank transmission. Owned by/pility and quick comprehension. 
Chrysler Corp., the plant contains |Controls are within easy reach of 
approximately 215,000 square feet|the driver. The ash tray has been 


of floor space. |relocated below the instrument 


Reconditioning of the plant will|cluster for access to both driver 
begin at once and machinery | 2d passenger. Passengers in the 
|rear seat are provided with trays 


moved in as soon as possible, Alli-| i cated at either side of the car. 


son’s Officials said. Production of | : 
\parts for the transmission, a hy-| Standard equipment on the four- 
draulically controlled torque - con _ | wheel-drive station wagon includes 


: dome lamp, two sun visors, dual 
|verter type, is expected to get|windshield wipers, oil bath air 
under way before the end of the|cleaner, dual horns and a wrap- 
year. |around rear bumper. 


| out to be the auto industry’s strong- 

est postwar sales stimulant at a 
time when they weren't even 

| needed. 


| it is estimated that more than 
400,000 have been built so far in 
1950. It is further estimated that 
hard-tops account for more than 
| 25 percent of the undelivered or- | Ajthough GM ‘ 
aa g plants and Chrys- | 
ders held by General Motors jler Corp. will continue to push| 


| dealers. |hard-top production, officials of 





smart operation, Hoffman said they | surpasse 2xpe ions ; , ‘ . ‘ 
p Y | surpassed the expectations of even| This year’s sales boom finds 12| those companies don’t think that 


are wrong because to build soundly 
a person must give value for value 
received, with extra service thrown 
in, 





REUNION IN LOS ANGELES—Paul G. Hoffman, center, American administrator of Euro-|troit Sales Executives club Sept. 18 | 
pean relief and board chairman of the Paul G. Hoffman Co., Studebaker dealership in Los| at the Hotel Fort Shelby. A dinner | 


the most optimistic. 
Only 10,431 hard-tops were 
built last year. Paced by Buick, 


¢ 


Angeles, talks over old times with Vice-President Wallace Austin, left, and President Earl 


R. Carpenter. Occasion was dinner meeting 
at Figueroa and Washington boulevard. 


to mark the firm's occupancy of new quarters |. 


makes of cars now offering hard- 
|tops, or versions of them: Chrys- 
|ler, Dodge, DeSoto, Buick, Cadillac, 
| Chevrolet, Oldsmobile, Pontiac, 
|Packard, and, to a degree, Ford,| 
|}Lincoln and Mercury. 

That Hudson, Nash and Stude- | 
baker will climb the hard-top band- | 
wagon in 1951 is considered a fore- | 
gone conclusion, Next year also} 
will probably see drastically} 
|changed styling on the Ford Crest- | 
liner, the Mercury Monterey and | 
Lincoln’s Lido and Cosmopolitan 
Capri, along with a different no- 
menclature, 


(Continued on Page 77, Col, 1) 





+ * * 


RIGINALLY intended and ac-| 
cepted by many dealers as pri- | 
marily luxury jobs, hard-tops turned 


Sales Chiefs Hear Allman 





DETROIT. Leslie C. Allman, | ‘ 
| vice-president of Fruehauf Trailer | so en meee - 
Co., will be the speaker at the 7 CONS 
Foc 


season’s first meeting of the De- 


}at 6:30 p. m. will precede the meet- 


ing. | was in the Wisconsin at Work building. 





oe _ U “ “game |Plymouth dealers in 


IC TIO 
sac AMS TWICE THE WV 


NASH GOES TO THE WISCONSIN STATE FAIR—The Airflyte construction moving mc 2! 
| drew thousands to the Nash exhibit at the Wisconsin state fair in Milwaukee. The exh it 






DETROIT.—Pushbutton selling i 
but an idle dream in the automo 
bile industry, according to Josepi 


| A, O'Malley, Chrysler division gen 


| 


eral sales manager. 

In a special message to Chrysler 
connectior 
with the forthcoming debut of thx 
new Chrysler television networi 
show, “Treasury Men in Action, 
O'Malley declared: 


“There is not now and never wil! 
be any such thing as pushbutton 
Selling in the automobile industry. 
No sales organization can allow it- 
self to be lulled into complacency 
by even the most powerful advertis- 
ing program or by occasional pe- 
riods of easy sales brought on by 
unusual but temporary’ circum- 
stances, 


“Over the long haul, success in 
any selling venture will go to those 
who have a superior product to sell, 
an honest faith in themselves and 
their product, and a constantly re- 
newed reservoir of public goodwill,” 
O'Malley continued. 


Commenting on Chrysler’s first 
venture into network television, 
O'Malley stated that the move is 
but one more step in maintaining 
a “sound, well-balanced and hard- 
hitting advertising program to back 
up the selling effort of the Chrys- 
ler dealers.” 

He pointed out that earlier this 
summer Chrysler had embarked on 
the most comprehensive newspaper 
advertising campaign in its _his- 
tory. 

“But with all the potency of our 
advertising program and all the 
modern advances in means of con- 
veying the advertising message, we 
must never forget that the sales- 


man is still the keystone of the 
successful enterprise,” O’Malley 
stated. 


DeSoto Unveiling 
New Body Plant 


DETROIT.—Newsmen have been 
invited to tour DeSoto’s new body 
plant here tomorrow (Sept. 12) by 
C. E. Bleicher, president of the 
Chrysler Corp. division. DeSoto 
heretofore has been getting its 
bodies from the Chrysler-Jefferson 
plant on the other side of the city. 

The new plant, on W. Warren 
Ave., is equipped for complete 
body-building operations, including 
framing, paneling, trimming and 
painting. Although current body 
output is small, the new plant has 
already enabled DeSoto to achieve 
nine hours of final assembly sev- 
eral days weekly. 





Auto Tire Production 
Seen Topping 1949 


AKRON.—U, S. passenger car 
tire production this year prob- 
ably will exceed the 1949 output 
by more than 10,000,000 units, 
believes James J. Newman, vice- 
president of B. F. Goodrich Co. 
Last year’s output totaled 65,- 
140,000 passenger car tires. 

Therefore, Newman said there 
will be enough tires available 
for all essential civilian uses. 
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AUTOMOTIVE NEWS, SEPTEMBER 11, 1950 


Sealers tell me 


By John O. Munn 


(The opinions expressed herein are those of Columnist 


Munn and are not 


“ran much for my used car?” | 
That is the question that is 
always with us. It is often more 
difficult to handle satisfactorily in 
unusual times than when compe- 
tition is keen. 


Rumors are floating about, not | 
all of them based upon fact, I am 
sure, that many dealers are losing 
the respect of the public by again 
taking advantage of the present 
shortage of cars, 

It might be more wise to defer 
appraisal of a used car until the 
new car is ready for delivery. It 
is difficult to predict just when 
a new car will be ready for de- 
livery, and used-car values are 
changing almost daily, 

Now, more than ever, it is neces- 
sary to take pains to sell each 
customer on the fairness of the 
used-car allowance. No dealer can 
afford to shortcut. You can’t af- 
ford to put a price on a used car 
way below the market, simply be- 
cause the customer is urging a 
new-car delivery. You can’t afford 
to take a _ take-it-or-leave-it atti- 
tude. Unless dealers take the trou- 
ble to explain the fairness of the 
used-car allowance, the customer 
will gripe to a lot of his friends, 
and that is worse for your business 
than if he made a direct com-| 
plaint. 





+ * * 

Explain in Detail 
Po who are trading in used 

ears are familiar with their 
market value. They see cars of the 
same model and make advertised 
in the local or nearby newspapers. 
In your used-car appraisal, start 
with that price. If your customer 
doesn’t happen to be familiar with 
the price show him the current 
quotation. Establish his confidence. 
These advertised prices, because 
they are used for leaders, are less 
than what the market normally 
brings, so they are fair to you. 

From then on explain in detail. 
You will make a friend instead of 
an enemy. Tell him you have to 
recondition his car to put it into 


Illinois Dealers 
Slate 8 Sessions 


On Management 


CHICAGO.—Eight district meet- 
ings on dealer management, with 
J. B. Van Tassel as speaker, will 
be sponsored by the Illinois Auto- 
motive Trade Assn. Beginning Sept. 
13 in Jacksonville, the final meet- 
ing will be held Oct. 5 in either 
Marion or Herrin. 

Van Tassel, an authority on deal- 
er management problems and meth- 
ods, writes weekly on this subject 
in Automotive News. 


There is no charge to attend the 
meetings, which will be held Sept. 
13 in Jacksonville at the Dunlap 
hotel; Sept. 14, Galesburg, Gales- | 
burg Club; Sept. 25, Aurora, Leland | 
hotel; Sept. 27, Streator, Union hall; 
Sept. 28, Sterling, Coliseum bud | 
ing; Oct. 3, Urbana, Urbana-Lin- | 
coln hotel; Oct. 4, Vandalia, place | 
to be announced, and Oct. 5, in| j 
either Marion or Herrin. All the 
meetings will begin at 8 p.m. 
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saleable 
price at which like ones are being 
offered. Then go out with an ap- 
sheet and determine the 
actual cost of putting the car in 
saleable condition. 

Remember, you are making 
your normal profits on the parts 
and labor used in reconditioning 
this car. Then tell the customer 
that any dealer, to get the ad- 
vertised price, has to pay over- 
head—the expense of the lot, 
sales commission, advertising ex- 
pense. To get the advertised price, 
the dealer also has to put a war- 
ranty on it. He often has to take 
in another used car—sometimes 
has to trade down several cars 
to make the sale of the first one 
—and generally is forced to sell 
it on the time basis and accept 
a lot of notes. 


You will find your customer 


you take the trouble to explain to 
him that he will agree to the fair- 
ness of your proposition. He will 
realize that you are an automobile 
merchant, and that it is important 
for you to satisfy your used-car 


buyers as well as new-car buyers. 
+ * *~ 


Tomorrow, Too 


‘i price your customer has in 
mind—say $1,000 for his used} 


car, because that is the price for 
which he has seen like cars ad-| 
vertised—will shrink in his own) 
mind when you give him a satis-| 
factory explanation supported by 
facts and evidence. 

Your customer doesn’t want to 





complaints and receive claims 

from the person that he sold his 

car to for years to come. Neither 
is he prepared to sell it on time. 

He wants to get rid of his car 

and all the responsibility for sell- 

ing that car, That’s the dealer’s 

business. And the dealer must be 

careful to explain the processes 

necessary to move cars satisfac- 

torily. The longest way around is 

often the shortest route to a defi- 
| nite goal. 

We simply can’t have customers 
going around saying that we were 
| taking advantage of their need for 
ja new car by offering $600 for a 
jused car that is worth $1,000, We 
jleave that impression simply be- 
loause we don’t take the trouble to 
sell the fairness of our allowance. 
There is much more sales psychol- 
ogy in admitting a market value 
of $1,000, and then showing reason 
for deducting $400 for recondition- 
ing and overhead, than bluntly 
coming out with a $600 arbitrary 
appraisal. 

We must always keep in mind 
that we are not in a day-to-day 
business. We are in this wonderful 
business for a long time. We must 
always reckon with the tomorrows 

—not only the todays. 


condition to obtain the| 


wants to be taken into your con-| 
fidence. You will find that when| 


For Disasters 
Chicago Assn. Seeks 


Dealers’ Aid 


| CHICAGO. — In a bulletin ad- 
dressed to all new-car and truck 
dealers in this area, the Chicago 
Automobile Trade Assn. last week 
sought pledges of cooperation in | 
protecting against major disasters, 
principally an atomic attack. 

Enclosed in the plea for aid in 
mobilizing motor vehicles, facilities, 
|}equipment and personnel was a 
j}copy of a resolution adopted by 
the CATA board of directors, along 
with a return postcard wherein 
dealers state that they subscribe 
to the program. 


The action followed a meeting of | 


|Frank H. Yarnall, president, and 
|the CATA staff headed by Edward 
|L. Cleary, general manager, with 
|Harry F. Chaddick, chief of engi- 
|neering and public service, and 
Harry J. Dooley, transportation 
| chairman, representing the Chicago 
civil defense committee. 


175 children from Mount Loretta orphanage 
| plied by the dealers, is shown on the 
excursion. 





| 


| 








WASHINGTON. — Fall meetings 


|of NADA’s regional advisory coun- | 


cils were held last week. Eight 
others are programmed for various 
| dates up to Oct. 2. 

Those parleys already held were 


|in Regions 8, 9, 4 and 7. 


Region 8 includes South Da- 
kota, North Dakota, Minnesota 
and Nebraska. Regional Vice- 
President J. J. Verschoor of 
Mitchell, S. D., presided at that 
meeting. R. D. McKay, NADA 
first vice-president, of Wichita 
Falls, Kans., was chairman of the 
meeting of Region 9, which in- 
cludes Kansas, Arkansas, Mis- 
souri and Oklahoma. 

Regions 4 and 7 held a_ joint 
meeting with Regional Vice-Presi- 
dents Paul Abernethy of Charlotte, 
N. c, _anod W. S. Edwards Jr. of 





K-F DEALERS HELP ENTERTAIN KIDS—Kaiser-Frazer dealers of Hudson county, N. J., 
| and the Bayonne chapter of the Knights of Columbus joined in providing an outing for 


in Staten Island. A motorcade of 20 cars, sup- 


ayonne dock after bringing the children to the 


\Doulere Warned be Train 
Draftee Replacements 


assume a direct sale and hear | 


WASHINGTON.—More employes|to make strong cases to get em- 


will be lost to the armed forces in 
the months ahead—so start train- 
ing replacements, NADA told its 
members in a newsletter last week. 


Although no serious labor short- 
ages have developed, a few state 
associations, which assist their 
members in obtaining workers, 
report a record number of re- 
quests for help recently, NADA 
says. 

The national dealer organization 
pointed out that the draft is cur- 
rently taking about 50,000 men per 
month while reserve calls will take 
an estimated total of another 200,- 
000 and the National Guard an ad- 
ditional 150,000. 


The government’s deferment pol- 
icy will be spelled out more clearly 
in the near future but indications 
are that deferments will be limited, 
says NADA. 

The Joint Committee on the 
Essential Activities and Critical 
Occupations, an advisory group 
for the Defense Department, has 
been contacted by NADA officials 
who stressed the essentiality of 
dealers mechanics in maintain- 
ing transportation. 

Nevertheless, employers will have 





ployes deferred, particularly in the 
case of reservists and Guardsmen, 
NADA said. 


Pointing out that local selective 
service boards have wide discretion 
in ruling on deferments for draf- 
tees, NADA said it is important for 
employers seeking deferments for 


essential employes to show in each | 


case that the employe cannot be 
replaced. 


Attala (Miss.) Dealers 
Headed by Hawkins 
KOSCIUSKO, Miss. — Charles 
Hawkins, owner of the Mid-State 
Motor Co., has been elected tem- 


porary chairman of the Attala 
County Auto Dealers Assn., which 


has just been formed by new-car| 


dealers 
Miss. 
The association was formed to 
promote higher ethical standards in 
the automobile business in the 
county, to promote better relation- 


in Kosciusko and Ethel, 


|ships between the dealers and the 


| 


public and among the dealers them- | 
Officers will be elected at} 


selves. 
the next monthly meeting of the 
association. 


Fall Convention Season Under Way 


The heavy fall season of annual | back to work tomorrow (Sept. 12). | 


conventions for auto dealers is now 
in full swing. Approximately half 
|of the state associations will meet | 
this year during September, Octo- | 


|ber and November. 


Three state parleys have al- 
ready been held, two are now in 
progress, and 17 more are sched- 
uled before the end of October. 
After that, three will be held in 
November, and one each in De- 
cember, January and May. 

The first to hold a fall meeting 
was the West Virginia association, 


|'which convened Aug. 27-29. Then 


came the Wyoming Automobile 
Dealers Assn. on Sept. 7-8 and the 
Maine Automobile Dealers Assn. on 
Sept. 9-10. 

The two groups now in session 
are the South Carolina dealers, who 
will adjourn today (Sept. 11), and 





the Colorade dealers, who will go 


Following is a list of up-coming 
dealer conventions: 


| worth - by-the-Sea hotel, Ports- 
|}mouth; South Dakota, Sept. 17-19, 
|Alex Johnson hotel, Rapid City; 
Kentucky, Sept. 17-19, Kentucky 
Lake. Speakers at the Kentucky 
|parley will include T. J. O'Neil, 
|manager of Ford’s car sales de- 
partment; M. R. Darlington jr., 
|managing director of the Inter- 


tee, and J. Saxton Lloyd (Buick- 
Cadillac), Daytona Beach, Fla. 
Wisconsin, Sept. 18-19, Schroeder 
hotel, Milwaukee; North Dakota, 
Sept. 25-26, Bismarck; New Jersey, 


tic City; Alabama, Oct. 8-10, Biloxi, 
Miss.; Texas, Oct. 8-10, Texas hotel, 
|Fort Worth; Connecticut, Oct. 10, 
Hotel Bond, Hartford; 
(Delaware, Maryland and Pennsyl- 
vania), Oct. 13-14, Haddon Hall 
hotel, Atlantic City. 

New Mexico, Oct, 15-16, Carls- 





New Hampshire, Sept. 13, Went- | 


Industry Highway Safety Commit- jof Automobile 


| 23-24, 
Sept. 28-29, Hotel Traymore, Atlan- | 


| hotel, 
Tri-State | 


| Falls; 





bad; Tennessee, Oct. 15-17, Mem- 
phis. Speakers at the Tennessee 
meeting will include S. E. Skin- 
ner, general manager of Oldsmo- 
bile; Fred Haller, president of 
NADA; Dr. Kenneth McFarland, 
superintendent of schools in To- 
peka, Kans., and a General Mo- 
tors consultant, and Lloyd. 


Georgia, Oct. 16-17, General Ogle- | 


thorpe hotel, Savannah; Federation 
Dealers Assns. 
Canada, Oct. 17-18, Toronto; Flor- 
ida, Oct. 22-24, Biltmore hotel, Palm | 
Beach; Minnesota, Oct. 23-24, St. | 
Paul hotel, St. Paul; Ohio, Oct. 
Neil House, Columbus. 
National Used Car Dealers Assn., | 
Nov. 8-12, Baker hotel, Dallas; Vir- 
ginia, Nov. 13-15, John Marshall 


15-16, Tulsa hotel, Tulsa; Montana, 
Dec. 1-2, Rainbow hotel, 
NADA, Jan. 7-10, Miami; 
Washington, May 31- June 2, Win- 


|throp hotel, Tacoma. 


NADA Councils Meet 


Four Regions Complete Parleys, Eight Others Set; 
Informing of State Officers Is Goal 


of 


Richmond; Oklahoma, Nov. | 
Great | 






Birmingham, Ala., presiding. No. 4 
includes North Carolina, the Dis- 
trict of Columbia, Kentucky, Ten- 
|nessee and Virginia. No. 7 takes in 
| Alabama, Florida, Georgia, Missis- 
sippi and South Carolina. 

Following is a schedule of other 
council meetings: 


Region 3 (West Virginia, Dela- 


| ware, Maryland, Pennsylvania) will 
|}meet Sept. 22 in the Union League 
| club, Philadelphia. Trammell Hollis 


will preside. 

Region 12 (Northern and South- 
ern California, Arizona, Nevada, 
Oregon, Washington), Sept. 22, 
Ambassador hotel, Los Angeles; 
Hanford A. Crockard. 


Region 6 (Metropolitan Chicago, 


Illinois, Iowa, Wisconsin), Sept. 25, 
|Drake hotel, Chicago; Ben_ T. 
Wright. 


Region 11 (Utah, Colorado, Idaho, 
Montana, Wyoming), Sept. 25, Salt 
Lake City; C. C. Freed. 

Region 5 (Metropolitan Cleveland, 
| Metropolitan Detroit, Indiana, Ohio, 
Michigan), Sept. 26, Carter hotel, 
Cleveland; E. S. Dowd. 


Region 10 (Texas, Louisiana, New 





Mexico), Sept. 26, Carter hotel, 
Cleveland; G. H. Jones. 
Region 1 (Vermont, Maine, 


Massachusetts, New Hampshire, 
Rhode Island), Oct. 2; T. T. Pen- 
rose. 


Region 2 (New Jersey, Connecti- 


'|cut, Metropolitan New York, New 


York), 
Mallon. 


Meeting places for Regions 1 and 
2 will be announced later. 


General topics listed for presen- 
|tation at each meeting include: 
| NADA’s 10-point industry relations 
|program; review of progress in 
jeach region on organization of 
state industry relations commit- 
; tees; NADA’s dealer business man- 
agement program; plans for state 
participation in National Automo- 
bile Dealer Week, Oct. 22-28, and 
latest developments in the asso- 
ciation’s plans for its forthcoming 
convention at Miami and Miami 
Beach, Fla. 


Also of major importance at 
each meeting will be a review of 
plans for the Give-a-Day-to- 
NADA membership campaign on 
Oct. 10. NADA’s new color mo- 
| tion picture, “Dealer Dividends,” 
also is programmed as a part of 
each meeting. 


In announcing the fall meeting 
schedule, NADA President Fred 
Haller added: 


“Fall meetings of NADA regional 
gouncils will, we hope, further im- 
plant the idea among all regional 
council members that regional 
| council membership is not a hollow 
honor. It is a serious assignment 
to bring to NADA regional vice- 
| presidents and to NADA’s national 
leadership complete representation 
of opinion. Likewise, it is designed 
to keep state association officers 
abreast of national programs and 
trends. 


“The agenda for fall meetings 
include discussions of fast-moving 
|world events as they may affect 
| retail automobile business.” 
| Haller explained that the advisory 
councils are composed of the NADA 
director for each state in the re- 
gion; the president of each state 
association; the first “ranking” 
vice-president of each state asso- 
ciation and each state association 
manager in the region acting as 
= to the regional vice-presi- 

ent 


week of Oct. 2; W. L. 





Alahama Board 
Meets Sept. 19 


MONTGOMERY, Ala. George 

W. Cox, president, of the Automo- 
| bile Dealers Assn. of Alabama, has 
{called a meeting of the board of 
|directors for 10 a. m. Sept. 19 at 
| the Jefferson Davis hotel in Mont- 
| gomery. 
Final plans for the annual con- 
| vention of Oct. 8-10 at Biloxi, Miss.., 
and cleanup of a 100 percent mem- 
‘bership drive will be discussed. 

The association is trying to en- 
jroll all new-car and truck dealers 
in the state before the convention. 
| Director Ted Franklin of Jasper, 
was the first to sign up all pros- 


| pective members in his district. 
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Capsule Comment 


The auto market has a way of shifting back and forth 
overnight, and now is no time for dealers to fall back on an 
“easy-does-it” basis. That was the gist of the warning 
sounded at the West Virginia dealer convention by NADA’s 
Fred Haller and Ford’s Larry Doyle. 


Again pointing up that success and preparedness go 
hand in hand. 


* * * 


A note of gloom from the National Safety Council: Auto 
accident fatalities this year should total some 36,000, giving 
1950 the dubious distinction of having a higher traffic toll 
than any year except 1941. 


How much longer before the authorities tighten up 
the lax driver’s license and car safety laws? 
* * 


Ford and Packard adopt the General Motors wage-esca- 
lator plan, designed to protect workers during fluctuations 
in the cost of living. 

A fly in the ointment seems to be that cost-of-living 
allowances can go skyhigh, but basic pay scales can’t be 
reduced even in the event of a big business depression. 

x 


Oldsmobile is the latest convert to the dealer advisory 
council, joining Chevrolet, Ford, General Motors, Lincoln- 
Mercury and Packard. Other auto makers are reportedly 
giving the council system serious consideration. 

It seems to be in the air. 
* * 


Indiana police officials report that hoarding of new cars 
has increased since the outbreak of the Korean war. 
We can’t go for that “human nature” excuse any 
longer. The hoarders smack more of the rotten apples 
you find in every barrel. 


* 


x * 


a 


* 


The UAW-CIO opposes Ford’s plant decentralization pro- 
gram, preferring to call it “job runaway.” 
There are, of course, two sides to this coin; YOU 
guess which side is for efficiency and which side against. 
* 


Despite alltime peak in dollar volume of net profits, rate 
of earnings to sales has shown negligible change from top 
prewar rates. 

Let’s not be roped in by blasts against so-called 
“profiteers.” As long as manufacturers are making only 
10 cents or so on the dollar, costs are not letting the big 
companies get away with any “killing” at the con- 
sumer’s and retailer’s expense. 


* * 


| 


| 


| 


AUTOMOTIVE NEWS, SEPTEMBER 11, 1950 


Dealer | 
Forum 


Epiror’s Nore: Believing that 
dealers in every state have their 
peculiar problems and outlook, 
Automotive News has made avail- 
able the facilities of this column 
to the president of each state 
association (in alphabetical order 
of states) for his personal obser- 
vations. 


By W. K. Wyman 

President, South Dakota Dealers | 
Y EXPERIENCE as an auto- 
mobile dealer started in 1946, | 
when this country was just begin-| 
ning to recover from the throes 
of World War II—a period when 
everyone was clamoring for new 
transportation and willing to pay 

“through the nose” to get it. 
Customer lists were long and pro- 
duction of new cars and trucks 
low. Many dealers hewed to the 
line in delivering cars and trucks 
in the order in which names ap- 
peared on their lists, permitting 
the customer to decide the acces- | 
sories or extras he wished installed | 
on the new unit. 
Other dealers made their deliv- 
eries with only one purpose in| 
mind—loading the car to the limit) 
with everything that could be put} 
on or forced into it, and all but || 
stealing the used car where a|| 
tradein was involved. 


* * * 
(CRITICISM by John Public ran| 
4 high in those days, and at a 
time and in certain places it was 
considered shameful to even be 
connected with the retailing of au- 
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tomobiles. Lawsuits were quite ae sail CGO T 
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cars, and dealers in turn suing cus- 
tomers because of the unfair prac- 
tice of reselling a car before a 
given time. 

As production increased, things 
seemed to settle down to a some- 
what normal basis, and we be- 
gan casting about for salesmen 





—— Letterbox 


‘What Will It 


used, if you so request. 


* * 


Epiror’s Note: Our estimate on 
total 1950 production in the U. 8. 
is 7,700,000. This figure is for pas- 
senger cars and commercial ve- 
hicles, excluding buses. We do not 
include bus production in our 
figures. 

no 

Hupp Doing? 

I would appreciate it deeply if| 
you could supply me with the fol-| 
lowing information: 

What automobile manufacturer 
took over the Hupmobile factory 
years ago when the company stop- 
ped making cars?—H. GREENFIELD, 
Scranton, Pa. 

Epiror’s Note: According to our 
records, no automobile manufac- 
turer ever took over the Hupmo- 


* 


unloaded to used-car operators 

neighboring city or town. 

many dealers, outwardly encouraged| wij] you give us a figure for to- 
ODAY the picture has all but|cluding passenger cars, buses, 

right back where we were 18 to mind, in various figures of total | 

Used-car tradeins are being ap-|trucks. What do you do about 

much complaint of bootlegging any 

our people to “take it or leave 

wants to do business with us. | ’ 

government controls, regulations, 

us to pledge ourselves here and 

the highest standards of business 


to sell our merchandise. In many, 
many cases new-car stock was 
at a discount who, in turn, sold 
them to John Public in some 
Factories discontinued territory ; 
security, which, in the eyes of|’50 Output Estimate 
bootlegging. tal estimated 1950 production of the 
. automobile industry in U. S., in- 
7 di ;,, | trucks. 
reversed itself, and we are again And just to straighten out my 
24 months ago. New cars are be-| production in Automotive News, you | 
ing loaded with accessories, etc.|give figures for cars and then for| 
praised at astonishingly low prices| buses—Haze. N. Berry, New York, 
in many places, and we don’t hear|N. Y 
more. 
John Public is being told by 
it” and is treated in a very shame- 
ful manner, merely because he 
If we, as automobile dealers, are 
to continue in business, free from 
etc.—and I’m sure we all want it 
that way—it behooves everyone of 
now to conduct our business in 
such a manner as to reflect only 
ethics, those upon which this great 
automobile business was built. 











25 Years Ago... 


The Big Story 


People gasped in 1925 when they read that Ford Motor Co. paid || 
$16,493,160 in income taxes for the previous year. That was the na- 
tion’s largest single payment. 

But 25 years later Chrysler Corp. made a $16,000,000 excise tax pay- 
ment in a single month, and it didn’t even make the front pages. 
General Motors, which paid $5,600,000 in income taxes for 1924, sent 
~ government a $148,971,000 first quarter income tax payment for 

), 





From the files of Automotive News, 


Ns 


OGGIE LOOKS at 
the AUTO NEWS 
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THE SMART DEALER, THESE DAYS, WILL BE READY, WHEN AND IF: 
Rush of Buying in 6 Z 4 

Reported Over 
"By Car Dealers 
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Be? ... 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 


No attention is given to unsigned 





bile factory. When Hupp Corp. 
ceased making automobiles, it 
acquired the assets of the Globe 
Stamping Co. and is now making 
automotive parts at the same ad- 
dress where the Hupmobile fac- 
tory was, 3641 E. Milwaukee Ave., 


Detroit. 


+ * 


Profit Sharing 

We would like to find who could 
help us in advising on modern 
compensation plans. 

In the sales organization, we 
think of a plan of percentage of 
profit on the completed deal. 

Can you advise us whom we 
should contact?—CaNapIAN DEALER. 

Epitor’s Note: Before the war, 

most dealers paid new and used- 
car salesmen on a basis of per- 
centage to sales. The most popu- 


* 


| lar percentage was 5 percent of 


the net sale. 

Today, however, dealers are 
more profit minded and the most 
popular plan of compensation for 
salesmen is based on profit pro- 
duced, rather than sales pro- 
duced. The plan is figured this 
way: For example, clean deal on 
a new car with a gross profit of 


| $400 would pay the salesman ap- 


proximately 25 percent of the 
gross profit or $100. On a new- 
car deal producing the same 
amount of gross profit with a 
trade-in retail value of $600 and 
a wholesale value of $400, this 
difference of $200 would not be 
paid until the used car was sold. 
Additional tradeins would be 
handled on the same basis. 

The most popular profit-shar- 
ing plan for key employes in the 
various departments is figured on 
a basis of anywhere from 5 to 
15 percent of the direct operat- 
ing profit of the department, or 
the profit before the administra- 
tive and building expenses are 
pro-rated, 
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How'd you like to be in this man’s shoes? He’s a 
Kaiser-Frazer dealer. His franchise gives him... 


@ A discount rate far more generous than the 
industry average! 
@ Complete protection against price declines and 


model changes ! 


@ A price range that starts from the very top with the 
handcrafted 1951 Frazer...the 1951 Kaiser, the hottest car 
of the year...and goes clear below the lowest price field 
with the sensational new Henry J, shortly to be announced! 


@ A cash bonus plan that’s tops in the industry! The 
bonus pyramids with volume, and becomes retroactive 
to the first car he sells! 


@ Passenger cars and only passenger cars to sell. No 
by-products or specialized vehicles! 


@ 100% reimbursement for labor costs on warranty work. 
Kaiser-Frazer values owner loyalty and good will... but 
doesn’t forget the dealer! 


He also has the hottest car on the road...the 
thrilling 1951 Kaiser...sales up 281°: and still 
zooming! No wonder he’s the happiest man 


in town! A sweetheart of a car...and a honey of 


“a a franchise! What more could any man ask? 


If you want to know more about the unusual new 
Kaiser-Frazer franchise, wire or call Walter deMartini, 
Sales Manager, Kaiser-Frazer Sales Corp., Willow Run, 
Michigan, today! 


Built to Better the Best on the Road! 
Kaiser-Frazer Sales Corp., Willow Run, Michigan 
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New-Car Sales by Makes—Prewar Versus Postwar 














»qy° Cc Pet. 
Sh uffle d; Raus« h Sates hove Total core Total tun Total Shore Total Pad Total a Total Share 
‘ | Ist Half of 1950 Sales of 1949 Sales of 1948 Sales of 1947 Sales of 1946 Sales of 1941 Sales of 1940 
Helps Canaday 1950 Sales 1949 Sales 1948 Sales 1947 Sales 1946 Sales 1941 Sales 1940 Sales 
- | CHRYSLER CORP. ...... .. 335,282 11.85 1,035,272 21.40 748,866 21.45 689,507 21.77 467,240 25.74 901,779 24.17 809,405 23.70 
TOLEDO. A post-Korean-war| Chrysier ............... 47,445 1.68 130,516 2.70 105,315 3.01 93,871 2.96 65,532 3.61 143,025 3.83 100,117 2.93 
realignment of top executives has) pesoto ............... 35,197 1.24 103,311 2.14 82,454 2.35 72,966 2.31 54,420 3.00 91,004 2.44 71,943 2.11 
been announced by Willys-Over-| podge ................ 94,180 3.33 273,530 5.65 213,923 6.13 209,552 6.62 135,488 7.46 215,563 5.78 197,252 5.77 
land. — _ | Plymouth ....... 158,460 5.60 527,915 10.91 347,174 9.95 313,118 9.88 211,800 11.67 452,187 12.12 440,093 12.89 
_ Heading the list Forp moToR CO. 747,755 26.43 1,031,086 21.31 657,038 18.82 667,925 21.09 398,807 21.96 702,656 18.83 644,177 18.84 
is Ward M. Can-| fog ................. 574,871 20.32 806,766 16.67 486,888 13.95 532,646 16.82 326,822 18.00 602,013 16.14 542,755 15.89 
aday, WhO W4S8_  tincoin 16,190 57 ~—«37,691 78 32,638 93 24,081 7 10,798 59 18,769 50 21,004 62 
elected president!) Mercury ..... ene 156,694 5.54 186,629 3.86 137,512 3.94. 111,198 3.51 61,187 3.37 81,874 2.19 80,418 2.35 
shortly after the GENERAL MOTORS .. 1,343,103 47.48 2,075,155 42.89 1,418,220 40.62 1,326,692 41.89 685,792 37.78 1,765,693 47.32 1,624,677 47.57 
Korean situation) gyick ............... 250,613 8.86 372,425 7.70 244,762 7.01 246,115 7.77, 126,322 6.96 308,615 8.27 295,513 8.65 
developed. _Cana-| LS cbivks bores whernd 38,547 1.36 80,880 1.67 59,379 1.79 53,379 1.69 23,666 1.30 60,242 1.61 38,564 1.13 
day, who is alSO! Chevrolet ............. 668,123 23.62 1,031,466 21.32 709,609 20.33 640,709 20.23 329,601 18.16 880,346 23.60 853,529 24.99 
chairman of the! Ojdsmobile ............ 176,269 6.23 269,351 5.57 175,531 5.03 180,078 5.69 93,094 5.13 230,367 6.17 201,256 5.89 
board, acted cog 209,551 7.41 321,033 6.63 228,939 6.55 206,411 6.51 113,109 6.23. 286,123 7.67 235,815 6.71 
president of Wil-| aiser-rraZER .......... 32,619 1.15 73,822 1.53 166,361 4.77 106,729 3.37 5,374 30 ol je 
lys during its Pe-| Frazer ................ 7,942 .28 15,827 33 57,994 1.66 51,158 1.62 1,873 WW 
See =e Gf COP PTO] tel ................ 24,677 ‘87 «57,995 1.20 108,367 3.11 55,571 1.75 3,501 19 
duction in the latter months of the |crosiey _.._.. 3,204 WW 10,175 21 25,400 73 =15,934 50 2,868 16 me at 
last war and during its transition|qypson = 72,683 2.57 137,907 2.85 109,497 3.13 83,344 2.63 72,484 3.99 73,261 1.96 79,979 2.34 
to peace activities. |NASH ... 89,599 317 135,328 2.80 104,156 2.98 102,808 3.25 85,169 4.69 77,824 2.09 52,853 1.54 
Named Canaday's executive as-|PACKARD ..... 37,948 1.32 97,771 2.02 77,843 2.23 47,875 1.51 36,435 2.01 69,653 1.87 73,794 2.16 
sistant and vice-president was Ray-|STUDEBAKER ............ 146,678 5.18 199,460 4.12 143,120 4.11 102,123 3.22 58,051 3.20 114,331 3.06 102,281 3.00 
mond R. Rausch, vice-president of |WILLYS ................. 14,864 52 28,576 58 21,408 61 23,400 74 2,329 13 22,102 59 21,418 63 
General Electric and formerly Ford | MISCELLANEOUS ......... 6,217 .22 13,790 .29 19,043 55 894 .03 647 .04 3,867 VW 7,321 .20 
production manager. 6 eer 2,829,952 100.00 4,838,342 100.00 3,490,952 100.00 3,167,231 100.00 1,815,196 100.00 3,731,166 100.00 3,415,905 100,00 
Rausch, who will assist in the | Automotive News Compilation from R. L. Polk & Co. Data 
development and coordination of © saianasiane 
facilities and in devising methods|Market Slice Better than in °40.. . | ‘ 
Nash Showing 





of cutting costs, is regarded as one} 
of the foremost American manu- 
facturing specialists in the tech- 
niques of mass production and cost 
control. 


Indepen 


, : ‘ By Bob Gordon 
Following Canaday’s election as cuiieiate Mane 


president, Clyde R. Paton, former-| COMPARISON of new-car sales 
ly chief engineer of Packard, was | in the postwar period with 
appointed director of engineering, |those of the last two full prewar 
and Delmar G. Roos, first vice-|years—1941 and 1940—reveals that 
president, who directed Willys war- the industry's independents have 
time development of the Jeep, was | fared better, percentagewise, than 
named to special research and ad- |the Big Three. 
visory assignment. | In 1940, the combined sales of 
Other executives surrounding | Chrysler, Ford and General Motors 


W. Ritt .. |accounted for 90.13 percent of all 
Canaday are George W. Ritter, vice-| now-car sales in the U.S., leaving 


president and counsel; William E. the independents a slim 9.87 per- 
Paris, vice-president in charge of | cenit. 

manufacturing; Lyman W. Slack,| In 1941, the Big Three garnered 
vice-president in charge of distri-| even more of the market, ac- 
bution; George L. Palmer, treasur-| counting for 90.32 percent, against 
er; Milton H. McCreery, secretary; the 9.68 percent of the inde- 
Marcel F. DeMuller, president of | pendents. 

Willys-Overland Export Corp., and Last year, however, the Big 
Charles E. Sorensen, vice-chairman | Three's slice of the new-car market 
of the board. was only 85.60 percent, while the 
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Coming Events. 


March 2-8, 1951—Greater Kansas City Mo- 








Dealer Conventions 
10-12—Colorado Auto Dealers Assn., 


Sept. 
Scoameor hotel, Colorado Springs. 
Sept. 13— New Hampshire Automobile 


Dealers Assn., Wentworth-by the-Sea ho 
tel, Portsmouth. 
Sept. 17-19—Kentucky Automobile Dealers 
Assn., Kentucky me a 
-19— South Dakota 
os fe Alex Johnson 
Rapid City, S. D. — ; 
Sept. 18-19—Wisconsin Automotive Trade 
Assn., Schroeder hotel, Milwaukee. 
Sept. 25-26—North Dakota Auto Dealers 
Assn., Bismarck, N. Pas a 
-29—New Jerse utomotive T 
—” Motel Teomnare. Atlantic City. 
Oct. 8-10—Automobile Dealers Assn. of 
Alabama, Inc., Biloxi, Miss. 
Oct. 8-10—Texas Automotive Dealers Assn., 
Texas hotel, Fort Worth. : 
Oct. 10 — Connecticut Automotive Trades 
Assn., Hotel Bond, Hartford. (Det 
el., 


Automobile 
hotel, 


. 13-14—Tri-State Convention | 
a Pa.), Haddon Hall hotel, Atlantic 
City, N. J. 
a" 15-16— New Mexico Automobile 


Dealers Assn., Carlsbad, N. M. 
Oct. 15-17—Tennessee Automotive Assn., 
Memphis. as 
Oct. 16-17 — Georgia Automobile Dealers 
Assn., General Oglethorpe hotel, Sa- 
vannah. ee 
¢. 17-18— Federation of Automobile 
TEeetae Assns. of Canada, Toronto, Ont. 
Oct. 22-24— Florida Automobile Dealers 
Assn., Biltmore hotel, Palm Beach, Fla. 
Oct. 23-24—Minnesota Automobile Deal- 
ers Assn., St. Paul hotel, St. Paul, Minn. 
Oct. 23-24—Ohio Auto Dealers Assn. meet- 
ing, Neil House, Columbus, O. 
Nov. 812— National Used Car 
Assn, convention, Baker hotel, 


Dealers 
Dallas, 


Tex. . 
Nov. 13-15—Automotive Trade Assn. of 
Virginia, John Marshall hotel, Riehmond. 


Nov. 15-16—Oklahoma Automobile Deal- 
ers Assn., |7th annual meeting, Tulsa 
hotel, Tulsa. 

Dec. !-2—Montana Auto Dealers Assn., 


Rainbow hotel, Great Falls, Mont. 
Jan. 7-10, 1951 — National Auto Dealers 
Assn. convention and exhibition, Miami. 
May 3l-June 2—Washington State Auto 
Dealers Assn., Winthrop hotel, Tacoma. 


Dealer Auto Shows 


Jan. 27-Feb. 3, 1951 — Milwaukee County 
Auto Dealers Assn., Milwaukee. i 
Feb. 15-22, 1951|—Philadelphia Automotive 
Trade Assn., Commercial Museum, Phil 

adelphia. 


Feb. 17-25— Chicago Automobile Trade 
Assn., International Amphitheater, Chi 
cago. 





tor Car Dealers Assn., Municipal audi- 
torium, Kansas City. 


Mar. 10-18, 1951 — Seattle Auto Dealers 
Assn., Field Artillery armory, Seattle, 
Wash 


Mar. 17-25, 1951—Indianapolis Automobile 
Trade Assn., Cattle Exposition Bidg., 
State Fair Grounds. 


Aftermarket Shows 


Dec. 4-8—Automotive Service 
show, Navy Pier, Chicago, 
Mar. 21-24, 1951—Pacific Automotive show, 
Civic Auditorium, Seattle, Wash. 

Apr. 26-29, 1951 — Southwest Automotive 
show, Oklahoma City. 


Allied Industries 


Sept. 13-15— National Petroleum Assn., 
Hotel Traymore, Atlantic City, N. J. 
Oct. 2-6—American Trucking Assns., 7th 
annual convention, Waldorf-Astoria, New 

York. 

Oct. 23-27 — National Metal 
Amphitheater, Chicago. 
Nov. 13-l6—American Petroleum Institute 

30th annual meeting, Los Angeles. 
Jan. 22-24, 1951—Truck-Trailer Manufactur- 
ers Assn. annual convention, Edgewater 


Industries 


Exposition, 


Gulf hotel, Edgewater, Miss. 

+ a. . 

General 
Sept. 28-30—National Truck Leasing Sys 
tem, Inc., conference, Waldorf-Astoria 


hotel, New York. 
Oct. 5-15—Auto Show, Paris, France. 
Oct. 16-20—National Safety Congress and 
National Safety Council exposition, Chi 
cago. 
Oct. 18 
ainner 
York, 
Oct. 18-28—Auto Show, London, England. 
Oct. 22-28 — National Automobile Dealer 
Week. 
May 30-Sept. 9, 
tion Fair, Santa Anita Park, 
Calif. 


annual 
New 


Timers 
hotel, 


Automobile Old 
Waldorf - Astoria 


1951—World Transporta 
Arcadia, 


Engineering 


16-18 — Society of Automotive En- 
neers transportation meeting, Hotel 
Statler, New York. 

Nov. 1-3—American Society of Body En- 
gineers, Rackham Memorial Bldg., De- 
troit, 

Nov. 9-10— Society of Automotive En- 
gineers fuels and lubricant meeting, 
Mayo hotel, Tulsa, Okla. 

Nov. 26- Dec. | —American Society of 
Mechanical Engineers, Hotel Statler, 
New York, 


Oct. 


SSS 


01s to Dealers 
| DETROIT.—A 13-piece orchestra 


dents Gain in Sales 


independents gained 14.40 percent.|smaller in the postwar period, one |‘ 
alt lice 5 oti el : |introduce the 1951 Nash to dealer 
Share-of-the-market statistics for| member of the triumvirate, Ford, | meetings in 19 cities from coast to 


| the first half of 1950 are not repre-|has increased its sales portion. ter 
sentative due to the long Chrysler In 1940, Ford ° — |coast. Managed by the Delbridge 
strike. , Fo accounte or jand Gorrell Agency, four different 
a | 18.86 percent of all new-car sales, | orchestras and sets of entertainers 


(Continued on Page 76, Col. 4) 


‘are touring major cities. 


I ESPITE the long absence of | 
Chrysler-built cars in the first 
half of this year, the Big Three still 
accounted for 85.76 percent of all 
|new-car sales. 

And while statistics for the first 
six months of 1950 are not of 
much use for percentage pur- 
poses of comparison with prewar 
sales, they do reveal some inter- 
esting facts about volume. 


Four makes sold more cars in 
the first half of 1950 than they did 
in all of 1940. They were: Ford, 
Mercury, Nash and Studebaker. In 
addition, Cadillac just missed being 
included in the group by 17 cars. 

Cadillac’s sales in the first half 
of 1950 totaled 38,547 units, against 
38,564 in all of 1940. Sales in the 
first half of 1950 for the others 


Acclaim in Three Cities 





were (1940 sales in parentheses): 
Ford, 574,871 (542,755); Mercury, i 
156,694 (80,418); Nash, 89,599 (52,- 


853), and Studebaker, 146,678 (102,- 
281). 





* * . 


| W/HILe the Big Three has found 
a its slice of the new-car market 


‘Dealers Lavish 
Praise on "51s, 


Greiner Says 
DETROIT. 


| IN NEW YORK CITY . . . The week of Aug. 2! was a busy one for Packard dealers b 
| across the country. By the hundreds and thousands they converged on New York, Chicago 
and San Francisco for special previews of the 1951 Packard line. A scene at a Manhattan 
| hotel, where the new cars were shown to dealers from throughout the company's eastern 
sales division, catches the spirit of Packard dealers as they pick up license plates and 
| titles to the new models they were shortly to drive back to their home cities. 


Dealer response to 
the new 1951 Packard line was 
|“electrifying and overwhelming,” 
|according to Karl M. Greiner, sales 
vice-president. 
| Three dealer previews and drive- 
aways Were held in New York, Chi- 
|cago and San Francisco. More than 
|4,900 Packard dealers and associ- 
ates attended the meetings. 
Greiner said that practically all 
dealers “have built up a backlog 
of orders in the past month.” 
Greiner, upon his return from 
|the field trip, said the “enthusias- 
tic dealer and field reaction to the 
|1951 Packard was far greater than} 
lany other new model er 
iment in the company’s history.” 
“Hundreds of telegrams, plus! 
many long-distance calls, are strong 
levidence that the dealer response 
}to our new line is beyond compare,” 
jhe added, 
| To meet demand, Greiner said 
that production lines, which start- 
jed up after a 14-day strike, are 
|“being geared to produce in greater 
quantities.” 
Public showing of the 1951 Pack- 
lard began Sept. 9. 
| Packard also has scheduled salon 
showings of its 1951 models in 19} 
|major cities across the country. | 
| The first salon took place at De- 
|troit. Subsequently, salons were to 
|be held in Cleveland, Chicago, 
|Pittsburgh, New York, Boston, 
|Philadelphia, Baltimore, Washing-| | 
|ton, Atlanta, Miami, New Orleans, 
Dallas, Kansas City, Minneapolis, 
| St. Louis, Portland, Ore., San Fran- 
‘cisco and Los Angeles. 








AND IN CHICAGO .. . Ten-gallon hats and all the other regalia of the "Wild West' 
were in prominence as Packard dealers from Texas registered for hotel rooms. The Chicago 


| preview filled Loop hotels to overflowing on Aug. 23, when dealers in the western sales 
division examined the 1951 Packards. 














AND SAN FRANCISCO, TOO—The huge stage of the new 3,500-capacity Berkele 
high school auditorium was packed with Packard dealers eager for closeup look 
at the 1951 cars presented to them Aug. 25. All from Packard's Pacific sales division, mar 
‘were decked out in colorful shirts and neckerchiefs with state names splashed across the bac! 


(Calif.) 
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Yes, in 5 minutes you can send a letter that will 
promptly bring you the facts and figures on the Dodge 
Triple-Profit Agreement. Check these advantages now: 
% Year in, year out, Dodge dealers are among the “top 3” 

for number of vehicles sold. 

% 80% of all new car buyers are Dodge or Plymouth 
prospects. 

% 100% of all truck needs are met by Dodge “Job-Rated” 
trucks. 





kel 


a DODGE DIVISION, CHRYSLER CORPORATION... . 


pac: 











| Can bring you 
a life ; 


TRIPLE-PROFIT 


me of 


% Almost | in every 5 registered vehicles is a member of 
the Dodge-Plymouth “family”—-a huge market for steady, 
profitable service business. 


% Dodge dealers enjoy one of the most favorable used 
car positions in the industry. 

Dodge dealers are backed by intensive national and 
local advertising and friendly “factory-dealer teamwork.” 
Get the complete facts on this unique Triple-Profit Dealer 
Agreement. Write now. 


DODGE ¢« PLYMOUTH ¢ DODGE “Job-Rated’?’ TRUCKS 


7900 Jos. CAMPAU, DETROIT 11, MICHIGAN 
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N. C. Assn. Names 
State Industry 


Relations Group 


RALEIGH, N. C. The North 
Carolina Automobile Dealers Assn. 
has named its state industry rela- 
tions committee, which is composed 
of one dealer for each make car 
and one exclusive truck dealer. 

Members are: Buick, Walter 
Deal, Thomas Buick Co., Asheville; 


Cadillac, Wilson Uzzle, Uzzle Motor | 
Odell | 


Co., Durham; Chevrolet, 
Sapp, Raney Motor Co., Salisbury; 
Chrysler-Plymouth, Grady Rankin 
jr., Rankin Motors, Inc., Gastonia. 
DeSoto-Plymouth, B. P. Sherer, 
Sherer Motors, Shelby; 
Plymouth, Jack Steele, Nash-Steele 
Motor Co., Inc., Raleigh; Ford, Al- 
lan Mims, Allan Mims, Inc., Rocky 
Mount; Hudson, S. D. Lovelace, 
Lovelace Motor Co., Wilson. 
Kaiser-Frazer, Robert Vernon, 
Robert Vernon, Inc., Raleigh; Lin- 
coln-Mercury, Joe P. Temple, Tem- 


Dodge- | 
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| auto and speedboat drivers, paced the race 
lin Detroit. He drove a Dodge Sportabout. 
Entered in the event was Johnny Parsons, 


Gamble, Highland Motors, Inc., | 
High Point. 

Packard, Flake B. Chipley, Flake | 
B. Chipley, Inc., Rocky Mount; 
| Pontiac, Clyde H. ‘Harriss, Crescent 
Motor Co., Salisbury; Studebaker, 
W. H. Stevens, Stevens Motor Co., 
Winston-Salem; Willys, Judson B. 





ple-Curry Motor Co., High Point;| Smith, Carolina Willys Co., Inc., 
Nash, R. T. Dolan, Dolan Motor| Greensboro; truck, H. A. Marks, 
Co., Charlotte; Oldsmobile, E. 8.| Marks Machinery Co., Wilmington. — 
a _ en 
ae sie e ~ 
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LOOK at these FEATURES 


ine sensitive—enginee 
to give correct readings. 


i iladiik tained 
resets to zero before each test. 


Viies close to the floor —uses a 


minimum of space. 


Vic installation or operating 
expense—no pipes—no wires. 


ae eye level dial that 
customer can see from his car. 


Pascal blades for perfect 
grip on tires. 


Vand .. 


. NATIONALLY 
ADVERTISED 
SERVICE. 
R-5265 


| BEFORE PACING A 100-MILE RACE—''Wild Bill" 








Cantrell, one of the nation's leading | 
yesterday (Sept. 10) at the Michigan state fair | 
Cantrell is shown here as his car gets a shine. 


winner of the Indianapolis 500 this year. 


Copper Data 


WASHINGTON. — Printed copies 
of Commercial Standard CS167-50, 
Seca automotive and general | 
service copper tube, are now avail- | 
able, the U. S. Department of Com- | 
merce reported last week. Copies | 
|may be obtained from the Super-| 
intendent of Documents, Washing- | 
ton 25, D. co, for five cents each. 


REE {YW 


CREASE Alinement Sales up to 











is Week . eee 





‘Olds Deaher Pouneti 


Sets First Session 


LANSING.—Twenty-four 
Oldsmobile dealers will 
here 


leading | Oldsmobile 
convene |chairmanship of Jones. 
Wednesday and Thursday|/will include J. F. Wolfram, Olds- 


auditorium under the 
Speakers 


(Sept. 13-14) for the first meet’ ng | mobile’s chief engineer; T. C. Dow- 
of the newly formed Oldsmobile|ney, works manager; S. C. Starna- 


Dealer Council. 


Each of Oldsmo-|man, chief inspector, and J. J. Ed- 


bile’s 24 sales zones will be repre-| wards, general supervisor of stand- 


sented by a dealer at the meeting,|ards and methods. 


Then mutual 


according to G. R, Jones, Oldsmo-| problems will be discussed by the 


bile’s general sales manager. 

The two-day council meeting 
will open with a breakfast Wed- 
nesday morning, at which Jones 
will welcome the dealers to Olds- 
mobile, and S. E, Skinner, Olds- 
mobile’s general manager, will 
address the dealers informally. 
The rest of the day will be de- 
voted to an extensive tour of the 
Oldsmobile Rocket engine, final 
assembly and forge plants. A din- 
ner at the Hotel Olds will con- 
clude the day’s program. 


The formal council meeting will 
the 


open Thursday morning 
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CASH IN on the 7 out of 10 who have 


Es. 


with this 30-Second Service Test! 


ity itself! Simply place the Tester by the 
there are no electrical hook- 
ups, no installation expenses. The entire 
Tester is self-contained—no outside power 
needed! Slowly drive every car entering 
your shop over the Tester. Watch the results 
—let customers watch the results. The test is 
extremely accurate—extremely convincing. 
Your alinement sales will soar, as much as 
50°7 —maybe more! Ask your “Bear” 
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STEERING 
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FRAME & AXLE 
STRAIGHTENING 
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Trade Mark Reg. U.S. Pat. ont 


guste ALINEMENT 





Recent surveys show that 7 out of 10 cars 
on the road today suffer 
“pear” Drive - Over 
Alinement Tester, you can turn these hot 
prospectsintocoldcash.. 

within 30 seconds! The “Bear” 


selling! Customers see the 
results themselves! 
alinement jobs before tires are 
worn out. You profit by in- 
creased service sales—you 
profit by increased goodwill! 

Operation of the 
Alinement Tester is simplic- 


EAH 


pY- 


from B.A.! (Bad service desk... 


Tester does the 
You sell 
to demonstrate 


have “B.A.” 
“Bear 
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Jobber 


the “Bear” Alinement 


Tester TODAY! CASH IN on the 7 out of 10 who 
or write for FREE Bulletin and 
. Facts on TIME PAYMENT PLAN! BEAR MFG. CO., 
Dept. A-14, Rock Island, Illinois. 


B SAFELY SERVICE 


ake TESTING 


‘Sealer oom executives and the 


dealer council members. 


The dealer council will be made 
up of the following Oldsmobile 
dealers: T. C. Brogan, Brogan 

| Cadillac-Oldsmobile Co., Pater- 
son, N. J.; Earl Stoyer, Schuyl- 
kill Haven, Pa.; W. T. Goode jr., 
Goode Oldsmobile, Inc., Ports- 
mouth, Va.; George D. Gardner, 
Gardner Motors, Inc., Bingham- 
ton, N. Y.; J. E. O’Daniel, O’Dan- 
iel Ranes, Inc., Evansville, Ind.; 
Charles H. Berry, Fireproof Ga- 
rage Co., Rockland, Me. 


| D. J. Towell, Dave Towell, Inc., 


|Akron; Charles A. J. Kotcher, 
|Kotcher Oldsmobile Co., Detroit; 
|W. R. Scott, McEldowney Motors, 


|Inc., Johnstown, Pa.; Charles R. 
Bonnett, Bonnett Oldsmobile Co., 
|St. Petersburg, Fla.; C. C. Pippin 
|ir., Pippin Motors, Inc., Smithfield, 
|N. C.; N. W. Smith, N. W. Smith 
| Motor Co., Nacogdoches, Tex. 

J. T. Hale jr., J. T. Hale Motor 
| Sales, Mayfield, Ky.; James W. 
Smith, Jimmie Smith Oldsmobile 
| Co., Miami, Okla.; S. L. Davis, Davis 
|Oldsmobile Co.. Chicago; Carl J. 
| Peterson, Peterson Motor Co., 
|Storm Lake, Ia.; F. C. Winter- 
scheidt, Winterscheidt Motors, 
|Olathe, Kans.; F. S, Black, Lake 
| Park Motors, Inc., Milwaukee. 
Lester A, Malkerson, Malkerson 
|Sales, Inc., Minneapolis; V. W. 
| Bowman, Murphysboro Motors, Inc., 
| Murphysboro, Ill.; Ted Whiting, 
| Whiting Motor Co., Richfield, Utah; 
|M. E. Halls. Halls Motor Co., Los 
| Angeles; W. A. Connell, Connell 
Motor Co., Oakland, Calif., and 
John Riach, Riach Oldsmobile Co., 


Seattle. 


'L-M Dealer Group 
‘Discusses Plans 
With Factory Men 


| DETROIT. — The fifth National 
Lincoln-Mercury Dealer Council 
| met in Detroit Thursday and Friday 
last week. 

Eleven dealers, representing more 
than 1,600 dealers throughout the 
country, discussed current and fu- 
ture plans with executives of the 
division. 

Benson Ford, general manager of 
Lincoln-Mercury; S. W. Ostrander, 
overations manager: Joseph E. 
| Bayne, general sales manager, and 
H. T. Youngren. vice-president of 
engineering, led discussions. 
| Among those scheduled to attend 
were: J. R. Johnson, Hartford, 
}Conn.: H. M. Ferguson, Cleveland: 
|Fred Rollins. El Paso, Tex.: C. F. 
Turbiville, Houston: E. W. Davis. 
| Kansas Citv; L. H. Clay, New Or- 
\leans: Lvle A. Bvers, Berkeley. 
Calif.: Jerry Rubin, Homestead. 
Pa.; E. M. Stiver, St. Louis: C. E. 
Francis, Portland, Ore., and B. E. 
| Spriggs, Annee, Oe. Md. 


New York Eves 


‘International Fair 


NEW YORK.—Plans to hold a 
| New York international fair some- 
time next vear have been discussed 
at a special meeting of the inter- 
|national trade section of the New 
York board of trade. 

| Rep. Emanuel Celler, Brooklyn 
| Democrat, was authorized to draw 
|up the charter of a corporation to 
|}be known as the New York Inter- 
|national Fair, Inc. 











| Canada Auto Exports Up 


OTTAWA. An increase in ex- 
|ports of motor vehicles and parts 
| is reported by the Canadian gov- 
j}ernment. Shipments of cars ad- 
| vanced to $2,197,000 in June against 
| $962,000 last year, trucks rose to 
$1,046,000 against $1,017,000 and au- 
tomobile parts reached $1,457,000 
against $1,118,000. 
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12—'A-PINT BOTTLES 


@ 3 Bottles each of 
KROME*KOVER (Red, 
Green, Blue, Clear). 


@ Packed in a colorful 
combination counter 
display and shipping 
carton. Complete 
with window strips. 












Swen ‘BLUE: cvent® 
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PROFIT 
MAKER! 






















EVERY CAR OWNER IS 
A POTENTIAL BUYER! 


ACTUALLY IMPROVES THE APPEARANCE OF BUMPERS, 
RADIATOR GRILLS, HEADLIGHT RIMS, ORNAMENTS 
AND CHROME STRIPS e ENHANCES THE NATURAL 
SHEEN OF CHROME PLUS POSITIVE PROTECTION 
OF CHROME SURFACES. KROME*KOVER MEANS 
RAPID TURNOVER AND EXTRA PROFITS FOR YOU! 


@ Each Display Unit of 12—'%2-Pint Bottles ordered 
costs you $10.08 per unit. 


Price to car owner, $1.29 per bottle. Profit to you $5.40 
per unit (45c per bottle). Avoid shortage in seasonal 
rush by estimating your full requirements. 


CALL YOUR NEAREST WHOLESALER 
OTS ee es 
BY MAILING THE COUPON 








BRIGGS MANUFACTURING COMPANY 
REFINISHING MATERIALS DIVISION 
DETROIT 11, MICHIGAN 


Gentlemen: Please ship at once 


Units of KROME*KOVER (each unit 12 bottles) consisting of 3 bottles each— 
Red, Green, Blue and Clear. Price per unit $10.08 (84c per bottle). Freight 
prepaid on 4 units or more. 


Name 
Address 


Zone State 





City 





Signed 


| 
i 
: 
j 
{ 
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Dealer Saul Rose 
Opens Drive to 


Lead in Service | 


DETROIT.—Grand River Chevro- | 
let Co. has opened a drive to | 
become one of the most efficient | 
ear and truck repair firms in the | 
nation. 

The dealership’s new building at) 


5133 Grand River Ave. has 37 serv-| . 


ice stalls, compared with nine in 


its former home. Dealer Saul Rose | § 


expects to operate his huge service | 
section on a two-shift schedule. 


But space alone is not the high | 


spot of this operation. Rose says 
he is putting accent on _ service 
equipment and training of men to 
handle it. 

Rose has installed an “indoor test 
track,” which simulates all road 
conditions, to aid in vehicle repair. 


The track, with its engine and|Stunt carried out “to show our | 
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L-M SALES CHIEFS HOLD CONCLAVE—Sales managers of the five regions and 23 dis- 


tricts which make up the Lincoln-Mercury sales organization are pictured here during their 
| sales conference at Detroit. Benson Ford (front row, fifth from left), general manager of 


the division, was host to the group. 


| 
| 
| 


| other gifts. A smart merchandising 


3-M Atlanta Plans 
ST. PAUL.—Plans for the con- 


parts testing equipment, completely values” was the sale of 10,000 $10 | struction of two adjoining buildings 


checks a vehicle before it goes to|pipes and 10,000 $10 cameras for | for 


the mechanics. A large body shop 
also has been installed. 

Every used vehicle the firm sells 
is given a reconditioning treatment 
in the shop, Rose says. 


| $1.45 each. 


Anthony Names Cox 
Barney Cox has 


warehouse and_ sales _ office 
space in Atlanta have been an- 
nounced by the Minnesota Mining 
& Mfg. Co. here. According to C. 


been named/|P. Pesek, engineering vice-presi- | advantage 


| OTTAWA. Easing of import re-, 
| strictions by Canada will have little | 
effect on American assembly plants | 
here, say U. S. automobile export | 


At present, the ban lifting has 
had no effect on car makers, for 
only automobile tires and few 
minor accessories Were included 
in the latest group of American 
products to win import rights 
into this country. 


But Finance Minister Douglas 
Abbot said he looks forward to 
complete suspension of all remain- 
jing import controls against U. S. 
| goods—if Canada’s reserve of U. S. 
|dollars continues to accumulate at 
the rate of the past six months. 


When and if this happens, Amer- 
|ican manufacturers could export 
;complete units to Canada, but high 
[import duties and other taxes 
|would keep them from taking full 
of unrestricted trade 





Prizes given away during the|sales manager of the Earle C. An-|dent, both units are expected to | rights, export officials believe. Most 


three-day opening last week 
cluded a 1950 Chevrolet and 


50 








DEALERS OF OTHER CARS 
ALSO PICK 
THE NEW YORK TIMES 
AS “BEST” 
ADVERTISING MEDIUM 


in-|thony dealership at 1000 S. Hope|be 


St., Los Angeles. 


Cadillac 
Dealers in New York pick 


ready for 


| Jan. 1. 


occupancy 


in the limited market class—con- 


The New York Times 
by more than 4-1 as the 


“best” advertising medium 


Here’s another report on how new car dealers in the world’s 
biggest automotive market answered the question put to them 
recently by John Felix Associates, Inc., in an independent and 
impartial survey. 


The question: “Which three New York newspapers do you 
consider the best for new car advertising?” 


More than 700 new car 


dealers in New York City 
and its suburbs participated 
in this survey. By more than 
2-to-| they pick The New 
York Times over any other 
newspaper as the “best’’ 
medium for new car adver- 
tising in this market. 





York moves new cars most profitably. 


The reply: Cadillac dealers made The New York Times their 
first choice by more than 4-to-1 over any other newspaper. 


What yardstick did these dealers use? Experience! Yes, from 
positive, sales-wise experience they know which newspaper in New 


Automotive advertisers know, too, of course — also from profit- 
able experience. That’s why you see more automotive advertising 
in The New York Times than in any other New York newspaper. 


And that’s why extra advertising in The New York Times 
should pay off for you in extra sales and extra profits. Find out all 
about it from our Detroit office in the General Motors Building— 
TRinity 3-3800. 


Che New York Cimes 


“ALL THE NEWS THAT'S FIT TO PRINT’ 
NEW YORK: 229 WEST 43rd STREET - BOSTON: 140 FEDERAL STREET - CHICAGO: 333 NORTH MICHIGAN AVENUE 


DETROIT: GENERAL MOTORS BUILDING - 
SOUTH FLOWER STREET - 


LOS ANGELES: 


SAWYER-FERGUSON-WALKER CO., 612 


SAN FRANCISCO: SAWYER-FERGUSON-WALKER CO., RUSS BUILDING 


Canadian Ban May End 


Eased Import Bars Would Have Little Effect 
On U. S. Assembly Plants in Canada 


officials. 
| 
| 








vertibles, station wagons and high 
priced models—they added. 
Several American car makers 
have set up assembly plants in 
Canada to get around the import 
ban on completely built U, S. au- 
tomobiles. And their officials say 
they will continue to operate, 
most likely at an increased pace, 
and to buy much of their trim 
and accessories in Canada, even 
if all import bans are lifted. 
| Most American-make dealers are 
|more optimistic than the factory 
| Officials, however. They say that 
easing the restrictions would help 
trade because U. S. cars have al- 
ways been popular in this country. 


| 


| Mass. Dealers 
| Fear Inroads 


| On Manpower 
BOSTON.—Manpower is seen as 








about jof these units would probably be | the big worry by automobile dealers 


jin New England as the war situa- 
| tion continues to exert its influence 
In case of full mobilization, it is 
expected that the comparatively 
small labor surplus in the area will 
disappear rapidly. 

William A. Plunkett, executive 
secretary of the Massachusetts 
State Automobile Dealers Assn., is 
advising the association’s 900 mem- 
bers to continually survey its man- 
power, so that they will know at 
all times the vulnerability of their 
working force to the draft and 
active duty calls for Reservists and 
National Guardsmen. 

Massachusetts dealers are keep- 
|ing the phones at the association’s 
headquarters in the Park Square 
| building ringing these days as they 
call in to be posted on latest de- 
velopments. 

“It is in critical times like these,” 
| Plunkett said, “that members must 
|keep better than well informed 
they must know all the potentiali- 
ties—and we have been trying to 
give them the best possible infor- 

mation obtainable so that they may 
be guided in conducting their busi- 
nesses.” 
| He said the association is put- 
|ting out more bulletins, and is 
prepared to keep its members up to 
the minute on all national and local 
—_——— affecting the auto indus- 
ry. 


Up Pike's Peak 
Rogers Takes First Place 


In Offenhauser 


| COLORADO SPRINGS, Colo. 
|Al Rogers, of this city, driving a 
| four-cylinder Offenhauser, won first 
| place from a field of 29 starters in 
the annual Pike’s Peak climb. 
| It was the fourth time he took 
| first money. His time was 15 min- 
|utes, 39 seconds for the 12.4-mile 
climb. First place purse was $5,900 
Herb Bryers, also of Colorado 
Springs, driver-owner of a Weier 
Special, was second in 15:59.9. He 
won $3,900. Louis Unswer of the 
Springs, many times a_ winner. 
placed third in an Offenhauser 
Special. His time was 16:02.2 and 
his purse was $2,540. 


Prices Up I Pet. 
On Exide Batteries 


PHILADELPHIA.— Increases av- 
eraging 11 percent in the prices of 
Exide automotive batteries have 
been announced by Electric Storag: 
| Battery Co. 

The advance was attributed by 
|Roland Whitehurst, vice-president 
to rising costs of materials, manu 
facturing and transportation. Th« 
jupward move follows three pric: 
|reductions in the past 16 months 
|The prices are now at the leve 
which existed prior to the last de- 
|crease on Feb. 1, 1950. 


| Flexible to ene 


| GUILFORD, Conn. Plans t 
move into a new plant here Nov 
15 were announced last week b: 
Flexible Tubing Corp., whose head 
quarters are now located in Bran 
|ford, Conn. The move is inspire: 
| by the need for increased produc 
tion, Frederick K. Daggett, pres 
dent, said. 


| 
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Few hunters will spot this moose because he does 
not attract attention. Neither will cars that are 
dull, lifeless or look their age. Car dealers know 
this. That’s why BLUE CORAL is America’s leading 
new-car lustre and color preservative — and used- 
car finish restorative. 





Your trigger finger is probably itching right now. 
What are you waiting for? You can’t miss with 
such a standout shot. BLUE CORAL builds your busi- 
ness, helps you reap extra profits, BLUE CORAL 
sets every car apart in a proud, distinctive class 
of its own. 





BLUE CORAL TREATMENT BUILDS TODAY’S SALES, TOMORROW'S REPUTATION 
AND FUTURE GOOD-WILL IT’S THE ONE CAR LUSTRE AND COLOR PRESERVATIVE 
THAT HAS STOOD ALONE, WITHOUT EQUAL, FOR 22 YEARS! 


BLUE CORAL dissolves grime and traffic film in minutes . . . burnishes the finish to a hard, 
mirror-like surface ... preserves the brilliant lustre the best engineering talent has produced. 
It is safe to apply, merely requires a willing worker. 


Black looks blacker. A// colors look lovelier after a BLUE CORAL TREATMENT. BLUE CORAL 
means as much to the finish of your customers’ cars as proper lubrication means to vital 
mechanical parts. Capitalize on this exclusive feature—an all the year-round maintenance ser- 


vice and sell BLUE CORAL TREATMENT to new cars and cars in service. It is an honest value. 


“I e Finishing 
ouch for 
Any c. iF 
* 


H. D. T. COMPANY FACTORS, INC. 
White Plains, N. Y. 
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Reports from Various Areas... 





Auto 


Pittsburgh 

New-car registrations in Pitts- 
burgh during the week ended Aug. 
26 were the lowest in five weeks, 
the University of Pittsburgh re- 
ports. 

The university’s index of busi- 
ness activity dove during the week 
to 194.8, compared with 206.8 in 
the preceding week. It was noted 
that all of the rise in the index 
resulting from the Korean war has 
been wiped out. The index hit a 
peak of 212.3 in the week ended 
July 29. 


* * * 


Akron 
Although still strong, new-car, 
sales in Summit county (Akron) 


continued to decline during the 
week ended Aug. 26. The week's 
figure of 522 new-car sales was 
below the preceding week's total of 
584, and was the lowest weekly 
total since the holiday week ended 
July 8. 


As usual, used-car sales followed | 


the trend. Sales in the week ended 
Aug. 26 amounted to 602 units, 
against 671 in the preceding week. 
In the same week last year, 434 
used cars were sold. 
+ + 


Texas 

A measuring stick to the wave 
of scare buying in Texas during 
July has been applied by the bu- 
reau of business research at the 
University of Texas and has shown 
the biggest selling month in the 
state’s history. 

Auto and farm implement deal- 
ers and filling stations selling tires 
and batteries were among the lead- 
ing retailing firms during July. 

The bureau reported that auto 
dealers showed a 21.9 percent in- 
crease over June and 61.2 percent 
over July, 1949, while farm imple- 
ment sales were up 32.4 percent 
from June and 86.8 percent from 
a year ago. 

Filling stations, 
ordinarily do more business in June 


+ 


and July, never have gone as high | 
as the 25 percent gain in sales they | 


recorded in July this year, This 
indicates the extent of scare buying 
of tires and batteries, the bureau 
said. 


Boston 

Building of new shopping cen- 
ters in the Chestnut Hill section of 
Boston, and others’ containing 
large department and food stores 
in many areas outside the metro- 
politan cities, have their potential 
for success based on automobile 
transportation. 

That there are more autos in 
Massachusetts than at any time in 
history is an obvious fact. Traffic 
on the Arlington strip of the Con- 
cord turnpike jumped 33 percent 
during 1950's first six months, and 
15 percent more cars passed Chest- 
nut Hill on the Worcester turnpike, 
while 11 percent more cars went 
over Route 1 at Lynnfield, against 
the same period in 1949. 

Prof. Morris B. Lambie, Harvard 
university expert in municipal gov- 
ernment, and Melvin L. Morse of 
the Massachusetts planning board, 
point out that there is an exodus 
from the city to the suburbs and 
that there is also an exodus from 
the farms to the suburbs. 

All this movement to the sub- 
urbs, which has been gradually in- 
creasing in the past two years in 
the Boston area, has been made 


* * 





NASH DEALERSHIP IN THE HAWKEYE STATE—Fort Dodge Nash, Inc., in Fort Dodge, la., | 
is one of the attractive smalier dealerships 
space, 6,000 is devoted to service. 


Market Page | 


possible by automobile transporta-|new cars is lengthening, with Gen- 
| tion, eral Motors products being given) 
The demand for new and used at three to four months, Chrysler 
cars from dealers was constantly | products sometime next year, and/| 
increasing before the Korean war Ford cars at least two months, 
|situation because of the big dis-| Of the British cars, Austins for | 
|location of families from the city|the first six months sold 11,259, | 
to the smaller towns. The war sit-/ followed by Ford, Hillman, Morris, | 
juation, dealers say, merely added Standard, Vauxhall and other Eu- 
fuel to an already hot fire. /ropean cars (Czech, Italian and 
| Activity at naval and military) French).—(James Montagnes), 
|bases and centers in the Boston ; * & | 


;area is another factor in the ter- 
rific demand for new and used cars. Westmoreland, Kans. 
Sales of new cars and used cars 


(Guy Livingston.) 

* * chalked up gains in July over the 
Ci ° ° previous month and over the same 
incinnatt period a year ago in Pottawatomie | 
Sales of new cars and trucks | county, Kansas. The county treas- 
|and used cars in Hamilton county! urer reported 91 new-car registra- 
| (Cincinnati), all of which were well |tions and 105 used cars. In June, 
ahead of the 1949 pace during the 82 new units and 81 used cars were 
|first half of the year, apparently|sold. July a year ago showed only 
found added stimulus as the Ko-|5§9 new cars and 89 used cars sold. 
rean war marked the beginning of| Sales by makes compared as fol- 
the second half of 1950. low: Chevrolet, 32 in July, 35 in 
| _ A record total of 3,568 new-car June; Buick, 5 to 3; Ford, 16 to 
deliveries during July topped the |16; Oldsmobile, 8 to 8; Dodge, 3/ 
| previous month’s high of 3,543 to 5; Mercury, 3 to 2; Pontiac, 2 
units. The return of lengthening (to 1; Studebaker, 3 to 1; Plym- 
waiting lists to dealer salesrooms | outh, 9 to 4; Nash, 0 to 1; Packard, 
undoubtedly prevented July vol- 10 to 0; Hudson, 0 to 1; Willys, 0 
ume from reaching an even (to 1; Cadillac, 1 to 1; Kaiser, 7 to 
| higher peak. |2; Frazer, 0 to 0; DeSoto, 1 to 1, 

| This intensified demand for new |and Chrysler, 1 to 0. 
|automobiles was also reflected in| In the new and used truck divi- 
the sale of used cars during July | sions, both showed gains over last 
as a record monthly figure of 4,046|month. There were 25 new trucks 
| deliveries was made from dealers | sold and 27 used trucks. Last month 
|to private owners. This represented |22 new trucks were registered and 


* 
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MASTER TECHNICIANS RECEIVE 


g 





AWARD—Twenty-four months of continuous study in 
automobile service diagnosis by employes of the Carriker Motor Co, (DeSoto-Plymouth) 


uincy, Mass., won a master technician's service conference plaque for the company. Arthur 
Carriker (left), president and treasurer of the dealership, accepted it from Noble M 


Hensen (center), district manager, and Walter J. Cleland, regional manager. 


LONDON. 


Britain’s 15th bi-| 


annual commercial motor show will | 
be officially opened by A. J. Barnes,| society says. 


minister of transport, at the Earls 
Court Exhibition Halls Sept. 22. 
Sponsored by the Society of 
Motor Manufacturers and Trad- 
ers, the event is expected to sur- 
pass a 145,000 attendance mark 
set in 1948. Over 16,000 individ- 


Exhibitors Seek 


although they | 


}a substantial gain over the previous 
|high of 3,677, made in June. 

An interesting sidelight was the 
noticeable absence of the “scare 
type” of advertising on the part 
of dealers since the beginning of 
the Korean conflict. 

Sales of new trucks during July 
also set a new monthly record, 
the total of 529 units being more 
than double the figure for July, 
1949, and topping all postwar 
months. 

New-car registrations for July 
| by make were: Chevrolet, 763; 
Ford, 662; Buick, 292; Oldsmobile, 
184; Pontiac, 221; Plymouth, 338; 
| Studebaker, 109; Mercury, 203; 
| Dodge, 181; Nash, 133; Hudson, 
79; Packard, 39; Chrysler, 101; 

DeSoto, 97; Cadillac, 49; Kaiser, 

65; Willys, 19; Lincoln, 14; Fra- 

zer, 9; Crosley, 7; Hillman, 2, 
| and Austin, 1. 
| New-truck registrations were: 
Ford, 181; Chevrolet, 177; Interna- 
tional, 56; GMC, 37; Dodge, 23; 





White, 12; Mack, 8; Studebaker, 12: | 


| Willys, 8; Diveo, 6; Diamond T, 1: 
| Federal, 4; Reo, 2, and miscellane- 
|ous, 2.—(Emery Bacon.) 

+ * * 

Toronto 
| A gray market in new cars has 
_ developed in this area, with 1950 
|Chevrolet, Pontiac, Dodge and 
Plymouth cars being sold in some 
; cases as high as $500 over list price 
| by used-car dealers. Used cars have 
gone up in price since the end of 
June, 

Sales of English cars for all 
Canada are reported at 27,868 units 
for first six months of 1950, almost 
20 percent of the entire Canadian 
market, as against 11 percent last 
year. 

Canadian cars and trucks, mean- 
while, are coming off the assembly 
lines in the Toronto and Windsor 
areas at the rate of almost 350,000 
|@ year, with the total at mid-Au- 
|gust 238,549 as against 177,739 at 
|the same time last year. 

Waiting period for delivery of 


in the area. Of the 8,400 square feet of floor 


President of the dealership is Arthur A. Westerman. 


/24 used trucks. 
Sales by makes of new trucks 
during July compared with June 


were: Chevrolet, 12 to 11; Ford, 
4 to 3; Dodge, 1 to 2; GMC, 7 to 
6; Studebaker, 1 to 0; Interna- 


tional, 0 to 0. 
* 


Raleigh, N. C. 


Used-car dealers are stocking up 
| anticipating the annual flood of 
jmillions of dollars in tobacco 
j|money. North Carolina’s division 
of purchase and contract, which 
|disposes of cars and trucks re- 
|tired by state agencies and institu- 
|tions, is selling its used cars at 
|prices close to those charged for 
new cars. 

A 1948 four-door Chevrolet sedan 
| was sold for $1,068.38. The new car 
|bought to replace it cost $1,060. 
A 1946 two-door Ford brought 
$708.06; a 1947 two-door Buick and 
| 1947 Chevrolet brought respectively 
| $714 and $850.—(John M. Gregory.) 


* * * 


Canada 

| Led by a gain of 30 percent in 
dealer sales of motor vehicles, 17 
of 21 trades advanced in June to 
|produce a general increase of 8 
|percent in retail trade over June, 
|1949, the Canadian bureau of sta- 
tistics reports. 

Cumulative sales for the half- 
|year show a rise of 4.5 percent, 
|with 12 of the 21 trades below the 
\first half of 1949. Motor vehicle 
| sales averaged even higher in the 
| six months than in June, with an 
}increase of 35 percent.—(Roy Car- 
michael.) 


+ * 


* * * 


Manhattan, Kans. 

Number of new-car units sold 
| during July fell below the total for 
June in Riley county (Manhattan), 
|Kans., according to the county 
| treasurer. New-car registrations 
|totaled 158, compared to 172 new 
cars in June. However, 
lsales zoomed from 2&4 units 
|June to 336 cars in July. 

Chevrolet led the score with 
30 new cars sold in July, com- 
| pared to 23 in June. The tally 
by other makes registered as fol- 
lows: Ford, 16 in July, 24 in June; 
Buick, 10 to 14; Cadillac, 1 to 1; 
Chrysler, 2 to 4; DeSoto, 4 to 3; 
Dodge, 11 to 11; Hudson, 2 to 
1; Lincoln, 1 to 0; Mercury, 13 
to 12; Nash, 13 to 7; Oldsmobile, 
5 to 8; Packard, 2 to 6; Plym- 
| outh, 20 to 13; Pontiac, 18 to 18; 
| Studebaker, 16 to 18; Willys, 2 
| to 1, 

New-truck sales gained over 
June, 28 to 18. Used-truck units 
Sold in July totaled 32, in June 37. 

Demand for good used cars in- 
|creased steadily throughout 
|/month because of the war scare. 
In the seven month period so 

(Continued on Page 69, Col, 1) 


in 


used-car | 


Two Changes in 
Trade Fair 


CHICAGO.—Two major changes 
in the U. S. International Trade 
Fair, which wound up its 14-day 
run Aug. 20 at Navy Pier and the 
International Amphitheater, were 
urged last week by a number of 
exhibitors. 


One change calls for shifting the 
dates of the fair to the spring 
instead of summer period. The 
other proposes that the public be 
made eligible to buy goods off the 
floor or place orders instead of 
being mere lookers. 

It was pointed out that by com- 
parison with about 20,000 buyers 
representing American and other 
firms, the fair drew a public at- 
tendance of non-buyers 
more than 250,000. 

Officials of the fair said they 
would take both recommendations 
under consideration. On the final 
two days, in fact, they let down 
the bars by allowing the general 
public to place orders for the prod- 
ucts on display. 

If a change to spring dates is 
adopted, it would not apply to the 
1951 fair, scheduled for Sept. 10 
|to 23, inclusive, 





|with open buying was the opposi- 








A hitch mentioned in connection | 


Wholesalers and manufacturers of | 
| variety of lights for both cars and 
toward permitting the public to| 


the U. S. were also said to be cool 


buy direct from exhibitors. 

I. S. Anoff, president of the fair, 
disclosed that a campaign has been 
launched to raise $250,000 in un- 
derwriting the 1951 event. He re- 
vealed also that six or more other 
cities have entered bids but that 
Chicago considers the fair as right- 
fully belonging in this city. 
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London ’s Truck Show 
Set to Open Sept. 22 


ual invitations to buyers in 55 
countries have been sent out, the 


Almost 450 manufacturers will 
be represented in the exhibition 
that has overflowed its quarter of 
a million square feet of stand 
space. Bodywork exhibits will be 
displayed in the demonstration 
park adjoining the building. 

Exhibits in the commercial vehi- 
cle, body-building and trailer sec- 
tions will be displayed on the 
ground floor. 

Accessories, tires and service 
equipment will be shown on the 
second floor. Foreign competitors 
will exhibit alongside the spon- 
soring Englishmen. 

Included in the building will be 
coatroom services, a lost property 
office, two restaurants, a_ grill 
room and several buffets, tea loung- 
es and cocktail bars. Telegraph, 
postal and banking facilities and a 
corps of interpreters will also be 
available to show visitors. 


Black Rose 
New Fall Color Appears 


On Hudson Upholstery 


NEW YORK.—A new fall color, 
in Candalon three-dimensional ny- 
lon upholstery, will be featured on 


totaling | Hudson models being shown in the 


“Black Rose” style show here. 

The color, black rose, is also pre- 
sented in the September issue ot 
Harper's Bazaar. A complete line 
of clothing, furniture, accessories 
and automobiles will be done in 
this color, according to Collins & 
Aikman, maker of Candalon up- 
holstery. 


J. W. Speaker Purchases 
See-Mor Lamp Co. 
MILWAUKEE. — J. W. Speaker 


tion expected to arise from Chi-|Corp., local manufacturers of auto 
cago merchants unless the foreign! equipment, has announced purchase 
exhibitors take out retail licenses.|of the See-Mor Lamp Co, in Cin- 


cinnati. The latter firm makes a 


trucks. 
J. W. Speaker, head of the Mil- 
waukee firm, said his company 


would continue to operate the See- 
Mor facilities in Cincinnati for the 
time being, but might eventually 
move them here. Speaker’s sales 
organization will take over the 
marketing of See-Mor products, he 
said. 
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BRIDGEWATER BEGINS DRIVER TRAINING—William H. Bassett (third from right), pr - 


the | sents keys of a Pontiac dual-control driver training car to Leo F. 
Mass., selectman, as high school and city officials and townspeople look on. In Massach -- 


Nourse, Bridgewate 


setts in 1941, there were 48 schools offering driver training. In that year there were |,2(3 
| accidents involving 16 and 17 year-olds. During 1947, 217 schools in the state offered suc’ 


| Programs and only 642 accidents involved this age group. 
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Fisher Unit Puts 

In 8,826,784 

Safe Man-Hours | 





Two-Pronged Economy 


Healthy Guns-and-Butter Setup Held Possible 
Barring Rigorous Government Curbs 
LANSING.-A total of 8,826,784 


man-hours without a single lost- BLOOMINGTON, Ind. If not! ness and economist for the U. S. 
time accident is claimed for the|throttled by rigorous government| Savings and Loan League. 
Fisher Body division plant a by| controls, the nation’s productive 
ee —— i ety | capacity and its potential expan-|of the American Savings and Loan 
The safety performance, a divi- sion should make possible the de-|Institute, Dr. Weimer said: 
sion record, was made over a nine- | Velopment of “a military and civil-| “In 1944 the Federal Reserve's 
month period, from October, 1949,|/!an economy side by side, in the | index of industrial production 
through July, 1950. The previous |opinion of Dr. Arthur M. Weimer. | reached 27 on the basis of the 
Fisher record had been held by the; The doctor is dean of the In-/| 1935-39 average of 100. Currently, 
division’s plant in Kansas City diana university school of busi- |tpig inde 
6.694.962 man-hours this index stands around 200, the 
McCarthy said statistics indicated aap ‘eae highest level reached since the 
that the average automobile plant| New Protective Coating oe yet een the civilian labor 
worker is twice as safe at work . |forces totaled only 55,000,000 in 
Developed for Machinery contrast to nearly 65,000,000 at the 


as he is away from it. : 

McCarthy gave much of the PR hag sy ty ; Rubber latex | present time. 
credit for the Lansing factory’s ms, to be used as temporary pro- “wi ie 
safety performance to Clarence F.|tective coatings on machinery in| _, ae ane ae en =: aa 
Knight, safety director there. transit, are now available, accord- |™€" an were available then an 
Knight uses 40 plant protection | ing to the British Rubber Develop- | With this larger labor force, it 
workers as safety inspectors and| ment Board. |Should be possible to develop the 
|productive capacity to support a 
|military and civilian economy side 





they are constantly on the alert} They offer good mechanical pro- 
to locate sites of accidents and | tection, will not melt and can easily 





eliminate hazards, he said. be stripped from the metal, the | by side Over the next few years.” 
AUTOMOTIVE uEWs ae . board says. Small parts are treated Dr. Weimer asserted, however, 

é u uw yroduction anc £ z wa : 
registration figures tell the aers of output by simple dipping process, while| that such a great expansion 
larger surfaces can be sprayed. could take place only if rigor- 


and sales every week 


vy 


~ pee . 
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THERE WAS an old woman who lived in a shoe, 

She had so many children she didn’t know what to do; 
She gave them some broth without any bread, 

Then whipped them all soundly and sent them to bed! 


... Thus was solved the biggest inventory problem in history; 
but the dickens of it all was that this solution offered only temporary 
relief, for with every morning the poor old woman woke 
to find her inventory problems with her yet. 

NOT SO with your automotive paint inventory headaches, 
for you can whip these problems permanently with the high-precision 


R-M Tintometer Color Matching System. You can, whether you are a Jobber 
or Refinisher, maintain a very small paint inventory, yet quickly and 
accurately PREPARE ANY CAR COLOR AS NEEDED. You can assure 


yourself a consistent stock turnover and increase your operating profits! 


Drop us a card or call us now for details! 


RINSHED-MASON COMPANY 5935 MILFORD, DETROIT 









Speaking at the graduate school | 


ow a-uttle old woman solved the... 





11, 1950 





HOWARD DEAL CARRIED ON—Charles S. Howard jr. takes over ownership of Howard 
Automobile Co.'s long-established Los Angeles downtown Buick dealership from the estate 
of his father, the late Charles S. Howard sr. Shown welcoming Howard to the Buick 
dealer fold are, left, Lynn Ballagh, Los Angeles zone manager for Buick, and, right, Roy 
P. Barbata, assistant zone manager. Howard will conduct the operation under the firm 
| name of Chas. Howard Buick Co. 


ae ernment controls are IHC to Build 
“U _ . so: ” 
damon 5 aiviite ieee a N ew P lant f or 


taxation plus controls of credit and 


perhaps some allocation of basic Defense Orders 


raw materials such as steel may be 
sufficient.” CHICAGO.— Receipt of orders for 

Pa an undisclosed number of armored 
vehicles from the Defense depart- 
ment brought an announcement by 
International Harvester Co. that a 
new building at its suburban Mel- 
rose Park works will be erected to 
produce the vehicles. 

The vehicles will be of the track- 
laying type and will also be used 
as personnel carriers, said H. T. 
Reishus, general manager of the 
company’s industrial power divi- 
sion, He did not reveal the size 
or cost of the plant to be built. 

Authorization has been received 
by Harvester to proceed immedi- 
ately with procurement of machines 
jand equipment necessary to build 
lthe vehicles, Reishus added. 
| Under terms of a government re- 
'search and development contract, 
|the company’s industrial power di- 
|vision and engineering staff have 
worked on designs of the new ve- 
hicles since the end of World 
| War II. 





War Scare Buying 
Brings Shortage of 


‘Tires in Denver 


| DENVER.—This area is experi- 
|encing a shortage of passenger and 
'truck tires due to panic buying 
brought on by the war. 

Dealers report low stocks with 
a big shortage of popular sizes. 
They point out that not even 
| heavy price increases has halted 
|the scare buying. In the past three 
weeks passenger tires have been 
| increased in price 10 percent and 
truck tires have gone up 15 per- 
|cent. Natural rubber tubes have 
| been boosted 45 percent during the 
| same period and butyl rubber tubes 
10 percent, 

Howard Jones, secretary of Bert 
|F. Jones Tire Co., said the short- 
|age is an artificial one and that 
many motorists have been buying 
|new tires before they really need 
them. They are afraid of getting 
| caught short like they did in World 
|War II. 
| Tire men point out that factory 
| production hasn’t dropped, but they 
|are on allocation and this scare- 
|buying has depleted stockpiles. 


Workers por Gift — 


As Frazer Corp. Moves 


YORK, Pa.—Several employes of 
Frazer Farm Equipment Corp., who 
received new cars from the firm 
four months ago, are going to lose 
them. The company, which will 
soon move to the former Auburn- 
Cord-Duesenberg plant in Auburn, 
Ind., gave 15 of its 25 employes the 
use of new cars last April, but re- 
tained the titles. 

To keep the cars the employes 
must meet one of two offers. If 
they move with the company, they 
will be given pay equal to the wage 
here, transportation for their fam- 
ilies, living quarters and continued 
use of the car. 

If they remain here, they will get 
$150 severance pay and two weeks’ 
vacation pay, plus an option to buy 
the company-owned cars for $1,- 
300, at $400 down and 20 monthly 
payments. Four have decided tc 
|move but only three of the others 
| say they intend to buy the cars. 
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about Buick Brakes — 


small parts which are subject to fatigue, and which 
should be replaced when a brake job is done, to make 
sure it’s done right. All in one handy package for you, 


T Riveted linings —can be mounted with simple 
tools — no outlay for expensive equipment needed. 


2 Special thickness — for replacement, you can get 
individual linings or complete brake shoe sets up to 
.030” extra thickness — to compensate for drums which 
are oversize due to wear or being turned on a lathe. 
This insures proper fit — minimizes squeal and chatter. 


3 Quality — materials are the best obtainable. 


4 Overhaul kits — contain all the springs and 


at low cost. 


5 Discounts—40% to the trade, on brake lining sets; 
35% on overhaul kits; 30% on brake shoe sets. 


6 On sale — at your nearest Buick dealer. Go to 
him for quick, friendly service whenever you need 
brakes or any parts for a Buick! 


ENGINEER APPROVED ACCESSORIES 


Do a quicker 
better job— 


2K 
See your Buick dealer 


FACTORY ENGINEERED PARTS 


with Buick parts 











Eprtor’s Note: Here is another 
in a series of articles written es- 
pecially for Avtomotive News by 


Ned Jordan, famed in the auto 
industry for the car he_ built 
(1916-1931) and the words he 


wrote about it. 


QOMEWHERE in the files of the 
Saturday Evening Post (about 
1912) is an advertisement of which 
I was inordinately proud. In fact 
it looked to me like the best thing 


Rambler with Gasoline-Electric 
' Motor.” 

Sounds pretty “revolutionary” 
. eh? Well... in that day I 
felt like General Motors would 
feel today if Kettering announced 
that he had developed a new 
motor powered by nuclear fission 
. call it atomic power if you 

are going to be technical, 

That “phenomenal four” cylinder 
Rambler motor was coupled up| 
|with that “masterpiece of electrical 
engineering” .. . the “U.S.L. start- 
ing and lighting system.” That was) 
something. | 

It was a bit bulky, but not nearly 
|so large as the Commonwealth Edi- | 
|son power plant on the East river. | 
It was sturdy ... in fact it was 
|a whale of a unit... BUT... .| 
what it was expected to do for} 
that Rambler owner couldn't be 
believed and before long it 
wasn’t. 


+ + 


Dark Ages 

( F COURSE I didn’t know any-| 
thing about electricity, except 

|that I had heard of Franklin and 

his kite and saw grandma running 
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BUT THIS IS NO ‘FISH STORY'—As a reward for outstanding sales and service work 
performed by key men of Ector Motor Co. (Studebaker), Odessa, Tex.. Howard G. Mankins, | 
owner of the firm, took them on a fishing trip to Lake Don Martin in Mexico. The results 
speak for themselves, as the picture shows. From left to right are Johnny Harris, George 
Beeson, Frank Green, Mankins, Odes Jordan and Oren D. Albright Ill, grandson of Mankins. 


the words “electron,” “proton,” 
clotron.” 

The Delco idea was still in em- 
bryo in the minds of Charles Ket- 


I had ever done. The headline was) around in her Baker Electric. Even tering and Edward Deeds. Radio 


“ey. | 
‘even got a headline, Movies were | 


jnever dreamed of their great fu-| 
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vocabulary of scientists who never 


in the “nickelodeon” period and 
even the most expert bartenders | 












vision.” We were literally in the 
dark ages of modern science. 

True, we had been experiment- 
ing with one of those giant wind- 
up starters, hitched to the front 
end of the crankshaft BUT 
now mind had triumphed over 
matter. 


OH... you can talk all you want 
about what the automobile engi- 
neers did or didn't know in those 
days. Consider my elation when 
one of them said to me... “Gee 
. that extra power should be a 
godsend in a mud hole. You know 

pulling a guy out . .” An 
electric flash of enthusiasm came 
Over me, “Boy ... can I write that 


1 | copy.” 


But, you know me, always cau- 
tiously truthful. So, I skidded 
around such a positive statement 
in the copy. ... Better, I thought, 
let the owner discover the mir- 
acle himself ... and imagine my 
secret satisfaction when I pic- 
tured the fellow who had run out 


| of gas, sailing blithely home on 
| the starter. 


I haven't a copy of that adver- 
tisement .. . I don’t remember how 
long We used the equipment . 
or whether anyone ever questioned 
the significant promise of extra 





“Announcing the New 


in color: |from the engineers I never heard 


& 
a 





Just 40 short years ago you had to pay extra if 
you wanted protection from wind and rain. 
Today, tops and windshields are a necessary 
and integral part of the car—designed not 
only for driving comfort but to safeguard the 
occupants as well. 

Brakes, too, have gone through a complete 
evolution. Higher speeds and faster stops have 
brought a brand-new set of conditions for engi- 
neers to solve. And the end is not yet in sight. 

In the development and manufacture of brake 
linings, American Brakeblok has always been a 
leader. We have a lifetime of learning what it 
takes to stop motion safely—to control frictions 
and terrific heats, under all kinds of loads and 
driving conditions. It has gained us a storehouse 
of know-how that has enabled us to become a 
major supplier to the industry. 













was something in the technical'ture as harbingers of “tavern tele- 


Only ‘145 (). —Top and Windshield Extra 


We have unsurpassed research facilities to 
help solve your friction material problems. 
Complete testing equipment to furnish accurate 
technical data. Plus the most modern manufac- 
turing plants and methods to produce it for you 
—at an economical price. We welcome the 
Opportunity to work with you. 


BRAKE LINING 









































|power in that headline. All I know 
is that “oft in the stilly night, ere 
|slumber’s chain hath bound me, 
|\fond memory brings the headlines 
|of old time “ADS” around me, and 
jnow and then my sensitive con- 
| science gives me just the eensiest- 
jteensiest . P-I-N-N-N-G! 


- 
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Little White Lies 


i ae was my greatest adven- 
ture in publicizing a miraculous 
engineering improvement. The na- 
tionwide movement toward “truth 
in advertising” was taking root, 
yet some times in my more intro- 
spective moments of self analysis, 
I wondered if I couldn't have more 
fun if I was a more convincing 
liar. 

Charlie Shanks, advertising man- 
|ager of the old Winton (Cleveland), 
|had told me the story of coming 
|into his office one morning to find 
|the advertising representative of a 
|publication, sitting with his head 


* 


bowed, convulsively sobbing and 
wiping his eyes. 
“Well . well . well, Fred 


|(we’ll call the guy Fred). What's 
ithe trouble today?” said Charlie. 

“Ch-Ch-Charlie,” Fred _ blub- 
| bered. “I shuddunt left Chicago. 
| My wife is sick in the hospital 
| and our little baby may be dy- 
| ing.” 

“Then, for heaven's sake, 
did you come to Cleveland?” 

“Ch-Ch-Charlie, the old man said 
jto me. Yuh know what he said to 
j}me, He said you get that Winton 
|business or don’t come back.” 

“That’s terrible, Fred, but maybe 
iI can help you. I think you're on 
for 13 pages.” 

A few months later Charlie 
Shanks and his wife were being 
entertained at a theater party in 
Chicago by Fred and his wife. 

Said Mrs. Shanks, “I was awfully 
sorry to hear about the illness of 

|yourself and your baby.” 

Said Mrs. “Fred”, “Why, Mrs. 
Shanks, you must have been mis- 
informed. I have never been sick 
jin my life, knocking on wood, and 
|'we have no children.” 

~ * + 


why 


Happy Times 
| \JO ONE could ever possibly have 
|+% more fun writing automobile 
jadvertising than I did. If the sales 
|}manager of the old Krit company 
jhad not been so deadly serious in 
his actions and remarks before a 
small group of salesmen in Minne- 
apolis and had asked my help in 
| writing his speech, he could have 
accomplished the finest and most 
|}humorous bit of satirical “bawling 
}out” that this writer ever received. 
I would have used his talk in 
}our own publication “What 
|Jordan Sees and Hears.” 
| Bill Wheeler, our distributor, 
was giving a small dinner for me 
at the Athletic Club and the 
young man from the Krit com- 
pany was at the table. 

During my remarks I had com- 
mented upon the fact that while 
people were under the impression 
that Jordan spent a pile of money 
for advertising, the truth was that 
We spent one fifth as much as any 
producer doing an equal volume 
(See JORDAN, Page 20, Col. 5) 








SS o& “~ 


PS 


n- 
t- 


n- 
aS 


n- 
1), 
ng 
nd 


nd 


ed 


d= 
D. 
al 


fo 


lly 
of 


is- 
ick 
ind 


ive 
ost 
ing 
ed. 

in 
hat 


or, 
ne 
he 


ym- 
hile 
ion 
ney 
hat 
any 
ime 


AUTOMOTIVE NEWS, S 





AMERICAS MASS MARKET 
OF BEST CUSTOMERS 
FOR NEW CARS 


Eee 











18 ; AUTOMOTIVE NEWS, SEPTEMBER 





‘about the legality of deliv- 
‘ered prices was created by 
ithe Supreme Court decision 


in the 
1948, Legislation which would have 
leliminated this uncertainty was 
| approved by Congress, but vetoed 


AUTOMOTIVE WASHINGTON 
Congress Impatient 


On Freight Absorption 


By William Ullman 

Washington Correspondent 
= SOME Capitol Hill quarters it is being predicted that a 
new attempt to legalize freight absorption will be launched Scuite tae Col, Cee 
in the next Congress as a result of the Federal Trade Com- | eutthes's watebdes” citecemmiatiiie 
mission’s declared failure to spell out for industry how far |to answer questions on freight ab- 
it can go legally in establishing pricing policies. Doubt |sorption. Sen. Johnson, Colorado 





|port given the measure by the 


Commerce and Justice departments | 


and members of the Council of 


Economic Advisers. 





There’s a Rotary Mechanic's Lit . se 


to fit your needs exactly 


All of these lifts have famous Rotary 
features——such as QOildraulic jacks, pres- 
sure seal wipers, fast-loading axle sup- 
ports, and flush controls (optional at 
slight extra cost). 


® Rotary has developed a complete line 
of mechanic’s lifts so that you may select 
the type that best fits your repair shop 
requirements and your budget. 


Cement Institute case in| 


by President Truman, despite sup-| 


A few days ago, FTC Chairman | 
James Mead appeared before the! 


11, 1950 


Democrat, chairman of the subcom- 
mittee, pointed out that following 
ithe President’s veto of S. 1008, de- 
| signed to clarify 
the legal status 
of delivered pric- 
ing practices, 
FTC had been 
sent a set of ques- 
tions. He charac- 
terized the an- 
swers as “eva- 
sive” and “equiv- 
ocal.” 

Some five 
hours of ques- 
Wittam Ulimne tioning of the 
FTC chairman during the two 
days he was before the sub- 
committee served to confirm that 
barring legislative action, there 













The Flush Model leaves the floor com- 
pletely clear when lift is lowered. The 
Surface Model gives you a clear floor 
with lift raised. The Combination Model 
is flush in the rear, surface in front. The 
Bus and Truck Model (surface type) will 


No matter which Rotary Mechanic's 
Lift you choose, you can expect long, 
dependable service at minimum cost. 
And you can count on substantial savings 
in labor costs, better service to custom- 
ers, and improved working conditions 














handle passenger cars, trucks and buses. for employees. Mail coupon for catalog. 
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See your Rotary distributor or mail coupon for prices and complete data. ; ° 







Full-view Flush Control 
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can be no clear-cut specificatior 
of the line between lawful anc 
unlawful delivered pricing prac 
tices. 

It was pointed out that whiie 
the President’s veto message had 
said that there is “no bar to freig! t 
absorption or delivered prices «és 
such,” even the seller who acts 
wholly independently of any cor - 
|spiracy or collusion remains faced 
with the possibility that by ab- 
sorbing freight to meet competition 
jhe may run afoul of a charge of 
|price discrimination. 

The hearing brought out that the 
present view of Mead is that there 
jis nothing unlawful in the use of 
a universal delivered price, where 
the seller acts wholly independently 
of other sellers. There is no pres- 
ent means of assuring, however, 
that even this view will continue 
to prevail as a matter of Commis- 
sion policy, in the absence of spe- 
cific amendment of present law. 

Mead vigorously denied that FTC 
has been “attacking” delivered pric- 
ing practices. He maintained that 
the past proceedings by FTC in- 
{volving delivered pricing practices 
had been “old-fashioned conspiracy 
cases.” 

Nonetheless, he made it clear 
|that a conspiracy may be found 
from the circumstances, without 
proof of any agreement between 
| Sellers. “Tacit connivance” may be 
| inferred, he said, from the “sys- 
tematic” use of a pricing practice. 

* > * 


Excess Profits Fight 
| JT WAS Chairman George of the 
|* Senate Finance committee who 


|directed the attack on the O’Ma- 
honey -Connally excess profits 


" 





=) |amendment to the tax bill. He is 


| credited with showing conclusively 
|why it and similar proposals not 
only would be wasteful and infla- 
tionary, but would not produce an 
amount of revenue which would 
justify the Senate in risking those 
hazards. 


_One of Sen. George’s most effec- 
tive arguments was that only about 
20,000 of the nation’s 383,000 profit- 
earning corporations would pay an 
excess-profits levy. He pointed out 
that in the years following World 
War II most corporations have in- 
creased their average earnings and 
their invested capital to the point 
which would virtually nullify any 
levy imposed upon business earn- 
ings which used normal profits or 
invested capital as the yardstick 
|for imposition of the levy. 

Repeatedly, Sen. George and 

his colleagues on the finance com- 

mittee gave assurance that mem- 
bers would have opportunity to 
vote on an excess-profits tax at 
the next session, 

Sen. Robertson, Virginia Demo- 
crat, a veteran tax expert, empha- 
sized that such a levy, which would 
take away 85 percent of earnings 
above a so-called normal, provided 
no incentive for efficient, economi- 
cal production of goods under gov- 
ernment contract. 

Rather, he stressed, it would en- 
courage wasteful expenditures 
|since the producer knew that, re- 
gardless of expenditures, he was 
lassured of keeping only 15 cents 


of every additional dollar earned. 
. * * 


For Arms Contracts 


i\".HE Munitions board of the De- 
partment of Defense has pro- 
claimed a policy of close pricing, 
intended to prevent excessive prof- 
its on arms contracts and to avoid 
waste in materials and manpower. 
The munitions board declared 
that the urgent need for war ma- 


|terials would not be permitted to 
| (Continued on Page 71, Col. 1) 
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2 Auto Exhibits 
To Be Features 


Of Memphis Fair 


MEMPHIS.—A pair of automo- 
tive exhibits will be features of the 
Mid-South Fair to be held here 
Sept. 21-30, it was announced by 
exhibition officials. 

Kaiser-Frazer Corp. will have an 
exhibit featuring the new Henry 
J, while the Associated Transpor- 
tation Club of Memphis will spon- 
sor a Motor Truck Transportation 
Show. 

The K-F show will be staged in| 
its own custom-built pavilion. The | 
exhibit is one of five traveling} 
shows which the company has sent 


states. 
portunity for spectators to both| 


“see and drive” the Henry J, with) 
professional attendants as passen-| 


gers. | Transportation Assn. 
Eight companies will participate | Osteen, employed for the past 12 











she used to be a chorus girl. 
on a tour of major fairs in 28) Now 
promptly and in person.” 
A 600-foot track provides an op-| — — = . 

Tex. Trucker Cited 
The Texas Motor | Politan group policies, the report 
named Kit 
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Insurance Firm Reports on Survey . . . 
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Manpower Inventory Urged 


NEW YORK.- A_ warning to|jing the responsibility of planning,,;with no single activity or individ 


|American industry to take stock/the company’s role during national ual 


lof its operations now to avoid a 
|severe manpower strain in the 
levent of a speedup in defense ac- 
tivities was issued last week by 
Metropolitan Life Insurance Co. in 
releasing findings of a survey on 
|what industry is doing and can do 
jin voluntary planning for the most 
| effective use of available manpower 
in a national emergency. 

After surveying key industries 
and interested federal agencies, 
the company summarized the re- 

| sults in a report entitled “Man- 

| power Planning for National 
Emergency.” 
Although prepared primarily for 
|}use of executives whose companies 


| insure employes under the Metro- 





lis available to others on request 
| 


| to the insurance firm. 
Intended to aid management in 


in the Motor Truck Transportation years by Red Ball Motor Freight directing attention to the most 


Show, which will be held in an|of Amarillo and Dallas, 


its |likely trouble areas in manpower 


outside area measuring 120 by 180/|“driver of the month,” it was an-!| planning, the report discusses the 


feet. 


LIFE EXPECTANCY UNKNOWN 


nounced here. 


problem from the angles of plac- 


emergencies, conducting and ana- 
lyzing an audit of current person-| 
nel, filling the manpower gaps, com- 
| pany policy regarding leaves and} 
other considerations such as civil} 
| defense and employe health, safety 
and security. 

Companies participating in the 
survey expressed agreement that | 
'another national emergency would | 
laffect all segments of the economy, | 


| 





Dealer Takes Full Staff 


On Visit to Factory 
KANSAS CITY. — A Marks- 
ville (La.) dealer and 16 of his | 

employes visited the General 
Motors and Chevrolet plants | 
here last week. 

Dealer Numa Damiens closed 
his dealership for two weeks to 
enable his employes to make 
the trip. 
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ENRUP, new plastic by U. S. Rubber, outmodes present standards 


of endurance on many industrial applications | 


ay 
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NO BATH FOR A SISSY. See how the 20 per cent solution of sulphuric 
acid eats away the steel gear at left, while the Enrup gear is un- 
harmed. Enrup is the plastic that outwears steel, is non-conductive, 
non-absorbent, easy to clean, makes no noise when in operation. 
It has high tensile and impact strength, is unaffected by oils 


Many a product is successful today because of Enrup. 
This new plastic is lightweight, rugged, handsome and 
highly workable, permits designing and engineering 
economies previously thought impossible. Can your 
product be improved by this versatile material? Our 
engineers will gladly tell you, at no obligation. Write to: 


THE GEAR THAT LOVES WEAR! One of the many uses 


| 





of Enrup plastic, is this Enrup gear which has been 
operating for 6 months on a heavy-duty, 36-inch lathe 


without showing signs of 


wear. Other Enrup gears have 


been operating for as long as a year where ordinary 


metal gears have failed 
sea ch leat 
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within a few days or weeks. 
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A DESIGNER'S DELIGHT. Just a few of the many products which have 


been molded for leading manufacturers out of Enrup. It can be 


made into almost any shape or form, 


punched, sawed, sanded, 


nailed, bolted, molded and machined. Smallest item weighs as little 
as one-third of an ounce. The largest? There’s no size limitation. 


A PRODUCT OF 


| 





UNITED STATES RUBBER COMPANY 


MECHANICAL GOODS DIVISION 


ROCKEFELLER CENTER, NEW YORK 
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able to remain aloof, 

In order to reach maximum ef- 
fectiveness, it was pointed out, 
all available manpower would be 
employed directly according to 
the skills and experience most 
needed in the emergency, 
Persons employed in essentia 

activities would remain so em 
ployed as long as their skills wer 
used to the maximum benefit o: 
the emergency program. Theoreti 
cally, the report continued, any 
transfers, reassignments or labor 
migration would be directed into 
productive channels essential to 
national safety. 

Therefore, it was emphasized 
management should base its man- 
power on the essential role it would 
be expected to take in the emer- 
gency. 

Besides the manpower require- 
ments of the armed forces, the re- 
port said another factor complicat- 


|ing manpower planning was the 
| present lack of “slack” in the labor 


force, 

It was noted that the current 
civilian labor force is estimated in 
Washington at 65,000,000, compared 


{to 55,000,000 in 1940. Although this 


indicates an increase of 10,000,000 


|in the working force in the decade, 


the report said, it does not mean 
that the manpower reserve is that 
much greater. 

For instance, it was said, the 
large pool of 8,000,000 unemployed 
in 1940 has been reduced to fewer 
than 3,000,000. 


The report pointed out that this 
means that major mobilization 


| would result in a fairly large- 


scale reshuffling of the current 
labor force, rather than the ad- 


| dition of large numbers of work- 


ers, and points up the necessity 
for management planning for the 
most effective use of available 
manpower. 

As to policies regarding military 
leaves for employes, the report said 
it was too early to discern any 
definite trend in company policies 
Most personnel officers questioned 
indicated that the leave policies in 
effect in the last war would be ad- 
justed to meet current needs. 

It was pointed out that most 
progressive companies have adopt- 
ed definite policies in the last five 
years on leaves for personnel called 
to peacetime military training duty 


2 Machine Tool Firms 


Organized for Export 
WASHINGTON.—Announcement 

has been made here of the forma- 

tion of two machine tool associa- 


|tions for the purpose of engaging 


in export trade under the provi- 
sions of the Export Trade act. 

The firms are Machine Affiliates, 
Inc., 149 Broadway, New York, and 
Machine Affiliates Trading Corp., 
care of The R. K. LeBlond Ma- 
chine Tool Co., Hyde Park, Cincin- 
nati. The former firm has two 
stockholders, and the latter 14 
Melvin Stone is president of both 
companies. 


Jordan 


(Continued from Page 16) 
of business .. . but our advertising 
was read by everyone and talked 


about, 


When I had finished, the youn, 
man, apparently irritated, sprang 
upon his chair, pulled a big hand- 
ful of silver from his pocket, scat 
tered it over the table and shouted 

“Boys, that’s the way we spend 
money. Nothing niggardly about 
us. But, let me tell you this... 
we’re engineers ... not poets 
All talk about lovely women , 
the moon coming over the moun- 
tain ... the lure of the open road 
. . . the chirp of the crickets in 
the trees. Boys, we’re too bus) 
with technical improvements to 
talk about love.” 

“Why not,” yelled a _ salesma: 


“Everybody’s doin’ it . . . ‘doin’ it 
“Let him go .. . he’s right,” 
shouted. 
“Huh, the Playboy Bunk . 


the Blueboy.” 


By that time the guests were in 


|an uproar and I was patting tl 


boy on the back .. . “YUR RIGHT 
«=e... FOR BIGHT 
“HUH” ... he finally explode 
and sat down in disgust. 
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Studebaker trucks play an 


important part in the year ‘round 


sales volume of Studebaker dealers ! 


Iauck profila. help to 
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In trucks...as in cars... Studebaker’ really rolling ! 











Neighborly Feud | 
Taken to Court | 
By U. C. Dealers | 


CHICAGO. A suit to end ail| 
suits, based upon unusual charges 
of unfair competition, was filed | 
here in circuit court by Harry and| 
Leo Petchenik against Harry Feld- | 
man and his F & S Motor Sales.| @ 
Both parties in the case are used-| # 
car dealers. | . 


) It seems that after the Petchen- | 
iks opened two used-car lots at 
7829 and 7837 Stony Island Ave. in| 
the south shore district, Feldman | 
rented the connecting lot at 7833) . 
and set up business two years ago.| iiwaro FOR LONG SERVICE—Frank E. Baker, retired shop foreman at Mueller-Harkins |'0 @ finance company who receives 
So far so good. But, the Petch- | om "_ acoma, Wash., poses beside the new Buick Special given him by his former | 25Signment of the purchaser's con- 
eniks state in their suit, Feldman’s | gd or his 30 years of service. Baker is shown as he took delivery at the Buick plant tract, notes, etc. 
F 8 Motor Sales painted its w. . ag nore in General Mo- 
1g : a " | |tors Acceptance Corp. v. Davis, 218 
Center Bank > a — the South | other even more serious charges| joined “from unfair |Pac. (2d) oat, it was shown that 
"- or Sales. are contained in the suit. One| tices.” =? Chey & a dealer in used sacs. 
“ed was that all. Feldman went | States that Feldman hurled insults | . po gg ge geet 
rondin wae by erecting a sign|at customers of the Petcheniks, | S 'SSeued ‘salen cont t which wae on 
ceniea ain Entrance. As aj/and the other that Feldman even | ee AAA Fete ‘ae ie aay uumnee to Gane 
cust quence, the plaintiffs allege, put up a sign reading: “I am not | SYRACUSE. The Automobile | } aon | 
in ie Galler baer an Feldman’s lot |the worst dealer in the world. I am/|Club of Syracuse during the nextlGres’s eee ie ae wena 
e belie at they were doing | next to him.” The sui i i iib|teems fens, be reccved Eamadione 
z e suit by the Petch-|two months will be celebrating its| from Hope, he received immediate 


b ; : : 
usiness with the Petcheniks. Two/eniks asks that Feldman be en-/| 50th anniversary |possession of the mot hicl 
Pe ‘eldman be ; | 2g > otor vehicle 


By Leo T. Parker 


Attorney at Law 


stallment purchaser of an automo- 
bile a title or certificate without 
a@ lien notation, and also gives pos- 
Session of the automobile to the 
| purchaser, such dealer forfeits his 
legal right to regain possession of 
the automobile from one to whom 
|the purchaser sells the automobile. 
This same rule of law is applicable 





trade prac- 


INTERNATIONAL HARVESTER "L-195” Road- 
liner tractors are standard equipped with the 
Holley AA-1G Carburetor and the Centri-Vac 
TTT Tae TUL em 1s Ue tile Na tanta 
combination gives positive power control based 
on engine speed. 








Lawsuits Affecting Dealers... 
Court Decisions 


Jand a certificate 


| 






of title thereto, 


which was made out to D, E 


RECENTLY a higher court held Gray, Used Cars, but no lien was 
that if a dealer gives to an in-|shown on the certificate of title 


Two weeks later Gray sold the mo- 
tor vehicle to one Davis, who short- 
ly thereafter sold it to Richey, re- 
taining the proceeds of the sale for 
his own use. 

GM Acceptance Corp, sued Da- 
vis for conversion of the motor 
vehicle and damages for the 
amount due under the condition- 
al sales contract, 

The higher court held that Hope 


lhaving given Gray possession of 


day assigned to Genera! | 


the motor vehicle and indicia of 
ownership free and clear of any 
lien or encumbrance, the General 
Motors Acceptance Corp. could not 
recover possession of the automo- 
bile from any innocent buyer who 
purchased the car from Gray or 
the persons who took legal title 
after Gray. The court said: 

“In the case before us Hope not 
only delivered the automobile to 
Gray but it caused to be issued and 
delivered to Gray a certificate of 
title which made no mention of 
any lien reserved or encumbrance 


thereon.” 
= = o 
Must Obtain License 
CCORDING to a recent higher 
court an automobile dealer 
must obtain an insurance agent’s 
license before he can collect a 
commission on insurance sold to 
buyers of automobiles. : 

In Department of Financial In- 
stitutions v. Johnson Chevrolet Co., 
92 N. EB. (2d) 714, the higher court 
held that an automobile dealer is 
not entitled to receive an insurance 
commission or brokerage fee when 
he obtains insurance for a retail 
buyer on an automobile sold to a 
buyer, until the dealer is duly li- 
censed as an insurance agent. 

- + 


Usury Explained 
Coa discussion has 

arisen from time to time over 
the legal question: When is an 
automobile dealer or finance com- 
pany guilty of usury on install- 
ment sales? ‘Nhe answer is: Only 
when increased price is Made on 
a credit sale. 

For illustration, in Gifford v. 
State, 229 S. W. (2d) 949, the tes- 
timony showed facts, as follows: 
An automobile dealer sold an au- 
tomobile for $995, which was the 
only price made. The terms of the 
sale were $395 cash and the re- 
mainder of $6U0 financed through 
a finance company. 

The evidence was that the pur- 
chaser was required to execute 
a note for $784.20 payable in 12 
equal monthly installments of 
$065.35 each. The purchaser exe- 
cuted a mortgage to secure the 
indebtedness to the automobile 
dealer in the sum of $734.20, pay- 
able as provided in the note, with 
interest after maturity at the 
rate of 6 percent. 

At the bottom of the mortgage 
following the statement, “In Wit- 
ness Whereof, the mortgagor has 


hereunto set his hand, etc.,” ap- 
pears the following: 
“Statement of Items Covering 


Purchase. Cash selling price, $995; 
time selling price, $1,179.20; down 
payment, $395; unpaid balance, 
$784.20.” 

In subsequent litigation the high- 
er court held that the finance com- 
pany was guilty of usury. The 
court said: 

“We conclude the evidence 
amply supports the findings of 
the trial court and clearly dem- 
Onstrates a case of usury.” 


For comparison, see: Rattan v 
Commercial Credit Co., 131 S. W 
(2d) 399; Graham v. Universal 
Credit Co., 63 S. W. (2d) 727; Stand- 
ard Supply & Hardware Co. v 


Christian-Carpenter Co., 183 S, W 
(2d) 657. These higher courts held 
that an automobile dealer may fix 
a cash price and a greater price 
for time payment without violating 
the usury statutes. 
* * * 
Exempt in Florida 

TALLAHASSEE, Fla.—According 
to Florida Attorney General Rich 
ard Ervin, government employes 
driving government vehicles, are 
exempt from provisions of Florida's 
vehicle financial responsibility law. 
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| ‘The lady who was never on 
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“T like every feature of your finance plan, Mr. 
Dusty. But,” she insists, ‘I never bought on 


9 


time in my life! 
“Oh, come now,” I purr, “‘Never?’’ 


‘“‘No, never!’’ She picks up her cue like a two-a- 
day trouper. 

“Ever have milk delivered to your door? Or 
newspapers?” I lead gently. ‘“Do you have a 
telephone? Visit the doctor? Use electricity? 
Cook with gas?” (Like I’m doin’ right now!) 


‘Well, of course, but...” 


‘‘Don’t you pay for those services at the end of 


the week—or by the month—as you use them?” 
I cut in like Mr. D. A. himself. “‘And that house 
of yours, if you’ve got a mortgage, you’re paying 
for your home on time—because that’s exactly 
what a mortgage means.” 


, 
s 
; 


{ line » 
in my life.’’ 


s 


«/ 


a 


P 






in this installment, Dusty meets a customer who feels that ‘‘time- 
buying” is wrong somehow, but a short course on the economic facts-of- 
life spells a happy ending for Dusty and his customer. 


UNIVERSAL C. 1. T. 


’ 


**Ves-s-s-s-s,”’ she admits. 


“Never pay for anything on time?” I prod gently. 
‘Well, hardly ever!” 


“Look, lady,”’ I follow up paternally, “I wouldn’t 
be in business if I didn’t have a finance plan of 
my own with Universal C.I.T.—the same com- 
pany that will finance this purchase and help 
protect your investment. Why, do you realize 
that many of our biggest corporations would 
still be sidewalk peanut stands if it weren’t for 
sound financing? Everybody uses credit! Put 
your credit to work this time by signing here.”’ 


She fumbles for a moment in her purse and says, 
“May I borrow ...er... I mean, may I use 


your pen?” 


So that was the close of a sale and the beginning 
of a beautiful friendship. 


ime 
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Rinshed-Mason 


Adopts Salary 


Incentive Plan 


DETROIT. A salary-incentive 
plan, said to be new to the paint 
industry, has been adopted by Rins- 
hed-Mason Company, paint manu- 
facturers here, for all salaried per- 
sonnel, exclusive of corporate offi- 
cers and commissioned salesmen. 


Announced by company president 
Frederick G. Weed, and known as 
the E-R-N plan, it is designed to 
encourage operating efficiencies, re- 
duce or eliminate waste and thus 
increase what the company referred | 
to as “disposable income” from | 
each sales dollar. (“Disposable in- | 
come,” Weed stated, “is that 
amount remaining from the sales 
dollar after all variable expenses of 
the business have been deducted.’’) 


“We anticipate that each salaried 
employe will now realize increased 
monthly earnings, beyond his or her 
regular salary, through a direct 
share in the ‘disposable income’ of 
the company,” he added. “The 
amount of the disposable income 
can increase from month to month | 
in proportion to the efforts of all | 
salaried employes, working as a 


Perfect Circle 2 1 
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has 


Fla., 


FEATURES LARGE SERVICE SECTION—Adams Chevrolet Co., Delray Beach 
completed construction of its new building. 


team. to increase our overall| Nickles Co. of Cambridge, Mass., 
efficiency and productivity. | and adapted to fit individual com- 
“The higher we can push our dis- | pany operations, the plan was ex- 
posable income, the greater will be| plained by Cyrus Wood, managing | 
the opportunity for each salaried| consultant for the eastern concern, 
employe to add to his total earn-|to the 143 salaried employes of 
ings. |Rinshed-Mason at an_ afternoon 
“This is not a profit-sharing or | meeting recently. 
bonus scheme, but a_ businesslike | 


AUTOMOTIVE NEWS WANT ADS have | 


arrangement between ownership, v ave | 
> s i em-| been proven the quickest, least expensive 

management and salaried method of reaching the men who want 

ployes. what you have or have what you want! | 


See the back pages of this issue. 





Developed by Eddy-Ricker- 


‘Barking U 


Wrong Tree... 





Moore Rips Railroads 


By Mel Adams 
Staff Correspondent 
AURORA, IIll.—The railroad in- 


dustry is “barking up the wrong 
tree” in heavily financing attacks 
against truckers, Chester G. Moore, 
chairman of the Central Motor 
Freight Assn. and secretary of the 
American Trucking Assns., told 700 
truck and trailer manufacturers, 
motor truck operators and drivers 
here at a dinner meeting sponsored 
by Ford Motor Co. 

Moore’s fighting address high- 
lighted the three-day truck driv- 
ers’ roadeo at which champions 
were selected to represent Hlinois 
at the national meet, Oct. 1-4, in 
New York. 

The state winners were: Lester 
Wyatt, Dohrn Transfer Co., Peoria, 
straight trucks; Alvin W. Haase, 
Willett Co., Chicago, tractors with 
single-axle semitrailers, and Joe 
Provenzale, George F. Alger Co., 


“Gl 


a 





ST HONORED NAME IN PISTON RINGS 








Honored by 
Doctors of Motors 





Honored by 
Car Owners 


.. by 


and precision manufacture . 


for their economy. 


Honored by 


4 Automotive Engineers 


and Tipton, Indiana, and Toronto, Canada, 


Honored by Doctors of Motors for their dependability . . . 


by America’s foremost automotive engineers for their design 


motor-wise car owners 


Perfect Circle Corporation. Offices: Hagerstown, Indiana, and 
Toronto, Canada. Plants: Hagerstown, Richmond, New Castle 





At Illinois Roadeo 


Chicago, tractors with tandem-axle 
| semitrailers. 

Besides sponsoring’ breakfast 
luncheon and dinner meetings, the 
truck and trailer manufacturers 
collaborated in staging a show on 
the grounds featuring nearly $500,- 
000 worth of equipment, They also 
furnished trucks, tractors and trail- 
ers used by the 90 competing driv- 
ers from 10 cities in the roadeo. 


Moore in his address stressed 
the fact that, according to the 
railroad industry’s own figures, 
the plight of the railroads lies in 
obsolete and extravagant prac- 
tices of management and not in 
traffic they claim to be losing 
to competing forms of transpor- 
tation. 


“Railroad losses have come from 
passenger traffic, operation of bag- 
gage cars and handling of mail,’ 
Moore said. “The trucking industry 
certainly can’t be held accountable 
for these losses. 

“Profits of the railroads in 1949 
totaled $687,000,000. If they handled 
freight alone, it would have been 
$1,329,000,000. Thus, the loss on pas- 
senger, baggage car and mail traf- 
fic amounted to $649,000,000. 


“Even in_iess - than - carload 
freight, which is unprofitable to 
the railroads but less so than be- 
fore trucks and other forms of 
transportation became competi- 
tive, losses have been sharply re- 
duced. 


“For instance, in 1949, gross rev- 
enue from less-than-carload freight 
handled by the railroads amounted 
to $396,000,000, as against $420,000,- 
000 expense, bringing a net loss of 
$24,000,000—or 6 percent. In 1928, 
before trucks offered real competi- 
tion, less-than-carload freight gross 
was $513,000,000, expense was $724.- 
000,000, and net loss was $211,000- 
000—or 41 percent.” 

Moore forecast that within the 
next 10 years, motor trucks will 
build up to 500-mile overnight trips 

At a Diamond T-sponsored lunch- 
|eon meeting, Thomas C. Huxley jr.. 
vice-president of the firm, said that 
too many people “know too many 
|things about the trucking business 
that are not true and too few 
things which are true. 

“The major cost of highway 
construction and maintenance is 
not properly assessable to users 
any more than the major ex- 
pense of the vast American sys- 
tem of educational institutions 
should be borne by those being 
educated,” he asserted. 

“Highway transportation and all 
forms of public services indirectly 
contribute to the public treasury 
because of the effect they have in 
increasing property values which in 
turn generate larger tax collec- 
tions.” 

Truck drivers were the recipients 
is high praise at the various meet- 
ings. Moore, for instance, deplored 
| the fact that 98 percent of the 
|drivers who observe safety and 
courtesy rules and are otherwise 
;expert get a bad name because of 
|the faults of the other 2 percent. 
Cc. L. Schneider, vice-president 
of Fruehauf Trailer Co., at a com- 
| pany-sponsored breakfast meet- 








ing credited truck drivers for 

engineering advances that have 

been made in trucks and trailers. 

“Our best ideas originate with th« 
drivers,” he asserted. “Thirty days 
after we adopt them other firms 
do likewise, but we have no objec- 
tions to that.” 

Other sponsors of meetings in 
| cluded International Harvester Co 
White Motor Co., Trailmobile Co 
and Bartlett Trailer Co. These. as 
well as Ford, Diamond T, Fruehauf. 
Dodge, Reo, and Studebaker, fur- 
nished units for the roadeo man 
euvers. 


Goodrich Opens Plant 


i Al ° 
‘For Reclaimed Rubber 


AKRON. B. F. Goodrich an- 
}nounced plans to open a reclaimed 
rubber plant here last week in 
order to be in full production by 
jearly fall. T. G. Graham, vice 
|president, said a “boom” re 
claimed rubber exists. 

Output at the plant here, he said, 
had already been sold out for two 
{months ahead. 
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AC Fuel Pumps 
AC Oil Filters 
AC Spark Plugs 
Alemite Greasin 
Fittings 
Anthony Truck Hoists 
Arvin Car Heaters 
Atlas Batteries 
Atlas Oil Filters 
Atlas Seat Covers 
Atlas Tires 
Auto-Lite Batteries 
Auto-Lite Spark Plugs 
Baldwin Hydro-Electric 
Bed Hoists 
Behlen Gear Box for Tractors 
Break-A-Way Couplers 
Buick Cars 
Carter Carbur 
Casite Motor Tune-Up 
Champion Sp ark Plugs 
Chevrolet Cars 
Chevrolet Trucks 
Chrysler Cars 


g Equipment & 


ie. Hh, 


Truck 


etors & Fuel Pumps 
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"LGM the Lary poyp 
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Coffing Hoist-Jacks 
Continental Red Seal Engines 
Continental Tractor Pumps 
Crosley Cars 
Cushman Motor Scooters 
Delco Batteries 
Delco-Remy Tra 
Dodge Cars 
Dodge Trucks 
DoMor Hydraulic Equipment 
duPont Zerone & Zerex 
Anti-Freeze 
Eagle Farm & Truck Tarps 
Ethyl Gasoline 
Ff ederal-Mogul Bearings 
Firestone Tractor Tires 
Fisher Bodies 
Ford Cars 
Ford Industrial Engines 
Ford Trucks 
Fram Filters 
General Motors Trucks 
B. F. Goodrich Tires 
B. F Goodrich Tractor Tires 


Goodyear Tires 


ctor Ignition 





Goodyear Tractor Tires 
Grey-Rock Brake Linings 
Harley-Davidson Motorcycles 
Hastings Piston Ring 


Your best rural customers 


These 
» prosperous far 
m people ~ oe 
Pr ae people are Country Gentleman reader 
© 1 rs— j i 
Country G right in your own trading a typical of hundreds 
untrv Gentle , rea—sood cus 
; man’s 2.30( ; good customers = 
,300,000 circulation is concentrated in tl to cultivate. 
ed in the T ' 
op Half group 


£ ut f d Oe A 1 | il . l k h © a 


see your best-selling Ii 
in Country Seationee ' 


Heil Hydraulic Conversion Hoists 


Heisler Tractor Equipment 
Holley Carburetors 
Hudson Cars 
international Trucks 
Kaiser Cars 
Lindy Car Visors 
Lloyd Tractor Chains 
Marvel Inverse Oiler No. 1 
Marvel Mystery Oil 
Mercury Cars 
Mobil Farm Lubrication 
Mobiloil & Mobilgas 
Motorola Car Radios 
Motul Oils & Grease 
Jidsmobile Cars 
Pennsylvania Grade Crude 
Pennzoil 
Perfect Circle Piston Rings 
Perma-Guard Antifreeze 


Oi 


AUTOMOBILE DEAL 

ERS GAVE COUN 
oo TRY GENTLEM 
ee A 2 to 1 LEAD over the nage 
: e, with more votes than the oth 
‘our magazines combined! _ 


The T 

pa ay anne Country Gentleman 
0 AS rkansas, use their car for 
wed = deliveries as well as for out- 

8. More than 5,000,000 cars. 

poe tractors are operated by C rion 
hanes a nationwide ata @ 
300,000 families! ent 















Plymouth Cars 
Pontiac Cars 
Prest-O-Lite Batteries 
Purolator Oil Filters 


Rebat Batteries 
Rust-Oleum Rust Preventative 


Sealed Power Piston Rings 
Seiberling Tires 
Seiberling Tractor Tires 
Simoniz 
South Wind Car Heaters 
Studebaker Cars 
Studebaker Trucks 
Texaco Farm Products 
Texaco Marfak 
Timken Bearings 
Trico Windshield Washers & 
Wipers 
U.S. Royal Tractor Tires 
Weed Tire Chains 
Willard Storage Batteries 
Willys Jeep Cars, Trucks 
& Station Wagons 
Wix Oi! Filters 

























BEAUTIES ADORN FORD FLOAT—Crowds packed the streets for the 1950 Aquatennial, 
annual midsummer festival held recently in Minneapolis. The city's Ford dealers won praise 
ali down the parade route for their sea-theme float, shown above. 


Service Drive automotive equipment on the 
Farm Journal has launched a farm. 
as aa The publication claims that 


program called “Keep ’Em Roll- 
ing,” designed to give the farm- 
er a new concept of the import- 
ance of proper maintenance of 


the biggest 
the automo- 


rural America is 
single segment of 
tive market. 





You’ll never go wrong if you sell the best. That’s 
what your customers look for... that’s what 
your customers want! 


Sell Wo.r’s HEAD... display WourF’s HEAD... 
talk WouF’s HEap! It’s your hallmark of quality 
for it means the ‘‘Finest of the Fine”’ to millions 
of motorists everywhere! 


Wotr’s HEAp—100% Pure PENNSYLVANIA, 
PREMIUM GRADE—is made from nature’s finest 
crude, refined three steps further than ordinary 
oil. It is richer, tougher, oilier—gives better 
engine protection. WoLF’s HEAD means cleaner, 
healthier motors and lower oil consumption. 
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By George Deery 
Associate Editor 

Twelve 1949 ad campaigns in the 
automotive field have been ac- 
corded special recognition by the 
newspapers of the U.S. and Canada 
in the 12th annual edition of The 
Blue Book of Newspaper Advertis- 
ing, published by the Bureau of 
Advertising, American Newspaper 
Publishers Assn. 

The advertisers cited, who with 
38 other companies account for 
the 50 outstanding newspaper 

campaigns chosen for this year’s 

Blue Book, are Buick, Cadillac, 
Chevrolet for its cars and trucks, 
Oldsmobile, Pontiac, Humble Oil 
& Refining, Packard, Sinclair, 

Standard Oil Co. of Ohio, Stude- 
baker and U. S. Rubber. 

For the fourth consecutive year, 
the automotive classification had a 
larger Blue Book representation 
than any other group of adver- 
tisers except the grocery field and 


Affecting Factories and Dealers .. . 
Auto Advertising 










it came within one campaign of the 
latter industry’s total of 13. 

This gives added evidence of the 
automotive industry’s continued re- 
liance on newspaper advertising as 
a direct route to sales, Harold S. 
Barnes, director of the bureau, de- 
clared. 

All campaigns cited in the book 
are presented as case-histories, il- 
lustrated with sample ads and 
detailing the goal and strategy of 
each ad drive as well as the results 
it achieved. 

Buick, seeking to hold and con- 
solidate its sales position in the 
industry, continued its long-stand- 
ing strategy of heavy newspaper 
concentration, the book states. It 
placed more than 80 percent of its 
total budget in that medium. Buick 
registration figures for 1949 showed 
a gain of 52 percent over 1948. Its 
agency is Kudner. 

Cadillac, putting an even larger | 
portion (84 percent) of its media | 








1. THOROUGHLY DEWAXED— flows freely at all tem- 


peratures. . 


2. DOUBLE-DISTILLED— free from 


purities that cause excessive oil consumption, sludge 


and undue wear. 


| 

| 

{ 

| 3, TRIPLE-FILTERED — resists 
| 

L 


Jree/ Wolf’s Head Rules-of-the-Road folder. 
Contains speed laws, driving regulations, safety 
hints for all states. Send for your copy today. 
Additional copies available for distribution 
to your trade. Write for information. 


Wolf's Head Oil Refining Co., Inc., Oil City, Pa., New York 10, N. Y. 





MOTOR OIL AND LUBES 


100% Pure Pennsylvania 
"Premium Grade" 


>) 
WwoUrs MEAD 


Member, Penna. Grade 
Crude Oil Association 


. gives instant, full-bodied lubrication. 


WOLF’S HEAD goes 3 steps further! 
| 


sludging, 
corrosion to bearings. Won’t thin out at high tem- 
peratures—won’t get sluggish at low temperatures. 





| 
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trouble-making im- 
oxidation and 








budget into newspapers, had as it: 
campaign objective to sell its prod 
ucts as “the world’s most desirabl 
car” and at the same time tc 
broaden the market by stressing 
dollar value. MacManus, John & 
Adams is the agency. It helpec 
create a sales increase of 38 per 
cent, the book states. 

The only advertiser to win a 
double citation, Chevrolet through 
Campbell-Ewald Co. put the bulk 
of its media budget for both 
passenger car and truck advertis- 
ing into newspapers. Passenger 
car sales hit a record level. 

Chevrolet truck sales last year 
also reached a new high. Although 
new-truck registrations nationally 
were down 7.1 percent from 1948, 
Chevrolet registrations showed a 
gain of 14.3 percent. The company 
captured 43.9 percent of the market 
for trucks of the weight and class 
it manufactures, the ad book states 

Oldsmobile, focusing public atten- 
tion on its “88” model, covered 
every city in which it has dealers 
in a weekly campaign of newspaper 
ads run during the summer of 1949. 
Reaction to the campaign, con- 
ducted by D. P. Brother & Co., was 
“immediate and overwhelming,” 


| Oldsmobile reported. 


Packard, in a year-long campaign 
of two large-size ads a month, 


|}used 1,175 weekday and 33 Sunday 


newspapers. Seeking to cover every 


|market in which the company has 


dealer representation, it put two- 
thirds of its advertising budget into 
newspaper space. The campaign 
resulted in an alltime record for 
Packard shipments to dealers—102.- 


|411 cars—with actual sales to con- 


sumers up 25.6 percent over 1948, 
it is stated. Young & Rubicam is 
Packard’s agency. 

Pontiac, in order to blanket the 
markets in which it has dealer 
locations, used introductory copy 
on its new lines in January of 
last year in 1,000 weekday and 
150 Sundays newspapers. During 
the first month, three large-space 
introductory ads were run and 
thereafter bi-weekly insertions 
through September. In November, 
when the 1950 line was unveiled, 
the earlier introductory ad cycle 
was repeated. 

Pontiac’s expenditures were 51 
percent over 1948. The two intro- 
ductory campaigns, waged almost 
exclusively in newspaners, produced 
more “floor play” in Pontiac deal- 
ers’ showrooms than ever before, 
the book reports. Demand, at an 
alltime high, exceeded production 
throughout the year: sales increase 


|for the year was 40 percent. Pon- 


tiac’s agency is MacManus, John 
& Adams, Inc. 

Studebaker Corp. also reached 
new alltime highs in its sales of 
cars and trucks. About 50 percent 
above the company’s 1948 exvendi- 
ture was in newspapers. Stude- 
baker’s new-car and truck regis- 

(Continued on Page 70, Col, 1) 





Up the Ladder 


Three promotions in the family 


| of the Columbus Dispatch and the 


Ohia State Journal have been an- 
nounced. William C. Gilchrist, for 
the last three years national ad- 
vertising manager of the Dispatch, 
has been named advertising man- 





W. C, Gilchrist 


R. G. Hemming 


ager of the Journal. 
Gilchrist as national 


Succeeding 
advertising 


|manager of the Dispatch will be 
|Ralph G. Hemming, who for the 
|last four years has been in charg: 


of automotive and travel and re 


|sort advertising for the Dispatch 


Sid R. Phillips, for the last 13 years 
advertising manager of the Journa/ 
has been named director of publi: 
relations of Dispatch Printing Co 
to supervise promotional activities 


\for the Dispatch, the Journal and 


the Star, the latter a tabloid week 
ly publication. 


Gilchrist has been associated 
with the Dispatch since 1935, serv 
ing in the Chicago O’Mara & Orms- 
bee office from then until 1940 
when he was transferred to Co- 
lumbus. Hemming has been assc- 
ciated with the advertising depar’- 
ment of the Dispatch for nire 
years. 
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Here’s your top salesman- 





-whose words are caretully 


considered @ -an¢ charges 


a call. 
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reaches the people 


who mean business 
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Construction of a Syracuse- 
Watertown (N. Y.) expressway as 
the first link in a defense super- 
highway between Washington and 
Ottawa is being urged in both Al- 
bany and Washington. 

According to the proposal, the 
suggested route would be largely 
that now followed by U. S. No. 11, 
and it would intersect the projected 
cross-state thruway in the vicinity 
of Mattydale, just north of Syra- 
cuse. 

Advocates of the new highway, 
which would consist of a minimum 
of two lanes in each direction, sep- 
arated by a mall, cite activity at 
Pine camp and the possibility that 
the St. Lawrence power project 
may soon be started as reasons for 
its early construction. 

It is known that advocates have 
carried their plans to members of 
the thruway authority in Albany 
and have received a not unfavor- 


Highways & Safety 


able response. They are now con-| 
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partment of defense for their 
reaction. 
Both federal and state funds 


would go into the project as it is 
envisaged by its proponents. It is 
estimated the highway would cost 
$30,000,000 to $50,000,000 


Old-Time Drivers 
In More Mishaps 


The most experienced motorists 
have the most accidents, Minne- 
sota highway department figures 
| show. 
| Out of 59,121 drivers involved in 


} 





|1949 accidents, records show that | 


|61 percent hac been driving more 
|than 10 years. 


Twenty-one percent had 6 to 10 


|years behind the wheel and 17 per- 


;}cent had one to five years’ experi- 


ence, Fewer than 1 percent had 


|been driving less than a year, ac- 

| cording to the department analysis. 

| * * * 

Mass. Bars Novelties 
Rabbit tails, dickey birds and 


tacting officials of the federal de-| baby shoes, along with all gadgets 'the road and 1,680,000 licensed oper- | 
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DREAM WILL SOON BE A REALITY—Construction will start shortly on the sales and 
service building of Lester Goodson Pontiac in Houston. Costing approximately $375,000 
the two-story building will cover 22,000 square feet of floor space. 


ators in the state, it is imperative 


which dangle from rearview mir- 
that “every driver exercise com- 


have been 


rors of automobiles, 

barred in Massachusetts by Ru- plete control of his vehicle at all 

dolph F. King, state registrar of|times . . . one-hand driving must 

motor vehicles. He called such| be stopped now.” 

|gadgets “dangerous” and _ respon- “Serious accidents have resulted 

|sible for accidents. from this dangerous driving habit,” 
. * * he said. 


* * * 


Randolph Aids Safety 
Gov. Thomas J. Mabry of New 
Mexico has named William Ran- 
dolph, manager of the New Mexico 
Auto Dealers Assn., to membership 
on the state safety commission. 


Mass. Official Asks Halt 
Of One-Hand Driving 
Massachusetts’ registrar of mo- 


|tor vehicles, Rudolph F. King, has | 
| warned that with 1,200,000 cars on 





WAGNER STEEL PANEL ASSEMBLIES AND WAGNER LETTERS 


(Pat. 2224069. Other patents pending) 


FOR CREATING CHANGEABLE COPY DISPLAYS THAT MOVE 


USED CARS OFF THE LOT SWIFTLY AND PROFITABLY 





They shout for attention. They spotlight your specials. Effective 
day and night. Illuminated by floodlights, spotlamps, gooseneck 
reflectors or fluorescent tubes for powerful nighttime selling. A 
PERMANENT investment that goes on to make money for you 


long after the cost is forgotten. 


Wagner plastic or aluminum letters are quickly mounted 
directly on the hackground so that the sales message of today 
can be quickly changed to a new and freshly interesting message 
for tomorrow. The exclusive patented slotted method of mounting 
prevents freezing to the sign. Wagner letters are furthermore the 
lowest priced on the market. One 24-inch Wagner Flex-Word Unit 


and a font of 29 4-inch Wagner 


plastic letters permit the forming 


of 13 or more regularly needed words, plus numerous other com- 
binations, and cost less than one-sixth as much as would word 


plates for doing this job. 


Wagner Steel Panel Assemblies consist of a series of porcelain 


enameled stamped steel panels, 


with galvanized metal uprights 


| 

| 

| 

Sold everywhere through dependable dealers who | 
plan each job and supervise the installation. | 
| 

| 

| 

| 

' 


eal 


TODAY FO 


in AND PRICES 


| WAGNER SIGN SERVICE, INC. 





SaFety Morors 


A. / UseD CARS & TRUCKS 
“¢ SPECIAL TODAY ONLY 
946 PLYMOUTH sr sum $ 


and attractive metal border. 100% machine-produced for finest 
quality at unbelievably low cost. Easily and quickly assembled 
on the job and installed on simple framework supports or 
against any wall. The entire assembly is handled in small sections 
that fit securely into place in proper alignment. Available in any 
length, in multiples of five feet, and in any height in multiples 
of seven inches, starting at twenty inches. 


Wagner lifetime porcelain is GUARANTEED FOR TEN YEARS 
against cracking, crazing, chipping, or discoloration by reason 
of the elements. 


Easy to keep clean. No channeled bars or other obstructions 
to catch the dirt and result in streaking the face of the sign. 
Water and soot drain to the rear of each panel, preventing 
accumulation. Practically self-washing, and always of uniform 
cleanliness. 


The openings between the panels permit high velocity winds 
to pass through with safety. 


| 

421 S. Hoyne Avenue Chicago 12, Illinois | 
Please send details and prices on Wagner Steel | 

Panel Assemblies and Letters | 
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~ Haste Reduction 


A Seen Halting 90% 


Of Auto Mishaps 


| Automobile drivers can reduc: 
their chances of having accident 
90 percent by increasing thei 
travel time 10 percent and by usin; 
the additional time to eliminate th: 
chance-taking from driving, report 
J. A. Mills, vice-president of Lum 
bermen’s Mutual Casualty Co. 

The average driver, he stated 
spends 64 minutes a day behind th: 
wheel. Six minutes added to this 
driving time at danger points would 
eliminate, Mills estimated, 6,800,000 
accidents a year in this country. 

As an example, he advised slower 
speeds at intersections where 
roughly half the urban accidents 
occur. 

“If motorists slowed down to an 
easy stopping speed ahead of inter- 
sections,” Mills said, “most of those 
accidents would not happen. The 
driver need only take his foot off 
the accelerator and rest it on the 
brake, ready for instant use, when 
approaching points of danger. 

“Even an alert driver needs two- 
thirds of a second after seeing 
danger to put his foot on the 
brake. At 40 miles an hour, his 
car would travel 40 feet before the 
brakes even started to slow down 


the car. The car would travel 8&2 
feet more before it could be 
itopped.” 


He said a driver can judge this 
reaction distance by taking the 
\figure directly from the speedo- 
meter—at 20 miles an hour, the 
|reaction distance is 20 feet, at 30 
|miles an hour it is 30 feet, and at 
60 miles an hour it is 60 feet. 

A driver can read his approxi- 
mate braking distance from his 
speedometer by taking half the 
tens digit of his speed and multi- 
plying it by the total speed, Mills 
|advised. At 20 miles an hour the 
|tens digit is two. Half of this is 
one. One times 20 is 20 feet—the 
braking distance. At 60 miles an 
hour, half the tens digit is three. 
Three times 60 is 180 feet—the 
| approximate braking distance at 60 
miles an hour. 


Ind. Eyes Bridges 
To Illinois, Ky. 


Two toll bridges linking Indiana 
with Illinois and Kentucky will be 
constructed within the next two 
years, Walter G. Koch, chairman 
of the Indiana toll bridge commis- 
sion, has announced. 

Revealing that surveys by traffic 
engineers found both bridges feasi- 
ble, Koch said steps toward con- 
struction would proceed as soon as 


|the governors and highway com- 


missions of the two adjoining 





states gave their approval. 

One bridge will span the Wabash 
river west of Mount Vernon at a 
|cost of about $2,250,000, while the 
|other will cross the Ohio river at 
| Lawrenceburg at an estimated cost 
|of $4,000,000. Indiana will finance 
the construction of the bridges with 
| the sale of revenue bonds, to be 
paid off by tolls. Illinois and Ken- 
tucky will be asked to build the 
|approaches on their sides. 

* * * 


- 

Parking Problems 
City Drivers Must Walk 
To Destinations 
In big cities nearly one-third of 
the motorists who drive into down- 
town business districts must walk 


more than two blocks to their desti- 
nation after parking, a report of 


the American Public Works Assn. 
reveals. 
In smaller cities those under 


100,000 population almost three 
fourths of those who drive to th 
central business districts can driv 
to within one block of their desti 
nation, the study stated. 

The survey analyzed parking r« 
ports of 46 major U. S. cities. 

It was also revealed that as cities 
grow the supply of curb parking 
space decreases proportionately. 


Anderson Heads Assn. 


Of Scioto (O.) Dealers 


PORTSMOUTH, O.— The Sciot: 
County Automobile Dealers Ass 
has elected these officers: Richa: 
L. Anderson, Portsmouth Motor, 
president; Keaons Watkins, Wa - 
kins Buick Co., treasurer; Gera | 
A. Glockner, Glockner Chevrol! 
Co., secretary. 
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Road Bonds Up 


$471,000,000 Worth of Issues Proposed 


In Six State Legislatures 


WASHINGTON.—Issuance of up! provement of the state highway 


to $471,000,000 worth of highway | 


bond issues has been proposed by 
legislatures in six states this year, 
a survey by the National Highway 
Users Conference shows. 


by voters. 


A new law in Michigan permits | 


the state highway department to 
enter contracts with counties, cit- 
ies and villages for the construc- 
tion of limited access highways. 

Such highways could be financed 
by issuance of revenue bonds or 
notes not to exceed $200,000,000 
outstanding at any one time, se- 
cured by pledge of state vehicle 
registration fees, gasoline taxes, re- 
ceipts, federal-aid and other rev- 
enues. The state highway depart- 
ment’s pledge to secure its share 
of such bond obligations shall not 
exceed $3,500,000 annually over a 
period of not more than 30 years. 

A new Massachusetts law pro- 
vides for an accelerated highway 
program by issuance of $100,000,- 
000 in bonds for projects of con- 
struction of highways, parkways, 
bridges, grade crossing elimina- 
tions, traffic safety devices and 
traffic studies in urban areas. The 
bonds shall be on a serial pay- 
ment plan with a maximum term 
of 15 years from the date of issu- 
ance and be retired from funds 
in the highway fund, 

The measure contains no tax in- 
creases Or proposals for payment 
of the bonds. Many members of 
the Massachusetts Highway Users 
Conference supported the second 
$100,000,000 bond issue as they did 
the first one last year. 

They’re recommended to the leg- 
islature that both bond issues can 
be adequately financed by a one- 
cent gasoline tax increase coupled 


with moderate increases in regis- | 


tration fees. User groups not sup- 
porting the bond issue remained 
neutral and did not oppose the 
measure. 

An adopted joint resolution in 
Louisiana proposes a constitutional 
amendment, which, if approved in 
the November election, would au- 
thorize the issuance of $140,000,000 
bond issue for construction and 
improvement of main trunk line 
highways, secondary roads and 
bridges, and for construction of a 
bridge across the Mississippi river 
and a traffic tunnel under the In- 
dustrial canal. The bonds would 
be retired over a period of 25 years 
from the proceeds of six cents of 
the gusoline tax. 

A new law in Rhode Island 
submits to a referendum at the 
general election this year the 
question of $12,000,000 in state 
bonds for modernization and im- 


Plastic Engineers 
Name Judges 


ATHENS, O.—The five judges of 
the 1950 Prize Paper Contest of the 
Society of Plastic Engineers were 
announced here last week by Henry 
M. Richardson, chairman of the 


event. 
They are: Gerald H. Mains of 
National Vulcanized Fibre Co., 


Albert G. H. Dietz, 
Massachusetts Institute of Tech- 
nology; R. G. Chollar, National 
Cash Register Co.; Carl J. Frosch, 


chief judge; 


Bell Telephone Laboratories, and 
J. O. Reinecke, an industrial de- 
signer, 

Requirement for submitting a 


paper are that it be of interest to 
the plastics industry, that it has 
not been previously published and 
that it be turned in to a local sec- 
tion by Nov. 1. 


Report on Fabrics 


WASHINGTON. — The _service- 
ability of fabrics is the subject 
of a technical bibliography just 
released to the public through the 
Office of Technical Services of the 
U. S. Department of Commerce. 
The bibliography, prepared by the 
Philadelphia Quartermaster Corps 
Technical Library, provides descrip- 
tive references on 168 studies, en- 
compassing both field deterioration 
tests and laboratory investigations 
of wear and abrasion. Materials in- 
luded cover the period 1936-1949. 


In some | 
cases the issues must be approved | 


system. 

In South Carolina a provision in 
the general appropriation act in- 
creases the highway debt limit to 
$70,000,000, which would allow the 
issuance of approximately $18,000,- 
000 in additional highway bonds. 

Enacted legislation in New 
{Hampshire provides for issuance 
‘of $1,000,000 in road bonds to be 
used for the construction and re- 
construction of primary and sec- 
ondary highways and continues the 
additional one-cent gasoline tax. 


THC Trucks 
‘Gain Honors 
In 3 Roadeos 


CHICAGO. — International Har- 
vester’s new L-line of trucks has 
proven to be both efficient and 





“Would it be considered hoard- 
ing if I bought a new car with- 
out trading in my old one?” 


popular in state truck roadeos this 
year, the company announced here. 


The company based its claim on) 


the fact that eight of 10 cham- 
pions from three states—Washing- 
ton, Indiana and Oregon drove 


International trucks. 
At Seattle, three of the four con- 
tests in the Washington roadeo 
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Old Engines in Stolen Cars 


ST. LOUIS.—Police have arrested seven members of a car stealing 
gang with a reverse twist to their methods. Joseph Walsh, assistant 
circuit attorney, said the men stole late model cars and replaced the 
motors and transmissions with salvage engines and transmissions. 

The police got their break when a member tried to sell a new 
transmission to a legitimate automobile dealer for $5. He called 
police. Authorities said the gang had netted more than $10,000 in 


profits by their operation. 


Used-car dealers were wondering whether some of their late model 
cars contained the proper engines and transmissions. 

Fugitive warrants have been issued for two members of the gang, 
seven have been arrested and others may be implicated, Walsh said. 





were won by men driving Inter- 
nationals. Dalmont F. Robertson 
won the straight truck contest in 
an L-162. 

J. Clark Gilbert, in an L-175 trac- 
tor, won the tractor single-axle 
semitrailer competition. Charles 
Vaught, in an L-195 tractor, took 


an L-165. William K, Wright won 
the straight truck honors in an 
L-160. Both drive for Foster 
Freight Lines, Indianapolis. 

All but one of the drivers in the 
Oregon roadeo finals at Portland 
drove Internationals. Alvin R. Fish, 
Inland Motor Freight Co., won the 


top honors in the tractor dual-axle/ solo truck class in an L-160. Frank 


semitrailer division. All are drivers 
for Inland Motor Freight, Spokane. 

At Indianapolis, the company 
said that 28 of the 40 drivers in 
the Indiana roadeo drove Interna- 
tionals. John Waldon won _ the 
tractor and semitrailer contest in 


Kirkpatrick, Columbia River Truck- 
ing Co., was the winner in the 
single-axle semi class in an L-170, 
while Melvin Siebel, Portland Pen- 
dleton Motor Transport, won the 
dual-axle semi competition in an 
L-190. 


‘CHOOSE YOUR OWN COMFORT” 


Nh. Calor sel “Select-0-Seat’ 


and sell more cars! 


(A demonstration 
does it!) 


it’s easy to convince every new car buyer and owner how indispensable “Select-O- 
Seat” is for lasting satisfaction. A simple demonstration shows how it can be 


adjusted whenever desired. 


Just remove the cushion, turn it over and, without disturbing the upholstery, flip 
a few extra adjusting coil springs into the open spaces of ‘‘Select-O-Seat's 


design. 


The result is greater firmness for those who have special comfort requirements, 
or who need increased eye level for safer driving vision. Only “Select-O-Seat”, 
(factory-installed in over 3,000,000 new cars of eight leading makes), can be so 


adjusted by the dealer to assure greater comfort for life! 






“Select-0-Seat 


CHOOSE YOUR Own COMFORT” 
L. A. YOUNG SPRING & WIRE CORPORATION 


GENERAL OFFICES: DETROIT Tl, MICH. © IN CANADA: L. A. YOUNG INDUSTRIES, LTD., WINDSOR, ONT. 


Take advantage of this latest major develop- 
ment in seat cushion spring construction. 


Unless the entire spring cush- 
ion is a “Select-O-Seat"” de- 
sign, the extra pocketed coils 
cannot be added to prevent 
this discomfort, shown above. 





New car dealer service men 
can flip as many extra springs 
as desired into base of cush- 
ion to suit most exacting need 
for “personalized” comfort. 


vw 


special 


Whenever desired, 
O-Seat” can be adjusted in 
minutes for greater than aver- 
age buoyancy, and to raise 
eye level for safer vision. 








“Select- 
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K. F. Morlen has been named 
manager of U. S. Rubber’s cycle 
tire department. He succeeds Noel 
Lanham, who has held the job since 
1942. 


Pennsalt Names 2 


George D. Grogan and Donald 
Macfarlan jr. have been appointed 


district sales managers in Chicago) 


and Detroit, respectively, for the 
heavy chemicals department of 
Pennsylvania Salt Mfg. Co., ac- 
cording to R. S. Roeller, depart- 
ment manager. 

+ * + 


Buda Directors Elect 
Mangan as President 


Directors of Buda Co., Harvey, 
Tll., have elected R. K, Mangan as 
president, succeeding the late J. S. 
Dempsey. The firm manufactures 
diesel truck and industrial engines. 

Mangan, who has served as ex- 
ecutive vice-president during the 
past 12 years, joined the company 
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jin 1917 as a mechanical engineer- | 
ing apprentice. K, E, Fitzpatrick, | 
secretary of the firm for the past | 
|/10 years, was elected treasurer, a/| 
post which Mr, Dempsey held in| 
addition to the presidency. 
+ + . 


| U. S. Rubber Names Payette 
Manager of Field Sales 


| U. S. Rubber announces promo- 
tion of Joseph A. Payette to man- 
ager of field sales, manufacturer’s | 
; sales division, | 
with offices in the | 
Detroit plant. 
Payette comes 
from one of the 
old Detroit fami- 
lies. He was 
graduated from 
the University of 
Detroit's Engi- 
neering College 
in 1928, He began 
his career with| 








J. A. Payette 





KENT-MOORE 


TOOL GUIDE 


February of that year. 


GOLD! 


1950 





IN MOVIETOWN—Phil Hall (center) is all smiles as he takes 
Hollywood, 


NEW BUICK DEALER 
over Howard Automobile Co.'s long-established outlet at 6660 Sunset Bivd., 
Calif. The firm is now known as Phil Hall Buick Co. Left to right, in front of the dealer- 
ship, are: R. P. Barbata, assistant Los Angeles zone manager; Hall, and E. Lynn Ballagh, 
zone manager. Hall joined Howard in 1923 as a salesman and had been general manager 
of the company since 1933. 


Atomic Energy Man Joins 


? : resident. 
General Tire Board , 


Energy Commission member, to the | advisor to the Rockefeller brothers 


& Rubber Co. has been announced | industries. 
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Once you get your hands on a Kent-Moore Special Service 
Tool Guide, you’ll never want to be without one again. Because 
here’s a book that’s loaded from cover to cover with just the 
type of Special Tool information you’ve been looking for. It 


describes and illustrates the entire line of Kent-Moore Tools... special 
tools that have been developed in close cooperation with nine leading 
automobile manufacturers to help you perform specific essential service 
operations better, faster, easier, safer ... and in accordance with approved 
factory-recommended standards. Yes, they’re the very tools you see and 


read about in official manufacturers’ Shop Manuals! 


You'll appreciate the practical, easy-to-use way in which this new Kent- 
Moore Composite Tool Guide has been prepared, too. It classifies tools 
by type of service, lists adaptations of each by car makes through 1950 
models. Includes convenient cross-reference system that makes it easy 
for you to find the exact tools you need. Provides a simple method of 
inventory control, gives you complete price information. And what's 
more, this time-saving, profit-building Tool Guide is FREE! Yes, yours 


for the asking without obligation. So send for it today! 


Kent-Moore 


ORGANIZATION, 


INC. 


ie ieee) tt ds 
SPECIALIZED SERVICE 


mean Extra Profits for you! 





Engine 

Conventional Clutch 

Standard Transmission 

Hydra-Matic Transmission 
Dynafiow Transmission 
PowerGlide Transmission 
Studebaker Automatic Transmission 


Automatic Transmission Handling 
Equipment 


Rear Axle 

Front Suspension 

Springs —Shock Absorbers 

Brakes 

Body 

General Shop Tools and Equipment 


GENERAL MOTORS BUILDING © DETROIT 2, MICHIGAN 





ENGINEERS AND MANUFACTURERS OF SPECIAL 








TOOLS AND EQUIPMENT 
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|by W. O'Neil, board chairman and | 
Since retiring from the AEG, | 

Election of Lewis L. Strauss, New | Strauss has done extensive writing | 
York banker and former Atomic/|and was recently named financial | 


U. S. Rubber in/|board of directors of General Tire |on projects for investing in new | 


4 New Executives Named 
| By Hyster Co. in Portland 


Appointment of four new execu- 
tives has been announced by Eu- 
gene Cadwell, general manager of 
Hyster Co., Portland, Ore. John J. 
O'Farrell has been named manage- 
ment engineer in charge of meth- 
ods engineering inventory control 
and IBM departments. Kirk Lowe 
is pressed metals engineer in the 
manufacturing department. And 
Robert M. Remmen is in charge of 


subcontracting. 
* * * 


| Wilson Heads Industry Group 


| For United Foundation 


| C. E. Wilson, General Motors 
president, has been named chair- 
man of the corporation gifts com- 
mittee for the United Foundation 
Drive this fall. 

| Among four civic leaders named 
to aid Wilson were Henry Ford 
II, Ford president, and Herman 
L. Weckler, Chrysler Corp. gen- 
eral manager. Also named was 
Walter S. McLucas, chairman of 
the National Bank of Detroit, and 
James B. Webber jr. general 
manager of the J. L. Hudson Co. 


department store. 
* * * 








——————— Three Get New Positions 


In Pontiac Zone Shuffle 


Pontiac has named Tom A. Cul- 
‘len assistant zone manager in Los 
Angeles and George F. McNally to 
|a similar post in Minneapolis. Mc- 
Nally succeeds Cullen at Minne- 


| apolis. 


Cullen was named to _ succeed 


| Paul Stone, who resigned to enter 


private business. Named to succeed 


|McNally as Buffalo zone manager 
was William W. Harris. 


* + * 


| Trailmobile Fills 


Two Sales Posts 


Appointment of Harry A, Lage- 
man and Joseph B. Kleckner to key 


| sales positions for 


| Trailmobile 


|mManager 


Co. | 
has been an- 
nounced by 
George M. Bunk- 
er, president. 
Lageman, for- 
merly head of 
distributor sales 
for Trailmobile in 
Cincinnati, was 
named eastern 
district sales 
with 





H. A. Lageman 


| headquarters in 


New York City. Kleckner, once 


‘head of a Studebaker distributor- 


ship, was named manager of Trail- 


mobile’s factory branch in Long 
Island City, N. Yo . 
* 


Eaton Employs Kiefer 
| For Customer Contact 


Charles A. Kiefer has _joined 
Eaton Mfg. Co.’s Axle division, 
according to George W. Veale, 


| division general manager. Kiefer 


will handle customer contact. 
Prior to joining Eaton, Kiefer 
was for many years a sales rep- 
resentative of Clark Equipt. Co., 
Buchanan, Mich. ‘ 


McCabe Heads CIT Office 


At Hempstead, N. Y. 

James F. McCabe has been named 
lbranch manager of the Universal 
|CIT Credit Corp. office at Hemp- 
|stead, N. Y., it is announced by G. 
|E. Charlton, New York City divi- 
|sion vice-president. 

McCabe joined CIT in 1945 as a 
|sales representative at the compa- 
lny’s Brooklyn branch. He _ suc- 
ceeds S, J. Steuerwalt at Hemp- 
|stead, the latter having been called 
ito military service. . 

* o 


Tincher Appoints MacMann 


Field Sales Manager 

W. G. MacMann has been ap- 
|pointed field sales manager of the 
|Tincher Products Co. automotive 
division. 
| MacMann, who _ includes nine 
lyears of jobbing business in his 
| after-market experience, will be re- 
|sponsible for the appointment of 
|representatives and warehouses as 
|well as the direction of the com- 
| pany’s new merchandising program 

+ * * 

| Gunderson in Top Spot 
| Gunner E. Gunderson _has_been 
named president of the Brad Foote 
Gear Works of Chicago. Other offi- 
cers elected were E, J. Lindgren, 
vice-president, and H. J. Buescher, 
secretary-treasurer. 
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Can you name these Men of the Sea? 


The things these men have done for you! 


It is generally agreed that one of them discovered your country (Colum- 
bus, top, left). The fellow next to him proved that the world isn’t flat by 
sailing around it (Magellan). The captain in the top right spot left delicious 
legends to tingle your spine (Kidd). 


Hudson, lower left, explored Northeast America, leaving his name on 
many waters, while Cook left you Hawaii as a playground! 


But despite the fame of these sea captains you very probably were familiar 
only with the remaining one. 


And Der Captain of Katzenjammer fame has accomplished all his deeds 


in one place...the Comics! 


Is there any more graphic way of demonstrating the tremendous editorial 
impact of PUCK, the only national comic weekly? Doesn’t it show how 
PUCK’s all-star cast of characters has woven itself into America’s life... 
Jiggs, who “sold” corned beef and cabbage; Popeye, who made spinach a top 
favorite; Dagwood, who helped the U. S. Atomic Energy Commission explain 
nuclear energy? 


PUCK, The Comic Weekly, distributed with 14 great Sunday newspapers, 
from coast to coast (plus its three advertising affiliates), reaches more than 
18,000,000 adults (and their youngsters) in 7400 communities where 83% 
of all retail sales are made. 


Do you wonder that such products as Armour’s Dial Soap, Old Dutch 
Cleanser, Kleenex, and many others spend millions of advertising dollars 
in PUCK, The Comic Weekly? 


If yours was one of the many businesses that discovered that a slight drop 
in sales meant a sheer drop in profits, last year... perhaps you should care- 
fully re-examine your traditional media selection. 


Perhaps you'll want to see readership reports which show that PUCK 
delivers 3 to 5 times more readers per advertising dollar than top weekly 
magazines. The booklet “Getting More Out of the Dollar” explains PUCK’s 
fabulous reader-attraction and tremendous sales impact. Send for it, today, 


on your letterhead. 


\ ‘What fools these Mortals be!” 
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THE COMIC WEEKLY 


The Only NATIONAL Comic Weekly —A Hearst Publication 
63 Vesey St., N. Y., Hearst Bldg., Chicago, 406 Hearst Bldg., San Francisco 
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Selectivity Stressed 


By Advisory Firm 


By George Deery 
Associate Editor 

T’S a common question now as to 

what investment advisors think | 
of the outlook in relation to an 
economy that has changed materi- 
ally since June 25. 

Harold B. Dorsey, president of 
Argus Research Corp., thinks that 
the question should be phrased: 

“What do you think an invest- 
ment trading policy should be in 
the light of the outlook for busi- | 
ness conditions, commodity price 
trends, the international - domes- 
tic - political situation, tax pros- 
pects, controls, money and credit 
conditions, earnings and dividend 
prospects, etc.?” 

He doubts that the precise level 
of business activity “is going to 
have more to do with investment 
policies than it did in World War 
II,” pointing out that “during that 
period there was very little corre- 
lation between stock-price move- 


ments and the FRB index of busi- 


ness activity. 
* * 


* 
“PDUSINESS activity was very 
high and whether the FRB 
index was up 15 points or down 
15 points did not make much dif- 
ference. In a near-war economy, 
civilian demand plus enlarged gov- 


|ernment demands should keep bus - 





Auto Stocks 


Sept. 1 Aug. 28 
Chrysler ...... ces 67% 
GE cits asi ces vies 3% 2% 
General Motors .. 90% 89 
L.. cx5.0.0 45068 15% 15% 
Kaiser-Frazer .... 7% 6% 
Nash-Kelvinator .. 19% 20% 
NEEL nis sedcuns 4% 4% 
Studebaker ....... 31% 30% 
EE sk esbeaness 10 10 
Willys-Overland .. 9 8% 
Average for 
10 Stocks ...... 25.29 24.73 








*Ask the GRIT representative 
for the GRIT Reader Survey 


ness at a high level for the 
indefinite future and it seems quite 
unnecessary to devote much time 
to elaborate studies of the outlook 
for the FRB index.” 

In the opinion of the Argus or- 
ganization, according to its latest 
survey, the market is likely to be 
subject to emotional shocks from 
time to time, the extent of which 
is difficult to measure. 

It adds, however, “that the 
fundamentals of business activity, 
commodity price behavior, pur- 
chasing power and money and 
credit would all seem to dictate 


that a sharply deflationary in- 
| vestment policy is not very 
| logical.” 


Hewing to its previously held line 
of selectivity in approaching the 
stock market, Argus says: “It 
|}seems to us that the _ practical 
|investment problems center around 
a study of the effect of a near-war 
economy upon the affairs of an 
individual company—rather than in 
studies involving the trend of the 
stock-price averages.” 


Chrysler's Melon 


Firm Authorizes 


Dividend of $3 


Chrysler stockholders will receive 





MURRAY ADDS NEW LINE—Butte Truck and Motor has increased floor space to 20,000 
square feet in the Murray building, Butte, Mont. Owner Tom Murray's expansion was re- 
quired for the addition of DeSoto-Plymouth cars to his GM line of trucks. Ramp to base 


ment service department is at right. 


a $3 dividend Sept. 26, payable to 
holders of record Sept. 11. This 
declaration, with the recent pay- 
ment of $1.75, brings the return 
to stockholders to $4.75, compared 
with $1.25 in the same period a 
year ago. 

Announced after the close of the 
New York stock exchange, the 
move prompted a flurry of buying 
on Pacific Coast marts which re- 
main open later because of the time 


GRIT each week, 
y with steady 


ised brand 
19% buy 





s*, 19% Own 
Batteries, 


Small Town America’s Greatest Family Weekly 
—with more than 600,000 Circulation 


Used-car lot is next to building. 


differential. The stock gained three 
points for the day. 
* * 


> 
Commercial Credit Nets 


$10,638,547 for Half 


Commercial Credit showed con- 
solidated net income credited to 
surplus for the six months ended 
|June 30 of $10,638,547, compared 
| with $7,861,279 for the same period 
| of 1949, and was $20,547,984 for the 
| 12 months ended June 30, 1950. For 
|six months ended June 30, net in- 
;come applicable to the common 
|stock was $10,483,460 or $4.60 per 
|share, compared with $7,411,280 or 
|$4.02 per share June 30, 1949, and 
|was $8.75 per share for the year 
| ended June 30, 1950. 
| The operating results of the fi- 
|nance companies for the six months 
jended June 30 were larger than 
|for any previous six months ended 
| June 30 in the history of the com- 
;pany. The net income from cur- 
rent Operations of the finance com- 
panies was $5,706,282 for the six 
months ended June 30, compared 
with $3,962,572 for the six months 
ended June 30, 1949: and for the 
12 months ended June 30, $10,900,- 
962. 

Total volume of accounts and 
notes receivable acquired during 
the period was $991,721,442, com- 
pared with $916,436,462 for the same 
period of 1949; and was $2,047,- 
058,366 for the 12 months ended 
June 30, 1950. 

> 


Twin Ceach Net 
‘Does Aboutface 


_ Twin Coach Co., Kent, O., rea- 
lized a profit of $139,206 on opera- 
tions during the first six months 
;of 1950, the equivalent of 16 cents 
per common share. During the 
;same 1949 period the company lost 
| $417,563. , 
| The company said its 1950 profit 
was due entirely to operations dur- 
| ing the second quarter. For the 
| three months ended June 30, it was 
explained, net consolidated earn- 
ings were $272,659 after an income 
tax provision of $88,000. 
* o * 


Goodrich Boosts Net 
| 20% in 6 Months 


Consolidated net sales of the B 
F. Goodrich for the first half of 
1950 amounted to $231,612,854 com- 
pared with $192,149,550 for the cor- 
responding 1949 period, an increase 


of 20.5 percent, the company re- 
ported. Net income for the six 
months ended June 30, 1950, was 


$12,427,793 after providing for esti- 
mated federal and foreign incom« 
taxes and after providing reserves 
of $2,000,000 for increased replace- 
ment cost of facilities and $1,000,000 


for possible inventory price de 
clines. 
Net income for the correspond 


ing period in 1949 was $8,909,635 
after providing for a reduction of 
raw material inventory from cost 
to market and a reserve of $2,000,- 
000 for increased replacement cosi 
of facilities. 

The 1950 net income was equiva- 
lent to $8.76 per share as compared 
with $6.02 per share for the first 
six months of 1949. Consolidated 
balance sheet as of June 30, 1950 
shows current assets of $195,030.847 
and current liabilities of $32,407,178 
a ratio of 6 to 1. 


McGill Bearing Bulletin 

A bulletin entitled ‘Guiderol, 
completely new principle in rolle 
bearing design” is being issued b 
Bearing division, McGill Manufac 
turing, Inc., Valparaiso, Ind. It i! 
lustrates features of McGill’s cage 
less roller bearing that is said t 
eliminate roller skewing. 


=. 
— 


| 
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In the Hopper 


' 





A resolution asking that Mon- 
tana unemployment compensation 
benefits be raised to at least $26 
a week and to $30 if possible for 
a minimum of 20 weeks has been 
adopted by the Montana Federa- 
tion of Labor. 


Also adopted were 
asking that the state 
compensation law be 
permit payment to a beneficiary 
other than a dependent in case 
of fatal accident, and calling for 
an industrial disfigurement award 
law to give payments under the 
workmen's compensation act to 
workers disfigured on the job. 

* > > 


Vass. Amends Worker Law 
To Protect Middleagers 


Massachusetts has amended its 
fair employment law to protect 
workers between the ages of 45 
and 65. Besides its civil rights pro- 
visions, the measure now makes it 
an unlawful employment practice 
to discriminate against a worker 
because of his age if it is between 
45 and 65. 


resolutions 
workmen's 
revised to 


Arkansas Groups Quit Fight 
Against Union Shop Ban 


Announcement had been made of 
the abandonment of efforts to place 
on the November ballot in Arkan- 


sas a constitutional amendment to| 


repeal the state’s “freedom to 


work” 
closed and union shops. 


amendment, which outlaws | 


to restrain Secretary of State C. 
G. Hall from placing the proposal 
on the ballot. 


. * + 
Denver Postpones Action 


On Creating Strike Board 


Denver’s city council has _ post- 
poned until Oct. 2 action on a pro- 
posed ordinance to create an 18- 
member city arbitration commis- 
sion which would act in major la- 
bor disputes 
welfare. 


Postponement on the controver- | 


sial measure followed a_ public 
hearing during which spokesmen 


for organized labor questioned its} 


need. Pointing out that the cost 
of such a commission would place 


an additional burden on taxpayers, 


labor representatives expressed be- 
lief that existing conciliation serv- 
ices were adequate. 

ca > os 


Compensation Act Change 


Sought by Montana AFL 


Repeal of Plan 2 of the Mon- 
tana workmen’s compensation act, 


under which employers carry work- | 


men’s compensation insurance with 
private companies, will be sought 
by the Montana Federation of La- 
bor during the 1951 session of the 
state legislature. 


If the federation should succeed 


a choice of Plan 1, under which, 


affecting the city’s) 


Kids in House 
Mean Better 


Sales Potential 


| NEW YORK.-— Families with 
| children spend more, and plan to 
|spend more in the future, for auto- 
| mobiles, refrigerators, washing ma- 
|chines and television sets than do 
nig | families without children. 
| That’s the claim of Parents’ 
Magazine, based on a special tabu- 
lation for the publication of a 1950 
# survey of consumer finances, con- 
fm | ducted by the University of Michi- 
s | gan survey research center for the 
board of governors of the Federal 
Reserve System. 

The magazine said that the sur- 
vey showed that families with chil- 


ELEPHANTINE STUNT—Hitting upon an idea for demonstrating the roominess of the|dren spend an average of 72 per- 
195! Kaiser, K-F Dealer Merl F. Yeaton, Farmington Motor Sales, Farmington, Me., arranged|cent more for refrigerators than 
for a circus elephant to walk through the rear of a four-door sedan. The demonstration families without children. Future 


‘'s di i ti ith the ci F in Farmington. . : 
was 2 feature of Yeaton s display in connection with the circus’ appearance in Farmi gto | spending plans for refrigerators by 








.._, |families with children indicate an 
city’s | average planned dollar expenditure 
|58 percent greater than that of 
* | : eas 
St childless families. 
Oregon Skips Land Tax An average of 200 percent more 
No state property tax will be |for washing machines is spent by 
levied in Oregon during the 1950- | families with children than by fam- 
51 fiscal year, according to the (ilies without children. 
state tax commission. The com- Families with children spend an 
mission explained that state in- (average of 115 percent more for 
come tax income tax receipts television sets than families with- 
once again are sufficient to meet (out children. Their future buying 
general fund requirements. | plans for this commodity show they 


ommended that the provincial gov- $300,000 annually for the 
lernment boost the gasoline tax by | budget. 

2 cents a gallon to permit a “more 
rapid implementation of the road 
program than would otherwise be 
possible.” 

The committee also recommend- 
ed an increase in license fees for, 
heavy commercial trucks and that | 
consideration be given an increase | 
in motor vehicle license fees. It | 


* * 


\said that Saskatchewan motorists | 
in its aim, employers would be left | 


jada and that a gas tax 


on proof of financial responsibi!- | 


ity, they handle the insurance them- 


were among the least taxed in Can- 
increase 
is essential if road standards are 


Hiking Sales Is Subject 
Of Remington Rand Book 


| will purchase 80 percent more than 
|families without children. 

| The survey noted that there are 
| 23,300,000 spending units with chil- 


m-|to equal those of other provinces.| New YORK.—“How to Increase|dren under 18 d 28 

It was reported that sponsors of selves, and Plan 3, under which | Such a tax is estimated to yield | profitable Sales” is the title of alunits without Poe Henao v0 ." 
the repeal movement would file|the state provides the insurance | about $1,200,000 annually. |26-page booklet released recently | ‘ 
with the Arkansas supreme court | from premiums paid by employers | . + » 'by the Management Controls divi- | : in ; 5 
iauc ix Ga Cae a on their payrolls. Duluth Wheelage Tax sion of Remington Rand, Inc., 315| Good News in Cumberland 

e he | ; T the Duluth. Minn. fi- Fourt ve. | CUMBERLAND, Md.—This _in- 

Sanne not have sufficient valid) Saskatchewan Legislators nadie Gallina the city pe The publication details how ma-|dustrial district, for over a year 
s , 7 cat. ’ {chines and systems may be utilized | labeled “distress area” because o2f 

The Arkansas Free Enterprise) Recommend Gas Tax Boost jcommission has recommended 4 /to compile sales analysis facts and|the large number of unemployed 
Assn. had filed a suit challenging| The committee investigating pro-| yearly wheelage tax of $15 on trucks | utilize them for checking sales by| people, will benefit by addition of 
the validity of a large number of | vincial-municipal relations in Sas-|and $10 on automobiles. The com-| individual accounts, by prospects, | about 500 jobs at the plant of Kelly- 
the signatures and asking the court | katchewan area of Canada has rec-| mission says the tax would raise| by salesmen and by territory. Springfield Tire Co. 


* * 


“Push Button” 





Lubrication 







AP Lubri-sprayer 
Miracle Power 


S or dgf-123 


it makes the old fashioned oil can obsolete! Now you simply 
push the button at the top of the LUBRI-SPRAYER, direct it 
at the parts you want lubricated, and the job is done. No 
more messy grease—no more waste. 


Two LUBRI-SPRAYERS are available—No. 5100 contains 
Miracle Power and No. 5200 contains dgf-123. Both are 
super-lubricants, containing colloidal synthetic graphite. 


The Miracle Power LUBRI-SPRAYER is for general lubrication 
of dismantled parts, and for oiling such hard-to-get-at places 
as control links, door locks, springs, and brake parts. If can 
also be used for final spraying after using dgf-123. 


g 






tor » 6 The dgf-123 LUBRI-SPRAYER is for pre-lubricating frictional 

THOROUGH da parts at the time of assembly to provide protection during 
“break-in.” 
& 
ECONOMICAL Wuari-sPRAy Order a set of these time saving, money saving LUBRI- 
ann Sicuawes Sant SPRAYERS today. 
ms hd "LING BY 3% (Oyo Miracle Power Division 

a THE ( PARTS CORPORATION 


AP BUILDING + TOLEDO 1, OHIO 
Manvfacturers of: MUFFLERS * PIPES * MIRACLE POWER ° dgf-123 
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Dealer Business Counsel 


Used Cars Must Be Reconditioned Quickly 
To Offset Depreciation Costs 


| 

(The opinions expressed herein are those of Columnist Van Tassel and are not 
necessarily those of Automotive News.) 

| 


| By J. B. Van Tassel used in reconditioning was at 
| cost plus 10 percent. During the 
| [HE question as to what rate) \ aoa ae ae a a 
| the shop should charge for the | ‘ ae 
| Ree ses. new cars to sell and no competi- 
|reconditioning of used cars has ; 
lbeen asked of me several times in| tion or used-car trades to worry 
‘recent months, It has been my ex-| @bout, the charge for used-car 
; |perience that the rate charged for reconditioning was increased by 
DEALERSHIP IN THE PACIFIC NORTHWEST—U & R Motors (Pontiac) in Lebanon, Ore.) oonditioning of used cars has| ™@ny dealers from a cost basis 
is headed by George A. Usher and Robert Ragsdale. ; E , | for labor to a full list price 
—— — ~|changed from time to time during kan few Gee Gaan tn tonne 
| the past 10 years. ge 


Dick Motors Builds ce & Rees ca a 8 by Befere World War Il, or the | tioning. 

. i d on a| Richard L. Roberts and ht. B. Lew! tast time we were in a highly- wd d 
e700 building in For Worth, |ton. The building will be 100 by! competitive market, the labor the recent buyer's market, at which 
Tex. at 2916 W. Lancaster St. for|128 feet and will be of reinforced! charge for reconditioning was at | time the signs of competition began 
Dick Motors, Inc., new Chrysler-! concrete and masonry construction. cost and the charge for parts to appear in the horizon, the labor 


PRODUCTION 





HOW TO KEEP 100 “HORSES” 


BALANCE does it... in B-W Long Radiators 


radiator with more than 25,000 
square inches of cooling surface 


It takes a lot of radiator cooling 
surface to dissipate the heat gen- 
erated by the 100 or more “horses” 
in automobile engines. The trick is 
to do it with a properly balanced 


in a core only 19 inches wide, 22 
inches high, 3 inches deep. . 


B-W's Long Manufacturing Divi- 
sion not only keeps abreast of 
sive radiatog size or weight. industry demands, but constantly 
Borg-Warner’s Long Manufacturing Division does looks ahead to futur¢ unprecedented cooling 
it through the use of light weight materials and requirements. That's the way all 23 Borg- 
skillfully engineered design of heat transfer Warner Divisions work in serving the automotive 
surfaces. The result is an unusually compact industry ... and America. 





cooling system .. . without exces- 


a A Oe LM MA 
BN gear waked  avatatle 


ENGINEERING 


\ 
Day from the 185 Products Made by BORG-WARNER 


THESE UNITS FORM BORG-WARNER, Executive Offices, Chicago: sors « Beck 
BORG-WARNER INTERNATIONAL © BORG-WARNER SERVICE PARTS © CALUMET STEEL © DETROIT GEAR ¢ DETROIT 
VT eT Men a Me MO at) Meee MU tat iL 
CO., LTD. © MARBON © MARVEL-SCHEBLER CARBURETER © MECHANICS UNIVERSAL JOINT ¢ MORSE CHAIN 
MORSE CHAIN CO., LTD. ¢ NORGE ¢ NORGE-HEAT ¢ PESCO PRODUCTS © ROCKFORD CLUTCH © SPRING 

DIVISION * WARNER AUTOMOTIVE PARTS © WARNER GEAR * WARNER GEAR CO., LTD. 









PRODUCTION 


After the war and at the end of 






charge for reconditioning used cars 
began to drop and, according to 
my latest information, the present 
charges are cost plus service de- 
partment expense for labor and the 
same cost plus 10 percent handling 
|for parts used in reconditioning. 
* * * 
N Y RECOMMENDATION is that 
}4 the charge for labor used in 
the reconditioning of used cars be 
set at whatever rate you now us¢ 
for the sale of 
internal] labor 
preferably on a 
basis of the ac 
tual cost of labor 
plus the total ex 
pense of operat- 
ing your shop 
This basis will 
g.ve your shop u 
sufficient amount 
of gross incom: 
from this class of 


J. B. Van Tassel work and from 


~ |which this department can break 


|even. 
| Also, this basis of charge for 
| reconditioning will not unduly 
penalize the new and used-car 
departments in their drives for 
new and used-car volume, which 
without the service and parts de- 
partments would not be able to 
stay in business indefinitely. 
Another factor to consider in the 
| pricing of reconditioning work for 


jused cars is the fact that where 
|the used-car department is charged 
|too high a rate for reconditioning, 
|they are likely to shop around for 
lower prices and in which case they 
|may run into some delay in getting 
|the work done. Then too, the work 
|may not be as satisfactory as il 
|would be were it to be performed 
|/in your own shop under your own 
supervision. 















* * © 


| 
1D weer in getting used cars re- 
conditioned and ready for sale 
is very expensive because in nor- 
| mal times used cars do not appre- 
ciate in value and the longer they 
are held up for lack of prompt 
reconditioning the more they de- 
preciate. 

It is just good business to get 
them in and out of your place 
of business as fast as possible. 
In this connection the right car 
at the right time and the right 
price is what helps you to avoid 
losses in your used-car depart- 
ment at all times. 


Used cars on the lot or showroom 
floor and ready for sale are the 
|cars you will come out the best on. 
| Used cars in the shop waiting for 
| reconditioning or used cars in stor- 
| age are the cars that cost you 
|money. They are constantly depre- 
ciating in value, they are cluttering 
up your shop space and stopping 
your regular flow of customer pay- 
service traffic and they are not 
getting any younger. 

Where your volume is sufficiently 
large enough to justify a separate 
used-car reconditioning department, 
vou can save vourself a lot of 


headaches in this business. 
* = ie 


TX THIS way you have no internal 

shop rates to settle between your 
shop and used-car department, no 
arguments as to which work is 
the most important in the shop, no 
stoppage of customer pay labor 
work in the shop because of used 
cars to be reconditioned, and no 
alibis from the used-car manager 
that the reason for his depart- 
ment’s poor showing is because he 
cannot get prompt reconditioning 
service in the shop. 

Another important factor to keep 
in mind on the subject of used-car 
reconditioning is the fact that the 
longer used cars are kept in stock 
the more re-reconditioning is re- 
quired to keep them in saleable 
condition. 

This re-reconditioning also means 
thev have to go back in the shop 
again to clutter up the production 
line. 

Epiror’s Note: Any questions 

on business management will b« 
gladly answered by J. B. Van 

Tassel, care of AutoMoTive News 


Consumer a Assn. 
To Meet Sept. 21-23 


CHICAGO.—The 36th annual 
convention of the National Con- 
sumer Finance Assn. will be held 
Sept. 21-23 at the Edgewater Beach 
hotel here. 

Sneakers will be Charles E. Carll, 
public relations director of Ford 
Motor Co.: Navy Secretary Mazt- 
thews, and Dr. Howard R. Bowen, 
college of commerce dean at tre 


University of Chicago. 
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Students Study Safety 


20 States Receive Driver Training Awards 
From Casualty-Surety Assn. 


NEW YORK.—Awards will be 
given to 20 states for noteworthy 
progress in developing driver edu- 
cation courses in ther secondary 
schools under the 1950 high school 
driver award program of the Assn. 
of Casualty and Surety Companies. 

Awards were based on detailed 
reports submitted by representa- 
tives appointed by the governor 
of every state, according to Jul- 
ien H,. Harvey, manager of the 
association’s accident prevention 
department. 

A board of leading educators and 
safety specialists, meeting here, 
cited the following states for out- 
standing achievements in advanc- 
ing safe driver education in their 
high schools: Arizona, California, 
Illinois, Indiana, Massachusetts, 
Michigan, New Jersey, North Da- 
kota, Oklahoma, Wisconsin, Con- 
necticut, Delaware, Minnesota, New | 
Hampshire, Texas, Utah, Virginia, | 
Washington, West Virginia and 

Georgia. 

Official reports of the 48 states | 
which participated in the award 
program show that 6,995 hign 
schools throughout the nation of- 
fered safe driver training courses 
during the 1949-1950 school year. 
This was an increase of 23 percent 
over the 1948-1949 figure of 5,678 
high schools. During the same pe- 
riod the number of students en- 
rolled in the course rose from 440,- 
552 to 551,280, an increase of 25 
percent. 

Stressing that the association’s 
annual award program, now in 
its third year, is not a contest 
but rather a progress report by 
which an _ individual state is 
given recognition for its degree 
of achievement, Harvey pointed 
out that there is still far to go 
before the final goal is reached. 

“Our aim,” he said, “is to have 

every eligible student in every sec 
ondary high school in the country 
receive a course in driver educa- 
tion. Only then will we see a sub- 
stantial reduction in the startling 
number of street and highway ac- 
cidents which takes an annual toll 
of 32,000 dead and 1,100,000 injured 
at a cost of $1,100,000,000 in prop- 
erty damage. It is easy to see that 
safe driver training is as impor- 
tant as other required high school 
courses.” 


As chairman of the board of 
judges, Ned H. Dearborn, president 
of the National Safety Council, ex-| 
plained that there are three classes 
of awards: 

Superior awards, representing 
courses in driver education offered 
in at least 50 percent of the state's 
secondary schools, with not less 
than 50 percent of eligible stu- 
dents enrolled, were given to Ari- 
zona, California, Illinois, Indiana, 
Massachusetts, Michigan, New Jer- 
sey, North Dakota, Oklahoma and 
Wisconsin. 

Meritorious awards, represent- 
ing courses in driver education in 
25 percent of the secondary 
schools, with not less than 25 


percent of eligible students en- 
rolled, went to Connecticut, Dela- 
New Hamp- 


ware, Minnesota, 








During a manpower shortage in| 
1945, policemen made out of wood | 
were placed at dangerous highway | 
spots. They were called “pin-up | 
police,” 


shire, Texas, Utah, Virginia, 
Washington and West Virginia. 

In addition, Georgia received a| 
special award for exceptional prog- | 
ress in driver education activities 


during its first year of this pro- 
gram. 
The awards consist of bronze 


plaques, which will be presented to) 
the governors of the winning states 
at appropriate ceremonies. In ad- 
dition, a large photograph of the 
award will be sent to every par- 
ticipating high school in the win- 


besides Dearborn, consisted of the 
following: 

Joseph Matthai, president, Assn. 
of Casualty & Surety Companies; 
Dr. John W. Studebaker, chairman, 
National Committee for Traffic 
Safety; Ross Bonar, superintendent 
of schools, Upshur county, Buck- 
hannon, W. Va.; Col. Robert T. 
Ellett jr., president, Porter Military 
Academy, Charleston, S. C.; Dr. 
Holger Kilander, U. S. Office of 
Education; Gordon C. Graham, su- 


The new, proved 





LOCATED IN WILSON, N. C.—Buicks are sold in that city by Corbett Motor Co. from 
ning states. The board of judges, its 100-by-175-foot home. Jesse Corbett is owner. 


pervisor of safety education, De- 
troit public schools, Detroit; Mrs. 
George Jaqua, national chairman of 
safety, General Federation of Wom- 
en’s Clubs; Burt Johnson, princi- 
pal, Tenafly high school, Tenafly, 
N. J.; William H. Lemmel, super- 
intendent of public instruction, Bal- 
timore; Thomas H, MacDonald, 
commissioner, Bureau of Public 
Roads and chairman, coordinating 
committee, President’s 





Highway Safety Education. 


35 


' Morrison Feels 


BUFFALO.—Morrison Steel Prod- 
ucts, Inc., producer of truck bodies 
and other equipment, would ma- 
terially increase its operations 
from present levels if it could get 
the raw materials, a spokesman 
said. 

The plant has been gradually 
increasing its force and now em- 
|ploys 450 workers compared with 
|275 a year ago. 

“We have a terrific backlog of 
* orders and we could sharply in- 
*|crease operations,” the spokesman 
said. “But the steel shortage now 
appears to be worse than at any 
time in history.” 


Safety Conference; Earl Newbry, 
president, American Assn. of Motor 
Vehicle Administrators; Dean W. 
Schweickhard, commissioner, de- 
partment of education, St. Paul, 
Warren T. White, president, Amer- 
ican Assn. of School Administra- 
tors; James J. Newman, chairman, 
Inter-Industry Highway Safety 
committee, and M. R. Trabue, 
chairman, National Commission cn 


Neep Gas Injectors 

PORTLAND, Ore.—A state-wide 
dealer system is being organized 
by Neep Equipment Co, to handle 
ReMarr automatic gasoline injec- 
tors for autos. Neep also has been 
named distributor for Mico brake 
locks, used with mobile equipment 
where the hand brake cannot be 
applied when the pcwer takeoff is 
in operation. 


MoPar Xi72-/77// BATTERY 


New Addition to Full MoPar Line of Factory-engineered 
Batteries for Vehicles Built by Chrysler Corporation 


Here, at last, is a new, different kind of battery. 


> 5 T A DRINK 
ry f GOES LONGER WITHOU DRINK 
pe Te Fibre-Glass mats make possible a 


AZ } smaller sediment well . . . permit 
¢ yy ( 


No need to tell you that many batteries fail because of lack 


of water. But the sensational new MoPar Xtra-full Battery 
has more than three times the liquid reserve of ordinary 
batteries ... needs water only three times a year in normal 


use. 


Think how battery service is reduced. Think how battery 
life is increased. Think, too, of sales and income advan- 
tages you will enjoy by featuring this fast-selling line of 


MoPar Xtra-full Batteries. 


Factory 
Engineered 


You can 





Factory 
Inspected 


ge* 
rel ats 
eA 





room for a liquid reservoir with 
over 3 times the capacity of other 

DEUVERS FULL POWER FAR LONGER 

Sheets of Fibre-Glass insulation 


batteries. 
hold power-producing material in vs KS 
the plates . .. to deliver full power -4 d 
s — 
long after other batteries wear out. 
REDUCES SERVICE TIME AND BOTHER 
Unlike ordinary batteries which often need water 
much more frequently, MoPar Xtra-full Batteries 
normally need such service only 3 times a year. 





Supplied by Chrysler 


Motors Parts Corporation 


Peo eRe LA 
VC Re ee oir eMC 


...and from most independent garages 








Service and Used Car Reconditioning 


ACO a em ee Vaintenance Men who Service and Lubricate 


{inerica’s 40 Million Motor Vehicles and {ppearance-Condition 3 Million Used Cars Annually 


In Handling Used-Car Sales . . . 





Wholesale or Retail? 


ANY franchised dealers are still 

in a quandary as to whether 
it is better to retail or wholesale 
their used cars. In every city of 
any size they see successful exam- 
ples of both types of operations 
which only makes the problem 
more confusing, especially to the 
dealer who has not had experience 
in a knockdown and drag-out 
market of high competition. 

To try to aid such dealers in 
reaching a decision on this most 
important subject, and a phase 
of their business that may in 
some near future time be the dif- 
ference between success and fail- 
ure, Automotive News has can- 
vassed a group of outstandingly 
successful dealers employing each 
method so as to bring to its read- 
ers the basic reasons why each 
dealer handles his used-car mer- 
chandising as he does. 

All of the dealers questioned 
handle the same make of car and 
truck so that there can be no ques- 
tion as to whether one make of 
vehicle lends itself better to one 
type of merchandising than an- 
other. 

* + + 

a. dealers questioned are lo- 

cated from coast to coast, are in 
cities of varying sizes, and most of 
them have been in the retail auto- 
mobile business both in prewar and 
postwar. They represent as close to 
a cross-section of successful auto- 
mobile retailing as it is possible to 
get in a comparatively small 
sample. 

The reasons given by an out- 
standingly successful Detroit 
dealer seem to sum up the basic 
reasoning of those who retail all 
or by far the great majority of 
their cars. 

This dealer says, “We operate on 
the basis that tomorrow may be 
“D” day in this business, when sell- 
ing will be on a highly competitive 
basis and we dealers will be forced 
to buy much of our new-car sales 
with longer allowances on_ the 
trades and much shorter net profits 
than we have énjoyed since the 
end of the war. 

o + + 
“TOR that reason we have elected 
to retail the majority of our cars 
taken in trade. We have been able 


Survey Indicates 
Suggestions Spur 
Oil-Filter Sales 


NEW YORK.—Only slightly more 
than one out of four owners of 
cars equipped with oil filters re- 
member ever having received a 
suggestion from a service station 
attendant, garage man or car dealer 
about replacing the filter element. 
And yet in more than nine cases 
out of 10 when such a suggestion 
was made, a sale resulted. 

These were among the signifi- 
cant facts disclosed in two recent 
surveys sponsored by Purolator 
Products, Inc., of Rahway, N. J., 
manufacturer of Micronic oil 
filters and other types of filtration 
equipment. The surveys were 
conducted by two impartial or- 
ganizations, Fact Finders, Inc., 
and the consumers’ panel of the 
J. Walter Thompson Co. 

The surveys further revealed 
amazing ignorance among car own- 
ers not only as to the need for 
changing their filter element peri- 

odically but even as to whether 
their car was equipped with a filter. 
Nearly 20 percent of the motorists 
said they didn’t know whether or 
not their car had an oil filter. 

While aggregate annual sales of 
oil filters and refills are currently 
estimated at above $50,000,000, there 

(Continued on Page 41, Col, 2) 


to build up a good solid organiza- 
tion of used-car-merchandising men 
and estimators. Our shop knows 
how to recondition at the very 
lowest cost and also recondition in 
such a way that it pleases the 
used-car buyer. 

“When the day of keen compe- 
tion hits, we feel that there will 
be a terrific scramble for used- 
car salesmen and men who know 
how to buy right. 

“Manned as we are now we should 
be able to slide into such a highly 
competitive condition without any 
hitch in our program, as we will 
enter such a period in smooth 
easy steps without our organization 


being upset or bewildered. 
* * * 


"a o KNOW from our experience 

that our used-car operation is 
building additional sound prospects 
for new vehicle sales and that we 
enjoy a very nice additional profit 
from used-car customer service 
which we might never have had if 
we had not sold the owner his car 
or truck.” 

From the wholesaler’s view- 
point the faster turnover of in- 
ventory, less investment, less risk 
from: the standpoint of a fluctuat- 
ing used vehicle market, elimin- 
ation of space and manpower 
needed for reconditioning, re- 
duced shop and sales expense and 
satisfactory washout profit are 
the principle reasons why this 
method of merchandising used 
cars and trucks appeals. 

Wholesalers warn, however, that 
close and plentiful contacts with 
wholesale buyers is most essential 
to successful wholesaling and that 
the “dogs” and slow movers must be 
sacrificed. They are also universal 
in their opinion that a successful 
wholesaling operation demands 
quick turnover on practically a| 
day to day basis. 

* 


+ * 

ANY wholesalers claim that 
their net profit, at least today, 
is equal to, or nearly that of the 
retailer taking the car down to the 
washout, and that when the same 
money it takes to carry on adequate 
used vehicle stock is used in fur- 
thering new vehicle sales, the re- 
sulting total profit to the dealer is 

about the same. 
Retailers counter this claim 
with the belief that the extra 
traffic flow gained by an aggres- 


| 


sive used-car operation § gives 
them an advantage that they 
could not obtain in any other 


way. 

They point to not only the ad-| 
ditional customers that are made| 
among the used-car owners who 
come back to their shop for service | 
but to the large proportion of these 
customers who eventually graduate | 
into new vehicle buyers. | 

* * + 


HEY are certain that the| 


|through used-car contacts estab- 
lishes a habit of buying from that 
dealership that is invaluable to the 
dealer and that this habit of buy- 


as well as new vehicles and service. 
They maintain that a well run 
|used-car operation is a customer 
building program that is worth 


building than any other type of 
advertising they could do. 

One very successful dealer who 
started wholesaling right after 
the war and who switched to re- 
tailing, now makes it a point to 
feature accessory sales to used- 
car buyers. 

He claims that even under pres- 
ent conditions when most cars are 
fairly well loaded with accessories 
when they come to his lot, his com- 
pany is averaging sales of approxi- 
mately $8 per car. He is certain 
that these sales will increase as we 
get further into what can be termed 
a normal new-car selling market. 


This same dealer also claims that 
against an average net profit of 
approximately $55 per car when he 
wholesaled, he is now enjoying a 
net of approximately $125 per new- 
car sold or around $100 per used- 
car sold by retailing. 

* * * 

ANOTHER very successful dealer, 

who did not wish to be quoted 
on the following statement for ob- 
vious reasons, claims that in a 
large operation such as his, the 
greatest profit can only be obtained 
by using the new vehicle as bait to 
procure a better grade of used cars 
at the right price and that the real 
money in the operation does and 





(Continued on Page 38, Col. 1) 


Retail 


Use Facilities—Using our or- 
ganization to fullest extent 
which we find profitable.—Miller 
Sessler, Inc., Chicago. 

Increases Income — Retailing 
used cars substantially increases 
income.—-Smith Gandy, Inc., Se- 
attle, 

Ready for Trouble—-Built or- 
ganization against time when re- 
tailing will be a must.—-Floyd 
Rice, Inc., Detroit. 

Builds Customers — Retailing 
provides additional service reve- 
nue and builds customers.—Cas- 
well Motor Co., Inc., New York 
City. 

Attracts Customers—We retail 





acquaintanceship developed! 


work on many of approximate- 
|ly 15,000,000 combustion - engine | 
powered vehicles owned by farmers 
into dealers’ shops has_ been 
launched by Farm Journal through 
}@ series of editorials titled “Keep 
’Em Rolling.” 

These are vehicles not usually 
promoted for regular mainten- 
ance as those owned in cities and 
towns are. A good many indus- 
try observers think alert dealers 
can reap much increased busi- 
ness from the publication’s pro- 





gram. 
According to the latest. figures 

available there were 5,332,506 cars, 

2,408,098 trucks and 3,375,911 trac- 


It is estimated that another mil- 
lion units have been added since. 

To this also, it is said, can be 
added a million or more engine- 
driven pieces of equipment such 
as water pumps, silo fillers as well 
as self-propelled vehicles like hay 
balers, fruit sprayers, etc. The 
service potential runs into stagger- 
ing figures. 

+ a * 
p4eu JOURNAL says it has 
discovered that rural America 

is the biggest single segment of the 
automotive market. 

That is why, the publication 
says, it has embarked on a pro- 
gram in cooperation with the auto- 


| 
| 


| 
| 
| 
| 
| 


| 
| 


ing extends to parts and accessories D 








Backshop 





--- by Jack 





EALERS and their service man- 
agers have given some thought 
to the new front-end and tire-serv- 
ice “package” that was proposed in 


| an editorial and in this column just 


more in advertising and goodwill | ON€ month ago. They have shown 


their interest by sending in proposed 
names for this service, which would 
include a tire switch, a wheel-bal- 
ancing job and a front-end trueup 
—all to be sold as one service and 
on a regular recurrent basis. 


The main trouble, as pointed 
out, is to give the “package” a 
name that will tell the car or 
truck owner exactly what he is 
buying. 

Front-end service, despite the 
fact that it is badly needed on at 
least five makes of cars and will 
help increase both tire mileage and 
ease of steering on all, is a “dog” 
service today because no one 
seems able to describe the service 
simply. 


* * 


Some Suggestions 
But many of you readers have 

come up with names. One of 
them may be the right one to 
designate this “package,” or the 
names sent in to date may be just 
thought-starters for the guy who 
really hits on a name as simple as 
“tuneup” or lubrication. 

Following are a number of the 
names sent in: 

Tire Saver. 

ABC Service (Alignment, bal- 
ancing and changeover). 

Tireconomy. 

Balansteer. 


Which Way Is Best? 


Questioned why they prefer wholesaling or retailing of used cars, 
the following dealers emphasized as their major reason: 


because we have found it at- 
tracts additional customers.— 
Paul Motor Co., Charleston, S.C. 


Wholesale 


Keeps Operation Fast—Keeps 
new car and truck sales effort 
unhampered. Always _liquid.— 
Hagin & Koplin, Newark, N. J. 

Less Speculative—Less specu- 
lative standpoint of markets. 
Hull-Dobbs, Los Angeles. 

Fast Turnover—Retail 4 per- 
cent. Wholesale balance to get 
fast turnover.—Holtsinger Mo- 
tors, Tampa, Fla. 

Conserves Space—Wholesaling 
gives fast turnover, conserves 
space, less _ inventory.—Hull- 
Dobbs, Cincinnati. 





a new concept of the importance 
of proper maintenance of automo- 
tive equipment. 

The program, Keep ’Em Roll- 
ing, has been developed into a 
merchandising package for auto- 
motive manufacturers, dealers 
and distributors. Far-reaching 
effects on the parts, accessory 
and customer labor end of the 
automotive industry are expected. 


A series of editorials scheduled 


In This Section 


ASI Show ........ soeeee Page 37 
New Products 





W eed 





' Rotobalance, 
| Steering Correction. 

Steering, tire, wheel, trueup. 

Front-end Trueup. 

While the service “package” 
should be inaugurated just as fast 
as dealers can set their shop up to 
provide this service to their cus- 
tomers, the name is only important 
in that it may make it easier to 
sell on a regular 10,000-mile basis. 
So the industry should take its time 
to select the right name—or it may 
come out of some dealer’s promo- 
tion of the “package.” 

The entire interest of this column 
is in trying to get as many hun- 
dreds or thousands of minds work- 
ing on the problem as possible, to 
the end that more car and truck 
owners will be able to utilize the 
tire mileage they pay for when 
they buy a “doughnut.” 

* 


* * 


A Check List 
A§ I WRITE this, I have before 
me a Lubrication Service Cer- 
tificate “check” list put out by the 
Alemite company. It is a very 
worthwhile sheet. It enables the 
lubrication man—who incidentally 
handles more cars that come in to 
the average dealer’s shop than any 
other mechanic—to quickly note 
down for the owner’s benefit—and 
the ultimate benefit of the shop, the 
work that is needed on the vehicle 
and is apparent to him as he puts 
it on the lift. 

The only mention of any of this 
badly needed service is the one 
word “tires.” Otherwise the list is 
fairly complete. 

The lube man can see and 
easily feel if there is looseness in 
the front steering assembly, if the 
tires are cupped or worn on one 
side—all of the indications of 
faulty alignment and balance. He 
is the one man who is best able 
to call these to the attention of 
the owner and the service man- 
ager. 

Yet far too often this man is not 
provided with a simple and easily 
worked method of telling the owner 
that here is work that should be 
done—and the shop where service 
can be sold. 

+ cs +. 


For the Followup 

BELIEVE that it would pay a 

dealer to give the lube man five 
cents, or even ten cents, for every 
one of these check sheets he filled 
out before he took the car down 
from the lift. The sheets should be 
made in duplicate, one to stay with 
the car for the owner and the other 
to go to the service manager and 
from him to whomever is charged 

(Continued on Page 40, Col. 1) 


_ Maintenance Program Aimed at Farmers 


PROGRAM to bring the service tors on farms as of July 1, 1949.;motive industry to give the farmer|to start in the November issue of 


| the publication for its over 2,800,- 
|000 readers is integrated with the 
loverall program and designed to 
| help the farmer in the proper main- 
tenance of his motorized farm 
equipment and methods of increas- 
ing its efficiency. 
+ + + 
ANY franchised dealers are 
prone to underestimate the size 
of the farm owned vehicle market 
and not give it sufficient attention 
from a merchandising and promo- 
tion standpoint, especially as far 
as the sale of service and parts 
are concerned, 
Statistics which show that there 
(Continued on Page 39, Col, 1) 
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20,000 Attendance Seen... 


ASI Sponsors Lye 
Biggest Show Ever 


CHICAGO.—A record attendance | 


of more than 20,000 is hoped for at 
this year’s Automotive Service In- 
dustries show by B. G. Close, chair- 
man of the show’s joint operating 
committee. 

Close bases his optimism on a 
liberalized policy of inviting 
wholesalers who are not members 
of the sponsoring association to 
apply for credentials. The show is 
scheduled Dec. 4-8 and, as usual, 
at Chicago’s Navy Pier. 

Meanwhile, although the afore- 
mentioned dates are still some 
weeks away, the Automotive Ad- 
vertisers Council has come up with | 
some salient background on the 
event. 

“Only on one occasion every 
year,” claims the AAC, “is the 
history and progress of the auto- 
motive service industry dramatized 
in a fashion to attract public in- 
terest.” 


was then sponsored by the old 
|Automotive Equipment Assn. 
|1939, the show went from Chicago 
|to Cleveland under the sponsorship | 
lof the National Standard Parts 
Assn. and the Automotive Equip-| 


ment Assn. 

Today, three associations have 
risen from the original list of 
sponsors—the NSPA, the Motor 
| & Equipment Wholesalers Assn. 
and the Motor & Equipment 
Mfrs. Assn. 

Each group now has representa- | 
tion on a joint operating commit- 
tee. According to the AAC, the 
scope of the show’s recognition as 
the key event in the service indus- | 
try has extended beyond this coun- 
try to overseas. 
| At the helm of the 1950 show as 





operating committe is A. B. Coff- 
man, who has headed the event 


At the ASI show’s beginning, | 


when the automobile was still prac- | 


tically in its infancy, it is reported 
that 143 makers of parts, equip- 
ment, tools and accessories ex- 
hibited in 1919. 

In every year since, says the 
council, the number of exhibitors 
has mounted, In 1948—year of the 
last previous show—520 exhibitors 
filled the Navy Pier’s 300,805 
available square feet of space to 
capacity. 

Those exhibitors, it is pointed 
out, represented an industry made 
up of millions of executives, man- 
agers and mechanics among car 
dealers, garages, truck and cab 
fleets and service stations. 

The ASI show since its inception 
has been sponsored by associations 
of parts and equipment manufac- 
turers and wholesalers. 


From 1919 through 1929, the show 
was | known as the AEA show. It 


Settee Get 
Warning About 


Silicone Polishes 


CLEVELAND.—Automobiles that 
have been treated with silicone- 
based polishes require special pro- 
cedure in refinishing shops, accord- 
ing to technicians of Sherwin-Wil- 
liams Co. 

Research over an extended pe- 
riod, reports E. W. Windsor, gen- 
cral manager of the firm’s automo- 
tive division, shows that all residue 





THAT'S A CAR SURFACE—Unless removed 


completely, residue silicone causes ‘fish eyes'’ 
(illustrated above, enlarged four times nor- 
mal) in the process of refinishing an auto- 


mobile which had been treated with silicone- 


based polish, according to technicians for 
Sherwin-Williams Co. 

silicone polish should be removed 
completely or defects, commonly 
known as “fish eyes,” will result 
when finishing materials are ap- 
plied. 

Tests disclose a lack of affinity 
between lacquers and paints for 


refinishing and silicone as a polish 


ingredient, says Windsor. 

To remove paint film in which 
silicone resides, Sherwin-Williams 
technicians recommend washing 
the surface with ‘xylol, sanding 
with number 400 paper, washing 


clean with xylol and finally drying 
with clean cloths. 

On determining whether a sili- 
cone polish has been applied to a 
vehicle, Windsor says: 

“We know of no way to tell, ex- | 
cept to spray a test enamel on a | 
small section to see if ‘fish eyes’ | 
result.” 
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NEW SERVICE DEPARTMENT—J. W. Rose Motor Co. 
has 19 twin-post hoists. 
| 


| since its 1919 inception. 
are: 

A. E. Pouliot, vice-chairman, 
National Bushing & Parts Co.; C. P. 
Brewster, K-D Mfg. Co.; W. M. 
Hudgins, Koochook Co.; C. O. 

|Kleinsmith, National Carbon Co.; 


|F. K. Meyer, Joseph F. Meyer Co.; 


Hal Miller, Womwell Automotive | 
Parts Co.; Ira Saks, Accurate Parts 

Mfg. Co.; 

Mfg. Co.; Frank G. Stewart, 
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In The Saturday Evening Post October 7 and 
November 4, powerful NAPA advertisements 
are again selling your customers the idea of 
seeing you for a complete mechanical checkup 
to go with their regular winter changeover. 
Your customers need this complete change- 
over-checkup. And NAPA’s program goes 
all the way to help you get a full share of 
this profitable business. Here’s what to do: 


NATIONAL AUTOMOTIVE PARTS ASSOCIATION - 


NABA\ 





Chand Over and Cher. Up 


m ¥ Brakes 
nd Anti-freeze 


Motor and Clutch 
v nd Exhaust System 


Chassis and Shocks 


Catiy asarad, by the mation longest 
independant parts ngenigeiee 


APA is selling tor you' 


Ask Your NAPA Jobber for the big, 25” x 38” 
tie-in poster shown above. It’s the same as 
shown in The Post. In your shop it identifies 
you with the national program—sells the qual- 





(DeSoto-Plymouth), Lynn, Mass., 


Serving | Standard Automotive Supply Co.; 
|; with Close and Coffman this year | iD. H. Teetor, Perfect Co., and Erle | tion secretary. 


A. Henderson, Henderson Bros. 

In recent years, Coffman and 
the operating groups he _ has 
served have turned for aid to an- 
other association —the Automo- 
tive Advertisers Council, a group 
made up of industry sales promo- 
tion and advertising managers. 

The AAC now assists in publiciz- 


R. L. Smith, Pyrene | ing the event and establishing show | 


| themes and decorations. 
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Philadelphia Plans 


Jobbers’ Show 
For Apr. 24-27 


PHILADELPHIA. Exhibitor's 
space reservations are now being 
accepted for the Middle Atlantic 
|Regional Automotive Show to be 
|held in the Commercial Museum 
|here Apr. 24-27. 

Over 100,000 square feet of space 
is available in the west Phila- 
delphia exhibition hall. Show hours 
will be from 1 to 10 p.m. for general 
trade attendance. 

A series of jobber trade clinics 
will be held each day from 8:30 
/a.m. to 12 noon. 

More than 20,000 retailers are 
expected to attend the show, ac- 
cording to Charles H. Bauer, exhibi- 





Other show officers are: George 
|B. Shearer jr., president; Edward 
| Ploss, vice-president, and George 
|L. Fischer, treasurer. 


Morley Motors Now 
Washington County Motors 
| (Oldsmobile), Hillsboro, Ore., has 
| changed its name to Earl Morley 
Motors and moved into new quar- 
i ters. 
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use—and the kind of 


service you can provide for cars and trucks of 
all makes. Your NAPA Jobber is the man to 
for the tie-in poster... 
fast, comprehensive parts service to back it up! 
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In Handling Used Cars... 


Which Way Is Best for Dealer? 


(Continued from Page 36) this dealer’s success in the busi- | ity over as wide a span as possible. 

should come from used-car sales| ness is that he always has as * * & 
mainly. many used-car salesmen as he NE of the most dangerous 
He is just as strong, however, in has new-car men and both work ( phases of the used-car retail- 


is clai th it is impossible to OM @ set percentage of the profits =. ao s : aaa 
ad > seeleaahe ae eperation in their deals. He is continually |'"8OP¢ ration under highly com 


unless there is a rigid rule enforced | forced to buy additional used cars 








petitive conditions is not to know INVENTORY CREW TRAVELS BY BUS—Talbot's Automobile Dealers Inventory Service 
the cost of selling a car or truck. | 4690 Newport Ave., Detroit, transports its organization from one job to another by bus 


> to keep his men busy and active. sale The inventory crew checks a dealer's stock in a single day or over the weekend. The group 
Ene BO Weed Cae Ge Ue SS | Far too many dealers do not know pictured is Talbot's Cincinnati Ford crew which inventoried the stock of Rogers-Day, Inc 


ever become a 30-day car and that, One of his used-car men has av-|what it cost them to sell a new! Tecdi Yams Vewks, tau 
the arrangement with the used-car | eraged 79 sales each month so far | vehicle today and a great deal more ' tite 
salesmen shall be such that only this year. know less of what it costs them to . ie 
the better type of salesmen shall be’ He works his used-car salesmen | sell a used vehicle—or to store it on | ©°Stly—and possibly money losers. 
attracted to his operation. on a shift basis, believing that no | the lot from day to day. Many are One dealer arbitrarily adds $25 

One dealer's biggest problem is| Salesman can do his best if he is still going along blindly on the to the wholesale of every aa 
to continually devise new programs | allowed to stay on the lot every prewar arbitrary basis of one or and $50 to the oe of hg or 
and incentives that will keep his|day and evening every day in the two dollars per day. war vehicle to cover his ot = 
used-car salesmen on their toes and | week. Any dealer can quickly find out ry ohages cae Poe, ae ainon 
working when they are making bet-, This dealer divides his force into| what his storage and selling costs th watt i. adaheaated ‘+ aomet 
ter than average incomes—and he|two groups. One works the morn- are on used vehicles if he will take include this figure or it is consid- 
insists that his used-car men make | ing and evening shift one day and his lot rent, light, advertising and| ered a “lees” sale. f 


as much or more on the average aS|the afternoon shift the next. On ‘ a : 2 ’ 
his new-car men. He is constantly the short day each man in each other costs for a six-month period fyery dealer interviewed empha- 


weeding out the non-producers and | shift is supposed to hang a certain and divide that sum by the number sized the need for conditioning the 
filling their places with men who | number of “Will you take” tickets of cars that are on the lot each cars they sell, particualrly frome 
can hit the ball in sales consist-| on cars on the street, develop “bird | 4ay for the period. He will quickly an appearance standpoint, and all 


ently. | dog” helpers and contacts and/|see by this “occupancy day” basis claim that the development of the 
Another reason for much of ‘otherwise spread his selling activ-'that sleepers and 30-day cars are|shop force who can do this work 


The new 1950 model PRESSURE PURGER 


FOR CLEANING COOLING SYSTEMS 


Effectively purges radiators and motor blocks by mechanical agitation 
with pre-heated purging solution. New scientific baffle 
vent retains purging solution throughout entire. operation without waste. 
Method approved and used by leading car factories 
and oil companies. Nationally advertised price, $295.00 


CHOLDUN MANUFACTURING CORP. 
11 West 42nd Street, New York 18, N. Y. 


(C Please send me Complete Details on the Pressure Purger. 
C) Please arrange for a Free Demonstration of the Pressure 


MANUFACTURING CORP. 


Vikan Tee Coun. Address. 
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economically and efficiently under 
high profit conditions such as are 
new being experienced is not only 
good business but essential. 

* * ‘ 
ener se are reasons given 

for their type of operation by a 
few well-known, successful opera- 
tors from coast to coast. 

“We are operating our business 
on the basis that tomorrow may be 
“D” day and we will be suddenly 
thrown into a hard trading and 
highly competitive market. For this 
reason we not only retail most of 
our trades but buy used cars in 
addition all the time. 

“The only cars we wholesale 
are those to balance stocks. We 
feel that when competitive selling 
comes, all dealers will be scram- 
bling for good used car managers, 
buyers and salesmen.” 

“By retailing our trades now, we 
not only have the opportunity to 
pick the type of men we want but 
have them trained in our method 
of operation. We also are building 
a customer following which is in 
the habit of coming to us for its 
used-car and truck needs and also 
sends its friends to us. We know it 
not only helps our new car and 
truck sales, but also builds addi- 
tional revenue for our service and 
parts departents.” — Floyd Rice, 
Inc , Detroit. 

* + « 


“PRarEr wholesaling our used 
cars and used trucks because it 
gives us fast turnover of inventory, 
conserves space, eliminates recondi- 
tioning cost, reduces shop and sales 
expense. Our experience is that our 
washout profit on used units whole- 
saled is approximately the same as 
when they are held for retail, pro- 
vided one keeps plenty of wholesale 
contacts..-Hull-Dobbs Co., Cincin- 
nati. 


“Under normal conditions we 
depend on new-car sales, service, 
parts and finance for all our in- 
come, Retail used-car sales sub- 
stantially increase finance _ in- 
come, shop and parts volume and 
creates new-car sales prospects. 
Therefore we do not feel that we 
can afford to wholesale them.”— 
Smith-Gandy, Inc., Seattle. 


“Retail our used cars because we 
have the retail and service facili- 
ties, therefore using our organiza- 
tion to the fullest extent, which we 
find very profitable at present. We 
purchase on the open market ap- 
proximately 50 percent of our used 
cars, which helps to keep us posted 
on the current wholesale prices.” 
Miller Sessler, Inc., Chicago. 

“Our plan of operation is to 
sell 4 percent of our used inven- 
tory at retail. On wholesale we 
do very little reconditioning other 
than appearance in order to get 
fast turnover.”—Holtsinger Motor 
Co., Tampa, Fla. 

“We prefer to retail used cars 
and trucks as it provides additional! 
service revenue, Another import- 
ant factor is that it provides addi- 
tional prospects for new-car and 
truck sales at a later date. We also 
find that word of mouth advertis- 
ing is the best advertising we can 
get and after we sell a customer a 

good used car or truck he tells 
friends and they in turn tell friends 
which will in time increase sales 
on new and used units.—Caswell 
Motor Co., Inc., New York. 

“We wholesale used cars and 
trucks for the following reasons 
| 1. Net dollar difference between 
retail and wholesale is mediocre 
especially when compared to un- 
hampered fast new car and truck 
potential profits; 2. Wholesaling 
|gives greater control and elimin- 
ates many unnecessary situations 
which tend to slow down the oper:- 
| tion. Keeps channels open for tra‘ 
ling on new cars with all efforts 
|devoted to new car and truck 
|merchandising; 3. We are alwa.’s 
| liquid financially —Hagin and Kop- 

| lin, Newark, 
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Aimed at Farmers 


Farm Journal Starts Drive to Stress 
Importance of Maintenance 
(Continued from Page 36) 


are more cars on farms in Ohio|harvest—all 
alone than in the whole of a of profit. 

i is indi ive of the potentia * * *# 

in this field : CONSEQUENTLY the farmer can 

Just to emphasize the extent of “ become a very good customer 
usage—last year American people of the dealer with a service shop 
also drove over 400 billion miles Set up to meet his needs and who 
and spent 21 billion dollars on has a program of merchandising 
vehicles and service. this service to the farmer. In fact, 
With 81 percent of all franchised |the farmer can be a triple cus- 
automotive dealers operating in|tomer since he usually owns a car, 
towns of 25,000 or less it is obvious |@ truck and a tractor. 
that the Farm Journal program to The farmer needs the dealer 
make farm residents more con-| With his trained mechanics, 
scious of the maintenance needs| “Know how” on the vehicles he 
of their equipment should be of| OWns and ability to service his 
considerable interest. Thousands of | equipment properly for all of his 
such dealers no doubt will take full| major overhauling as well as his | 
advantage of the campaign to tie| regular maintenance work. 
in promotion of their own. The purpose of the Farm Journal | 

: = campaign is to give the farmer a| 
nn ' , : .-|new concept of the importance of | 
lca a See Orhan | Broper maintenance of his equip- | repair 
perhaps is fully aware of the bene- | 
fits derived from automotive tools | 
in taking the place of a short sup-| 
ply of manpower. 

The automotive vehicle and the 
tractor has enabled the average 
farmer to till much more land 
without help than before the war. 
In fact, since the war the aver- 
age farmer’s production is now 
actually 40 percent higher than 
prewar and most of this increased 
productivity can be traced direct- 
ly to mechanism. 

Farmers too, during the past two 
or three years have not only been 


% 
= 170% 


Automobile Dealers 
Equipment 
and Service Dealers 


AyD 


of which means loss 


sists of a series of editorials telling 





ihe eel 


Are lecated in towns of less 
then 25,000 population ! 


purchasing new cars at a high 
rate, but the majority of trucks 
sold have gone on the farms. 

Inasmuch as a very large share 
of the under 10,000-pound GVW) 
trucks have been going on farms | 
where prewar a large percentage of | 
the trucks bought by farmers were 
in the ton and one-half class, it is} 
felt that even these new vehicles 
will take much more than average 
maintenance to keep them going. | 

While it is true that the average | 
farmer’s load may be hauled with- 
out too much strain on a truck of | 
this limited carrying capacity, | 
many truck men feel certain that} 
the farmer will overload consider- | 
ably during harvest and marketing. | 
* +. * 

HILE many farmers are util- 

izing tractors more and more 
for heavy hauling by dragging a 
rubber-tired wagon behind them, 
this utilization of the farm tractor 
as a road power plant not only 
adds more usage during the year 
but a high speed usage which may 
be much higher than that needed 
in daily tasks on the land, 

Either way, it is seen that farm- 
ers generally will need more sys- 
tematic maintenance for their au- 
tomotive and powered farm vehi- 
cles than ever before if they are 
to get anywhere near the use from 
them that they could normally 
expect, 

The farmer as a rule has been 
notorious for not properly tak- 
ing care of his farm tools. The 
advent of the tractor on the farm 
in great numbers had some effect 
in making him more mainten- 
ance conscious, but when com- 
pared to a truck fleet owner or 
the average car owner who uses 
his vehicle in his business, the 
farmer is still lax, it is claimed. 

Proper maintenance of this mo- | 
torized equipment is of prime im- | 
portance for herein lies the ability | 
of the farmer to produce efficient- 
ly and at a profit. Breakdowns not | 
only mean loss of time but set the | 
entire farm work program back so | 
that the farmer is late in getting | 
crops into the ground at the proper | 
time or misses the top market at 


TYPE A 


Use Quaker State 


QUAKER STATE 
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|ment. Step one of the program con- | neglects it. 

It will also emphasize why it is| 
the farmer what should be done to| important for him to schedule work | o IS expected that this editorial | acquainting them with the pro- 
|keep his motorized equipment in|with a dealer, and of the savings | 


QUADROMATIC AUTOMATIC t 
TRANSMISSION FLUID ‘. 
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have a great effect on the parts, 
accessory and customer labor de- 


PER CENT OWNING AUTOMOBILES 
|partments of the dealer’s business. 
BY POPULATION GROUPS | With this program the Farm 


|Journal is effectively carrying an 

|important message into the homes 

of the largest automotive market. 
cane 65%- ___.. |All the dealer has to do to get his 

share of the extra business that 
may be promoted is to be able to 
say “me too” to a large segment 
of the rural customers in his area, 
— |and be equipped to properly take 
care of the business when it de- 
velops. 

No stone has been left un- 
turned in getting cooperation for 
this program. Every automobile 
and truck dealer, and there are 
over 45,000 in the U. S., will re- 
ceive the complete broadside. 
Within this broadside will be ail 
any dealer needs to understand and 
take full advantage of this pro- 
gram. The same mailing will go 






50,000 AND 2,500 to RURAL |to all implement dealers, over 23,- 
OVER 50,000 (INCLUDES FARM) 000; to 5,000 wholesalers; and to 
sina pollnaaletathiceei tate oa aa 25,000 independent repair shop 


owners. In order to provide as 
and what can happen if he | he can expect in the increased life|much tie in as possible newspaper 


and performance of his equipment. | publishers in towns of 25,000 popu- 
ee Le |lation or less will receive a mailing 


effort by the Farm Journal will| gram, and requesting their support. 


nd 


BEST PERFORMANCE 


US 


SPECIALLY DEVELOPED FOR AUTOMATIC TRANSMISSIONS, AND 
SPECIFICALLY APPROVED BY GENERAL MOTORS AND OTHER 
AUTOMOBILE MANUFACTURERS. ARMOUR INSTITUTE QUALIFIED. 











Eight distinct advantages make Quaker State 
Quadromatic Automatic Transmission Fluid, Type 
A, outstanding in its field: 


Mixes perfectly with oil used for initial factory 
fill. 


Maximum stability—won’t form harmful sludge 
or varnish. 


3. Minimum change in body with changes in tem- 
perature. 


4. Low volatility—no disagreeable odors when hot. 
8s. High resistance to foaming. 


Gives greatest protection against corrosion. 


~ 9 


Minimum effect on seals and gaskets. 


and 


Special “‘oiliness’’ properties for clutch 
planetary band lubrication. 


Quadromatic Automatic Transmission Fluid, Type A, in auto- 


matic transmissions for best performance, hence greatest customer satisfaction, 


O'ilL REFINING CORPORATION, OL CITY, PA. 
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By Jack Weed 


(Continued from Page 36) 


with followup or service selling in 
that shop. 


Like the diagnosis method of | 


selling, a file of “check” sheets 
such as these would be an ever- 
lasting source of filling the idle 
departments with work, if they 
were used to followup the cus- 
tomer after he had taken his car 
out of the shop. 


Tire men will tell you that the! 


average automotive vehicle owner 
is acutely conscious of his lack of 
getting full mileage from his tires. 
When they wear out too fast, they 
even go so far as to write the presi- 
dents of tire and vehicle-manufac- 
turing companies. 

When the owner is so acutely 
conscious of this part of his vehicle 
—and something can be done about 
it, if it is done properly—it seems 
downright foolish if the dealer 
doesn't try to capitalize on it—and 


Texas Jobbers 


Name Speakers 


DALLAS. — Speakers who have 
accepted invitations to appear on 
the program of the Automobile 
Wholesalers of Texas when it meets 
here Oct. 20-21 have been an- 
nounced by President T. C. Garrett. 

The speakers include: Kindel 
Paulk of the Wichita Falls (Tex.) 
Battery and Electric Co.; Ira Saks, 
Cleveland, president of the Accu- 
rate Parts Mfg. Co.; Dr, A. A. 
Smith, vice-president of the First 
National Bank of Dallas; Walter 
Kirkpatrick of Wilkening Mfg. Co., 
Philadelphia; Jack Wiggins, Chica- 
go, executive vice-president of the 
National Standard Parts Assn., and 
Whit Ruark, Chicago, manager of 
the Motor and Equipment Whole- 
salers Assn. 





keep his owner sweet at the same 
time. 
| * * r 


Tire Conscious 

HE Allied Plan of Service 

chandising brings out the point 
|that this fall people are more tire 
conscious than they have been for 
la long time, and the most fitting 
|way to feature this service is 
|around the idea of increasing tire 
life. 

In outlining the best method for 
the dealer to: capitalize on the 
need for this service, Allied points 
out that one of the most im- 
portant things is to go over all 
the possible ways of detecting 
incorrect front-end alignment, 
wheel-balance and loose steering. 
Demonstrate at the meeting how 

this service can best be sold. At 
least for the next 30 days have the 
floor service men examine the front 
tires of every vehicle that comes 
into the shop. If flat spots and un- 
even, excessive wear is evident, 
point it out to the owner. 

Invite him back to inspect the 
front-end department, show him 
how it is possible scientifically to 
accurately reveal the actual condi- 
tion of the front-end mechanism of 
his car. 


+ * * 





Selecting Wrecker 


HE Ashton Power Wrecker 
Equipment Co. has incorporated 


something in its latest catalog that. 


is new to me-—-an appraisal chart 
which enables a dealer or service 
shop to select the proper wrecker 
body and truck for the work that 
the wrecker is being bought to do. 

The chart breaks the job down 
into four classifications, from the 
recovery and towing of passenger 
cars only to the maximum heavy- 
duty ‘service the wrecker may be 
needed for. By comparing the 
service the dealer wishes to 


Customers 
Complaining 


Pennzoil backs you up all the way. It gives your customers 


performance—quick -starting, 


gives them protection—safeguards against sludge, varnish, 
corrosion. Best of all, it lasts longer, grade for grade. Made 
from the finest 100% Pennsylvania crude with unmatched 
solvent-refining end dewaxing. 
fast selling ... worth investigating! 


* 


THE PENNZOIL COMPANY 


Executive Offices 
Oil City, Pa. « Los Angeles 15, Califernia 








too much 


oil? 


smooth-running engines. It 


Powerfully advertised... 
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LEGLESS WAR VETERAN MEETS NEW ZEALANDER—Lero 


in a land mine explosion on Cebu Island i 
New Zealand, are both studying wheel align 
automotive safety service school. Hugo works 





Hugo, left, who lost both legs 
n 1945, and 
ment and balancing technique at Bear Mfg.'s 
in a garage in Avenal, Calif.. and Davidson 


is an _employe of a New Zealand distributor of American- made automobiles. 





render his customers with the 
chart, he is told what size boom 
and winch he should have and 
the specifications of the truck as 
to size, single or dual wheels, 
extra springs, etc., that the winch 
should be mounted on. 


This chart looks as if it may be | 


something that prospective wrecker 
purchasers will appreciate. 
* * + 
Cost of ‘Sleeping’ 
HAVE been snooping around 
dealer’s used-car operations 
quite a little bit recently, and I am} 
greatly surprised at the number 
who are still using the arbitrary 
prewar standard of determining the 
cost per day of a car on the lot. 

In the prewar days a dollar a 
day was supposed to be about the | 
cost of letting a used car rest on 
the lot. Then this was upped to 
two dollars per day. 

Now with greatly increased 
rents and other overhead items, 
it is claimed that in many cases 
it costs as much as $10 a day to 
board a used car. The only way 
that a dealer can determine the 
actual cost on his lot is by a 
“use-occupancy” basis. That is, di- 
vide the total fixed cost of op- 
erating the lot by the number of 
car days on the lot. This will tell 
him the cost of letting a car 
“sleep” and in many cases will be 
the finest incentive that the 
dealer could posibly have to get 
his used-car turnover on a 15-day 
basis or less—and to avoid | 
ers like a bubonic plague. 

For instance, if it does cost a} 
dealer $10 a day to house a used 
car on the lot, he must figure that 
the 15-day used car has dropped 
$150 in price. Then if he is selling | 
cars on a $100 markup, he has actu- 
ally lost $50 on the car. 


* * * 


Covering Costs 

NE Detroit dealer who knows 

his costs to a gnat’s evebrow 
marks up each prewar car $25 and 
each postwar car $50 the minute 
they are put on the lot. In other 
words, he adds these arbitrary 
amounts to his actual cost price 
and makes the resultant figure his 
cost. 

This figure takes care of his 
advertising and lot cost for the 


Oil's Role 
Booklet Is Published 


For Progress Week 

NEW YORK. — The significance 
of oil’s contributions to social and 
economic progress through’ the 
years is depicted in a new souvenir 
booklet prepared by the Oil Indus- 
try Information Committee. Its 
distribution will begin to the pub- 
lic during Oil Progress Week, Oct. 
15-21, and continue into 1951. 

Entitled “Go Ahead with Oil,” 
the 12-page booklet is printed in 
two colors and is liberally illus- 
trated with original art and se- 
lected sketches, including several 
Currier & Ives prints. 

The booklets are priced at $17.50 
per thousand, and may be obtained 
through district offices of the Oil 
Industry Information Committee, or 
the national office at 50 W. 50th St., 
New York 20. 


average time cars stay on his lot. 
He won’t allow a “sleeper” on the 
| lot. If a car doesn’t move, it goes 
to the nearest auction or is 
| wholesaled immediately at what- 
| ever loss is necessary. He knows 
that if he has bought the car 
right in the first place, then he 
| won’t lose as much by wholesal- 
ing or selling at auction as he 
would by letting it “sleep” for a 
couple of weeks. 


The show manager of the Na- 
tional Automotive Accessory Man- 
|}ufacturers of America Exposition, 
to be held in Grand Central Palace, 
|New York City, Feb. 5-8, claims 
that space is being taken faster for 


| 


|this show than any previous show. | 


The show, which is held principally 
for the chain-store buyers, but 
ae is attended by many dealers 

n the Eastern seaboard area, will 
| be on for only four days instead of 
|the customary five. Approximately | 
150 exhibitors have already taken | 


space, it is claimed. 


TIMBERLOCK “9 3 


pevolu tionary s 


aymond Davidson of Auckland, | 


MEWA Advises 
On Clarifying 
|Price Changes 


CHICAGO.—Manufacturers hav: 
etc! a set of recommendation 
|from the Motor and Equipment 
|Wholesalers Assn. on how to over 
|come the confusion that generate 
from price change releases. 

The first recommendation ad 
| vises manufacturers to avoid pric: 
increases wherever possible. 

“Sound advice,” says the MEW¢4 
“dictates increases in price be mad 
only when they are clearly neces 
sary, cannot safely be avoided anu 
are justified by the manufacturers’ 
increased cost.” 


Next the MEWA asks for a rea- 
sonable time interval between th: 
announcement and the price _ in- 
|crease, It suggests that manufac- 
turers protect their wholesalers 
against the “inevitable future price 
declines” by allowing time for their 
customers to “cover themselves 
with any new orders before an in 
crease takes effect.” 


Percentage increase notices work 
a hardship on wholesalers, says the 
MEWA, by making it necessary 
for them to re-compute the indi- 
vidual costs on each item in their 
|}cost records as well as their resale 
schedules. 


MEWA suggests that manufac- 
|turers issue complete new price 
sheets and “indicate the particular 
items on which changes are to be 
made when issuing new wholesaler 
cost sheets. This can be readily 
done by placing a plus sign oppo- 
site those on which prices are in- 
creased and a minus sign opposite 
those on which prices are lowered.” 
The wholesaler’s burden can be 
very much lightened if these rec- 
ommendations are followed by 
manufacturers, says MEWA 








| Willys Names Flory 


A Willys-Overland dealership for 
Pratt and Barber counties has been 
opened in Pratt, Kans., in a new 
om building at 802 S. Main. 
Owner and manager is C. W. Flory, 
who formerly operated a dealership 
in Medicine Lodge, Kans. 





LAL STIRS 






| An ELECTRIC HYDRAULIC 
UNDERBODY HOIST 





Lower Mounting — Lower Cost 
Efficiency, Featuring NEW Principles of Design 


THE ONLY HEAVY DUTY 


AMERICA POWERED BY THE ORDINARY TRUCK BAT- 


TERY. Featuring new principles of design 


the greatest efficiency, the Timberlock 333 is America’s greatest 
new hoist. The use of power from the truck's battery eliminates 
the often troublesome power take-off mechanism. The 
motor, valves, switches and hydraulic cylinder which compose 

the power unit are standard production parts of well- 

The 333 is rated at seven tons 
capacity, but readily handles larger loads at lower speeds. 


known manufacturers. 


You'll 


information on this revo- 
lutionary new piece of § 
automotive equipment. 

Send for it today. 






HYDRAULIC 


ALL PARTS 
OF A STANDARD 
MANUFACTURER 


FIRST HOIST 
DESIGNED FOR 


FARM USE! 


_— aaa 


HOIST IN 


and engineered for 


battery, 


want our complete 





ONE MAN OPERATION 


From Cab or Rear of Truck 


It's true! One man can handle all the 
operation of this new hoist. There are 
two sets of push button controls, one 
in the cab and one at the rear of the 


platform. The use of an extra battery 
is furnished at no extra cost. Helps 
solve winter starting problems. Send 
now for complete information. 


DEALERSHIPS & TERRITORIES OPEN NOW 


WRITE FOR YOUR TERRITORY 


TIMBERLOCK CORPORATION Hastings, Nebraska 
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(1% OF ML DEALERS MLPORTED OR FILTERS 
Amd MEFS AS THEIR GEST SALES ITEMS: 
27% RamkeD THEM SECOND! 
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HOW MANY CAR-OWNERS ACTUALLY 
REPLACE FILTER ELEMENTS AS OFTEN 
AS WECESSARY FOR SAFETY? 














CAROWNERS WHO NAVE HAG 
PTE GENT BERL ACED 
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ACTUALY. 5,008 MULES OR 4 MONTHS UNDER AVERAGE ORIVING 
CONDITIONS ARE ABOVE THE SAFETY POINT FOR REPLACING FU TER 
ELEMENTS. 17 Cao FAMMLY GE ASSURED Thal Can Qwnees wp 
DONT KAN” RANE WOT RAD THER FILTERS CHECKED ite 
TE SAFE PERIODS OF 5.000 MRLES OR 4 bOnTIES. 
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Plastics Men Set 
| 

To Meet Oct. 18-20 | 
NEW YORK.—The Society of the 
Plastics Industry will hold its an- | 
nual national conference Oct. 18-20 
in Swampscott, Mass., it is an- 
nounced by George V. Sammet jr., 
chairman of the group’s program | 
committee. 
Morning sessions, Sammet said, | 


will be devoted to such subjects as 
labor and _ pensions, production, | 
executive development, industrial | 
marketing and advertising. After- | 
noon talks will feature subjects | 
peculiar to the plastic industry. 

' 
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Survey I ndicates 
Suggestions Spur 
Oil-Filter Sales 


(Continued from Page 36) 
is tremendous room for growth, the 
surveys showed. 

Indicating the scope of the vast, 
and as yet largely untapped market 
for filter and refill sales, the sur- 
veys disclosed that among all car 
owners only 39.6 percent could ever 
remember buying an oil filter refill 
at any time, while 50.3 percent 
never had the element replaced and 
10.1 percent could not remember. 

Car owners also have many 

misconceptions about the need 

for periodic replacement of oil 
filter elements, according to these 
studies. 

While most owners who have oil 


Sheehan’s Safe Saved 

BUFFALO. — Thieves battered 
open a safe in the office of Shee- 
han Motor Sales, 1675 S. Park Ave., 
over the weekend here, but their 
efforts proved fruitless. There was 
no cash in the strongbox, police 
reported. 


filters on their cars have a fairly) 
good idea of what the filter is sup- | 
posed to do, more than half have 
a wrong idea about how long a) 
refill lasts. 

Among owners of filter-equipped 
cars, 54.1 percent either had no 
idea, or an erroneous idea, about 
the mileage of normal driving be- 
fore the element should be replaced. 
Only 45.9 percent said 5,000 miles 
or less. 


Liability Rates Up 
For Tenn. Youths 


MEMPHIS. — Tennessee’s_insur- 
ance department has granted a 
$9.50 increase in the rates charged 
for $5,000 property damage and 


$10,000 personal injury coverage for | 


vehicles when they are driven by 
operators under the age of 25. 

However, owners of cars not 
driven by that age group will bene- 
fit by the action. Lower rates, de- 
pending much on the locality in- 
volved, will be billed to more ma- 
ture drivers when their present 
policies reach due date. 


been proven the quickest, least expensive 








method of reaching the men who want 
what you have or have what you want! 


| See the back pages of this issue. 


CHICAGO.—Leaders in the auto- 
motive service industry will have 
the first opportunity to preview a 
new promotional plan for the serv- 
ice shops of the nation which will 
be unveiled at the fall meeting of 
Automotive Advertisers Council 
here Oct. 10. 

Invitations for the meeting 
have been issued to officers and 
officials of all the national trade 
and service associations, state 
jobber associations, regional 
show groups, the trade press, 
publishers of leading consumer 
magazines and newspapers and 
other key industry executives, 
The “Care Will Save Your Car” 
program is phase II or the second 
step of the council’s long+range in- 
dustrywide advertising program an- 
nounced here last Oct. 25. More 
than 1,400 U. S. and Canadian job- 
bers and manufacturers are now 
participating in the “Get It from 
Your Jobber” program, the AAC 
said. 

The new business-building plan 
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In its third of a century of automobile 


finance specialization, Associates has created 


a service pattern designed for personal, 


particular attention to your needs. It’s time 


yayment financing you can use to build 
pay So 


your business 


-complete, friendly, helpful. 


Associates treats your customers and 


their time payment problems the way you 


want them treated, with courtesy and under- 


standing. Their good opinion of you is con- 


firmed. Your chance for repeat business, 


increased service, repair and accessory 


sales is strengthened 


and Associates pro- 


vides sound financing for this business too! 


CirATES 
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Service Ad Program 


‘Care Will Save Your Car’ Is New Theme 
Of Auto Ad Council Campaign 








has the endorsement of Motor and 
Equipment Wholesalers Assn., Na- 
tional Standard Parts Assn., Auto- 
motive Engine Rebuilders Assn. 
and other industry groups interest- 
ed in the manufacturer-through- 
jobber-through-retailer method of 
distribution. 

The campaign theme “Care Will 
Save Your Car” will be expanded 
in many ways to help service 
shops effectively advertise their 
business on a year-round basis, 
the AAC revealed, 


The council’s committee on in- 
dustrywide advertising in charge 
of the Oct. 10 preview meeting con- 
sists of: Walter A. Kirkpatrick, 
Wilkening Mfg. Co., Philadelphia, 
chairman; Ira Saks, Accurate 
Parts Mfg. Co., Cleveland: C. C. 
Tapscott, McQuay-Norris Mfg. Co., 
St. Louis; John F. Corkery, Inde- 
pendent Pneumatic Tool Co., Au- 
rora, Ill.; and Duane A. Jones, 
United Motors Service, Detroit, who 
is also president of Automotive 
Advertisers Council. 


What’s more, Associates helps you with 


your own wholesale loans, helps you carry 


your car and truck inventories on a profit- 


able basis, 


When you call on Associates, you deal 


with competent, informed personnel, you 


obtain the advantage of 109 


branch offices in 28 states and 


convenient 


the District 


of Columbia, you get the full cooperation of 


a national institution with ass¢ 


‘ts In excess 


of $320,000,000 and an annual finance 


volume surpassing $600,000,000. 


Call on Associates...for creative financing 


that builds business, 





Associates Investment Company ° 
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MMM of de ag, 
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You’ll say we’ve put four wheels on a jet plane when you get And how the Airflyte family is growing! For 1951, Nash will 
your first glimpse of the new 1951 Nash Airflytes. offer 16 exciting new Airflytes—a Nash for every income. 13 

of these models will be available with Hydra-Matic Drive. 
There’s a new-look front and rear that spells air-borne action 
—that tells you these are the Airflytes—the cars that are 
literally years ahead in design and construction. 


We sincerely hope that, on Announcement Day, you'll take a 
few minutes to stop in and see the newest Airflytes. We be- 
lieve you’ll agree they are ““The World’s Most Modern Cars.”’ 


Inside, too, they’re completely new—with one of the widest 
varieties of color and fabric combinations offered by any car 
in America—at any price. eee ee 
o own | ng room. Original tele ist irom New lLork will 

»>Vv New J rl fim Phursday. Sept >i on 


Nash Goes Nation-wide on Television — You are invite: 


1 el 1_} ‘ lie 
end th yorid premict ol thre Airiivt 


Yes, wherever you look, you'll see brilliant new evidence of CBS-TV Network. And each week followin ull see top 
the daring and the vision that have already won Nash a light entertainer ht show m et a previ 
postwar sales gain five times as great as the average of the ro. ae pe Bema oe. yates is aaa » weal’, 
industry. most modern cars 





The Ambassador + The Statesman + The Rambler 
Great Cars Since 1902 


Nash Motors, Division Nash-Kelvinator Corporation, Detroit, Michigan 


There’s Much of Tomorrow in All Nash Does Today 
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Dealer 





Doings 


and low gross, respectively, at th: 
summer golf tournament of th: 
sales managers club of the Auto 
mobile Dealers Assn. of Portlanc 

Clark Graham of Braley & Gra 


Safecrackers stole between $2,400| Motor Sales (Ford), Boscobel—sold | ham (Buick) had second low gros 
and $2,500 from the vaults of Schull|to G. W. Brown and Son; M & M/With a 77. Harry Marble (Braley « 


Motors, York Rd. and Lincoln Ave., 
in Willow Grove, Pa. Police said 
thieves entered the firm by forcing 
a rear window. Frank Schull is 


the owner. 
* + 


Roth Sells Out 


Gene Rawson and Paul Bradley 
have purchased a Studebaker deal- 
ership in Gooding, Ida. The pur- 
chase was made from Jake Roth, 
who sold his Gooding business to 
take on another Studebaker sales 
and service business in Twin Falls, 
Ida. 


* + 


Wisconsin Vehicle Office 


Chevrolet Co., Marinette; Henry C. 
Westgor (used cars), Navarino— 
sold to Art Kiermas. Westgor in- 
tends to open another lot in Sha- 
| wano. 


| Corrections: Range Co-op Serv- 
ices, Hurley, dropped its Kaiser- 
Frazer franchise to sell used cars. 
Lincoln County Motors, Ince. 
(Dodge - Plymouth), Merrill, was 
formerly known as Monroe Motors. 
S. E. Lee & Son, Osseo, added GMC 
trucks to its Chrysler - Plymouth 
\line. Ven DeHey Service, Elkhart 
Lake, added GMC trucks to its 
Kaiser-Frazer line, and Ede Motor 
Sales, Mondovi, added Cadillac to 
|its Oldsmobile-International Har- 
| vester line. 





* * * 


PRIZE PAYOFF FOR DENVER DEALERS—Here are the 900 employes of the 155 Chevrolet | 
dealers in the Denver zone who were guests of their dealerships at a day-long celebration 
in that city when $3,000 in prizes was awarded for outstanding sales accomplishments. Ad- 
dressing the group is W. B. Cooper, Chevrolet dealer in Fort Collins, as representative 
of the dealers. 


Lists 8 Dealer Changes , 
According to the records of the} Dealer and Adman Win 

| Wisconsin motor vehicle depart- | Portland Golf Tourney 

. . onde ; Manat il /ment, the following dealers have; |, W. Danilson of Wentworth & 
McCoy Building | building will cover more than 33,000|given up their dealerships or| Irwin (Nash), Portland, Ore., with 

Construction has been started on|square feet of ground space, or changed from one dealership to) a 65, and Rex Buzan, classified ad- 





Graham) and Bot Peterson of Wo 
fard Motor Co. (Ford), each shct 
70 to tie for second low net. John 
Linville of Francis Motor Car Co. 
(Ford) had high gross with a 115. 
Jim Randall of Alford’s Dodg:- 
Plymouth was chairman of the 


event, 
* * * 


Lindenbusch Opens 


Hillbilly entertainers and gifts 
for visitors marked the opening of 
a Studebaker dealership at 3117-21 
Olive St., St. Louis, by Ben Lin- 
denbusch, who has operated a used- 
car business at 3538 S. Kingshigh- 


way for several years. 
* * + 


Vogts Open Deal 

Vogt and Co., a Pontiac and In- 
ternational Harvester dealership, 
has been opened in La Grange, 
Tex., by C. A. Vogt sr., C. A. Vogt 
jr. and Emil Vogt. 

The company was operated pre- 
viously under the name of Looney 


a new building for McCoy Auto Co.|the equivalent of about two city another. 


(Pontiac-Cadillac), Vancouver. The | blocks. 








New FRAM Radiator and Water Cleaner 
STOPS RUST STOPS SCALE 
REMOVES PARTICLE: 


. all parts, brackets, 
fittings. Uses standard heater 
hose. Backed by Fram’s fa- 
mous money-back guarantee! 

Get a stock of Fram Radia- 
tor and Water Cleaners now, 
so you'll have them to install 
during fall change-over. Ask 
your jobber for the special 
low-priced introductory offer. 
FRAM CORPORATION, Provi- 
dence 16, R. I. In Canada: 
J. C. Adams Co., Ltd., Toron- 








The Only Complete Cooling unit . 
System Protector. ..Yes, only 
this great new Fram Filter 
does all three jobs. Inhibits 
rust and corrosion. Softens the 
water to stop scale deposits. 
Filters out all harmful solid 
particles. And, it’s harmless to 
antifreeze or other chemicals. 

Two models fit all cars and 
trucks! Installation easy as A, 
B, C. Low-cost cartridge can 
be changed without tools! 


Economical price covers entire to, Ontario. 


Only FRAM offers you Complete Engine Protection 


Five great Fram Filters seal out the deadly 

contaminants that rob miles from engine life 

... remove those formed internally . . . seal in 

engine power, performance and life. 

Stock and sell Fram Oil and Motor Cleaners, Carburetor Air 

Filters, Gasoline Filters, Crankcase Air Filters and Positive 
Ventilators to protect your customers’ cars. 


COOLING’ 
SYSTEM. 





| Dealers out of business: Glynn 










a 





| vertising manager of the Oregon 
| Journal, with a 76, scored low net 





BLES 


V Te ee 4 


1 


and Co. and is now being managed 
by Emil Vogt. Building of a new 
warehouse is included in a number 
of improvements planned. 

* * * 


Fonteneau Ups Governale 


Fonteneau Chevrolet Co., Morgan 
City, La., has announced the pro- 
motion of Russell Governale, shop 
foreman, to assistant manager. 

7 + 


Williams Builds 


Felix T. Williams, Inc. (Hudson), 
North Memphis, Tenn., has started 
work on a new building at Thomas 
and Corrine Sts. The structure will 
measure 200 by 142 feet. The front 
will be almost entirely glass. 
| + a . 

Buchanan Fetes Employes 


| On Setting Sales Record 


| KR. E. Buchanan, president of 
Buchanan Chevrolet Co., Spokane, 
|feted the firm’s 110 employes at a 
picnic and banquet dinner. 

The event marked the end of a 
company-wide “you can’t lose” 
sales campaign in which the staff 
made a sales record for June and 
July that surpassed other Chevro- 
let dealerships throughout the Pa- 
cific Northwest. 

* 





* * 


Northwest Packard-Detroit 


Joseph Netzorg has incorporated 
Northwest Packard, Inc., 14561 Liv- 
ernois Ave., Detroit. 

* 7 « 


Blood to Davis 


Glen E. Davis has_ purchased 
Blood Motor Co., Anthony, Kans., 
from Virgil Blood, 


* * * 


Robinson L-M Builds 


Robinson Auto Sales, Lincoln- 
Mercury dealer for the Greater 
Muskegon (Mich.) area, plans to 
erect a new sales and service build- 
ing. The firm plans to invest ap- 
proximately $65,000 in the struc- 
ture, which will have a frontage 
of 270 feet on Laketon St. The com- 
pany is now located in Muskegon 
Heights. 

Groundwork for the modern 
structure has already been started. 
Lee R. Robinson, president of the 
firm, said the company expects to 
change its name to Robinson Lin- 
coln-Mercury, Inc. 

= * ¥ 


New Chrysler Deal 
Ted Schinter and Bert Kulinski 
are new Chrysler-Plymouth deal- 
| ers in Tuckahoe, N. Y., operating 
under the name of Oak Hill Motor 
| Corp. 








. * o 
K-F Names Gill 
| Clyde Gill has taken over the 
| Springfield (Mass.) dealership for 
ithe sale of Kaiser-Frazer cars. Hi: 
is located at 155 Chestnut St. in 
quarters formerly occupied by Mo- 
}ran Hudson Co. Associated wit 


| Gill will be Bernard Corrigan. 
| + * * 


| Amarillo Dealers Loan Cars 


| To Driver Training Class 
Two Amarillo, Tex., dealers wi ! 
| provide cars for the new course i. 
driver training that is to be give: 
|in city schools this winter. 

Plains Chevrolet Co. will provid: 
a car for the first semester an 
Meyer Motor Co. will furnish 


(Continued on Page 45, Col. 1) 
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lin Detroit recently 


45 


to visit the 











eh, Dodge and Plymouth plants. Royal 
ito Miller sr. opened his dealership on 
the West Coast in 1914, 
MAC ’ * + + 
ah (Continued from Page 44) Rest Period 
& Plymouth for the second semester.|owner. Both appointments repre- Corbi Dealer Cl 
ro} - Both vehicles are to be loaned to sent promotions, he said. soroin (Ky.) eater Closes 
~ the school board, which will assume * * & For Eight Days 
C. all liability. Plains is also providing K-F Names Hain Morgan Motor Co. of Corbin, Ky., 
. i pickup truck for use in the agri- : = ined ah f ‘ight d i. hee 
L155, ‘ultural training department Harrisburg Automobile Co., 627 closed shop for eig ays i 
ge- * * * " N. Cameron St., Harrisburg, Pa., gust Th give its eee a 
the s headed by W. P. Hain, has been tion. e company inserted a large 
Allen Leases Site iven a Kaiser-Frazer distribut- ad in the Corbin daily paper noti- 
Fr 9g a s 
Allen K-F Motors (Kaiser-Pra- orship for central Pennsylvania. fying its customers that the vaca- 
er), Fort Wayne, Ind., has taken | tye ‘sales department will be tion was on, and that the company 
| a long-term lease of property at | peaded by Joseph Schell. Robert would be open as usual at the end 
fts 1720 8. Harrison St. and opened | Cjgwser will head service. of the rest period. 
of a new salesroom, office and serv- oie as a. - oS 
<2l ice garage there. They will con- : , | STUDEBAKER HONORS WINDSOR (ONT.) DEALER—Presentation of a 35- d to| ; : 
in- tinue to operate a subsidiary Studebaker Names Federal | Ed Dela Haye highlighted this nasties a Gaede. Cale Gaim declors. Duarict | Packard Names Cowan 
ed- branch at Wells St. and State | Federal Motors, Inc., has taken Manager Ron Carr, left center, is shown making the award. . “ie . Co., et py 
‘ . ine rm, 4 : — —— —! § ©, be inted a Pack- 
zh on mtaoe. of oa A oar is eet a ig res at 3200| for more than a year, will be jlegislature from that county and| ard ier ry thet aa R. H. 
cau ailiee Chiesenpanmnene: Maeene tan > ae St., i hea The | president. Williams will be see- jon Jan. 1, this year, he completed! Gowan is president of the deal- 
was ae a. aa aoe a. caaena” recently held its for- retary-treasurer. The name of the |his term as county clerk, He has ership. J. Knox Windell jr. has 
Mi er, ” —_ 2 bert aoa — mal opening. firm is being changed to Economy been the head of the Buick dealer- been named parts manager. 
In- oe wan parte — z : . Chevrolet, Inc. | Ship in Leitchfield for five years ‘ es @ 
. secre P 4 . o 7 . aside 
up, , : Dealer Lanford Retires ' i i ’ bk ee oe of Setcstan Thetter Mile 
at Glasson Gets Dual Deal Hugh S. Lanford, owner of Wallace in Glasgow, Ky. ee ee Leader Chevrolet Ligh 
J. S. Glasson has opened a Chev-| Lanford Chevrolet Co., Inman, Porter Wallace of Leitchfield, Ky., Vill Tavl Visit Pl eeader Chevrolet Lignts 
re- rolet-Oldsmobile dealership in Fort- | S. C., has retired because of ill | has taken over the management of | Muller, Laytor Visit Flants The operators of a drive-in the- 
e ville, Ind. His firm will be known! health and sold his firm to T. |the Buick outlet in Glasgow, Ky.| Royal Miller jr. and E. C, Taylor|ater in West Springfield. Mass., 
od as the Glasson Chevrolet Co. Glas-| N- Brooks and Fred Williams. He is a native of Grayson county,|of Miller Automobile Co. (Dodge-|have been granted a temporary 
; Brooks, associated with the firm Ky., and served two | two terms in the! Plymouth), Sacramento, Calif,, were (Continued on Page 62, Col. 1) 


son was formerly associated with | : ss a es 


ew 
er Johnson Chevrolet Co., Indianapo- 
lis, as general manager. 
* * + 


Dahlstrom Buys Deal 


Fred Dahlstrom has taken over 








ne the interest of Vie Heaver in an 
op automobile business at Yale and) 

Nowell Sts., Chilliwack, B. C. The| e 

business in future will be known) 

as Dahlstrom Car Sales. George 

Martin has been named sales man- 
n}, ager of the firm. 7 
ed oe Le 
las Austin Names Zumbahlen ® a 
rill Austin Motor Co., Ltd., has an- 4 
nt nounced the appointment of Jack 

Zumbahlen, 510 Fourth St. S., St e ge ca 

Petersburg, as one of its dealers. 

* + + 
Gibson Motors Now 
a -“ . 

e | _ wate em, See, = < Now available to car buyers in 30 states, if can soon 
ne has changed its name to Gibson 


Ave. and Water St. the business bring added profits to car dealers everywhere 
has been taken over by J. A. Gib- 
son and H. LeVasser. 


HIS is the first nation-wide report on the revolutionary 








a Motors, Limited. Located at Leon 
” | 
e * 
nd oo Pick Willkomm ial B. F. Goodrich Tubeless Tire — the tire that has no tube 
"0- ’. J. Willkomm, owner of Pont-| x0 flat or blow out! 
a- chartrain Motor Co. (Cadillac-Olds- | “oe — 
mobile), New Orleans, has been | —the tire you've seen reported in Life, Popular Science, 
elected to the board of directors | Reader's Digest and other leading magazines and newspapers! 
) of the Citizens Homestead Assn. . . : 
a: /<. @ —the tire motorists have longed for, engineers have dreamed 
- Dodge Names Munson of, for 53 years! 
| Glendy Munson, former sales | Under constant test for the past five years on police, taxi 
aa i + ek Den — and test fleets, it is now on sale in 30 states. As soon as pro- : Fase ive Mod Pees 
Oe oe gg ¥ 4 luction permits, the Tubeless Tire will b 2 , “Sense of security, freedom from _““61,738 trouble-free miles, although 
ership in Houma, La., and is op- sree offered everywhere. tire trouble makes mea confirmed  sharpironnails have been removed 
ed erating under the firm name of | Already thousands of motorists are driving on BFG Tube- — booster for BFG Tubeless Tires.” from tires.” —J. A. Peters, Charles- 
S., Glendy Munson Motors. less Tires. —C. F. Smith, Denver, Colo. ton, W. Va. 
Newell Opens Building Yet in all the time these tires have been in use we have 
Walter J. Newell (Chevrolet- never heard of a Tubeless Tire Q 
a Oldsmobile), has opened his new | blowing out under normal running ee ae \y 
er building in Whitehall, N. Y. He conditions due to bruises or impacts ‘a < 
bo started his business career in| —the ssual cause of Ba ceeute zi 4 
-. , Whitehall in 1927 with a small : is % 
p- dealership. Other members of the And it also seals punctures! J 
i Newell organization include Guy ; . a4 
. and Claude Newell, Warren Tread- A gummy material under the tread pes Y 
. well, Adam Stokowski, Fred Davis, seals punctures instantly, perma- NS 
“a Roy Adams, Paul Miller, Harold nently. Ridges built into the tire bead Now on sale in shaded areas 
Martell and Herbert Belden, ; airti 27 and; i shown on map, oe 
* * x a form an airtight seal on Standard rims. eno "89,865 miles without a flat.” —4- “Am enthusiastic... Have had a 
n Pearson Plans Building cab fleet record of C. Lowery, few nails in the tires, which have 
e. Marion, Ind. not caused flats.” —T. D,. Hagerty, 
ne Raymond Pearson Co, (Ford), : San Pablo, Calif 
a. Houston, has announced plans for 1 


a 40,000-square-foot building which 
will occupy most of a block bound- 
ed by Pease and Leeland Aves, and 
Austin and LaBranch Sts. It will 
have a two-story office section and 
a three-story section with a lunch- 
room, showers and a locker room 
for employes. 

* 


n- 


me 
‘ 
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yr * 

Williams Moves in Memphis 

Felix T. Williams (Hudson), 

Memphis, has sold the building Ores ae 
1e in which he operated his dealer- “We are convinced that B. F. . saved the price of a complete 
r ship at 938 Union to Dutch O’Neal, Goodrich Tubeless Tires are the set of regular tires and tubes on 
le j Memphis, Little Rock and New most economical tires for us.” — repair bills.” (on police cars)— 
i Orleans automobile dealer. After T. G Lane, Rent-A-Car Service, — W. E. Dobson, Chief of Police, 
- i remodeling the building, the new Mason City, lowa. Glendive, Mout. 

’ i Hudson company, to be known as 
i Three States Motor Co., will have ’ i; 

5 Seemuah apeding, 4. He Coan of Here’s how you can cash in 

Little Rock will be general man- h T b i Ti 1 

ager. Williams has moved to 635 | 

Monroe and will continue to sell on t e ubeless ire. 

1 Hudsons. — 
oe we Want to know more about the =) 
The Smith Clan | only tire franchise that gives you Ty ae pean ns 

Appointment of Hubert Smith as a (1) Rim-seal ridges form air-tight lock on standard rims. the Tubeless Tire and other B.F. AT drj ch . 
je Service manager and Riley Smith | : (2) Inner layer of special rubber holds air longer. Goodrich exclusives? Write or eee TTT 
4 jr. as shop foreman for Poteau | a (3) Gum terial under tread seals punctures, phone The B. F. Goodrich Co. 

: Motor Co. (Ford), Poteau, Okla., See eo ee ae Ak Ohi J Se 
i ron, Mo, 





has been announced by Riley Smith, | (4) Special valve fits present rims, 








PLAINS OPENS IN AMARILLO—The new home of Plains Chevrolet Co., Amarillo, Tex., 


was recently opened at an open house ceremony attended by thousands. 


The building 


incorporates the latest features of automotive sales and service and has a modern parts 


and service department, 


Plymouth Distributes 
New Service Manual 

DETROIT. Plymouth’s new 
service manual is scheduled for 
distribution this month. Besides 
the basic information necessary to 
service Plymouths, the book con- 
tains over 200 procedures that help 
diagnose service problems. 

There are also over 400 pictures 














SHOWROOM 


body and paint shop and truck department. 


illustrating the service operations 


described. 


Dry Lube Patented 


CLEVELAND. Eaton Mfg. Co. 
reported last week that it had been 
igranted a U. S. patent on a mix- 
|ture of dry lubricant and powdered 
liron to be used in magnetically 
|operated clutches, brakes and coup- 
ling devices. 


Idle Motors, Inc., Chrysler-Plymouth 





SERVICE 


their model 


a by World War II thousands of times: 


... the service that keeps the old car going 

is the same service that helps keep car sales 

high when you have ’em to sell! 
Keys to quick, competent, keep-’em-rolling service are your 
Snap-on man and the complete line he brings you. He’s 
one of a direct-to-the-user staff of 800 men in day-after- 
day service-floor contact with thousands of different re- 


pair problems. 


From him you get the right tool for 


any job — an important part of his service is to see that 


your money-for-tools goes a long way. 


Branch sales 


offices in 41 principal cities. Write for 104-page catalog. 


SNAP-ON TOoLs Corp. 





, 8082-1 28th Ave., Kenosha, Wis. 


River Grove, Ill. One of the largest AUTOMO- 
BILE SHOWROOMS in the world — easily displays 35 to 40 cars. 
381 foot frontage. 


Matching IDLE'S mag- 
nificent showroom is 
SERVICE DEPARTMENT, 
Snap-on Rolla-Bench equipped . . . 
can handle 40 cars at one time! 


tt 


Snap-on Tools Corp. 
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| Auto Maker Interested in Dallas Inventor’s Product... 


Automatic Bright Light Dimmer 


By C. K. Cates 
Staff Correspondent 

DALLAS.—Automobiles appear to 
be only a few steps away from 

doing all the thinking the driver 
needs to operate them, except steer- 
ing, throttling and tooting the horn. 

Such devices as automatic shifts, 
spark timing control and push-but- 
ton windshield washers perform 
tasks that leave the motorist free 
to concentrate on his driving. 

And now a new innovation ap- 
parently in the offing is an auto- 
matic bright light dimmer. 

At least one major car manufac- 
turer is said to be experimenting 
with a dimming device with a view 
to installing it on its product in 
the not distant future. 

A Dallas physicist, who, incident- 
ally, is a research scientist con- 
nected with the Naval Ordnance 
laboratory in Washington, is con- 
vinced however that the _ photo- 
electric tube system he made for 
his own car 10 years ago solves all 
the problems of automatic dimming. 

He is Floyd Willis jr., who has 


aset 


a Fart) 


>) 


—&2E > 


Trademark of 


E) Snape roun-aent 
=/ Snap-on*RoLia-BENCH 
THE BEST AD FOR SERVICE 
THAT ANY SHOP CAN HAVE! 


decided to go along with a group 
of interested Dallas persons in the 
manufacture and marketing of the 
product after delaying such a step 
lin the belief that he could disen- 
|gage himself from his research 
|work on secret weapons. But Kor- 
lean developments will keep him in 
the nation’s capital indefinitely, so 
he and his associates plan to go 
ahead with the production of the 
| dimmer. 

The patent-protected device, he 
claims, differs from others he is 
aware of in that it includes an 
adjustable timing device that 
automatically switches back on 
the bright lights of your car, 
dimmed by the approaching car’s 
lights, after the car has passed. 
Another distinctive feature 
claimed for the Willis dimmer is 


a modification provided for dim-| 


ming of your own car's bright 
lights when it is approached by a 
ear with lights already dimmed 
\(presumably by your own bright 
lights—and in the eventuality of all 
cars being equipped with the de- 


More and more, you hear both 
NEW and USED car salesmen say: 





















vice.) This modification involves 
utilization of an infra-red ray dim- 
mer arrangement that permits the 
invisible infra-red ray to travel onl) 
the beam of the approaching car's 
dim beam. 

Testing and experimenting with 
ithe Dallas scientist’s system has 
revealed these results it is said 


1. With the small, compact equip- 
ment installed on your own car 
only, your bright beam is dimmed 
by the bright sealed-beam type of 
approaching headlight at a distance 
|of approximately 2,700 feet. 


2. After the approaching car 
has passed your bright light re- 
turns (the device is set for return 
of your own bright lights at an 
| average of eight to nine seconds). 
It is pointed out, however, that 
the equipment does not interfere 
with the manual operation of 
your lights with the usual kick- 
switch, should you desire to use 
| it in connection with the auto- 
| matic dimmer. 
| 3. The approaching driver is 
|“challenged” automatically to dim 
his lights, experience showing that 

frequently he turns on a dim beam 
|when it is not actually apparent 
| that he has bright lights on. 


4. If both cars, approaching each 
| other, are equipped with the device. 
both the photo-electric tube and the 
|infra-red ray arrangement operate 
| to control dimming with either dim 
or bright lights on. 
| §. If a string of bright lights are 
‘lined up against a car—as in a 
group of approaching vehicles—its 
\lights will remain dim until all 
| have passed. 

6. The infra-red exciter in parallel 
| with any dim beam of an oncoming 
vehicle forces dimming of one’s own 
lights at a distance of approxi- 
mately 2,400 feet. The same result 
| will be obtained in the case of an 
|oncoming dim beam of the sealed- 
beam type at a distance of 1,000 
feet, and at lesser distances in 
cases of dim beams of weaker, out- 
|moded types of headlights. 


7. Lights will be dimmed or 
brightened according to intensity 
of urban light conditions (street 
lights, etc.). 

The dimming device is designed 
to facilitate dimming on the part 
lof the well-intentioned driver who 
|cannot always manipulate his foot 
jat just the right time, and to both 
|warn and possibly obtain dimming 
| of lights of the apparently indiffer- 
jent driver who fails to dim his 
lights even when challenged. 

Several Dallas and Texas authori- 
ties interested in traffic safety have 

|been quoted as declaring the elec- 
tronic dimmer a “must” in mea- 
sures that can be employed to re- 
|duce accidents. It has been sug- 
| gested by some that its installation 
should be prerequisite to car regis- 
| tration. 

It is estimated that, under pres- 
{ent production costs, it can be re- 
|tailed for close to $40 according 
to the inventor's father, Floyd 
Willis sr. 

The device, the size of a pocket 
flashlight, takes up only small 
space and may be mounted at 
any position on the car that per- 
mits its lens to “eye” the light 
beams of an approaching car. 

It is the present intention of 
those interested in the enterprise 
|to produce and market the product 
by a company which would have 
home offices here. 

One of the reasons assigned for 
the desire to produce and market it 
through an independent company is 
recognition of the need for installa- 
tion of it on cars that are already 
on the road and to provide the 
broadest outlet for the device both 
as a safety and convenience facility 

Such an operation, it is pointed 
out, would not preclude its adoption 
as standard or optional equipment 
by any or all manufacturers of new 
vehicles. 


} 


Calif. Gas Receipts 

California collected $149,639,- 
000 in motor vehicle fuel taxes 
| during the last fiscal year, ac- 
cording to the state board of 
equalization. Of the total col- 
lected, $134,060,000 went toward 
building and maintaining Cali- 
| fornia’s city streets and 80,111 
| miles of county roads and state 


| highways. The $15,578,000 balance 


| was returned to taxpayers who 
bought fuels for nonhighway uses 
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$16 Billion for Allin’49... 





Annual Car Upkeep 
Costs Average $441 


WASHINGTON. Based on De- 
partment of Commerce sstatistics, 
the American Automobile Assn. | 
last week sent this interesting in- | 
formation to its contract garages | 
and service stations: | 

American motorists in 1949 | 
spent in excess of $16 billion for | 
their automobiles, equipment and | 
upkeep. This compares with $14 
billion spent in 1948 and $12 bil- 
lion in 1947, 

Applying the 1949 total expendi- 
ture to the total cars registered the 
report indicates that the average 
motorist spent $441.52 during the 
past year. This expenditure on the 
part of the individual is divided as 
follows: New and used cars, $217.54; 
gasoline and oil, $127.77; parts and 
accessories, including tires and) 
tubes, $42.24; repairs and service, | 
$37.57; road and bridge tolls, in- 
surance, AAA membership, 
$16.40. Expenditures by the average 
car owner during 1949 were lower 
than expenditures in 1948 for all 
but new and used cars which was 
$8.62 more than the average ex- 
penditure. 

According to a recent survey, 
automotive wholesalers indicate the 
top 20 items representing 64 per- 
cont of total volume are as follows: 

1, Motor chassis parts, 2. Igni- 
tion parts, 3, Piston rings, 4. 
Spark plugs, 5. Batteries, 6. Anti- 
freeze, 7, Brake lining, 8. Motor 
bearings, 9. Clutch assemblies and 
parts, 10. Mufflers and tailpipes, 
11, Oil filters and cartridges, 12. 
Paint, lacquer and supplies, 13. 
Brake parts, 14. Fan belts and 
radiator hose, 15, Chemicals, 16. 
Antifriction bearings, 17, Gaskets 


Equipment Maker 
Opens Mechanics’ 


Training School 


CINCINNATI.—Education of me- 
chanics in the automotive mainten- 
ance and repair field to “do a better 
job” is the objective of Auto & 
Aero Supply Co., 1711 Race St., dis- 
tributor of automotive and aircraft 
equipment, says G. Earl Koch, 
president and general manager. 


Under the Auto & Aero educa- 
tional program, hundreds of me- 
chanics in the Ohio Valley area 
served by the firm are receiving 
opportunity to do a better job serv- 
icing the equipment of cars, trucks 
and buses. 

The program conducted along 
two broad lines is designed to: 

1. Provide technical training of 
mechanics employed by car deal- 
ers, independent repairmen and 
fleet owners. 

2. To teach effective leadership 
to service managers. 

“What we are doing through our 
educational program is to protect 
the names of our products—-to see 
that every user gets the maximum 
of satisfaction from using them. 
This means that mechanics to 
whom repair, service and mainten- 
ance operations are entrusted must 
have the benefit of full knowledge 
of the product,” says Koch, 


The Auto & Aero organization, 
Koch reports, has received em- 
phatic cooperation from automobile 
manufacturers and dealers, from 
independent service groups on the 
educational program. At the same 
time, unanimous opinion has been 
that the A. & A. school in no way 
interferes with existent vocational 
schools or courses operated by car 
Or parts manufacturers. 

The Auto & Aero educational 
classroom located in an air-condi- 
tioned, specially-designed area of 
600 square feet of floor space con- 
tains benches equipped with vises| 
for “tear down and build up” type! 
of instruction. 

Twenty students can be accom- 
modated at one time in this type 
of classroom operations. 


Fire Hits Diesi 
OPELOUSAS, La.—The paint and 
body shops of Diesi Pontiac Motor 
Co. were destroyed by fire Aug. 2. 


No estimation of loss was made. 
J, C, Diesi is the owner. 


and oil filters, 18. Shop equip- 
ment, 19. Lamp bulbs and sealed 
beam units, 20. Wire and cable. 

According to the survey all other 
lines make up the 36 percent total 


to constitute the balance of the! 


wholesalers’ volume. 


There has been some shifting | 


among the 20 leading lines in com- 
parison with the 1948 20 leading 
lines which were: 

1, Motor chassis parts, 2, Piston 
rings, 3. Spark plugs, 4. Batteries, 
5. Ignition parts, 6. Mufflers and 
tailpipes, 7. Oil filters and car- 


|tridges, 8. Fan belts and radiator 
|hose, 9, Antifreeze, 10. Brake lin- 


ing, 11. Paint, lacquer and sup- 
plies, 12. Motor bearings, 13. Clutch 
assemblies and parts, 14, Chemi- 


cals, 15. Gaskets and oil filters, 16. | 
|Brake parts, 17. Antifriction bear- 
etc., | ings, 18. Shop equipment, 19. Gears,| vehicle death it is now necessary) been announced by H. V. Erben, 
|to prove he operated the car reck-| general manager of the department. |dealers in Canada. 


20. Jacks, lifts and hoists. 
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is the new steel and concrete building of L. 
| modern sales and service plant covering 


‘Stuff Death Law 
Pressed in N. J. 


NEW BRUNSWICK, N. J.—En-| 
actment of more effective legisla- 
tion in New Jersey to deal with 
charges of causing death by motor 
|vehicle has been urged by the Mid-| 
dlesex county grand jury. | 

The jury pointed out that to con- 
vict a driver charged with a motor 
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dry hard and clog your equipment, 
3924 Gun & Equipment Cleaner to 
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15,000 square feet. 
| attended opening in town of 3,500 population. 







“< 
we 


D. Poer Chevrolet Co., Sebring, Fla., with a 
More than 3,000 persons 


lessly and heedlessly “in willful or 


| wanton disregard of the rights or 


safety of others. The words ‘willful 


;}and wanton’ make it most difficult 


to bring the case within this cate- 
gory,” the jury said. 


GE Forms War Unit 


SCHENECTADY, N. Y.—Forma- 
tion of a mobilization planning 
committee within the General Elec- 
tric Co.’s apparatus department has 
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Panic Ads Draw 
Criticism from 


Canada Dealers 


OTTAWA.—Radio and newspaper 
advertising designed to promote 
“panic buying” has drawn firm op- 
position from the majority of deal- 
fers in Canada. 
| Targets for censure have been 
jads stating that certain cars are 
“hard to get but we have them,” 


DEALERSHIP IN CITY WITH 3500 POPULATION—An outstanding smali city dealership | “Prices may go sky high,” and “buy 


now while they last.” 

Such publicity, most dealers say, 
suggests panic in the trade itself. 
They admit that most cars are still 
difficult to obtain immediate deliv- 
ery on, but they say scare advertis- 
ing only tends to further magnify 
war jitters. 

Besides “panic” advertising via 
newspapers and radio, dealers crit- 
icize so-called “whispering cam- 
paigns.” Specifically cited is the 
|practice of salesmen telling pros- 
|pects about the certainty of a 
scarce supply of motor vehicles. 

Honest salesmanship does not call 
for such tactics, say most of the 










DUCO Thinners are specially formulated 
for use with DUCO undercoats and DUCO topcoats 


DUCO Thinners have perfect BALANCE, good flow, 
unusual solvent strength and excellent blush-resist- 
ance. This balance of working properties gives the 
best results with DUCO products every time—the 
kind of results that boost your reputation as an 
expert refinisher. 


Ask your Du Pont jobber about the low cost of 
DUCO Thinner, especially in drums, the next time 
you order. E. I. du Pont de Nemours & 


Sales, Wilmington 














SEE RIGHT THROUGH ‘EM — Transparent 
bags of moisture-resistant Bakelite polyethy- 
lene make it easy to select the right size 
washer, bolt, screw, or cotter pin at a glance. 


The bags are resistant to the abrasion of 
sharp-edged angle irons, screws, and other 
small hardware, as well as to common sol- 


vents and grease, the maker states. The ma- 


terial is easily wiped clean with a damp 
cloth. Handy, pocket-size bags have heat- 
sealed edges to prevent the seams from 


opening or tearing. Providing year-round 
service, the bags are also resistant to ex- 
treme temperature changes, and to fading 
and discoloration, it adds. Made of Bakelite 
polyethylene, the bags contain hardware made 
by Greene Metal Products, 1800 W. Roscoe 
St., Chicago. 





FOR BODY, FENDER WORK—The Multi- 
Tool, made of tool steel by Martin Quick 
Trim Co., 8637 W. Third St., Los Angeles, 
can be used for pulling jammed fenders, 
aligning bumper bars, straightening running 
boards, bending frame horns and for many 
other uses. 


* * 





ae Tee: cas ey 
CHECKS AUTO ELECTRIC—A portable in- 
strument that tests starting, charging, igni- 
tion and lighting circuits is announced by 
Hickok Electrical Instrument Co., 10649 Du- 
pont Ave., Cleveland. The unit weighs 3'/2 


pounds. 





FOR RADIATORS—Rad-Gilo, an automobile 
radiator rust and acid inhibitor, is announced 
by Speco, Inc., 7308 Associate Ave., Cleve- 
land. According to the manufacturer, Rad- 
Glo prevents the formation of rust and scale 
which clog the circulation system. It also 
protects radiators against the corrosive action 
of acids, it is said. It may be used the 
year round, with or without antifreeze. 


* + * 
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ADHERS TO CAR—Monograms designed to 
be applied without injury to an auto's finish 
are announced b igna-Craft, Inc., 292 
Fifth Ave., New York. The adhesive-backed 
initials are applied by assembling the ini- 
tials with the frames and pressing onto the 
car. The monograms are made from brass 
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TIME SAVER—A portable dispenser for 
automatic transmission fluids, which is mount- 
ed on a base with four ball bearing casters 
has been announced by Lincoln Engineering 
Co., 5709 Natural Bridge Ave., St. Louis. The 
unit is equipped with a seven-foot hose and 
nozzle assembly and has an all-steel drum 
cover which fits over original 1|4-gallon re- 
finery container 








FOUR TEMPERS OFFERED — Zephyr Mfg. 
Co., 20i Hindry Ave., Inglewood, Calif., has 
announced a line of Circle Z Phillips power 
driver bits and insert tips for production 
Phillips screwdriving. Bits are available in 
all standard shank types to fit air, electric 
and hand drivers, and hexagon and square 
female adaptors, or can be supplied to spe- 
cial shank and length dimensions, says the 
firm. 





SEE YOUR OlL—When engine is running, oil 
| flows out of the filter into the visible dome 
of the visolator and down through the tube 
; outlet to return to the crankcase. Viscosity, | 
color and rate of flow of the oil can be 





checked by using this accessory, says Viso- | 
Altadena, 


| lator 


807 E. Sacramento, 
| Calif. 


Corp., 


| 


makes farmers one automotive vehicle a 


assenger vehicle. Fitting into the modern tre 
allyho body with its canvas top and let-down 





and are finished in chrome or |8karat gold. 


Inc., Fairburn, Ga. 


8-to-l2-passenger vehicle with spring seat riding in the rear seats. Made 





BEARING KITS—An assortment of front | 
wheel bearing kits containing bearings for | 
all cars and trucks has been introduced by 
Stanley W. Tull Co., 1618 Harmon Place, | 
Minneapolis. According to the company, only 
six of these kits will cover 90 percent of all | 
popular makes of cars and trucks. Each kit 
contains inner and outer bearings, encourag- | 
ing the installation of both when one bearing | 
is replaced, the company says. } 





| 





NEW PRODUCT 





PROTECTS CHROME—Krome-Kover, a liquid 
covering which saves chrome from the ill 
effects of winter's salty slush and ocean salt 
spray, is announced by Briggs Mfg. Co., 
3675 E. Outer Drive, Detroit. The product, 
which comes in red, green, 
to harmonize with the car's finish, is brushed 
on. It can be removed with a solvent. 


* * * 





SCREW-DRIVER KIT—A six-piece set that 
includes blades plus a three-way ratchet 
handle with left, right and rigid positions, 
is announced by Ox Wall Tool Co., Ltd., 
928 Broadway, New York. Included with the 
non-inflammable plastic handle are two cabi- 
net blades, a mechanic's blade and two 
blades for recessed-head screws. The kit 
comes in a plastic roll, 

+ * + 





and 


FOR BRAKE SHOES—The Bondmaster 
Grigg debonder, two separate units, are be- 


ing marketed by Grigg Specialty Tools, 
Huntington Park, Calif. The Bondmaster works 
on a production line method utilizing a 3- 
inch conveyor that carries the brake shoe 
through the tunnel under the infra-red lamps 
and drops the finished shoe out the rear 
door. The lining is clamped onto the shoes 
with a Grigg floating uni-pressure clamp to 
assure uniform distribution of pressure. Brake 
shoes, 6 inches to 16 inches in diameter, may 
be placed on the conveyor every 40 seconds, 
giving the Bondmaster, model G 560-A, a 
capacity of approximately 85 shoes per hour, 


says the company. The Grigg debonder uses | 
| natural or manufactured gas mixed with air | 


from a compressor and is said to be ca- 


pable of popping brake linings off at the| 
rate of 120 shoes per hour. | 
* * * 





BUSING THE FAMILY TRUCK—The six-passenger carry-all slip-in Dixie Tallyho conversion 
tent " “surrey” 
pickers'’ at harvest and for many other occasions when he has need for 


for Sunday trips, for gathering the 
@ more than two 
nd among many small farmers especially, the 
curtains converts the standard pick-up into an 


by Dixie Tallyho 





QUADRUPLE DUTY—The Aqua-Vac can be 
used for car washing, motor and upholstery 
cleaning, and for back or reverse flushing of 
engines, says the Ist Fort Dearborn Corp., 
1551 Broadway, New York. When the handle 
is turned to the position marked "hose,"’ a 
stream of water is delivered at the nozzle. 
Pressure is said to be adjustable from zero 
to 300 pounds. When the handle is at ‘'fill" 
a jet of soap suds is delivered. With the 
multiple at ‘solvent,’ a degreasing solvent 
is expelled. And when turned to 
machine operates as a vacuum. 








LOUD NOISE—Hadley Mfg. Co.. Defiance, 
O., intends to introduce, for commercial use, 
a line of air horns such as it developed from 
| Ordnance. Quoting from an Ordnance letter, 
| Hadley says, "This horn is the loudest horn 
ever tested by the Ordnance department, and 
is considerably lighter than any commercial 
| unit available." 








TO CLEAN UPHOLSTERY—Spray-Kleen re- 
moves spots and stains from car seats with- 
out leaving rings, says its producer, Bostwick 
Laboratories, Inc., 706 Bostwick Ave., Bridge- 
port, Conn. The cleaner is sprayed on and 
then rubbed off with a cloth. It removes oil, 
grease, tar, adhesive and gum, seys the firm. 





“vac'’ the 





BRIGHT LIGHT—The Unity 110 volt plug-in 
searchlight is called the most powerful por- 
able searchlight available by its manufa 
turer, Unity Mfg. Co., 2909 S. Indiana Ave 
Chicago. 





TILT-TYPE DIVIDER—Equipto division, Au- 
rora Equipment Co., Aurora, Ill., will equip 
most drawer units, parts bins and other 


blue and clear, | equipment with its tilt-type divider. They are 


said to speed up operations and give full 
visibility no matter how full the drawer is 
A 24-page catalog which describes the com 
pany's line of shelving, trucks and tool room 
units is available. 

+ + * 





NIGHT SAFETY — A night-driving glare 
shield that is said to protect the user from 
headlight glare and not create a blind spot 
is available from Pocono Sales, Service and 
Supply Co., Delaware Water Gap, Pa 
Clamped to the sun visor, this small light- 
filter screen provides headlight glare pro- 
tection from horizon to a. with a tilt 
of the driver's head, claims Pocono. The 
screen is smoky-green plexiglas, which is said 
to filter opposite traffic glare for the user's 
eyes so that he has safer vision of his own 
road, beneath and to the right of the screen 


* * * 
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PRICING SYSTEM—Shaw & Slavsky, Inc., 
13821 Elmira Ave., Detroit 27, announces the 
introduction of a How to Price to Sell Sys- 
tem. Designed expressly for the automotive 
service field, the system is said to act as a 
sales stimulator through the more effective 
use of pricing in conjunction with display 
The system consists of three basic parts 
which provide complete coverage in all de- 
| partments: |. Easel type, plastic price tags 
| with interchangeable plastic price numerals 
Bright, assorted colors in both numerals and 
| tags. For use with window and counter dis- 
| play of both parts and accessories. 2. Shelf- 
type price marking system. Consists of price 
| tag moulding in extruded aluminum, enamel! 
| finish steel, or plastic. 3. Point-O-Purchase 
service board for merchandising service spe- 
cials. Heavy duty board with black stee! 
channel type mouldings. Service specials 
and prices are listed quickly and easily by 
means of interchangeable plastic letters and 
numbers. 








FOR THE SHOP—The Palmgren No. 1252 
bench-drill press vise is equipped with 3 
swivel bench base and adapter for benc® 
mounting. The vise can be rotated 360 d: 
grees horizontally and quickly locked in ary 
position, the maker states. Has jaws 2 2 
inches wide, one inch deep, and opens 2 2 
inches. Removable steel jaw plates are pr:- 
vided, one of which is V grooved horizontal! 
and vertically for holding round stock 
irregularly shaped pieces. Chicago Tool ar 
Engineering Co., 8383 S. Chicago Ave., Ci 
cago I7, is the manufacturer. 


(Continued on Page 49, Col, 1) 
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vacuum change into written auto- 
graphs. 
By comparing these graph pat- 


terns with master graphs built into 


the analyzer it is possible to in- 
terpret any engine fault, the com- 


A catalog section on its Plasti-|Rand, Inc., 315 Fourth ave., New|pany claims. 


kon rubber putty has been pub- 
lished by B. F. Goodrich Co., Ak- 
ron. Copies are available upon 
quest. The section cites advan- 


ages of the product, gives direc- 
tions for use and lists stock colors 
and grades. 





SELF CANCELLING DIRECTIONAL SIGNAL 
—Parker Products, Inc.. Minneapolis, manu- 
facturer of automotive accessories, recently 
announced a 2500 series Direct-A-Lite direc- 
tional signal to fit most all makes of pas- 
senger cars and trucks. Is available for either 
automatic or manual operation and includes | 
@ patented flasher. It comes compiete with | 
master control switch assembly and ail neces- | 
sary wiring and equipment for easy installa- 
tion, the firm states. 


* * * 





STUD PULLERS—Snap-On Tools Corp., Ke-| 
nosha, Wis., has announced the addition of | 
two series of threaded collet type stud re- | 
movers and inserters. The smalier size unit | 
has 14 different collets available to handle 
studs from '/ inch to % inch in diameter in| 
both fine and coarse thread sizes. The larger | 
model has six collets available for % inch} 
to | inch diameter studs in fine and coarse | 
thread sizes. Operation is simple. The cor- | 
rect thread size collet to fit the thread of 
the stud is inserted in the housing, and the 
whole unit is then threaded over the stud. 
Turning the bolt on top draws the slotted 
tapered collet up into the housing, compress- 
ing it and locking it onto the stud threads 
with a slip-proof grip, the company states. 
The coilets are all keyed to prevent them 
from turning inside the housing. Once the 
tool is locked onto the stud, the whole as- 
sembly becomes a rigid unit that can be 
turned with a socket, Boxocket, or open end 
wrench. As the collets fit the threads the 
pull is directly from the threads only, the 
studs are not damaged in any way. They | 
- be reset and reused agai- if desired, it | 
a s. 








BATTERY WINDOWS—Globular filler caps 
of transparent polyethylene show at a glance 
whether an automobile battery needs water. 
Introduced by Sav-A-Battery, Inc., 582 Nixon 
Ave., Jacksonville, Fla., the new filler caps 
aiso warn if the battery is using too much 
water, the company states. Plax Corp., Hart- 
ford, Conn., makes the globes. 


* * * 





Record Keeping Data 
_“How to Simplify Your Files and 
Filing Systems” is the subject of 
&@ booklet released by Remington 


York 10. The booklet is based on | 
the premise that many time-saving, | 
work-saving filing techniques are | 
often unknown to the average file | 
clerk. 


* * * 


Engine Tells lts Troubles | 
To Mechanical Analyzer 


A motor analyzer that is said to} 
register all engine troubles in writ- | 
ten form has been developed by | 
Auto-Graph Corp., 1936 W. Colo- | 
rado Blvd., Los Angeles. The manu- 
facturer claims that variations in 
engine vacuum echo specific me- 
chanical conditions within the 
power plant. The analyzer, an 85- | 
pound machine consisting of a cab- 
inet base, an upper cabinet hous- 
ing the working mechanism and a}! 
top cabinet for master graphs, in- 
corporates a precision pen which 
is actuated by the impulses of the 
engine vacuum to translate each 
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CHECKS YOUR OIL — The photoelectric 
crankcase oil tester model 75 is designed to 
measure the light transmission of a thin layer 
of crankcase oil as an indication of its de- 
gree of contamination by carbon, metal or 
other particles. The readings are said to 
indicate when the oil should be changed and 
how effective the oil filter is in keeping the 
oil low in contamination. It is a product of 


0 





11, 1950_ 





OPERATES ITSELF—An automatic car wash- 
er, which is said to free a man for other 
duties while the car is being washed, is an- 
nounced by Jetomatic, Inc., Ansonia, Conn. 
In use, a vehicle is parked between the unit's 
tracks. Jetomatic then passes over the car, 
first spraying it with water, then soap and 
finally clear rinsing water. The device oper- 
ates on its own turbine-type pressure pump. 


* * * 


Speco Says Its Handrub 
Is Only Mildly Abrasive 


A new hand rubbing compound, 





named “Handrub,” is announced by 
Speco, Inc., 7308 Associate Ave., 
Cleveland 9. Mildly abrasive, it is 


49 


in the finest polish jobs, according 
to the manufacturer. 

It is recommended for cleaning 
badly weathered cars before appli- 
cation of the new silicone type auto 
polishes and is available in one-pint 
cans for over-the-counter sale and 
in gallon cans for commercial ap- 
plications, the company adds. 





HOSE CLAMP—Wittek Mfg. Co., Chicago 
23, is offering a Sure-Tite model of the worm- 
drive type. Available in three sizes (I'/ 
inches to 2% inches—O.D.) that fit all stand- 
ard radiator hoses, the clamps have a high 
tensile carbon steel band to withstand high- 
torque loads, a compact streamlined housing 
and hardened one-piece screw, the company 
states. 


Photovolt Corp., 95 Madison Ave., New York. 


Want new prospects? You’ve got 9,000,000 
right outside your door. Yes, this new 
Rochester Products carburetor fits every 
Chevrolet car or truck built in the last 17 years 
—more than 9,000,000 are running today. 


Want a sales talk? Look at the terrific fea- 
tures above. This carburetor is so good Chev- 
rolet has adopted it as original equipment on 
the 1950 model. The Rochester carburetor is 
also on the 1949 and 1950 Oldsmobile 88 and 
98 too! 


Want to get started? Call your United Motors 
distributor today. Ask him about the power- 
packed merchandising program—signs, ban- 
ners, decals, mats, etc.—to help you sell the 
best carburetor a Chevrolet ever had... . the 
Rochester Products carburetor, the carbure- 


tor with 9,000,000 prospects. 


ideal for use in auto repainting or 


(Continued on Page 50, Col, 1) 


*NO FUEL LOSS ON ANY INCLINE 


*SMOOTH ACCELERATION 
WHILE TURNING 


EASIER STARTING 
IN HOT WEATHER 


*CONTINUOUS FUEL FLOW 


*POWER MIXTURE 
READILY AVAILABLE 


*ACCELERATION HOT OR COLD 
*40% FEWER PARTS TO SERVICE 
*ALL METERING PARTS IN COVER 
*PERMANENT IDLE TUBE 

*NO WEAR AT JET ORIFICE 








ROCHESTER CARBURETORS—A UNITED MOTORS LINE 
Available everywhere through 


UNITED MOTORS DISTRIBUTORS 


ROCHESTER PRODUCTS 


DIVISION OF GENERAL MOTORS, ROCHESTER, NEW YORK 








PUMPS LUBRICANTS—Three models of an air-operated high Pressure pump, the Alemite 
Seven Eleven, which will deliver lubricant from 25, 35 or 50-pound original containers, have 
been announced by Alemite division of Stewart-Warner Corp . 1826 Diversey Pkwy., Chicago. 
Heart of the 711 pumps is a sealed-in air motor which is said to be unconditionally guar- 
anteed for 27 months. The motor requires no oiling and has an exclusive centered-vaive 
with the air valve and related parts located between the air cylinder and pump 


des'gn, f 
me. Model ZI! is mounted on three-inch casters with a pull-handle, 


on a pivot-swing dolly, and 711-B is without base or dolly. 


711-A is mounted 


AUTOMOTIVE NEWS, the Newspaper of the Industry, read by everyone who counts 
ir America's No. 1 Industry. offers to advertisers a weekly audience of an estimated 
1 A a's . ’ 
more than 100,000 cover-to-cover readers! 


theres 


1 Your profit on the application 


2 You save comebacks for expensive free service to 
remove squeaks, vibrations and rattles which easily 
develop without this “tightening,” rustproofing, 


soundproofing undercoating. 


It pays handsome dividends to merchandise Mortex. Soundproofing is 


Theres. nothing lke MORTEX 


Every car purchaser and owner is o sure prospect when you show him just 
how Mortex is applied — how it soundproofs and rustproofs. On every new 
car order, your salesman should include a soundproofing undercoat. 


MORTEX SALE MEANS DOUBLE PROFITS 


AUTOMOTIVE NEWS, SEPTEMBER 11, 1950 


New Products 


(Continued from Page 49) 


Soakum is the name of the avia- 
tion grade carburetor and parts 
cleaner released by Caldex Chemi- 


cal Corp., 130 W. 42nd St., New 
York. Soakum is a cold cleaner 
with a water seal to prevent loss 
of active ingredients. It is made 


to meet Army and Navy military 
air specifications. 


Carburetor and engine parts are 


placed in a dipping basket (con- 
tained in the pail), soaked as re- 
quired by their condition then 


rinsed with water or solvent to re- 
move loosened carbon and _ dirt. 
Soakum is available in five-gallon 
pails (four gallons with parts bas- 
ket) and 53-gallon drums through 
automotive jobbers and distributors. 


+ * * 


Ingersoll-Rand Announces 


Air-Operated Impactools 
Ingersoll-Rand Co., 11 Broadway, 

New York, has announced two air- 

operated Impactools, the size 504 


for nut running up to “% inch bolt 





size and the 510 for nut running 
up to % inch bolt size. Both tools 
are of the pistol grip type, stream- 
lined and said to be well balanced 
for ease of operation. 





FOR DRIVE-IN THEATERS—A device to 
shield windshields of cars attending outdoor 
movies from rain, hail or sleet is announced 


by A. N. McCreight, Inc., 301 W. Washing- 
ton Ave., Dubois, Pa. Called Rain-A-Way, 
the product is available in colors or in 
transparent material. It is stretched across 
the car's roof and anchored by a fastener 
running to the hood ornament. The other 
ends are attached under the auto's doors 






Use the KNUCKLE TEST 


Ask your customer to rap on 


the hood of any untreated 


car. It will sound tinny. Now, 


explained in free booklet, “There's Nothing Like Mortex.” Send for your 


copy now. 


let him rap on a door panel 
and notice the difference! 
It's solid, firm sounding, 
having been sound deadened 
at the factory. 


* Listed with 
UNDERWRITERS’ LABORATORIES 
Re-examination Service. 


LARGEST MANUFACTURERS OF SOUND DEADENERS 











GREASE GUN COUPLERS—Two new smal 
rose models for easy entry into narrow, con- 
fined spaces, have been announced by Uni- 
versa! Lubricating Systems, Inc., 704 Alle- 
gheny Ave. Oakmont, Pa. Models No. 40 
and No. 41 have an outside nose diameter 
of only 9/16 inch as compared to 11/16 inch 


for the conventional coupler, the company 
states. For this reason, they can be easily 
attached to grease fittings which are in 
spaces too narrow to permit entry by the 
usual coupler. The No. 40 is I 1I/I16 inch 
long; and the No. 41, which fitted with a 
ball check, is 127/32 inches long. With the 


exception of the I¢ngth and the ball check 
feature, both models are identical in design 
and construction, the firm adds. These coup- 
lers are guaranteed to stand up under 15,000 
pounds grease pressure and can be used for 
the same application: as wider nose coup- 
lers, if says 


* * * 


Arco Reveals Improvements 


In Two Paint Products 

Arco Co., Cleveland, announces 
it has made “major improvements 
in two of its paint products —Adflo 
Reducer, for all synthetic enamels 
and Clesol, a solvent for cleaning 
previously painted surfaces. 

The company that new 
ingredients have added to 
Clesol to make the cleaner more 
effective and enable it to remove 
many of the silicone-based polishes. 
Adflo Reducer has been specific 
ally designed to thin any make of 
synthetic enamel, particularly in 
warm weather, the company said. 


claims 
been 





INTERCOM WITH UNIT CONSTRUCTION— 
The ability to disassemble the new Execu- 
|tone intercom master station, replace the 
| amplifier or selector switches, and then re- 
assemble the entire unit in only six min 
utes, is helping save the intercom user con 
siderable time and money when he wants to 


expand or service his system, according *‘o 
Executone, Inc., 415 Lexington Ave. New 
York 17. This has been made possible through 
the use of ‘unit construction” in the rnaster 
station. No more than six screws need be 
removed to replace either the amplifier or 
selector. Since the amplifier plugs into the 
chassis, no soldering of connections is neces- 
sary, the firm states 


* + 


Extruded Plastics 

“Extruded Plastics,” an _ eight- 
|page brochure, has been issued by 
| Anchor Plastics Co., Inc., 533 Canal 
|St.. New York 13, custom plastics 
| extruders. Written especially for 
| executives, engineers, designers and 
|purchasing agents, it explains the 
| many forms of plastic extrusions. 





AUTO WATERPROOFING KIT — Manufec- 
tured by New England Products. Inc., 74/ 
Park Ave., Cranston, R. |., Seal-Test consists 
of a primer, fluid rubber and dryer, 't 
adheres to rubber (any form), glass, ste 
fabrics, efc., the company states. 

(Continued on Page 51, Col, 1) 
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SIGNALS TURN—A conversion kit that is 
said to enable a car owner to turn his front 
parking lights and rear tail lights into flash- 
ing turn signals without installing new lamps 
is available from Yankee Metal Products 
Corp., Norwalk, Conn. Included 
are a switch, flasher, sockets for parking light 





conversion and double filament bulbs, and 
necessary wire terminals, junction blocks, 
wire clips and asphaltum loom to protect 


exposed wire leads 





FEATURES METALEX—A line of super mas- 
ter batteries featuring metalex, described as 
the greatest single advancement in the au- 
tomobile storage battery in 25 years, has 
been announced by Willard Storage Battery 
Co., 246-286 E. I3ist St.. Cleveland. Metalex, 
a grid metal, is said to be 100 percent 
more resistant to overcharge than previously 
used metals. Willard also says the batteries 
contain an exclusive current-producing active 
material, a hard-rubber container with 10 
percent thicker walls, an improved sealing 
compound and a spot rib rubber insulator 
that provides greater support for the posi 
tive plates. 





CAR ENGINE HEATER—It is being offered 


country by Gen- 
Heating divisions 


time in this 
eral Ele.tric’s Industrial 
The Calrod engine heater pre-warms the 
coolant which surrounds the car's engine 
block. It reduces engine wear and starting 
load on the battery, G-E engineers said, and 
also speeds warmup of the car heater. In 
use for some time in Canada, the device con- 
sists of a G-E Calrod tubular heater (im- 
mersion type) that is not affected by anti- 
freeze compounds, the company states. It 


for the first 


is rated 400 watts at 115 volts to provide 
ample heat even to sub-zero temperatures 
it adds 

* ~ 


(2@& OO000 mR 
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TAIL-PIPE HANGER—Maremont Automotive 
Products, Inc., 1600 S. Ashland Ave., Chicago 
announces that if is now manufacturing a 
tail-pipe hanger that will fit any tail pipe 
from |'/2 to two inches in diameter. This uni- 
versal-type hanger will fit almost every ve- 
hicle on the road, it is said. The hanger is 
constructed of 13-gauge steel. Rubberized 


fabric joins the two sections of the hanger | 


© that noise is eliminated, says the firm 





Done by Gum 


Prest-O-Lite Booklet 
Features Athletes 


Do you know whose home run 
carried the longest distance of all? 
How a famous woman golfer gets 
the zing into her drives? Which 
football star drinks so much milk 
his team threatened to buy a cow? 


If you don't, the answers are ali 
available in a new booklet offered 
the trade by Prest-O-Lite Battery 
iCo., Inc., Toledo, along with re- 
prints of the famous “They Never 
|Miss .. .” cartoons and other light 
and amusing stories of people fam- 
ous in the sports world. 


Keyed to the current Prest-O- 
Lite advertising campaign, the 
|booklet, “More Fun for You,” by 
i'Gum, is available through Prest- 
|O-Lite jobber salesmen. It contains 
a collection of cartoons illustrating 


in the kit | 


real life happenings around service 
stations and garages, done under 
the artist’s pseudonym of “Gum,” 
amusing anecdotes in the careers 
of the sports leaders who are be- 
ing featured in the company’s con- 
jsumer advertising, plus the com- 
pany’s sales message. 





PRETTY PACKAGE—The Dynatone tail pipe 
extension line recently introduced by Goer- 
lich's, Toledo, features individual packaging 
of the extensions in four-color 
tons. To facilitate stocking and to stimulate 


sales, an illustration of the actual extension | chure, 
of America, has just come off the 


is shown on all four sides of its container. 


On 


display car- | 


Record Control Catalog 
Issued by Rand 


Helpful suggestions for the effi- 
cient maintenance of business 
records and effective administra- 
tive control over all phases of 
business management are con- 
tained in the new 80-page cata- 
log “Kardex Visible Record Con- 
trol,” just published by the Man- 
agement Controls division of 
Remington Rand, Inc., 315 Fourth 
Ave., New York 10, N. Y. 

Revised and brought up to date 
on the bas‘s of a recent develop- 


ment in the field of records ad- 
ministration, this booklet is a 
comprehensive presentation on 


all phases of the Kardex Visible 
Control principle. 


Oil-Dri Issues Book 
Safety Tips 


A new compact, three-color bro- 
produced by Oil-Dri Corp. 


| Several sales points and construction features | press. This is designed for quick- 


| are enumerated on each carton. Eye-catching 
| displays are easily built with these cartons 
| that are finished in the Dynatone colors of 
| yellow, blue, black and white. 


| glance information on safety where- 
lever oils, 
water create slipping hazards or| 


greases and _ fats-plus- 


51 


|costly floor maintenance problems. 
| The brochure also contains com- 
|plete instructions for the applica- 
| tion of Oil-Dri Absorbents. Address 
| Michi 


of America, 520 N. 
Til. 


Corp. 


Michigan Ave., Chicago 11, 





FOR PONTIACS—A radio speaker outlet 
for rear-seat passengers is announced by 
Pontiac. It is complete with instrument pane! 
control which allows the driver to control the 
volume, directing the program being received 
to either the front or rear-seat passengers, 
or both. 





(Continued on Page 52. Col. 1) 


for the Automotive Industry 


LONG RECOGNIZED FOR LEADERSHIP 
IN PROGRESSIVE CHANGE 


UPP CORPORATION 


announces the 


HUPP él 


ELECTRIC 


WINDOW REGULATOR 


AND SEAT 


ADJUSTER 


PNM ee eee 
SAFETY «© COMFORT e¢ CONVENIENCE 
now tested, proven, dependable 

and accepted by major car manufacturers 


Tae ae 


HUPP REG 
Red 


ULATOR ENGINEERS 


MILWAUKEE AVENUE, EAST 
DETROIT 


Pee ERee Bacau) 


TELEPHONE: WALNuT I-6000 


GOGRPOLI MOY 


(formerly Hupp Motor Car Corporation) 


and 
ACKERMAN-BLAESSER- 


FEZZY, INC. * DETROIT 
GLOBE STAMPING DIVISION * CLEVELAND 


AMGEARS, INC. * CHICAGO 


SERVING THE AUTOMOTIVE INDUSTRY FOR FORTY-EIGHT YEARS 
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New and advanced techniques 
for repairing severe cracks in en- 
gine blocks and heads are featured 
in the “Crack Repair Manual” of- 
fered by Tincher Products Co., 822 
Borden Ave., Sycamore, IIl, 

+ * + 


Transporter 101 Literature 
A six-page descriptive folder on 


the Transporter “101,” new version | 


of one of driver-led electric indus- 
trial trucks, is now available from 
the manufacturer, Automatic Trans- 
portation Co., 149 W. 87th St., Chi- 
cago. 

oa + & 


Fog-Gone Said to Prevent 
Fogging of Glass, Plastics 

A liquid which is said to prevent 
fogging of glass and transparent 
plastic in humid atmospheres and 
at low temperatures has been an- 
nounced by Master, 4444 Brook- 
lyn Ave., Los Angeles. 

Fog-gone remains effective for a 


YOU DON’T GET A NEW CAR 
OFTEN, SO... 


long period of time and at low tem- 
peratures, Master claims 


* * + 





AIDS MAILING — Master Addresser Co., 
6500 W. Lake St., Minneapolis, has announced 
@ foot-operated addresser. Called Model 
40-H, it uses the spirit process method of 
addressing without stencils or plates. Ad- 
dresses are printed from carbon impressions 
typed on a long strip of paper tape. 


SS aa 
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keep the power you bought 


BUY 100% 


PENNSYLVANIA 


MOTOR OIL 


£100° PURE © 


ii ee 


For your protection, only oils made from 100% Pure Pennsylvania Grede Crude 
° 


which meet ovr rigid quality requirements are entitled t 
the registered badge of source, quality and membership 


PENNSYLVANIA CRADE CRUDE OIL ASSOCIATION 


jeneey Ivonne 
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Only 
an Ostrich 


with this... 


Remington Rand Develops 
Adjustable Key Dip 


Following development of an ad- 
justable key dip for their com- 
pany’s Electri-conomy typewriter, 
Remington Rand typewriter utiliza- 
tion specialists claim the elimina- 
tion of practice exercises often pre- 
viously required for transition from 
manual to. electric typewriters. 
Coupled with Electri-conomy’s 
standard keyboard slope, an elec- 
tric typewriter feature pioneered 
on this machine, the adjustable 
key dip makes possible “touch-tun- 
ing” to the preference of the in- 
dividual operator before delivery 
and prevents errors resulting from 
too sensitive key action and mis- 


firming, say the specialists. 


# * + 


Celanese Offers Bulletin on 


Brake Fluid Formulation 

Bulletin E-2, which gives infor- 
mation on brake fluid formulation 
and use of two Celanese chemicals, 
is offered by Celanese Corp. of 
America, 180 Mad'‘son Ave. 

The firm claims use of its alco- 
hols and glycols in fluids can reduce 
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costs. Also the bulletin is an ex- 


planation of SAE specifications and | 


critical data on 20 typical formu- 
lations. 





LIFTS SERVICE WORK—A combination serv- 
ice jack with detachable adaptor for han- 
dling transmissions, clutches, differentials, 
axles and other heavy parts, is announced by 
Tow Bar Sales Co., 40 S. Clinton St., Chi- 
cago. With the adaptor removed, the unit 
can be used as a reguiar jack, says th> firm. 
The gear ratio is approximately four to one, 
it is stated. 


Don’t bury your Pennsylvania oil sales potential 


in the sand. Take full advantage of the terrific 


advertising program that month after month is 


telling your present and potential customers why 


100% pure Pennsylvania oils are the world’s finest. 


This advertising will produce extra sales for you if 


you let motorists know you sell Pennsylvania oil. 


A simple card on a wall in your service depart- 


ment can say “Keep the Power You Bought... 


Advertising like this is promoting 
100% Pennsylvania Oil to millions 
of readers of LIFE, SATURDAY 
EVENING POST, HOLIDAY, 
COUNTRY GENTLEMEN 
and PROGRESSIVE FARMER. 
Wherever you are, readers of these 
magazines as a group, have the 
highest percentage of new model 
cars, are the best prospects for top 
quality oil. 





Change to 100% pure Pennsylvania oil.’’ A note 
i in your newspaper ads on service can say the 
same. Your service personnel can say it to their 
customers. A// these are little things in themselves, 
but they will make a big difference in your oil sales 
and profits. 


For your protection, only oils made from 100% 
Pure Pennsylvania Grade Crude which meet our 
rigid quality requirements are entitled to carry 
this emblem, the registered badge of source, 
quality and membership in our Association. 


PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 
Oil City, Pennsylvania 
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VERSATILE—A counter display case, fabri- 
cated from Vinylite plastic rigid sheet, is 
being offered by Bakelite division, Union 
Carbide and Carbon Corp., 122 E. 42nd St., 
New York. Depressions can be formed in the 
case to the approximate shape of the prod- 
ucts to be held to asx much as two inches 
deep, says the manufacturer. The case is 
said to be resistant to abrasion, moisture, 
oil and grease and can be cleaned with a 
damp cloth. 


ACME 


DRAIN COCKS 





DRAIN COCKS—An improved series for 
radiators and engine blocks has been an- 
nounced by Acme Air Appliance Co., 100 
Hinsdale St., Brooklyn, N. Y. Is designed 


to eliminate installation troubles encountered 
by mechanics. The cadmium-plated steel 
handle is firmly secured to the brass body, 
to stand up under hammer jars and strong 
tightening pressure, the company states. A 
24-piece assortment, mounted on an attrac- 
tive display card, is made up of five popu- 
lar types and sizes, replacements for prac- 
tically all cars, trucks, and tractors using 
Ye or ‘Y%4-inch pipe-throad size. 








BRAKE-DRUM LATHE — Mode! DL-2!-FM, 
with a drum capacity of 25 by 7 inches, is 
announced by Dixie Machine Tool, P. O. Box 
625, Cincinnati. The unit is powered by a 
2-horsepower motor, which is housed in the 
base. This model has an automatic feed and 
shut-off and it handles most drums in one 
cut, says the firm. 





ABSENT MINDED?—The Buz-boy, a sma 
attachment fitted to any dash-mounted ign 
tion, is said to prevent drivers from lockin 
themselves out of the car. When the key 
turned off, a contact is made starting 
buzzer. When the key is removed, the buzz 
stops. It is manufactured by Buz-Boy Cc 
4460 W. Vernor Highway, Detroit. 

(Continued on Page 53, Col, 1) 
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A tool for adjusting Wagner hy- 


draulic brakes on late model In- 
ternational trucks has been an- 
nounced by Owatonna Tool Co., 


314 N. Cedar St., Owatonna, Minn. 
It is designed for work on brakes 
FR, FR25 and FR25D. 

* * * 





FOR BONDING—The Barrett brake shoe 
conditioner, a specially developed machine 
for preparing brake shoes for bonding, has 
been introduced by Barrett Equipment Co., 
2Ist and Cass, St. Louis. It has been designed 
to thoroughly remove. in a minimum of time, 
old lining particles that adhere to the shoe, 
dirt, rust, grease, plating and all other for- 
eign matter that might interfere with satis- 
factory, permanent, safe bond, the company 
says. A wire buffer is provided that may be 
used for other shop purposes in addition to 
cleaning the T section of the shoe. 

* * 


DuPont Publishes Manual 


On Auto Cooling System 


A serviceman’s manual on the 
automotive cooling system—telling 
and showing how it works, how to 
select a proper coolant, how to 
find troubles and correct them, how 
to condition the system for sum- 
mer and winter and how to clean 
it chemically and mechanically 
has been published by DuPont Co., 
Wilmington, Del., and is being dis- 
tributed by wholesalers of Zerone 
and Zerex antifreezes, The 41-page 
manual has many large _ illustra- 


tions in color and is designed for 
quick reference. 





# - sa 
QUICK DRAINING—Designed to speed up 
draining and servicing of crankcases, differ- 
entials, automatic transmissions and fluid 
couplings, an extension pan which hooks over 
the rim of any drain bowl or bucket has 
been announced by Alemite, 1826 Diversey 
Pkwy., Chicago. In addition to permitting the 
removal of material from two or more drains 
simultaneously the extension drain pan can 


be used to service drain plugs which are 
difficult to reach, Alemite says. Finished in 
simulated hammered aluminum, it is 20!/ 


inches by 9 inches by 2!/, inches in size. 
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UNLOADS TANKS—The Brunner-Matic tank 
train is an auxiliary piece of equipment to 
e used on air compressors. It allows air to 
be drained from the bottom of a tank, carry- 
1g with it moisture, oil and other impurities 


ccumulated during the running cycle, says 
unner Mfg. Co., Utica, N. Y 
‘ * * 


Waldes Ring Catalog 
An eight-page catalog, published 
vy Waldes Kohinoor, Ine., 47-16 
-.ustel place, Long Island City, N. 


describes the complete line of 
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“no-fog” glass cleaner. The liquid | 
is used to clean as well as prevent | 
fogging and steaming of eye glass- | 
graphic lenses and mirrors. The 
glass cleaner is 
shields, windows and all large glass | 


w . mae . 4 
aldes truarc retaining rings. The eustnees. | 


rings are grouped according to 
basic use and data is given for * * * 
each ring together with 42 draw- 
ings of typical applications. 

* * + 


Tow Bar Available 


A bumper-to-bumper tow bar, 
designed to fit practically all cars, 
is available from Tow Bar Sales 
Co., 40 S. Clinton St., Chicago. 


+ * 


* 

Shell Publishes Booklet 
Shell Oil has published the 11th 
in its “Panorama of Lubrication’ 
booklet series. Called the “Funda- 
mentals of Lubricating Greases and 





Their Applications,” the 40-page 
booklet is printed on heavy glossy | 
paper and contains photographs 
and drawings. 7 | 

+ . * 
Two ‘No-Fogging’ Products | SM rr omtined vacveo Containa | 


| which the maker says may be attached to 
| any motor in five minutes to cut carburetor 
Carhoff Co., 9321 Buckeye Rd., | repair ~ give oare miles per gt 
- a» ae rr : gasoline and a smoother running engine, has 
Cleveland, announces “no-fog” liquid been announced by Speed Specialty Co., 5314 


for severe fogging conditions, and Mt. Royal Dr., Los Angeles. 


Announced by Carhoff 








@ The new V-type DeVilbiss Air Compressor 
will cut your electricity bills without cutting 
your air supply. In DeVilbiss Compressors, the 
greater area of fins means extra cooling ...a 
major factor in compressor efficiency— giving 
you more air for your money. 


No other air compressor has all the 18 features 
found on DeVilbiss. These enable the DeVilbiss 
Air Compressor to operate efficiently at rated 
capacity for the intended service, without over- 
heating, without excessive wear. 


You'll reduce maintenance and repair bills, too. 
Some DeVilbiss compressors have been in serv- 
ice as long as 20 years, with owners reporting 
no expense except routine maintenance. 


The DeVilbiss name on any product... com- 
pressors, oil-spray and car-washing guns, paint 
spray equipment... means that you're getting 
the maximum in quality and engineering. 


THE DeVILBISS COMPANY »* Toledo 1, Ohio 


Canadian Plant: WINDSOR, ONTARIO 


es, goggles, welding lenses, photo: | ' 


used on wind- | ! 


|On Wheel Balance Line 


cars and seven types for trucks 


93 


11, 1950 
|truck weight, designed for light 
commercial vehicles. Also _ de- 
scribed as an improved “thin type” 
| weight for wheels with limited 
| clearance. 





+ * + 


Elston Forms Company 


To Handle Cargo Heater 


The Elston cargo heater is a pro- 
pane gas-fired unit that is said to 
be easily installed on any make of 
|trailer. It comes in two models. 
'|The heater is being distributed by 

, the newly formed Rue R. Elston 
MOI W seth Si Chicago hee anncunced’s |Co., 2375 University Ave., St. Paul. 


changeable letter display. Called ‘'Sec- e e s 
tionad,"’ it is furnished in baked enamel gal- 
van-nealed steel or porcelain enamel back- 
ground with stainless steel letter supporting 
bars. The letters come in seven different sizes 
and are made of cast aluminum or plastic. 





* + + 


Wheel Weights Offers Book 


The L & H Balance Weight cat- | 
alog, issued by Wheel Weights, Inc.. 
Detroit 34, describes the COM-| ,ips MACHINING—Production of a self- 
pany’s complete line of wheel bal- centering chuck with a built-in adjustment 


i |for .0005 accuracy has been announced by 
coaan wae ee oe and | Bick Tool Co., 2015 Schippers Lane, Kala- 
rucks, mazoo, Mich. These Ajust-Tru chucks are made 

The line features two series for | in four inch, five inch and six inch diameters. 
There are three models: three and six step- 
jawed chucks with external and internal jaws, 
and a six-jawed chuck for external grip only. 


(Continued on Page 54, Col, 1) 





Cases 


and buses. The catalog also intro- 
duces the L & H_ intermediate 





MORE FINS 


--- AND 


IZ other features 


» +. give you more air 


for your money 
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(Continued from Page 53) | 


Bakelite Booklet Describes 


Croning Mold Process 


| A booklet describing the use of | 
Bakelite phenolic resins for pro-| 
ducing foundry molds and cores by 
the Croning or “C” process may} 
|be obtained from Bakelite Div., 
Union Carbide and Carbon Corp., 
300 Madison Ave., New York 17. 
Information in the booklet is of 
|fundamental nature, the company 
|states, being designed to help those 
jinterested in evaluating the possi- 
|bilities that the process may have 


in their own foundry. 
* * * 


MOTOR STARTER —R-8-M division, Essex) Vokar Has D-T System 


Wire Corp., Logansport, Ind., is tooled for OF Overdrive Cleaning 


volume production of the 91251 catalog num- ; 
ber motor starting relay for fractional horse- Vokar Corp., Dexter, Mich., now 
has manufacturing rights to the 





power single-phase motors. It is a current 
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the firm states. . 


type, having a balanced armature construc- 
tion which is said not to restrict it to one 
position. The relay is designed primarily for 
hermetically sealed refrigeration compressors 
but has a wide application where a compact, 
remote mounted motor starting relay can be 
used over the conventional centrifugal switch, 


portable Dee Tee system of differ- 
ential transmission and overdrive 
cleaning. The system utilizes a port- 
able heat gun and a liquid solvent 
which is expanded 300 times into 
a super hot vapor. The vapor fogs 
into the gear case and is said to 








says R-B-M. dissolve all grease and drain off 






competent staff at 


“a are very happy with the work done by our 
National Mechanized Accounting System. We 

installed a Class 3000 National Multiple-Duty 

Accounting Machine in the spring of 1949. We 

started with the Daily Summaries. After these were 

running smoothly, we put on the Accounts Re- 

ceivable, and then the Payroll, etc. 








ea ee 


THE NATIONAL CASH 


REGISTER COMPANY 


worn out lube, acids, gum and solid | manufactured by Prestole Corp., 
abrasives. |1309 Miami St., Toledo. 





item, 
Island, 
features a cleansing head of sponge 


CLEANS WINDSHIELDS — This an- 
nee by Bear Mfg. Co., Rock 
Sos 
rubber and/or cellulose. The sponge is 
mounted on a wooden block, which when 
reversed will remove insects, mud and film, 


| 





is 
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Spot Welding Eliminated ; 
| FITS ON MANY PLACES—The five in one 
| Universal ash tray, designed in a choice of 


By Prestole’s Cage Nut 
| Tenite plastic colors to match car interiors, 


Prestole’s cage nut does not re-| i, snnounced by Sinko Mfg. & Tool Co., 3135| 


quire a separate cage, It is locked|W. Grand Ave., Chicago. A ae suction | 

in place by dropping it over two|cup may be attached to side or bottom of | 

the bowl, adapting the ash tray to either| 

pre-punched loops that are pulled | ettical or flat surfaces in the car. A pin) 

up with pliers, says the company. | inserted in a slot molded on the side will | 

This method, it claims, saves | permit yo the on Say on upholstery 

; or in the defroster slot. ithout pin or suc- | 

metal, handling separate cages and tion cup, the ash tray serves on a table) 
eliminates spot welding. The nut 1s! or desk. 


‘Speed and accuracy reduce costs 
eliminate peak loads and 
Mm balancing problems, 


Mr. D. Shanahan (at right) with some of his 


Rock River Motors, Rockford, Ill. 


“‘What impresses us the most is the speed and 
accuracy with which the work is performed, and 
the neatness and legibility of the records. Month- 
end peaks, and the problems of balancing have 
been eliminated.” 

So writes Mr. Shanahan regarding the National 
Mechanized Accounting System, installed in his 
sales agency and garage. 

Like Mr. Shanahan, you, too, can profit from 
National Mechanized Accounting. With a National 
System, all duplication of record keeping is 
eliminated. Summaries are processed and balanced 
with speed, accuracy, and control. Each posting 
is mechanically proved. Customer statements are 
always posted to date. Sales and cost figures 
are always currently available. Daily operating 
figures are ready for management at any time. 
Month-end closing and resulting financial statements 
are accomplished with speed and accuracy. 


YOUR KEY TO GREATER PROFITS. The National Cash Register Company 
has prepared an interesting and helpful booklet, National Complete 
Accounting Machine System for Auto Dealers. Ask your local National 
representative for your copy, FREE, and without obligation. Or, write 

to the Company at Dayton 9, Ohio, 


| 
| 
| 
| 
| 





| program, featuring newly developed Pyrobc 


}as strong as riveted linings, 





CARBON RETARDER—Miracle Power divi 
sion of AP Parts Corp., 180! Spielbusch Ave., 
Toledo, has announced Lubri-Sprayer No. 5100 
It contains ‘‘miracle power'' under pressure 
and is designed expressly for applying by 
spraying. Miracle Power is a suspension of 
micronically fine, pure colloidal synthetic 
graphite in a blend of petroleum oil which 
protects new or rebuilt engines, improves 
performance, cuts operating costs and re 
tards formation of carbon, says the manu 
facturer. 





4. 
‘4 wv 


CABLE ADJUSTER—A hook-on type with 
full two inches to take-up has been placed on 
the market by South Gate Brake Specialities 
Co., 980 Long Beach Bivd., South Gate, Calif 
The mechanic simply hooks one of these 


| units over the cable and tightens the lock 


nuts, the company states. It is made of case 
hardened, zinc plated steel and is spot 
welded and riveted for added strength. It 
handles up to '/s-inch cable and weighs only 
two ounces, it adds 


* * 





FOR PAINT, BODY SHOPS—A cushion-type 
rubber pad for use with flexible back sander 
pads has been developed by the Carborun 
dum Co. Niagara Falls, N. Y. Chief feature 
of the Flexbac pad is its soft rubber com 
position, which enables it to support water 
proof paper sander discs in following the 
contours of automobile body and fender sur 
faces, says the firm. The pad is approxi 


| mately %4 inch thick and 8'/, inches in diame 
ter, having a coat of adhesive on both sides 


* * * 





LINING DEAL—The World Bestes 
Ind., 1951 brake lining bond 


BRAKE 
New Castle, 


film, enables jobbers, dealers and serv 
shops to produce positive bonds, four time 
in 15 minutes 
the firm states. New Pyrobond, availabie 
with packaged sets of undrilled, uncha™- 
fered linings (prescribed friction and Gr 
lock molded sets) and bond shim mater 
for oversize requirements, provides fast 
easiest, stronaest bond possible, it ac 
New program eliminates necessity for he«vy 
inventory, it is claimed. 
(Continued on Page 55, Col. 1) 
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New Products 


(Continued from Page 54) 





BRAKE RELINER—It is approved by Chrys- 
ler engineers, according to Lapeer Mfg. Co., 
3056 Davison Rd. Lapeer, Mich. Knu-bonder 
has @ capacity for bonding at the rate of 
30 to 50 shoes per hour—depending on size 
and weights of shoes. It costs five to six 
cents per hour to operate the unit, a figure 
based on four nine-inch anvils at 2'/. cents 
per KWH and occupies an area 12 by 16 


inches and weighs 50 pounds 








BRUSHES AUTO PARTS—A _ 1/3-horsepower 
Delta grinder that can be used with a 
wire brush for cleaning automotive parts has 
been announced by the Delta Power Tool 
division, Rockwell Mfg. Co., Milwaukee |. 
According to the company, the cost of this 
new grinder is so low that almost any 
dealership can afford several to place 
throughout the shop convenient to grinding, 
polishing, buffing and wire-brushing opera- | 
tions. Is compact, measuring 20 inches from | 
side to side, with safety shields 9 inches 
high, and 8 inches deep. End bells extend 
well beyond the motor-housing frame, to 
provide adequate working room on both 
sides of the grinding wheels. Because the | 
motor housing is small, there is no inter- 
ference when a long piece is ground across 
the face of the wheels, the maker states. 
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DOUBLE DUTY—Counter display deoutaana | 
by Fresh-nd-Aire Co., 221 N. LaSalle St., 
Chicago, is available to dealers. Reproduced 
in four colors, it dramatizes the company's 
heaterette, which can be used as a heater | 
er cooling fan 








FOR BATTERY SERVICE—A kit, which con- | 
sists of a steel tray with compartments for 
holding battery tools and water, is an- 
nounced by General Scientific Equipment Co.., | 
2700 W. Huntington St., Philadelphia. The | 
hard-rubber water jar has holes to hold a| 
Hydrometer and a battery filler. Spaces are | 
also provided for a tester, terminal spread- | 
wa pliers, a carrier, brush and terminal 
ouller 


dtlas Screw Adds Items; 


ddopts Expansion Policy | 


A policy of immediate expansion 
and the addition of several new 
items have been announced by At- 
las Serew and Specialty Co., 450/| 
Broome St., New York 13. 

The company’s new items and | 
all of its products are listed in a| 
new 92-page descriptive book — | 
Catalog 50—available upon request | 
on business letterhead stationery. 
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FOR CLUTCHLESS CARS—A brake pedal | 
extender, which enables the driver to operate 
the brake with either foot, is announced by 
Peters & Russell, Inc., Springfield, O. The 
two-footer allows the right foot to remain 
free for operating the accelerator while the 
left foot operates the brake, says the firm. 
It is installed with a screw driver by attach- 
ing it to the brake pedal. 








The challenge that keeps Hyatt ahead 


Although Hyatt has been supplying roller bearings to the automotive 
industry since 1892, Hyatt has never rested on its early laurels. 


Hyatt has met the challenge of the country’s most progressive 





SELF-SERVICE—An automatic 
hose makeup kit has 


window 


This self-contained disposable counter pack- 
age offers six different type connections to 
take care of all window lift, folding top and 
similar hydraulic hose requirements, Weather. 
head claims. 

* + o 


Gordon Sign Kit Features 


Glowing Plastic Letters 


A sign kit of plastic fluorescent- 
glowing letters, described by its 
maker as durable and economical, 
that will stick to any smooth sur- 
face is offered by Gordon Plastic 
Products Corp., Ossining, N. Y. 


| Called the Alpha-Betty kit, at- 


lift | | 
been announced by/| 
Weatherhead Co., 300 E. I3ist St., Cleveland. | 


tractive signs can be made with it 
in a few minutes by anyone with- 
out experience, the firm claims. 
The kit is said to include 201 as- 
sorted characters, three sheets of 


|plastak and three guide sheets. Ad- 
| ditional letters and sheets are avail- | 
able for special requirements. 





SHOCK BOOK—How to make extra profits | 
by replacing worn-out shock absorbers is the | 
theme of a 20-page booklet published for | 
repairmen by Briggs Shock Absorber Co., di- | 
vision of The Gabriel Co., 1523 E. 45th St., | 
| Cleveland. Humorously illustrated, it tells | 
how to test for defective shocks, how to 
merchandise a shock absorber line, and gives 
basic selling information on Briggs shocks. | 











industry and year after year Hyatt experience, research, testing, and 
quality production have measured up to the exacting demands of 
the builders of cars, trucks and buses. 

Here at Hyatt are more than four thousand workers doing one 
thing well—making Hyatt Roller Bearings so good that they are still 
good after the machines they were built into are out-dated. Hyatt 


Bearings Division, General Motors Corporation, Harrison, N. J. 
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"NEEDS NO WASHER'—Russell, Burdsall & 
Ward Bolt and Nut Co., Port Chester, N. Y., 
has introduced a ‘'washer-less'’ screw, the 
Spin-Lock, in hex, pan, truss or flat heads. 
A folder describing the screw is available. 
The Spin-Lock has ratchet-like teeth on the 
underside of the head, which the company 
says eliminates the need of adding a washer. 


(Continued on Page 56, Col. 1) 
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(Continued from Page 55) 
An illustrated folder describing|as the “Light Ten,” these lathes | 


the triple check automatic card in- 
dexing systems for use with name 
and index files has been released 
by the Management Controls divi- 
sion of Remington Rand, Inc., 315 
Fourth Ave., New York. 


+ * + 
Kedman Announces Line 


Of Special Screwdrivers 

A specialized screwdriver, called 
Quick-Wedge, has been developed 
by Kedman Co., 233 S. Fifth West, 
Salt Lake City. Its double spring | 
steel blade is said to hold, start) 
and drive the screw. It comes in| 
12 sizes, some with shockproof 
plastic-covered tubing for electrical 
work. 


* + * 


South Bend Lathe 
Takes Less Space 


A new line of small precision! 
toolroom lathes is now being manu- 
factured by the South Bend Lathe | 
Works, South Bend 22, Ind. Known 


SOUTH DAKOTA DAILIES GIVE YOU 


DOUBLE-BARR 









For Complete, 
Helpful Information 


SOUTH DAKOTA 


SOUTH DAKOTA 


take work up to 10 inches in diam- 
eter over the bed. 
Designed primarily for precision 


toolroom work, this new toolroom | 


lathe takes less power and space. 
* * * 





FITS UNDER DASH—The Car-Bar, a device 


which holds bottles and cups and which 
folds out of sight when not in use, is an- 
nounced by Car-Bar Co., 703 Durant Place, 
N.E., Atlanta, Ga. A special tray can be 
attached. Another model can be slipped over 
the window sill. 


auxiliary 


FOR AUTOMATIC DRIVES — An 
| pedal developed for cars with an automatic 
clutch is announced by Hold-N-Bar Co., 8630 
W. Outer Drive, Detroit. This pedal—Hold-N- 
| Bar—is bolted to the brake pedal and se- 


| cured by locked nuts. It is claimed to stop 
car-creeping, facilitate parking, prevent stall- 
ing, permit the driver to put his car into 
reverse with greater ease, and after complete 
stop on upgrade enable him to start again 
without rollback. 


* * * 


Fire Fighters 
To help promote its line of dry 
| chemical fire extinguishers, the An- 
sul Chemical Co. has distributed 


windshield stickers to be pasted 
and 


on the windows of trucks 
buses of its customers. The stick- 
ers, which have white lettering 





ground, announce that the vehi- 
cle is equipped with an Ansul fire 
extinguisher and that the driver is 
pledged to render whatever aid he 
can in any fire emergency. 





CONTROL VALVE—Standard-Thomson Corp.., 
216 S. Main St., Dayton, O., is manufactur- 
ing @ water heater control valve for auto- 
mobile heaters. The bellows-type valve is 
being made on contract for Novi Equipment 


jagainst a red and black back- | Co. which makes hot water heaters for Ford. 









Write Today! 







DAILIES 
Box 1278 
HURON 
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Readership ... Response... Respect... by 
9 out of 10 SOUTH DAKOTA FAMILIES 


Unless you are using the SourH Dakota Dal.igs as a regular 
part of your advertising program, you are very likely doing little 
more than scratching the surface of the important market of 
South Dakota. These great newspapers retain the respect and 
readership that only hometown papers can have. They stand alone 
unchallenged by any out-of-state metropolitan daily. This fact is 
proved every day in the week where stores display SourH DAKOTA 
DatLty ADVERTISED MERCHANDISE. Folks buy with preference the 
merchandise advertised in their local papers. Since 9 out of 10 
South Dakota folks read and buy from SoutH Dakota DAILIEs, 
let us show you how your business will profit from a program of 
planned advertising. We shall gladly submit a tailor-made pro- 
posal at your request. 


URBAN. 


AILIES: 


COMPRISE SIX LOCALLY MANAGED AND LOCALLY 
EDITED NEWSPAPERS SERVING THE SIX PRIMARY 
MARKETS OF SOUTH DAKOTA . .. RURAL AND 


























Owatonna Tool Offers 


Magnetic Screw Starter 


Owatonna Tool Co. announces 
new magnetic screw starter tha 
fits all sizes of Phillips, Reed an! 
Prince recessed head screws. Th: 
bit is designed to fit No. 1, 2, 3 an: 
4 Phillips screws as well as cor- 
responding sizes in Reed and Princ» 
screws. 

The bit on each starter is built 
of heat-treated alloy steel and is 
permanently magnetized. Thre 
lengths are available. Owatonna 
Tool is at 314 N. Cedar St., Owa- 
tonna, Minn. 

* * . 


EASY GUIDE 
| MARKING... 
‘ 


‘ 


e 


From Buttons to Battleships 


VERSATILE MARKERS — Products to mark 
metal, wood, glass, plastic, ceramics or fiber 
are manufactured by Jas. H. Matthews & Co., 
3942 Forbes St. Pittsburgh. The company 
claims it can stencil or stamp anything from | 
a button to a battleship. | 


* * * 


Nor’way Display Rack 

A rack, lithographed in four col- 
ors, is being offered by Commer- 
cial Solvents Corp., 17 E. Forty- 
second St., New York, to its whole- 
salers for distribution to key deal- 
ers throughout the country. The 
rack is constructed to display 
either pints or quarts of Nor’way 
Dry-Ex or the products of the 
Nor’way cooling system chemical 
line. 


FOR METAL, WOOD—A heavy-duty, dust- 
less four-inch belt sander, model 500, has 
been announced by Porter-Cable Machine 
Co., Syracuse, N. Y. The four by 27 inch belt | 
puts a 25-square-inch abrasive surface on the j 
work at all times. The big belt contains 33 
percent more sandpaper area, it is said. The 
machine weighs 25 pounds. 

j 


* + * 


Better Exide Batteries 


Claimed by Producer 

Greater starting power, service 
life and ruggedness are now avail- 
able in Exide batteries, it is claimed 
by Electric Storage Battery Co. 

The improvements, according to 
the company, have been made pos- 
sible by two developments result- 
ing from research by the compa- 
ny’s engineers. Both developments 
have been incorporated into the 


three Exide battery types, it was 
said. 





FOLDS INTO MIRROR—This device, wi ch 
is operated by a lever just below the steer "9 
wheel, is a design of Emil Hanson, 804 N 
Van Buren St., Milwaukee. A light b > 
fitted into the mirror, illuminates the ed 
hand when it is swung out. Designed for s 
and trucks, Hanson says the mirror arm n 


| be extended for truck use, 
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Survey Reports on 13 Large Cities . . . 
Seer eae ete cence aneetocieSoga 


Expressway Building Progress 


MILWAUKEE .—Substantial | 
progress toward easing traffic con- 
gestion through expressway con- 
struction has been made in many 
American cities, according to the 
findings of the Milwaukee citizens 
government research bureau. 

Prepared by Norman N. Gill, 
director of the bureau, the re- 
port reveals that most of the 
nation’s 20 largest cities already 
have built important segments 
of their expressways and have 
other units under construction, 
under contract or ready to go. A 
few cities, like Milwaukee, are 
still in the planning stage. 

Indicating the large amount of 
money being spent for expressways 
throughout the nation, the report 
quoted H. S. Fairbank, deputy com- 
missioner of the Federal Bureau 
of Public Roads, as saying that 
among cities of 500,000 population 
or more, $111,921,000 of federal 
funds already had been allocated 
by April 1, 1950. The total amount 
of postwar federal-aid funds for 
road projects that was approved by 
the BPR at that time was just 
over $1% billion. 

The report showed that many of 
the cities have issued bonds, while 
others have had considerable state 
and federal aid in building and 
planning their expressways. 

Milwaukee is planning a 35-mile 
expressway system, to cost a total 
of $129,450,000. The city plans to 
start late this year on construc- 
tion of the first section of its ex- 
pressway system, on N. and S. 44th 
Sts., between W. National Ave. and 
W. Wells St. Milwaukee voters 
have authorized $5,000,000 in bonds 
to finance expressway construction. 

The analysis of expressway con- 
struction progress in other cities 
was made public as follows: 

Chicago—In 1940 a comprehen- 
sive plan of superhighways was 
adopted, to cost $391,200,000. The 
“initial” plan calls for a radiat- 
ing system of 67 miles. A 33-mile 
“immediate” program the _ city 
“hopes to build in 10 years.” Con- 
struction has started on 28.5 
miles as follows: 

West route—eight miles; estimat- 
ed cost $61,000,000; 90 percent of 
right of way acquired; prospective 
completion date is 1954. 

North route—3' miles; estimated 
cost $12,500,000; prospective com- 
pletion date is 1953. 

Wacker drive extension — Seven 
tenths mile; estimated cost $12,- 
500,000; first two blocks under con- 
struction. 


Northwest route—16.3 miles; es- 
timated cost $93,400,000; prospec- 
tive completion date is 1957. 

Philadelphia — The city plans 
for some $260,000,000 worth of 
expressways by 1970. 

First of the projects is the 
Schuylkill expressway, to be built 
by the state, at a cost of about 
$77,000,000. Length is 10.6 miles, 
to be completed some time between 
1953 and 1956. 


Only about 6 percent of the 10.6- 
mile route involves demolition of 
dwellings, affecting some 377 fam- 
ilies. 

Los Angeles A 1946 program 
proposed a minimum of 165 miles 
of expressways. The freeway sys- 
tem has been adopted by Los An- 
geles city and county, and by many 
other cities of the area. 

A conservative estimate of the 
cost of completing the remaining 
146 miles is $584,000,000 in the next 


10 years. 
San Francisco — Much of the 
freeway and expressway route 


mileage will be part of the state 
highway system, including the 
current project of Bayshore free- 


way, on which the state will 
spend $40,000,000 for six miles 
of route. 


Much of the San Francisco’s ex- 
pressway expenditures will be fi- 
nanced by a combination of gas 
tax funds and general obligation 
bonds. 

San Diego—Cabrillo freeway has 
recently been completed for a 
length of seven miles at a cost of 
$4,000,000. Additional work is in 
Progress on the extension of U. S. 
highway 395, through the balance 
of San Diego county. Both the 
city and the county have plans for 


the improvement of other highways 


around San Diego to freeway 
standards, 
Baltimore—The city receives 30 


percent of the state gasoline tax 
monies. “Throughway” bond issues 
of $10,000,000 were approved in 
1933, and an additional $10,000,000 
will be considered by the voters at 
a referendum election. “A com- 
plete plan of financing is at pres- 
ent under study.” 

Cleveland—Six miles are under 
contract, some work dating back 
over several years. The state 
highway department is concen- 
trating on six miles additional, 
to cost about $40,000,000. 


St. Louis — The city has about 
$1,700,000 in authorized bond issue 
funds for expressways. These funds 
are being used for the city’s share, 
under the terms of the 1944 fed- 
eral highway act. The state high- 
way department is making a sur- 
vey of proposed expressways in St. 
Louis. This survey is in the pre- 


liminary stages, and will not be 


completed for some time. 

Kansas City A metropolitan 
area expressway engineering re- 
port is expected to be completed 
in September. City right-of-way 
acquisition funds are being pro- 
vided from general obligation bond 


funds voted in 1931 and in 1947; 
and in part from current city 
funds. Sixth St. expressway, on 


north side central business dist- 


rict, is programmed for 1951. En-| 


gineering plans are in preparation. 

Boston—The state department 
of public works will spend $37,- 
000,000 within the Boston metro- 
politan area; and $8,000,000 is to 
be spent by the metropolitan 
district commission for a speci- 
fied expressway in Boston. Four 
expressways, estimated to cost 
$52,000,000 are, either under con- 
struction or ready for contract 
awards, 


Buffalo—The state has created a 
“throughway authority,” and is ad- 





SHOCK 


YOUR BEST CHOICE BECAUSE— 
Delco — and only Delco — makes the 
right type of shock absorber for every 
car! Single - acting, double - acting, 
knee-action or direct acting — no 
matter what type shock absorber your 
customers need, you have it with 
Delco. And Delco alone makes a com- 
plete line of shock absorbers. 


YOUR BEST CHOICE BECAUSE— 

Delco — and only Delco — can assure 
you of this huge, presold market for re- 
placement and repair! Over 65,000,000 


NEW! HEAVY-DUTY SHOCK ABSORBERS 


for heavy-duty passenger car service 


These heavy-duty shocks are just the thing for your 
customers’ cars that get extra hard use. You can re- 
place the shock absorbers of most late-model cars and 
many older models with this new extra-sturdy unit, 
easily and quickly—no drilling, no special brackets re- 
quired. Obtainable now for 14 passenger car makes. 


|\which will 





BUY STUDEBAKER DEAL IN TWIN FALLS, IDA.—Jake Roth (left) and Enos Schiffler are 
now partners in Twin Falls Motor Co. Both men are former employes of Union Motor Co. 
in Twin Falls. Roth worked there for 13 years, Schiffler for 12. 


vancing some $80,000,00 to $90,000,-|throughway by the end of 1951 in 
000 to the authority. The state has | Buffalo. 

a plan for a 486-mile state through-| Rochester—Plans call for a total 
way, plus three “spurs,” one of {construction cost of $56,000,000. 
come inside the Buf-|The first link of the Lake Ave. 
falo city limits. It is expected that | arterial, two miles long, was built 
actual construction will be com-j/|at a cost of $1,000,000 and was ac- 
pleted on several miles of the/|cepted in November, 1949. 



























is your 


best choice because— 


COMPLETE LINE OF 





ABSORBERS 


Delco shock absorbers are in use 
today! But that’s only part of the 
story. Every car owner is a potential 
customer because Delco builds shock 
absorbers to fit every make of car on 
the road today! 


YOUR BEST CHOICE BECAUSE— 
Delco — and only Delco — offers the 
important advantages of one line, one 
quality! The Delco line alone brings 
you this sales opportunity. The Delco 
line is better for your customers... 
a better line for you to sell! 





DELCO SHOCK ABSORBERS— 
A UNITED MOTORS LINE 
Available Everywhere Through 


UNITED MOTORS DISTRIBUTORS 
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News in Brief 


Mass. Excise Hike 





production at western state peni- 
tentiary, according to Welfare Sec- 
retary William C. Brown. The proj- 
ect is about one-third completed, 
Brown said, adding that 1,500 tons 


BOSTON. — State Tax Commis- 
sioner Henry F. Long has an- 
nouneed that the 1951 vehicle ex- 
cise tax rate in Massachusetts will|of sheet metal for the tags has 
be $46.85 per $1,000 of valuation, an| been placed on order. 
increase of $2.69 over the rate for) ae? ete 


oe oon Technical Data Ready 


* * * | 
Pa. Ordere More Tags | WASHINGTON.—A subject index 

HARRISBURG, Pa. — (UTPS) — 
Anticipating that a record number 
of cars will be in operation in 
Pennsylvania next year, the state 
revenue department has ordered 
3,250,000 sets of license plates by 


|in volume 12 of the “Bibliography 
of Technical Reports” is now avail- 
able to the public, the U. S. Depart- 
ment of Commerce announced last 
week. Information on the contents 


|to technological documents issued | 
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ju. S. Department of Commerce, | 


Washington 25, D. C. 


* * * 


Dealer Workers Feted 


WATERTOWN, N. Y.—The Wa- 
tertown Automobile Dealers Assn. 
has held its annual outing for em- 
ployes at the Edgewood club in 
Alexandria Bay. Features included 
a clambake, softball game and a 
boat ride. Floyd Duffany is the 
association president. Leon W. 
Quick and Earl M. Hubbard han- 
dled arrangements for the outing. 

* * * 


Ala. Registry Up 


MONTGOMERY, Ala. — Vehicl. | 
registrations in Alabama during the | 
first nine months of the state’s cur- | 


rent fiscal year exceeded those of 


of the collection in any particular|the entire past fiscal year by near- 


March 31, the end of the license field may be secured by writing to/ly 40,000, according to H. S. Phifer, 
year. The 1951 tags are now in'the Office of Technical Services, 


TUUUOUUUNGSUOUSONUNT| OUOSUOUUUULOUINODUOUNINUY 


oe one. 


chief of the state’s motor vehicle | 


ty 
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for the finest carburetion 


eECLIPSE-MACHINE DIVISION OF 


* Standard Equipment Sales: Elmira, N. Y. 
¢ Service Sales: South Bend, Ind. 
Expert Sa:es: Bendix International Division, 72 Filth Avenue, N. Y. 11, N. Y. 


AVIATION CORPORATION 


bulances, taxies, buses, trailers, mo- 
torcycles and tractors, were regis- 
tered. In the comparable period of 
the previous fiscal year registra- 
tions totaled 539,169 and for the 
entire past fiscal year 563,568. 

> > 


* 

29,951 New Ky. Drivers 
FRANKFORT, Ky.—During the 
first seven months of 1950, 29,951 
| new drivers were licensed in Ken- 
tucky, according to the state po- 
lice. Thirty-seven percent of the 
47,000 new applicants failed to 
pass their driving tests and of 
the 63 that passed, 23 percent had 


: to take the test more than once. 
“He must be expecting an early : « & 


draft call the way he’s acting.” 





Oregon’s Tax Receipts 

ee SALEM, Ore.—-Oregon’s gasoline 
| and license division. It was revealed ‘tax receipts topped $3,000,000 in 
| that from Oct. 1, 1949, through June | Jyjy to establish a new high record 
|30, 1950, a total’ of 601,688 vehicles, |for any single month in the state's 
including cars, trucks, hearses, am- | history, it was reported by William 
: | Healy, assistant secretary of state 
|Oregon’s legislature last year dou- 
| bled the motor vehicle registration 
|\fees and added 20 percent to the 
| state gasoline tax rate. 

+ > * 


3,500 School Buses 


| ATLANTA. — Georgia will have 
| 3,500 school buses in operation dur- 
jing the new school year, according 
| to Claude Purcell, state supervisor 
|/of school transportation, who said 
ithe fleet of school buses would be 
|the largest in the state’s history. 
|The buses will be used to trans- 
|/port more than 250,000 students 
daily, he said. 


* * * 


Auto Excise in Mass. 


SPRINGFIELD, Mass.—The 
board of assessors forwarded to 
the city collector the eighth auto 
excise tax commitment for the 
year. It calls for an excise levy of 
$112,728.33 on 4,349 cars that have 
been duly registered. 

* + * 


Marks Record Sales 


CLEVELAND. — Electric Heat 
Control Co. handled the largest 
volume of business in its history 
during June. The firm produces 
King oil changers and parts wash- 








ers. 
* + * 
Idaho Registrations Up 
BOISE, Ida.—Idaho motor ve- 


|hicle registrations during the first 
jhalf of the current year totaled 
264,622, an increase of 26,225 over 
|the figure for the corresponding 
|1949 period, it was reported by 
state officials. State motor fuels tax 
(collections for the first six months 
|of 1950 totaled $4,984,836, compared 
|wWith $4,459,036 in the same period 
last year. 
| * * * 


Gulf on Pa, Turnpike 


PITTSBURGH. — The Gulf Oil 
|Corp., which has been awarded 
|contract for the operation of serv- 
|ice stations and restaurants on the 
eastern and western extensions of 
|the Pennsylvania Turnpike, has an- 
|/nounced the establishment of a 
new sales district to handle the ad- 
|ministration of these operations. 
|Frederick D. Seiberling, formerly 
|service station superintendent of 
ithe company’s Pittsburgh sales 
| district, has been appointed dist- 
|rict manager. 

| os * * 





| 


Ideal Buys Actus 


BROOKLYN, N. Y.—Phil Rauch, 
president of Ideal Corp., Brooklyn, 
| last week reported purchase of 
|Actus Corp., Mount Vernon, N. Y., 
manufacturer of hose clamps since 
1932. All sales and manufacturing 
operations on the Actus line have 
been moved to Ideal’s Brooklyn 
| plant. 








* * «* 


| Columbia Cellulose to Open 


NEW YORK.—The new $27,000,- 
1000 high alpha cellulose plant of 
|Columbia Cellulose Co., Ltd., near 
|Prince Rupert, British Columbia, 
|is expected to come into produc- 
|tion during the first quarter of 
1951, Harold Blancke, president of 
| Celanese Corp. of America, the par- 
|ent organization, has announced. 

* * * 


| Solar Expanding 

| CLEVELAND. — Continuing its 

}expansion program, Solar Steel 

|Corp. is doubling the size of its 
Union, N. J., plant. Sol H. Fried- 
man, president, also announced thiat 
the corporation has purchased the 
business of Miller Steel Sales, Inc. 

| Philadelphia. 
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BOSTON. — Massachusetts is 
leading the nation in the adoption 
and use of rubber in roads, which 
is said to reduce the costs of main- 


taining its highways, cut down 
traffic noise and increase riding 
comfort. 


A five and one-mile, four-lane 
“rubber” highway, the longest of 
its kind in the world, was formal- 
ly opened to traffic last week by 
Commissioner of Public Works, 
William F. Callahan, and other 
state highway officials. 
Heretofore, the use of rubber in 
roads has been limited to test sec- 
tions ranging from 100 feet to one 

and one-half miles in length. 

The new “rubber” highway is on 
the old Boston Post Road, now 
U. S. Route 1, the main highway 
running from Maine to Florida. It 
extends from North Attleboro, 
Mass., south to the Rhode Island 
state line. It was laid over an old 
and badly patched concrete base at 
an approximate cost of $200,000 and 
is constructed of combination of 
asphalt and a new meltable rubber 
compound called surfa-sealz, devel- 
oped by U. S. Rubber Co. 


Highway officials expect it to 
give at least twice as much wear 
as standard asphalt re-surfacing 
material. It will virtually elim- 
inate maintenance costs which 
were running as high as $1,000 
per year per mile along that sec- 
tion of highway, say the officials. 
“For several years now the com- 
monwealth has been experiment- 
ing with rubber as a means of 
reducing heavy maintenance costs 
on its highways,” Callahan said in 
commenting on the new road. 


“Last year we found what we 
wanted. A half-mile test section 
of Route 1-A near Wrentham was 
resurfaced with a combination of 
asphalt, stone and a new meltable 
rubber compound. Although last 
winter was one of the hardest on 
roads in Massachusetts history be- 
cause of frequent freezing and 
thawing, this pavement developed 
no signs of frost damage, cracking | 
or buckling. A straight asphalt test | 
strip laid down adjacent to it is 
already showing signs of cracking 
and wear. 

“We now believe that rubber 
in combination with asphalt will 
bring bona fide savings to Mas- | 
sachusetts taxpayers and we are 
expanding its use wherever and 
whenever possible. 


The new “rubber” highway along | 
Route 1 is only the first step. Cur- 
rent resurfacing plans call for more 
than 20 miles of rubber-asphalt 
pavement. Installations are sched- 
uled for the Route 3-A at North 
Weymouth, Route 1-A at Westwood, 
Route 37 at Braintree, and Adams | 
Ave., Fairhaven. 

“Massachusetts has shown un-| 
usual foresight in adopting rubber 


Heavy Traffic 
Clogs Streets 
In St. Louis 


ST. LOUIS.—An almost 37 per- 
cent increase in the registration of 
automobiles in St. Louis during the 
last four years has filled traffic ar- 
teries in the city almost to the 
saturation point and resulted in a 
slow-down in the movement of ve- 
hicles, according to Traffic Com- 
missioner Charles G. Gonter, who 
appeared before a local grand jury 
to discuss traffic problems. 

Gonter told the grand jurors 
that elimination of left turns at 
heavily traveled intersections seems 
to be the only solution for speed- 
ing up the flow of traffic, aside 
from constructing additional thor- 
oughfares. 

Circuit Attorney James J. Griffin, 
discussing the traffic situation with 
Gonter, suggested that the city 
could use its condemnation powers 
to obtain more off-street parking 
facilities. 


| 





Nortown Gets Franchise 





Nortown Motors, Ltd., 989 Eglin- 
ton Ave., West, Toronto, has been 
appointed dealer for Chevrolet and 
Oldsmobile. J. B. Van Der Hout is 
President of the new company. 


Snappy Eastern Road 


Mass. Opens 5 %-Mile, 4-Lane ‘Rubber’ Highway ; 
Maintenance Costs Called Negligible 
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as a standard road construction 
material in conjunction with as- 
phalt,” said John P. Coe, vice-pres- 
ident and general manager of the 
Naugatuck Chemical division, U, S. 
Rubber, developers of the new rub- 
ber compound. 


He pointed out that a paved 
highway will last as long as the 
surface layer keeps water from 
seeping to the lower layers. In- 
filtration of water and subsequent 
freezing will rapidly destroy a 
pavement, he said. 

When the new rubber compound 
is added to the asphalt in a pave- 
ment, elasticity and durability are 


in existence, a 5!/,-mile stretch in Massachusetts running along Route | from the 


Island line north to the town of North Attleboro. 
ot U. S. Rubber Co. 
ment is laid over old concrete surface which was badly cracked and patched. 


rubber and asphalt. Rubber increased durability and elasticity of asphalt pavement, 
expected to give at least twice the wear of straight asphalt surface, says U. S. Rubber. 





BUILDING A RUBBER HIGHWAY—Workmen install section of longest "'rubber'’ highway 
hode 
Pavement is a combination of stone, 
asphalt and a new meltable rubber compound developed by Naugatuck Chemical division 
It is supposed to eliminate maintenance costs, which were running 
as high as $1,000 per mile yearly, cut down traffic noise and increase riding comfort. Pave- 
Base is 
1Yg-inch layer of heavy stone, rubber and asphalt while top is I'/s-inch layer of fine stone, 





reatly improved, resulting in a 
as y rvi “ ble. low. aa d AUTOMOTIVE NEWS, the Newspaper of the Industry, read by everyone who counts 
e serviceable, er cost rO&d,/ tn America’s No. 1 Industry, offers to advertisers a weekly audience of an estimated 
he said. more than 100,000 cover-to-cover readers! 





Trailer Building 
Up 13 Percent 
During Month 


WASHINGTON. — Factory _ship- 
ments of truck trailers during June, 
1950, amounted to 5,614 units val- 
ued at $18,700,000, the Department 
of Commerce reported last week. 
This, it was pointed out, repre- 
sented an increase of 13 percent 
in units and 9 percent in value 
over May shipments, 

Shipments for the first six 
months of 1950 amounted to 26,270 
units valued at $89,600,000. This 
was considerably higher than ship- 
ments during the first half of 1949, 
according to the report. These latter 
totaled 16,129 units and amounted 
to more than three quarters of the 
total shipments for the year, which 
reached only 34,273 units. 








3 to 4 times the life under severe operating conditions 


It’s the oil control rings that usually determine the life of 
any set of piston rings. That’s why Hastings adds chrome 
on these vital oil rings, where it does the most good. 


The Chrome-Faced Steel-Vent and the Chromlube are 
making amazing performance records under the most se- 
vere operating conditions. Reports of three and four times 


normal ring life are common. 


All Hastings truck and tractor sets are available with 
chrome oil rings. Install them on your next heavy duty 


re-ring or rebore job. 





Hairline Contact 
The chrome-faced edge of Hastings steel 


segments is not flat, but round. This rounded 
edge gives a fine, hairline contact with the 


cylinder wall—helps the ring seat properly 


HASTINGS MANUFACTURING COMPANY ee HASTINGS, MICHIGAN 
Hastings Ltd., Toronto 







with greatly reduced cylinder wall drag. 


STEEL-VENT 
PISTON RINGS 


HEAVY DUTY SERVICE 








August Car Sales Off in New Orleans... 
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War Buying Spree Ceases 


By Gordon Hebert 
Staff Correspondent 


NEW ORLEANS. Although the 
supply of new cars has not caught 
up with the demand, the “hysteria” 
buying spree caused by the Korean | 
situation has ceased. It stopped as 
abruptly as it started. 

The dealers are 
everything they receive, regardless | 
of model type, but the pre ssure for 
new cars due to the “war scare 
has disappeared. 

The registrations for August 
will not be as tremendous as 
they were in July when an all- 
time sales record was established 
fer a ) single month with 2,359 


3-M Workers Get 
Quarterly Bonus 


ST. PAUL.—More than 6,800 em- 
ployes of the Minnesota Mining & 
Mfg. Co. have received checks for 
a share of the firm’s profits for the 
second quarter of 1950. A total of 
$349,375 was set aside for distribu- 
tion to employes at 28 plants and 
offices in 15 states, the company 
said. 

Yesterday's payment was the 
54th consecutive quarterly profit 
sharing distribution made by the 
company, and the largest in the 
13-year history of the plan, the an- 
nouncement said. Employe dividend 
payments are based on individual 
earnings for the quarter. 
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| allocations 


titled cars, according to the 
dealers. 
One of the paramount reasons 


for a sales drop in August is due 
to the approach of model changes. 
All dealers believe they will have 
trouble in disposing of their 
allocations of cars for the balance | 


still delive ‘ring | of the present model runs, In most | the past week. 


instances, according to dealers, the 


of normal business. 

Three dealers have already 
streamlined their sales forces due 
to the small amount of cars allo- 
cated to them for the balance 
the year. 

Four dealers are still wholesal- 
ing their trades, having remained 
out of the used-car business since 


| the end of World War II. 


The truck situation is in the 


|same category as the car shortage. | 


A couple months ago the dealers | 
were discounting trucks in an at- 





of | 


they are getting the full list price. 
The city truck dealers are combing 
the smaller country dealers in this 


larea trying to buy any surplus! 
| stock they may have. 


Used-car prices took a jump 


| 
|about two weeks after the Korean 


outbreak, but they have dropped 
back to the normal market within 


report “spotty” business during the 


have been cut—which| Past two weeks. 
»| has put a heavy strain on mainte- 
}/nance 


Quality Control 
Parley Planned 


CLEVELAND. -The American 
Society for Quality Control will 
hold its fifth annual convention in 
Cleveland May 23-24, 1951. Founded 
in 1946, 


range of industries in the U. S.| 
and Canada. 
The theme of the convention, 


tempt to move them, but today/“Quality Control, Today’s Founda- 





Lion Student Fund 


Establishment of a Lion Oil 
scholarship fund to award college 


scholarships to southern high school | 
students has been announced by|applications of quality 


directors of the Lion Oil Co. at 
El Dorado, Ark. Col. T. H. Barton, 
board chairman, said Lion 


Oil| aspects of the 


tion for Tomorrow’s Reputation,” 


|is to be highlighted in keynote ad- 


dresses by several industrial lead- 
ers. Several series of clinics are 
planned to present discussions on | 
control in| 
One series will 
more technical 

of statistical 


diverse industries. 
be devoted to the 
use 


would award six one-year scholar- methods. The training sessions con- | 


ships valued at $1,000 each and a 


'stitute a condensed course in qual- 


special three-year scholarship worth | ity control for those desiring basic 


$3,000 during the 1950-51 


| year. 


school | 


training under highly competent 
authorities on the subject. 
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Used-car dealers | 


its membership of 4,000 is | 
ae of persons from a wide} 
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TAMPA DEALER REWARDS COURTESY—E. R. Elkes, left, president of Elkes Pontiac Co 
of Tampa, Fla., hands L. W. Ward, Pontiac's general sales manager, a copy of the ‘'Cour 
tesy Pays'' certificate which highlights the traffic safety program sponsored by the dealer 
| ship. Elkes' employes watch for acts of courtesy on the part of automobile drivers. License 
| numbers of award winning car drivers are broadcast over station WFLA. A letter, together 
with the certificate and a windshield sticker attesting the courteous act, are mailed to the 
award winner with an invitation to visit the dealership for a gift of five gallons of gasoline 
The program has the endorsement of Tampa traffic and safety officials 

+ * + 


Ga. Tax Tops $4 Million 


ATLANTA.—State Revenue Com- 
missioner Charles D. Redwine re- 
ports that Georgia’s seven-cent-per- 
gallon tax netted $4,632,365.05 on 
sales during July. 


Safety Program 
‘Sponsored by 


Pontiac Dealer | 


TAMPA, Fla.—Elkes Pontiac Co. 
is sponsoring a “Courtesy Pays” | 
program which has won the com-| 
mendation of city and county high- 
way and safety officials for its ef- | 
fectiveness in contributing to traf- | 
fic safety in the community. 

Members of the Elkes organiza- 
tion keep on the lookout for acts 
|}of courtesy by automobile or truck | 
| drivers. Whenever they notice one, | 
lthey take the license number of | 
the car. It is broadcast on one of | 
the five-minute Monday, Wednes- | 
day, Friday safety programs spon- | 
sored by Elkes over station WFLA. 

A “Courtesy Pays” award certifi- | 
cate, a window sticker for his car} 
which attests the courteous act and 
a letter which describes the pro- 
gram is then mailed to the car 
owner. He is invited to the dealer- 
ship to receive a gift of five gal- 
lons of gasoline. 

E. K. Elkes, president of Elkes 
Pontiac, sponsors the program as 
a means of cooperating with state, 
county and city officials and the 
citizens safety council of Hillsbor- 
ough county. The Tampa safety 
director appears on the Elkes radio | 
program. 

“We believe our 
|tributes to safer driving in our 
community,” says Elkes. “Traffic 
authorities say that courtesy is a 





program con- 


prime factor in traffic safety and 
|We fee] that it is part of our civic 
}responsibility to thus dramatize 


and publicize actual cases of cour- 
teous driving. We have built our 
program on the theme that ‘safety 
is everybody's business’.” 


Seiberling Joins 
Synthetic Group 


AKRON. Seiberling Rubber Co 
announced last week that it has 
joined the Copolymer Corp., which 
|operates a government synthetic 
|rubber plant at Baton Rouge, La. 
J. P. Seiberling, president, said he 
has been notified that directors of 
Copolymer elected his company a 
member “with equal participation” 
with the other owners. 


when yo 





times the 


hit) 


ak 


iR ey aL TINT 


















/ 





Mount-Dismount Tires with 





Organized in 1942, Copolyme: 
Corp. is owned jointly by eight You can save % on tire changing time with 
smaller tire manufacturers and 2 Come Tron Teomen, A twits of wrist ant 
wi . it S tires on or off rims in 30 seconds 
Sears, Roebuck and Co. It began Your profits go UP, repair time goes DOWN 


producing synthetic rubber in 1943. 
H. P. Schrank, Seiberling produc- 
tion vice-president, will represent 
Seiberling on the Copolymer board. 


including locking be 
Fast, Sim 


passenger car tires, 
and protective type tubes, 
Easy. No damaging mallets or dang 
irons, 
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Ralph T. LaPorte, chief chemist, LOWEST PRICE ON THE MARKET 
will be the company’s technical $ 50 
representative. # oo 

A. L. Freedlander, president of 


Dayton Rubber Co., 
Copolymer. Other firms, besides 
Seiberling, Dayton, and Sears Roe- 
buck, which own the company, are: 
Armstrong Rubber Mfg. Co., Arm- 


is preside nt of COMPLETE 


f.o.b, Fort Dodge 


National Sales Representa 
Jack P, Hennessy 












strong Rubber Co., Gates Rubber Sales Co, 
Co., Lee Rubber & Tire Corp., ee 
Mansfield Tire and Rubber Co, and MAIL TODAY 


Midland Rubber Co. 


COATS LOADERS, INC, 
Dept. 20 , Fort Dodge, Iowa 


Who For? yess aed free literature and cor 
ot ts I T . 
SPRINGFIELD, Mass. T h e acts on oats ron ireman 
United Pattern & Die Co. here re- Name 





portedly has completed a mockup | 
model of a 1951 four-door sedan 
for Budd Co., of Philadelphia, body | 


builder. The ‘mockup model is said | MMM City... ooo... State scoceee 
to have required the services of | 
20 men for eight weeks 
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Stockpile 





Stalemate 


Munitions Board and State Department at Odds 
Over Role of Nations Getting U.S. Aid 


WASHINGTON. Made public 
last week was the existence of a 
controversy between the Munitions 
Board and State Department offi- 
cials over obtaining scores of crit- 
ical and strategic materials for 
stockpiling. 

Munitions wants the state de- 
partment to apply pressure on 
foreign nations—especially Euro- 
pean nations getting ECA aid— 
to step up their production of 
critical and strategic materials. 
The state department refuses to 
do so. 

The department also has turned 
down a proposal to make getting 
critical and strategic materials 
from underdeveloped countries a 
part of the Truman Point-4 pro- 
gram to build up such countries. 
Munitions Board officials say they 
are mystified by the State depart- 
ment attitude. 

While many of the stockpile pro- 
gram developments are kept secret, 
a wide difference in degree of com- 
pletion is reported. There are nine 
materials in which the program is 
less than 20 percent completed and 


34 in which it is less than 50 per-| 


cent completed. 
Among the reasons for this, it 1s 
explained, is that heavier buying 


Army of Veterans 


Become Skilled 
Under GI Bill 


WASHINGTON. — America now 
has a good-sized reservoir of veter- 
ans trained under the GI Bill in 
skills and trades that would be es- 
sential in time of war, according 
to the Veterans Administration. 

A VA survey provides some indi- 
cation of the size and scope of this 
army of trained ex-servicemen. 

The survey covered only veterans 
actually in classrooms and at train- 
ing benches. For every man then 
in training, VA estimated at least 
two others had either completed or 
discontinued their GI Bill courses. 

At the time of the survey—the 
end of October, 1949—veteran-en- 
rollees included 735,000 in colleges 
and universities; 808,000 in trade, 
industrial and other schools below 
the college level; 304,000 in institu- 
tional on-farm training, and 285,000 
in on-the-job training courses. 

Thirteen percent of the college 
students, or more than 100,000 were 
studying engineering. Most popular 
courses were general engineering, 
electrical (including radio and tele- 


vision) and mechanical—in that 
order. 
Another 6 percent, or nearly 


46,000 were enrolled in medical and 
related courses. And 5 percent, or 
42,000, were taking courses in the 
physical and natural sciences, such 
as physics, meteorology, geology 
and the like. 

Of the below-college-level group, 
the study revealed nearly 111,000 
veterans were taking mechanical 
courses. Nearly three-fourths of 
them, or 80,000 were studying auto- 
mobile mechanics; 11,000 were 
training as diesel and gas engine 
mechanics; more than 7,000 as air- 
craft mechanics, and the remainder, 
other forms of mechanics. 


Tennessee Suit Tests 
Auto Responsibility Law 

NASHVILLE. — State Solicitor- 
General W. F. Barry will represent 
Tennessee in fighting a case to test 
the constitutionality of the state’s 
vehicle financial responsibility law. 

The test case has been filed in a 
Memphis court by a Mrs. Euba I. 
Deaton. Mrs. Deaton’s license plates 
were confiscated when she refused 
to post bond for $5,150 pending 
claims in an accident involving her 
car but driven by her son. Tennes- 
see’s supreme court is expected to 
ultimately decide the case. 

Good Neighbor Policy 

MANSFIELD, O. To provide 
more efficient service for customers 
in countries overseas, Century Tire 


& Rubber Co. says it has expanded | 
its export service by establishing | 


export headquarters at Akron. The | 
headquarters unit, the Century Tire | 
& Rubber Export Co., is under the} 
supervision of Vries Gravesteen as| 
general manager. 





would have forced up prices un- 
reasonably and also would have 
deprived American industry of ma-| 
terials needed for civilian produc- 
tion. 

One government official says 
that natural rubber would have 
risen to $1 a pound had the gov- 
ernment purchased as much raw 


| 
| 
{ 
| 


War Order Increase 


Reported by Kropp 


CHICAGO.—Kropp Forge Co. re- 
ported here that its backlog of 
orders had reached the $2,500,000 
mark and that shipments of forg- 
ings largely for armament purposes 
had increased 25 percent in the last 
90 days. 

Approximately 18 to 20 percent 
of the company’s dollar volume is 
now on war work, according to Roy 
A. Kropp, president, who said the 
115-year-old firm is now forging 
more high alloy steels than any- 
time in its previous history. 
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material as the stockpile limit 
allowed last year. 

Another reason, defense officials 
say, is that some foreign produc- 
ers fear that they have expanded 
facilities to meet U. S. stockpile 
needs, the orders will suddenly 
cease and they will be left high 
and dry. 


Atom Defense 
Chicago Ford Dealers 


Offer Facilities 


CHICAGO.—Joining a movement 
to perfect plans in the event of a 
civic disaster or atomic attack, the 
Metropolitan Chicago Ford Deal- 
ers Assn. has offered to put 2,000 
trucks and cars with drivers at the 
city’s service, if the occasion de- 
mands. 

The proposal also includes mak- | 
ing available the facilities of 89) 
strategically located Ford dealer 
service departments in Chicago and 
nearby towns. 

E. T. Sessler, president of the 
Ford dealer group, disclosed that it 
is organizing “minute men” in Ford 
dealer organizations. He submitted 
the overall plan, along with maps, 
to Harry F. Chaddick, civilian de- 
fense transportation deputy direc- 
tor. He also urged the Chicago Au- 


a 


| "'wheel of fortune’ 





— 


TRUCKERS VIE FOR $1,000—Dex Walter, 
Fruehauf Trailer Co.'s Detroit branch man- 
ager, looks over the scores of entries which 
have reached him thus far in the company's 
contest for truck drivers. 
Drivers entering the contest, which closes 
Sept. 30, can write about (1) how trailer 
construction can be improved, (2) promotion 
of highway safety, and (3) the necessity of 
trucking and its importance to America. 








tomobile Trade Assn. to propose a 
similar plan to dealer members 


handling other makes of cars. 
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Grit Surveys 
Buying Habits 


In Small Towns 


WILLIAMSPORT, Pa. Grit's 
15th annual reader survey of buy- 
ing habits and brand preferences 
is the largest investigation of the 
small town market ever made, ac- 
cording to the magazine. 

Based upon 23,898 replies from 
all parts of the country, the survey 
shows that nationally advertised 
brands are displayed prominently 
by dealers in towns of less than 
1,000 population. 

Featured in the study is a photo- 
graphic story of a personal sur- 
vey made in one small town. It 
includes interviews with the local 
banker, with merchants in various 
classifications and with represent- 
ative families in Millville, Pa. 

Over 78 percent of the families 
reading Grit own automobiles, says 
the magazine. Chevrolet, Ford, 
Plymouth and Pontiac are the lead- 
ers in that order. Chevrolet and 
Ford are far ahead of other makes 
among the 21.9 percent of Grit 
readers that own trucks. 







..othere’s nothing to pack down under pressure 


Sutten surges of oil pressure caused 
by stop-and-go driving will increase the 
tendency of old-style oil filters to pack 
. . leave a “‘channel”’ for dirty 
oil to pass through with its engine- 
wrecking dirt and abrasives. 

But there are no “loopholes” in a 
Purolator Micronic* Oil Filter. It is a 
scientifically designed barrier through 
which the oil must pass. It cannot be 
affected by sudden changes in oil pres- 
. or by temperature changes or 


down. 


sure .. 
water dilution. 


And why? Because Purolator 
Micronic* is made of cellulose specially 
impregnated with plastic . . . engineered 


MICRONIC OIL FILTER 


FIELD OF FILTERING” 





does it faster. 


with particular 


PURD LATOR 


into an accordion-pleated form that 
provides a filtering surface 5 times that 
of old-style filters. This element filters 
engine-wrecking particles measured in 
microns (.000039 of an inch) . . 


Car owners everywhere are reading 
about Purolator via the most aggressive 
coast-to-coast advertising campaign in 
the oil filter industry. That’s why you'll 
get greater acceptance for vehicles and 
engines carrying Purolator Oil Filters 
as original equipment. 

For details—and specialized help 


contact us direct. 





. and 


filtering problems — 


*Reg. U. S. Pat. Off 


- 


PERCENTAGES BY WHICH PUROLATOR | 


MICRONIC ELEMENT EXCELLED 
COMPETITIVE TYPES 


AVERAGE PUROLATOR SUPERIORITY 







290% 





Look at this proof that 
Purolator tops the field! 


PUROLATOR PRODUCTS INC. 
Rahway, New Jersey 
and Toronto, Ontario, Canada 





Rtn SS nis ssh i hs ea 
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(Continued from Page 45) 


injunction to prevent Leader Chev- 
rolet Co. from using lights on 
poles at the dealer’s nearby used- 
car lot. 

Drive-in officials contended that 
the lights kept many patrons from 
seeing the screen in the theater 
and that the illumination is far in 
excess of that needed by Leader 
Chevrolet. 


. ° * 


Ruby Bows Out 

Miller-Moore Packard, Inc., has 
succeeded J. B. Ruby Motor Co. 
at 1311 Virginia St., E., Spartan- 
burg, S. C. The service depart- 
ment will be under the direction 
of Paul Miller. 
* 


* + 


Welsh Deal Dissolved 
The office of the secretary of 
state has announced that dissolu- 
tion of incorporation was granted 


Welsh and Son Motors, Inc., Frank- 


linton, La. 


* * * 


Chrysler Cites Hub 


A master technicians service 










conference plaque from Chrysler 
Corp. has been awarded to Hub 
Motor Car Co., Inc., Boston, by 
Hal Fennerty, city manager, De- 
Soto division. Raymond F, Mor- 
ris, service manager, and George 
Kallassian, president of Hub, ac- 
cepted the plaque. 


* * * 


Marksville Ups Stock 
Marksville Motors, Inc., Marks- 
ville, La., has filed articles with the | 
office of the secretary of state at} 


ital stock to $80,000. 


* c * 


Enyart-Battjes Building 
Enyart-Battjes Chevrolet 


city. 


* * Ld 


Edwards Nash Motors 


"s-= 


| 


in 


cipals are T. T. and Pearl Edwards | 
iand W. W. Weymour. 
* * o 


P. M. Dunlap has celebrated his 
fifth year as a Chevrolet dealer in| 
Morgantown, 
Chevrolet 
later zone official, he founded Dun- 
lap Chevrolet Co. Sept. 1, 1945. 

* + * 


| Monarch Motor Sales, 
Holland Sts., Erie, Pa., held an an-| 
nual employes’ picnic recently. 
* * . | 


O’Neal Opens Memphis Deal 


Dutch O'Neal, 
Baton Rouge increasing its cap- | dealer in Little Rock and North 
Little Rock, Ark., has purchased a} 
building at 938 Union St., Memphis, 
and will 
dealership there under the 
has |name of the Three-State Motor Co. 
bought a corner location in Elk-|J, E. Conn, who has been associ- 
hart, Ind., on which it is erecting |ated with 
a $75,000 building. The firm is now/will be manager of the Memphis 
located at 165 E. Marion St. in that | firm. 


The building which houses Rich- 

Edwards Nash Motors, Inc., San-|ter Motor Sales at 26 E. Third St., 
ford, N. C., has been organized with | Peru, 
capital stock of $100,000 to engage|When work is completed, a cement 





the automobile business. Prin- 


Dunlap Marks Sth Year 


W. Va. 
district manager 


A former} 
and | 


Monarch Workers Picnic 
12th and 


DeSoto-Plymouth | 


firm 





FORD SAMARITANS DONATE BLOOD—Employes of Al Long, Inc., Detroit Ford dealer. 
assume a new Hudson} ship, answered an urgent plea by the Detroit Children's Hospital for blood donors. The 


response was so enthusiastic it was necessary for Long to send his employes to the Red 
Cross blood center in shifts. Nurse Elsie Weitschat prepares Harold Cable for his donation 
as Bernice McClish, Long, John Richardson and W. C., 


Mann look on. 





O’Neal in Little Rock, 


* * * 


Richter Remodeling 


pine. 
* * * 


Ind., is being remodeled. 


SENSATIONAL SPEED IN 1909! 


Barney Oldfield traveled around the one 
mile dirt track at Denver in 56 seconds 

in 1909. 

had broken the track record by nearly 


When it was announced he 


He drove a chain-driven, German-made 


car named “Lightning Benz.” 





—from Floyd Clymer’s Historical Motor Scrapbooks 


NOW... carson INTERLEAVED REPAIR ORDERS 


Can Speed Your Service Department Operation! 


Convenient Reynolds & Reynolds Carbon Inter- 
leaved Repair Orders put an end to wasteful carbon 
paper fumbling in your service, parts and account- 


ing departments. 


Each set of Repair Orders is an individual unit, 
complete with fresh, one-time carbons that insure 
legible, easy-to-read copies. No carbons to insert! 
No cumbersome machine to handicap free use of 
both hands! No carbon jams! And carbons remain 
in the set until your Cashier makes the final entry! 

During rush periods your Service Salesman can 
jot down the essential information, keep the sets 


intact, and hurry 


to the next waiting customer. 


Routine information such as make, model, mileage, 
etc., can be filled in later. 

For greater efficiency, fewer errors, and quicker 
service during rush periods, change to modern Car- 
bon Interleaved Repair Orders. They pay for them- 
selves in actual time saved! Use the coupon below to 
get literature and samples of Carbon Interleaved 


Repair Orders. 


. one of the several hundred 


sales aids and operating systems 
that build and protect your profits, 
produced by Reynolds & Reynolds 





The Reynolds & Reynolds Company 
Celina, Ohio 


Please send me samples and information on Reynolds & Reynolds 
Carbon Interleaved Repair Orders. 

NE cca teeseeetiearieahdaeiiiad 

NE TD ccittinicpmsiiciagipgeiaiinnas = = 


ee ie eeiteeiiiieiinan snaiaaiainrnia teats 


City- a a 


three seconds, he received a tremendous ovation. 


block front will have been replaced 
by one of glass and brick. The 
showroom will be finished in knotty 


Helseths to Danner 


R. C. Danner, who has been ac- 
tive in the automobile business in 


| 
| 


| 
| 
| 
| 
| 


West Palm Beach, Fla., has pur- 
chased Helseth Ford Motor Co., 
Vero Beach, Fla., from Edwin and 
Perry Helseth. Danner, former G- 
man, at one time was city man- 
ager of Miami. 

* + * 


Ballentine Motor Co. 


George Ballentine Motor Co., 
Greenwood, S. C., has been organ- 
ized with capital stock of $200,000 
to operate an automobile business; 
to buy, sell, trade and repair auto- 
mobiles and to sell parts and acces- 
sories. George W. Ballentine is 
president. 

+ * > 


Willys Names Smith 
Pittsford Auto Sales Co., Inc., 
Pittsford, N. Y., has been appoint- 
ed a dealer for Willys Jeeps, trucks 
and Jeepsters, F. J. Smith, gen- 
eral manager, announced. 
* * * 


Galyean Adds Space 


The purchase of Terminal Realty 
Co, by Tag Galyean, Inc. (Dodge- 
Plymouth), Charleston, W. Va., has 
been announced. After remodeling, 
this additional space will be de- 
voted exclusively to the servicing 
of cars and trucks, the firm says. 

* om * 


Zumbahlen Takes Austin 


Jack Zumbahlen has been 
named an Austin dealer at 510 
Fourth St. S. St. Petersburg, 
Fla., according to Joseph Dudley, 
vice-president of Austin Motor 
Co., Ltd. (England). 


* * * 


Angelo’s Opening 

| Angelo Truck and Tractor Co., 
San Angelo (Tex.), outlet for In- 
ternational Harvester products, has 
j}held formal opening in its new lo- 
cation at 119 East Concho. The 
company was established 11 years 


| ago. 
* * * 


Central Ohio K-F Dealers 








Form Promotion Assn. 


Central Ohio Kaiser-Frazer Deal- 
ers Assn. has been formed in Co- 
lumbus, O., to promote the sale of 
Kaiser-Frazer automobiles. King 
Sutton is president of the organ- 
ization; Noel Balderson, Zanesville, 
vice-president, and Charles Walz, 
Kitsmiller Motors, Inc., is secre- 
tary-treasurer. 

+. + * 


Krismann Heads L-M Deal 


G. F. Krismann has been named 
|}general manager of Ohio Motors, 
Inc. (Lincoln-Mercury), 1037 N 
|High St., Columbus, O. 


* * * 


Shop Going Up 
| Albany Motor Co. (Chevrolet), 
600 Pine Ave., Albany, Ga., is 
constructing a concrete’ block 
body and paint shop at the rear 
of its present building. 

* * * 


Milhon Doubles Ford Interest 
A Ford dealership in Larned 
Kans., Kenneth Milhon Motors, has 
held its formal opening at 5th and 
Topeka Sts. Milhon also owns 2 
Ford dealership at Garden City. 


* * * 


McMillens Sell to Smith 


Brad Smith, Lake Odessa, Mich. 
Ford dealer, has purchased the Mc 
Millen Bros, Ford tractor and im 
plement business in that city. Th« 
dealership and_ service depart 
ments will be moved into an old 

(Continued on Page 63, Col, 1) 
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roller skating rink here after the| 
necessary remodeling can be com- 
pleted. LaRue and Keight MecMil- | 
len, owners of the implement busi- 
ness have not announced future 
plans. 

* * 


= 
Rupp Opens L-M Deal 

Formal opening of Rupp Motors, 
Inc. (Lincoln-Mercury), 301 S. Main 
St., McPherson, Kans., was held 
Aug. 18-19. Refreshments and 
prizes were given away. 

Company employes were on hand 
to show guests through the build- 


Studebaker, Oldsmobile, Overland, | 

Hudson, Essex, Jeffries, Nash, Co- 

lumbia and finally Chevrolet. 
* * * 


Vogel Succeeds Father 
As Chevrolet Deal Head 


Les Vogel jr. has been named 
to succeed his father as president 
of Les Vogel Chevrolet Co., San 
Francisco. The elder Mr. Vogel 
died recently. 

The Chevrolet dealership oper- 
ates a three-story building devot- 
ed to showrooms, service and re- 
pair facilities at Van Ness and 





| plate glass itsel 
| room cars and permitting the easterly breezes to keep the building cool. 





SHOWROOM WITH SOFT, SOUTHERN BREEZES—Thousands of Miamians attended the 
| formal opening of L. P. Evans' Kaiser-Frazer dealership on Miami's main thoroughfare, Bis- 
| cayne Blvd. are yellow awnings protect the window area from direct sunlight, while the 


has been removed, thereby giving the public a better view of the show- 
L. P. Evans is 


ing and explain the various de- 
partments. Clarence Rupp, owner 
and manager, has moved to Mc-| 
Pherson from Great Bend, Kans., 
where he has and will continue to| 
maintain another dealership. 

* * * — 


What, No Bicarbonate? 


It was corn on the cob and steak 
on the boss when the employes of 
Malkerson Sales, Inc, (Oldsmobile), 
Minneapolis, visited the summer 
home of Lester A. Malkerson at 
Bay Lake, Minn. Chief chef Mal- 
kerson fed over 250 guests 650 
ears of corn, 12 gallons of baked 
beans, 12 gallons of potato salad, 
25 pounds of potato chips, 1,000) 
bottles of pop, 400 slices of ice) 
cream and 350 pounds of steak. 

* e + 


Krell Buys Howard Buick 


Henry Krell, former Buick zone | 
manager in Minneapolis and re- 
cently owner of a Buick outlet in 
Fargo, N. D., has purchased How- | 
ard Automobile Co, (Buick), Pasa- 
dena, Calif., and sold his Fargo Bu- 
ick dealership. He assumed control 
of the Howard firm Sept. 1, chang- 


ing its name to Krell Buick, Inc. 
” * 7 


Old Timers Honored 


Seven employes of Warren-Cad- 
illac, Inc. have received wrist 
watches at a dinner in recognition 
of 25 or more years of service 
with a Minneapolis Cadillac organ- 
ization. Twenty-one other employ- 
es were given pins for more than 
five years’ service. The seven with 
25 years’ service included W. O. 
Newman, 35 years; O, C. Neilson, 
34 years; Art Berg, 34 years; Har- 
old Mundale and Ever Nelson, 29 
years, and Leo T. Ferrian, 27 years. 
Ned Warren is owner of the Cad- 
illac distributorship. 

* . * 





Dean Sells to Christensen | 
Roy Christensen, Ford parts 
and sales manager for Michigan, | 
northern Ohio and part of In- 
diana, has purchased the Ford 
dealership in Mason, Mich., from 
J. B. Dean, who has owned it 
for over 30 years. 
s . > 


Buck Heads Dunn Lot 


Along with the reopening of its | 
used-car lot on W. Jefferson St., 
Kosciusko, Miss., Dunn Buick Co. 
announced the appointment of A. 
C. Buck as supervisor of the lot. | 

+ * + 


White Aids GOP Man 


Virgil D. White, owner of White's | 
Garage (Ford), Ossipee, N. H., has| 
been named as Carroll county | 
chairman of the Powell for U. S. 
Senator Committee. 

White has long been prominent | 
in Republican politics, serving as | 
a governor’s council] member in| 
1937-38. He also served as state 
motor vehicle commissioner from 
1942 to 1947 and was a delegate to| 
the Republican national convention 
in 1948. 





* 


Dick Motors Builds 


A $70,000 building for Dick Mo- 
tors (Chrysler - Plymouth), Fort 
Worth, Tex., is under construction 
at 2916 W. Lancaster. The company 
is owned by Richard L. Roberts 
and R. R. Lewton. 


Lahey Buys Fanyo Deal; 
Retires After 39 Years 


Joe Fanyo is retiring after 39] 
years as an automobile dealer in 
Watseka and Iroquois county in 
I!linois. His dealership has been 
sold to Edward Lahey, who has 
been general manager of Sullivan 
Chevrolet in Champaign and Ur- 
bana for 20 years. 

Fanyo, 
Ford dealer, later handled Dodge, | | 


« 


Market 
as the Les Vogel Chevrolet bloc'x. 
+ * * 









who started out as a/| ee 


Sts., in what is known 





| president and William T. Shore jr. is general manager. 
|sold to a newly formed corporation | Boyd Auto Sales was founded 


Ford Deal Sold 


Heres the Better Way 
to Sell Customers on letting 
You'Do the Job Right" 





<<edoing the Job Right is the right way 
to increase sales on 
carburetion...ignition...cooling...parts and service! 


So your customers are from Missouri 
and have to be shown why it pays them to get their job done right! 
That's one of the advantages of the Ramco RE-POWERING Plan. It 
makes it easier to sell a better job. It gives you the ammunition to 
back up your recommendations. It gives you 4 sales programs in one. 
So instead of running separate ignition campaigns, separate com- 
presssion, carburetion or cooling campaigns you PROMOTE ALL 4 


with one campaign! The 10,000 MLE GUARANTEE CARD 


gives — car buyers assurance 
oh a RE-POWERING Job 
that's done right 


See your Ramco Jobber about GETTING THE RAMCO RE-POWERING 
SIGN up. Start cashing in on 10,000 MILE* GUARANTEED RING 


JOBS ...RAMCO NATIONAL ADVERTISING in Post and Collier's. Get fH te tee 

a RE-POWERING “REP” for Doing the Job Right by installing Ramco R ] ese 

All-Purpose 10-Up Piston Rings exclusively! Ramsey Corporation. 4 0,000 | 
° ° ° “AS. 

St. Louis, Missouri. POW i gy, 


*or one year 


millions are being urged to look for the RE-POWERING SIGN through ads in 


Copyright 1950 Ramsey Corporation R-5061P 


Muskegon Heights, Mich., has been; now be known as Squire-Ford, Inc. 


|headed by a Detroit bank execu-| 1921 as a copartnership by J. Fred 
Boyd Auto Sales Co. (Ford),|tive, Don W. Squire. The firm will| Boyd and Dr. R. I. Busard. 
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| Retired Dealer Roberts Says 
Youth Should Carry Load 


George D. Roberts, retired au- 
| tomobile dealer, of Lancaster, N. 
H., believes that when a man 
| reaches the age of 70 years, 
| younger hands should take over 
| his workaday burdens. In a let- 
| ter to a newspaper opposing the 
| reelection of an elderly political 
candidate, Roberts said: 


“I was postmaster from 1904 
to 1930, then resigned. I was own- 
er and manager of Roberts Mo- 
tor Sales of Lancaster from 1918 
to 1939, when I placed my son, 
John D. Roberts, in charge, and 
built a garage in Berlin and man- 
aged it several years, retiring 
Nov. 18, 1949. I have served in 
the N. H. house of representa- 
tives, in senate and on the gov- 
ernor’s council. During all these 
years, I have never seen men 
in| over 70 years of age carrying 
the load. It was always done by 
younger men.” 















i Nl niente digs a 


Used-Car Auction Prices 








AUTOMOTIVE NEWS, SEPTEMBER 11, 1950 











CADILLAC—'50 (62) sedan, $4,115*, ‘48 
(62) conv., $2,550* "42 (61) sedan, 
$630*. 


CHEVROLET—'50 FL Special sedan, $1,- 
700, $1,760; SL Deluxe sedan, 
‘49 SL Deluxe conv., $1,510, 
sedan, $1,675, $1,525, $1,425, $1,585; SL 


Average Used-Car Prices 


(Compiled by Automotive News) 











































Special sedan, $1,425. °48 FM sedan, 
Market Trend $1,150, $1,010*; station wagon, $1,196. Aug. 1950 July June | 
Average used-car prices tumbled $43 last week—the largest decline sions. Sis coden anode coun. "10 tant: Model (to date) 1950 1950 | 
since last October. The overall average fell to $1,020, the same figure | ton pickup, $470, $460. | "41 SD conv.. $1,020 $1,063 $1,006 1950. $2,000 $2,098 $1,933 | 
which prevailed on June 5, All of the gain caused by the Korean | $615; sedan, $625; MD club coupe, $415. 1949. 1,500 1,554 1,440 | 
war was cancelled. a ae 1948 1125 1,205 1,180 | 
; ; } dan, $170. ae : 1947 955 988 934 | 
Late models suffered the most in last week’s decline. The price cunvanan he : evin | 1946 826 848 821 | 
of 1950 units dipped $98 to an average of $2,000, There was a decline — jponar 48 business coupe $550. Tae come. | 1942, 398 358 309 
of $80 in the price of ’48s, their average dropping to $1,125, ton pickup, $375 39 business coupe, | 1941 $91 396 382 i 
e 9 2 $260. $ ~ 
Other losses and averages: '49s, down $54 to $1,500; '47s, off $33 to | roRD—'50 Crestliner, $2,150, $2,225; De- ——_— Genet 
$955; °46s, down $22 to $826. Losses for prewars were less severe luxe (8) sedan, $1,585. ‘49 Custom (8) Aug. July June : 
with ‘41s falling $5 and ’425 down $15. sedan, $1,335, $1.185; club coupe, $1,400, (to date) Average $1,020 $1,063 $1,006 | 
Several operators reported an increase in the number of uni $050; ‘SD (3), oan ‘3 025. "47 BD tS) 
. } v0; > sedan, . a. ee ; ; 
offered for aie but they also noted that many ae a “heldion | station wagon, §800; club coupe, $800; (The above figures are averages of used-car auction prices, all 
; - . . Pa veg M& | Deluxe (8) sedan, $550, $700. °46 SD makes and models, carried regularly in Automotive News./ 
out for higher prices. This view was supported by statistics. sedan, $750; Sportsman. $825. ‘41 se- 
: dan, $300, $335. 
At eight auctions last week, there = 710 units sold out of 1,325 | winsoN—'17 Commodore (8) sedan, $950.| juxe 2-dr., $1,540. ‘49 Deluxe 2-dr.,, 195. “46 4-dr., $710 
offerings for a total of 54 percent. In the preceding week at the '46 Commodore (8) sedan, $775; Super| 1.170. ‘48 4-dr., $920. ‘47 4-dr., $785. | FORD ‘50 Crestliner, $2,300; half-tor 
same auctions, 59 percent, or 756, of the 1,271 offerings were sold. aspen. oes 1 ddr... $1,900, $1,088 $905. 46 4-dr., $725. | ef $1,300. * Custom (8) 4-dr 
1 . ° ° . . i AISER—’51 Specia -dr.. ,900, ,825. c 5 i ,680*, $2,- | ‘ ) ‘47 Q-dr., 1,000, 960; conv 
Prices marked with an * indicate a@ unit equipped with | MERCURY—'49 sedan, $1,550. '47 sedan, "lar; seer, $2050. 49 Chieftain 8) | $900. ‘46 club coupe, $925 41 2-dr 
automatic transmission or overdrive. $1,005, $1,030. ‘46 station wagon, $985. 2-dr., $1,615*. '48 (8) station wagon, | _ $605, "40 2-dr.. $375, $320 
"40 conv. sedan, $400. ‘39 conv., $355. $1,095. '41 (8) 2-dr., $315. | KAISER- ‘47 4-dr., $615 
HOUSTON NASH—'46 (600) 4-dr., $710. ‘40 4-ar,, | OLDSMOBILE—~'50 (88) sedan, $2,350°. | pu DEBAKER—'50 Land Cruiser 4-dr., |OLDSMOBILE—'46 4-dr.. $760 
$135. 41 (66) club coupe, $255; sedan, $350; $1,845*; Champion conv., $1,685* "47 | PLYMOUTH—'49 4-dr., $1,380 1 clut 

(Gulf Auction Co. Sale every Tuesday. | PLYMOUTH—'47 4-dr., $780. ‘46 4-dr., | ,,(98) sedan, $400*°. ‘40 (6) sedan, $290. Commander conv., $1,010*. |_ coupe, $1,230 

Prices are for sale of Aug. 29.) $705. '41 4-dr., $125. | PACKARD—'41 Clipper (6) sedan, $375. | wrELys—'48 panel, $655. ‘47 Jeep. $545. | PONTIAC—"50 conv., $2,500 1S 2dr 
(Market steady to lower on new cars. | PONTIAC—'49 2-dr., $1,665"; 2-dr., $1,560, | |38 Comv., $105. °37 conv., $115; (120) | $1,450. ‘42 2-dr., $500. 

Older units held strong. Sold 80 units '47 4-dr., $1,030. $925. ; : ni sedan, $105. LEBANON N J STUDEBAKER—'48 4-dr., $1,180 
out of 140 offerings.) STUDEBAKER—'47 Champion 4-dr.. ss40, | ?4YMOUTH 50 Deluxe club coupe, | $1,- | eae oes 

BUICK—'50 Special 4-dr., $1,950. ‘47 se-| $790. , 910. 47 SD club coupe, $980. '39 se-| (zebanon Auto Auction. Sale every MANHEIM. PA 
danet, $695. '46 Super 4-dr., $760. °42|WILLYS—'46 Jeep, $305. dan, $285, $400. Wednesday. Prices are for sale of Aug. ia ° 7 
2-dr., $270, ‘40 4-dr., $210, $120. MISCELLANEOUS. ‘41. Hupmobile 4-ar., | PONTIAC—50 Chieftain (8) Deluxe sedan, | 39, (Manheim Auto Sales & Auction, In 

CADILLAC—’49 (62) 4-dr., $2,650. ‘48 $390 '| $2,150. ‘46 Torpedo (6) sedan, $1,025. (Market down again. Not a single | Sale every Friday. Prices are for sale of 
(62) 4-dr., $2,405. ‘47 (62) 4-dr., $1,405. | '42 (6) sedan, $470. ‘39 (6) sedan, 1950 model brought its list price. Clean | Aug. 25.) 

CHEVROLET—'50 FL Deluxe 2-dr., $1,785, QUINCY ILI | $240, $200. ’ prewars were very strong. Sold 64 units (Sold 57 units out of 161 offerings.) 
$1,735; 4-dr., $1,880, $1,970, $1,965, $2,- ae — STUDEBAKER—'50 Champion club coupe, | out of 94 offerings.) BUICK—’'50 Riviera coupe, $2,660. ‘47 Su 
110*, $1,975, $1,895, $1,850, $1,780; half- (Charlie Thale’s Quincy Auto Auction. $1,600. ‘46 Champion sedan, $705. °41 | gyFCK—'50 Special sedan, $2.260*, $2,240*. per sedan, $1,090. ‘41 Special sedan 
ton pickup, $1,335, $1,325; SL Special Sale every Friday. Prices are for sale of President sedan, $210. ’49 Super sedan, $1,940*, $1,180*. ‘48| $435. 
club coupe, $1,820, $1,860, $1,815; SL) Aug. 25.) WILLYS—'49 (6) station wagon, $1,160. RM sedan, $1,340*. °47 Super sedan, | CADILLAC—'50 (62) 4-dr., $4,200. ‘46 
Deluxe 2-dr., $1,880; 4-dr., $1,970. ‘49 (Dealers were buying more heavily for | ‘48 Jeepster, $830. ‘47 station wagon, $1,120, $1,090. ‘46 Super sedan, $1,000,| (61) 4-dr., $1,395. 

SL Special club coupe, $1,400; FL De-| fall trade.) | $1,000 $960. °41 Super sedan, $555, $540, $500, | CHEVROLET—'50 SL Deluxe 2-dr., $1,750 

luxe 2-dr., $1,480. ‘48 FL aerosedan, | BUICK—'49 soo sedan, $1,700, '47 Su- | $430. FL Deluxe 2-dr., $1,740, $1,735; conv 

1,030. ‘46 FM 2-dr., $780; FL aero- per conv., $1,130. ‘41 sedan, $300, $385. . “ay ’ ILLAC—'48 (62) sedan, $2,250* $1,960. °'49 conv., $1,630. ‘48 FM 4-dr 
lone, $835. ‘42 2-dr., $175. *39 Special sedan, $275, $310, $225. | DENVER SREVROLET_'50 SL Deluxe conv., §$2,- $1,285; club coupe, $1,180. °47 SM 4-dr 

FORD—'50 CD (6) sedan, 2 at $1,730, | CHEVROLET—'50 SL Deluxe sedan, $1,- | (Denver Auto Auction. Sale every Tues- | 950; sedan, $2,000%, $1,775, $1,750. '49| $1,070. 
$1,755, $1,680, $1,680, $1,695, $1,770, $1,-| 770, $1,710, $1,740; half-ton pickup, | day at Englewood, Colo. Prices are for} gf, Deluxe conv., $1,560, $1,540; sedan, |DeSOTO—'50 Custom 4-dr., $2,440. "4% 
700; CD (8) sedan, $1,930, $2,000; half- $1,315. '49 FIL Deluxe sedan, $1,385, | Sale of Aug. 29.) $1,550, $1,530, 2’ at $1,500, $1,485, $1,- Custom 4-dr., $1,750. 
ton pickup, $1,330, $1,315, $1,320, $1,250; | $1,410. "48 SM sedan, $1,130, $990; FL (Prices down slightly.) 475, $1,450. °48 FL aerosedan, $1,250,| DODGE—'50 Coronet 4-dr., $2,170, ‘4% 
Crestliner, $2,080, $2,025. '49 Custom/ aerosedan, $1,180, $1,310, $1,215. ‘'47| BUICK—’'50 Special 4-dr., $2,070. '49 RM $1,230, $1,190; FM sedan, $1,210, $1,140,| Coronet town sedan, $1,540. ‘48 Custom 
(8) 4-dr., $1,335, $1,320, $1,280. ‘48 FM sedan, $850, $810; 1%-ton truck, 2-dr., $1,900*; Super 2-dr., $1,560. ’48 $1,100. ‘47 FM sedan, $1,000. °46 FL| 2-dr., $1,130. ‘47 Custom club coupe 
half-ton pickup, $905. ‘47 Sportsman $370; SM sedan, $730, $785. ‘41 sedan, Super 2-dr., $1,190. ‘40 Special 4-dr., aerosedan, $1,025. ‘41 SD sedan, $525, $1,160; Deluxe 4-dr., $1,090. 
conv., $700; Deluxe 4-dr., $800. '46 se- $280, $475, $375, $275. ‘40 sedan, $235, $310. $480, $445. FORD—’50 Deluxe (6) 2-dr., $1,580; CL 
dan, $825, '42 2-dr., $275. ‘41 Standard| $465, $240, $265. '39 sedan, $135, $170. | CADILLAC—'50 (62) 4-dr., $4,155*: (61) | CHRYSLER——’46 NY club coupe, $955°. (8) conv., $1,850. "49 Custom (8) 4-dr. 
2-dr., $155, $325. ,,8365, $160; %-ton pickup, $215. 4-dr., $3,790", $4,000*; 2-dr., $3,930*, | DODGE—’46 Custom sedan, $890. '41 Cus-| $1,250. ‘48 SD club coupe, $910. ‘46 

HUDSON—'49 4-dr., $1,200. FORD—'50 half-ton pickup, $1,245; CD $3,985. °49 (62) 2-dr., $2,910*, $3,130*; tom sedan, $450. SD (8) conv., $910; club coupe, $830 

MERCURY—'50 2-dr., $2,025; 4-dr., §2, (6) sedan, $1,700, $1,645, $1,630. ‘49 4-dr., $2,765*, $2,800*, $2,850*, FORD—’50 CD (8) sedan, $1,750. ‘49 Cus- | LINCOLN—'49 4-dr., $1,360. 

040; Monterey, $2,400. Custom (8) sedan, $1,475, $1,275, $1,220. | CHEVROLET —'50 SL Deluxe Bel-Air, $2,- tom (8) conv., $1,490; sedan, $1,300,| MERCURY—'49 2-dr., $1,685. ; os 
NASH—’'50 4-dr., $1,635. 47 sedan, $770, $715; half-ton pickup, 210; conv., $1,900; 4-dr., $1,850, $1,880; $1,270, $1,250. ‘47 SD sedan, $870. '46 | NASH—'48 Ambassador 4-dr., $1,235. ‘47 
ULDSMOBILE — ‘49 4-dr., $1,767; club) $475. ‘46 sedan, $730, $780, $745, $810.| FL Deluxe 4-dr., $1,805, $1,830; FL Spe-| SD sedan, $860. ‘41 SD club coupe,| (600) 4-dr., $710. ‘46 Ambassador club 

coupe, $1,535. 42 1%%-ton truck, $140; half-ton panel, cial 2-dr., $1,740, $1,760, $1,780, ‘49 $500. °40 Deluxe sedan, $350. coupe, $650. a 
PLYMOUTH — ‘50 Deluxe 4-dr., $1,780, $350. ‘41 sedan, $410, $330, $420, $380. conv., $1,605; FL Special 4-dr., $1,300, | LINCOLN—'46 Custom sedan, $795". OLDSMOBILE-—'50 (98) sedan, $2,675. ‘47 

$1,870; club coupe, $1,790, $1,825, $1,850; 40 sedan, $225, $235, $210. '39 sedan, $1,415, $1,440, $1,445, $1,475. °48 FL | MERCURY—’'50 sedan, $2,250. ‘47 sedan.| (98) 4-dr., $1,140; (78) 4-dr., $1,015 

SD 4-dr., $1,860. ‘49 4-dr., $1,010, $250, $145, $240, $185. aerosedan, $1,000. ‘47 FIL aerosedan, $980. PACKARD—'50 Custom 4-dr., $1,910. 
PONTIAC—'50 sedanet, $2,265. ‘47 4-dr., |HUDSON—'41 sedan, $145, $80. $955, $995, $1,070, $1,07. ‘46 FL aero- | OLDSMOBILE—’49 (88) sedan, $1,850*. |PLYMOUTH—'49 SD conv., $1,650; 4-dr 

$830. KAISER—'51 sedan, $1,870, $1,700, '49| sedan, $775, $815, $895. ‘42 4-dr,, 2| ‘47 (76) sedan, $1,000*. ‘46 (76) sedan,| $1,505. ‘48 SD 2-dr., $1,220. "47 SD 

STUDEBAKER—'47 2-dr., $710 sedan, $850, $860. at $500, $515, $545. $1,050*. °41 (76) sedan, $425. club coupe, $1,010. ‘46 SD 2-dr., $855 

MERCURY—'50 sedan, $2,025. $2,115. '46|CHRYSLER—'47 T. & C. conv., $950;|PONTIAG — °50 (8) conv., $2,325*, '49|PONTIAC—'50 (8) 4-dr., $2,200. "49 (8) 
VALDOSTA GA. | _ Sedan, $800. "41 sedan, $210, $285. Windsor 4-dr., $800; club coupe, $1,230. Chieftain (6) sedan, $1,600. ‘48 SL (8) sedanet, $1,995. ‘47 (6) sedanet, $1,080 
> NASH-—-'50 Ambassador sedan, $1,740. ‘47 DeSOTO—'46 club coupe, $815. sedan, $1,320*. ‘47 SL (8) sedan, $1.- 46 (8S) club coupe, $900. 

(Tom Hewitt Auto Auction. Sale every Ambassador sedan, $775. DODGE—'49 Coronet 4-dr., $1,695". °'48 100*, °46 SL (6) sedan, $980. ‘41 sedan. 

Wriday. Prices are for sale of Aug. 25.) OLDSMOBILE—'47 sedan, $1,025, s960.|  4-dr., $1,100. ‘47 club coupe, $820. °46| $460, $440. MASON CITY, IA. 

(Sold 163 units out of 230 onerings.) 42 sedan, $500, $365, $420. conv., $915; half-ton panel, $415. STUDEBAKER .- ‘47 Champion sedan . ° 
BUICK—’'50 Super 2-dr., $2,275; Special | PAC KARD 50 sedan, $1,895. FORD — '50 Crestliner, $2.050, $2,350; $1,000*. (Lapiner’s Used Car Auction, Sale ever) 

4-dr., $2,000, $1,800. ‘49 Super conv., PLYMOL TH—'47 sedan, $765, $880, $790. conv., $1,855*. ‘49 station wagon, $1,340; Wednesday. Prices are for sale of Aug. 30.) 

$1,760, $1,700; RM conv., $1,700, $1,640, | PONTIAC—'50 sedan, $2,075. ‘41 sedan, Deluxe (8) 4-dr., $1,020*. °48 (6) 2-dr., | ALBANY, N. Y (Market is steady. Good prices paid 

$1,625. ‘48 Super 4-dr., $1,000. ‘46| $395, $375, $340. $825. °47 half-ton pickup, $550. °'46 (6) . . . for new and late-model units. Sold 156 

Super 4-dr., $800, $900. ‘42 Special se- STUDEBAKER ’50 Commander sedan, 4-dr., $645. ‘42 (8) 4-dr., $310, $380. (Tim Anspach’s Dealers Auto Auction. | units out of 223 offerings.) 

danet, $400. ‘41 Special sedanet, $325. $1,805; Champion sedan, $1,565 ‘48 | KAISER—'48 4-dr., $660. Sale every Monday. Prices are for sale | RBUICK——'50 Super 2-dr., $2,075. ‘47 Super 
CADILLAC—'49 (62) 4-dr., $2,950; (61) Champion sedan, $1.125. MERCURY—'50 Monterey, $2,600*; 2-dr.,|of Aug. 28.) conv., $1,015. °46 RM 4-dr., $970, $935 

4-dr., $2,900. ‘41 4-dr., $1,200. . $1,710. °'49 4-dr., $1,365, $1,470, ‘47 (The market slumped for all used $800; Super 4-dr., $770. 

CHEVROLET—'50 FL Deluxe 2-dr., §1,- CONCORD, MASS 4-dr., $895, $965. 1950 models. New cars, in the wrapper | CHEVROLET—'50 FL Deluxe 2-dr., $2, 
850, $2,050°, $1,870, $1,650; SL Deluxe os + oO. NASH—-'41 (600) 4-dr., $100. ‘40 4-dr.,| —especially Chevrolets and Plymouths | 025; SL Deluxe 4-dr., $1,930, $1,850 
conv., $2,040; Bel-Air, $2,175; 4-dr., (Concord Auto Auction. Sales every $95. —held their own. Clean cars about | 2 at §2.065*, ‘49 FL Deluxe 2-dr., 2 at 
$2,035. ‘49 FL Deluxe 2-dr., $1,465, Monday and Friday. Prices are for sales | OLDSMOBILE "50 (98) Deluxe 4-dr.,| steady. Sold 98 units out of 169 offer- | $1,410, $1,405, $1,400, $1,565; SL Deluxe 
$1,425; SL Special 2-dr., $1,260, ‘48)0f Aug. 25-28.) $2,820"; (88) Holiday, $2,720*; 4-dr.,| ings.) | 4-dr., $1,540, $1,420. ‘48 SM 4-dr., $1, 
half-ton panel, $575; ML aerosedan, §1,- (Sold 129 units out of 252 offerings.) $2,250*, $2,335", $2,400*, $2,530*. '49 | BUICK—'50 Special 4-dr., $1,750, $1,985*; | 125, $1,110.’ ‘47 FL aerosedan, ‘$935 
075. '47 SM club coupe, $800; FL aero- | BUICK—'48 Super conv., $1,475. '42 Spe- (88) station wagon, $1,725*. °48 (6) su S ean. 085, $2,200: RM 2-dr.. $790, $715. ‘41 2-dr., $600, $645. 
sedan, $1,125, $930, $920. ‘46 SM 4-dr., cial sedan, $385. ‘41 Special sedan, 2-dr., $1,250". °47 (6) conv., $880, $925°*. $2.200° "49 ‘Su “4 2-dr $1 760* $1.- CHRYSLER 50 Windsor 4-dr., $2,305. “44 
$675. ‘41 Deluxe 2-dr., $360. ‘40 Deluxe $560, $400, $375. '41 Limited limousine, "46 (8) 4-dr., $835. 750*; conv., $1 70° '46 Super ‘4-dr. NY 4-dr., $1,310. ‘47 Windsor 4-dr 
4-dr., $510. "34 Deluxe 4-dr., $400. SS ee PLYMOUTH—'50 SD 2-dr., $1,890; De-| $980, "40 Super 4-dr., $290. ‘39 Super| $1,070. 

“a: + Naa a ‘5 Wagterer ; a at) ee. ty ; DeSOTO—'49 4-dr., $1,755. 
owbroo! -dr., 190. | ; , bi 4 —'§ 8) 2-dr. 1,800, $1,805 
coupe, $1,375. ‘48 Custom Club coupe, o e ° ile OS aie. ona” 4-dr., $4,175*. °41 rere0, 41.578; (S) aa be a0. a - 
$1,285, $1,040. '47 Deluxe 4-dr., $900. uIcK In irginia CHEVROLET—’'50 SL Deluxe 4-dr., $1,885 (8) 2-dr., $1,200, $1,110, $1,100*, $1, 

FORD—'5v CD (6) 2-dr., $1,575, $1,760. | $1,800, $1,810, $1,850; FL Deluxe 2-ar.. 185; station wagon, $1,435, ‘46 2-dr 
40 Customs 2-4r., $1,480, $1,270, 31,000 $1,700, $1,750, $1,735. "49 SL Deluxe| $775. . 
$1,250; Standard (5) 2-dr., $1,300. is 2-dr., $1,500, $1,400; club coupe, $1,385. | FRAZER—'47 4-dr., $715. 

Deluxe 2-dr., $850. ‘47 SD 2-dr., $860, "48 eu ae $1 185: SM 2-dr.. $1,020 KAISER ‘51 4-dr., $1,925. ‘49 Deluxe 

$675. ‘46 SD 4-dr., $670, $550. ‘42 De- '47 FM conv., $1,050, $975; SM 4-dr.,| 4-dr., $1,280*, $1,275, $1,175, $1,000. ‘4s 

luxe 2-dr., $420. ‘41 Deluxe 2-dr., $480, $670. '41 SD Special Deluxe 2-dr., $260.| 4-dr., $680, | 

$475. "40 Deluxe 2-dr., $400 CHRYSLER—'48 T&C conv., $1,500: NY | LINCOLN-—'49 4-dr., $1,490. 
FRAZER—'49 4-dr., $1,000. 4-dr., $1,365. °41 NY 4-dr., $235 MERCURY—'50 2-dr., 2 at $2,250, $2 
HUDSON—'48 Commodore (8) 4-dr., §1, CROSLEY-’48 eatin wagen $210 390°, $2,090*, $2,295; 4-dr., $2,115, 48 

A ROR Sh DeSOTO—'50 Custom 4-dr., $2,350. '48|  2-dr., $1,040°. 
cen, Special 4-dr., $1,025. <9 Custom club coupe, $1,200. °47 Subur- |NASH—-'50 Statesman 4-dr., $1,660, ‘49 

-ar., : ~ y (600) 4-dr., $1,330*. 

ANON —'t0 1-dr., OS. =, DODGE’50 Meadowbrook 4-dr. $1,985. | OLDSMOBILE—'50 (88) Holiday, $2,670° 

MERCURY—'50 club coupe, $2,250. 49 = wknd ae oreee e ea. a-dr. $2,200°, "48 (66) 4-dc,, $1,070 
club coupe, $1,555, 2 at $1,420. ‘41 4-dr., 2-dr.. $995. 46 ‘Sustom dcde $985. "41 "47 conv.. $1,090; (78) 2-ar., $930. 
$430, $275, ‘39 4-dr., $250. Custom 4-dr., $390 PACKARD—'48 Custom 4-dr., $1,485 

OLDSMOBILE—'50 (8S) 4-dr., $2,200, $2,- FORD—’50 cD (8) 2-dr $1,550*, $1,680; PLYMOUTH—'50 SD 4-ar. $1,865, $1,805 
150; 2-dr., $2,350; (98) 4-dr., $2,690, station wagon, $1,925. ‘49 Standard| ‘49 Deluxe 4-dr., $1,440, $1,505, $1,295 
$2,500. ‘49 (98) 4-dr., $1,575; (88) 4-dr., (6) 4-dr., $1,140, $1,090*, $1,030; Cus-| 2 at $1,365. ‘48 Deluxe 4-dr., $840, $705 
$1,850. ‘46 (76) 2-dr., $825. tom (8) club coupe, $1,325, '48 SD (8) | PONTIAC—'50 Chieftain (S) 2-dr., $1,795 

PACKARD—'48 Super 4-dr., $950, $900 club coupe, $1,000; conv., $860; 4-dr ‘48 SL (6) 4-dr., $1,010*, ‘47° SL (Ss 

vLYMOUTH — ‘49 Deluxe coupe, $1,250, $895. °47 SD (8) 2-dr., $710. °46 SD| 4-dr., $1,145 

$1,330, ‘47 Deluxe 4-dr., $750. ‘41 De- (8) 2-dr., $770, $720, $660. ’41 SD (8) | STUDEBAKER-—'50 %-ton pickup, $1,01: 
luxe 2-dr., $425. "39 4-dr., $400. 2-dr. $175 '40 SD (8) club coupe, $105 Commander conv., $1,960* "49 Chan 

PONTIAC—'50 Catalina, $2,580. '49 conv, FRAZER—'47 4-dr., $735*. ‘| pion 2-dr., $1,450*, $1,280 
$1,750, $1,675. ‘48 conv., $1,350. °47 HUDSON—'50 Pacemaker 2-dr., $1,785. | WILLYS—-'48 Jeepster, $735 

contin nan, “themes btn. 2 47 Super (6) 2-dr., $485. '46 Super | 

Ss . 9 any ve . (6) 4-dr., $565. ‘RENS . 

475. °'48 Champion convy., $1,105, $1,062 LINCOLN a conv. $835. ‘41 Mmousine. EBENSBURG, PA, 

‘47 Champion 4-dr., $800. | $590. (Ebensburg Auto Auction Co. Sale ever 
WILLYS—'48 half-ton pickup, $800; sta-| LOCATED IN CHARLOTTESVILLE, VA.—Vance Buick, Inc., has staged its grand opening | MERCURY—'49 club coupe, $1,530*, $1,485, | Thursday, Prices are for sale of Aug. 31 
tion wagon, $687. | in its new building. Joseph F. Vance is president | °48 conv., $1,060. (Prices on downtrend. Most dealers 
MISCELLANEOUS '50 GMC half-ton NASH—'47 Super (600) 4-dr., $670. ‘'41| holding stocks for more money. Soli 

pickup, $1,450. '49 GMC half-ton pickup | (600) 2-dr., $300. | 58 units out of 121 offerings.) 

$725 OLDSMOBILE—'50 (88) Holiday, $2.550*. | RUICK—'49 RM 4-dr., $1,860, $1,845 

: ‘46 (76) sedanet, $850. ‘42 (66) club! RM conv., $1,430. ‘46 Super sedane 
DETROIT , Loupe, $360. ‘39 (8) 4-dr., $185 |} $910, ‘41 "Special 4-dr., $460, $190 

(Aptco Auto Auction. Sale every Wednes- pt a a’ on So 825, $1.700: _ Super sedanet, $260 39 RM 2-dr., $1 
day, Prices are for sale of Aug. 30.) Patieate aac ee at $1 650. 46 SD oe CADILLAC- 48 (62) 4-dr., $2,300 

(Market was very good for those who $750 $500 "$550. 40 "ar tas ie 270) CHEV ROLET - 50 FL Deluxe 2-dr., § 
wanted to sell and get out. Others = $230. —— on SP o, Basu, wl Sion os he —., oe ot 
‘way off in their asking prices, Sold 50 an? P ; re m B c , » 750. g 4 fe 2-d) 
units out of 87 offerings.) PR ies oa ee ct ceo cae] $1,545, $1,395, $1,390; 4-dr., $1,575, $1 
BUICK—'48 Super 4-dr $1,270 4-ar “5885 , 550, $1,515; SL Special 2-dr., $1,285. : 
CADILLAC—'47 (61) 4-dr., $1,480 STUDEBAKER <6 Gomiinander 4-08 4-dr., $1,175, $1,160. 47 SM 4-dr., $ 
CHEVROLET—'49 FL Deluxe 2-dr., $1 400, $2,200*: Champion 4-dr.. $1.675. $1.700. a. “‘telen a on a. ae 

1,385. ’48 FM 4-dr., $1,020, ‘47 FI vo ’ oo GArGE0, OF, E00. : , $570. 2-dr., $450, f 
eo $1,410, $1,010. 46 4-dr.. $775. 47 half-ton pickup, $500. f - 2-dr., $300, $160. °38 2-dr., $130. 
roe E MISCELLANEOUS 46 International 2-|poRD-—'49 Custom (8) club coupe $1,275 

42 2-dr., $160 ton cab & chassis, $460 = ee da 
CHRYSLER—'48 Windsor 4-dr.. $1,340, = — o (8) ae cone. _ 4 
‘41 2-dr., $100 ma ‘ = SD (8S) club coupe, $745. ° (8) 2-« 
FORD—'50 Deluxe (6) 2-dr., $1,560; (8) RALEIGH, N. C. $300. '37 (85) 2-dr., $110. 
conv., $1,750. ‘49 (8) conv., $1,490, 2 (Mann's Auto Auction Sales. Sale every OLDSMOBILE—'50 (88) Holiday, $2,6 

) 370: 2-¢ 1,225, 200. . . : a (76) club sedan, $1,840 48 (78) 4-« 

* a So a3 nanan an 2-ar — Monday. Prices are for sale of Aug. 28.) $1,250. '37 4-dr., $90 
$675, $640, $620. ‘41 4-dr.. $425 ; CHEVROLET—'50 SL Deluxe club coupe, | PLYMOUTH—'50 SD club coupe, $1,5 
| —'48 4- 38 $1,770; 2-dr.. $2,000* ‘49 FL Deluxe '48 SD 4-dr., $1,100; club coupe, $9!) 
FRAZER—'48 4-dr., $685 $2 , 

HUDSON—'47 4-dr., $590. ‘46 4-dr.. $600 . 2-dr., $1,490 48 FL aerosedan, $1,220. 47 SD 4-dr., $1,025; Deluxe club coupe 
KAISER—'47 4-dr., $725, $580. LE LD LLL LLL 46 FM 4-dr., $885. ‘41 SD club coupe, $1,010. ‘°'41 business coupe, $170; SP 
eae ate oe 700 $585. ‘40 conv., $390. 2-dr., $260. 
Sao tT club coupe, S10 DeSOTO—'49 Custom 4-dr $1,800 ‘46 | PONTIAC—'49 (6) 2-dr., $1,810* 47 
T w-' 4¢ » 505 P : e " s — - x i Y — ¢ bh) 2-dr., 5 7 
— aos 19 4-dr.. $1.505 16 4-dr ements eae ey Pea ei-Surtord Buick Corp. is the new Buick dealer at Deluxe 4-dr., $810. 4-dr., $1,060. 
, ; ° aries Burford is president. DODGE-—'49 conv., $1,660. ‘48 4-dr.. $1,- | STUDEBAKER—'48 1-ton stake, $500 
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As Main Grid Plate Destroyer 


CLEVELAND.—Results of a sur- 
vey made in the Willard Storage 
Battery Co. laboratories show that 


overcharging is the number one 
battery killer, say Willard engi- 
neers. 


Thousands of inoperative bat- 
teries were shipped into the lab- 
oratory here from a cross-section 
of cities across the nation. There, 
they were torn down and exam- 
ined by specialists who classified 
them as to the cause of failure. 


Time after time, says Willard, the 
engineers found the same symp- 
toms of evercharge—disintegrated 
grids, loose biscuits of active ma- 
terial and charred separators. 


Finding that 54.6 percent of all 
failures were due to overcharge, the 
engineers listed three main causes. 


“1. People are driving more, 
thereby charging batteries for 
longer periods. 

“2. Maximum generator rates are 
higher. While 12 amperes of cur- 
rent was ample for 1930 generators, 
amperage had risen to 35 by 1940, 
and in many 1950 cars is up to 40 
or 50 amperes. 

“3. Batteries are under the hood 
where temperatures are much high- 
er. The destructive effects of over- 
charging on battery grids and sepa- 
rators are speeded up by heat. But 
even more important, battery tem- 
perature influences battery full- 
charge voltage. 

“As battery temperatures go 
up, full-charge voltages come 
down. Under extreme conditions, 





OVERCHARGING DID THIS—This positive 


plate 
has been ruined because of overcharging. 
Note that the grid structure of the plate has 
become oxidized and whole sections have 
commenced to crumble away 


the full-charge voltage of the 
battery is lower than the setting 
of the voltage regulator and 
charge rates are not cut off or 
decreased when the battery 
reaches full charge. When this 
happens, a fully charged battery 
is continuously overcharged at 
high rates.” 

Pointing out that an understand- 
ing of overcharging must be based 
on an understanding of normal 
battery operation, the company of- 
fered the following explanation: 

“The active material in both the 
positive and negative plates of a 
discharged storage battery is com- 
posed, in part, of a chemical com- 
pound known as lead _ sulphate. 
When a charging current is passed 
through the battery, the water in 
the electrolyte is broken down into 
its constituents, hydrogen’ and 
oxygen. 

“The oxygen enters the positive 
plates of the battery, converting 
the lead sulphate to lead per- 
oxide. The hydrogen combines 


U. S. Home Co. Continues 
To Lay Off Workers 


FRANKFORT, Ind.—The future 
of the United States Home Co. 
Plant here, which manufactures | 
station wagon bodies, remains in} 
the balance. For the last several | 
Weeks, as various departments com- | 
pleted their work orders, employes | 
have been indefinitely furloughed. 
Now the last of the orders on hand 
have been completed and only a 
small plant maintenance crew re- | 
mains of the former 200 wood and 
steel workers. Several months ago, 
the plant-and equipment was 
bought by an eastern holding com- 
pany. 

Armean Wright, plant manager, 
stated the sale transaction had just 
been completed and_ sufficient 
time had not passed for the for 
mulation and announcement of defi- 
nite plans for the future. The union 
has advised workers to seek eni- 
Ployment elsewhere. 


Major Battery Killer 


| 
| Willard Engineers Point to Overcharging 


from an automobile storage battery | 
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with the sulphate released from 
both the positive and negative 
plates to form the sulphuric acid 
| which makes up the battery elec- 
trolyte. 


“The negative plates, having lost 


their sulphate, become _ sponge 
lead. Eventually all of the lead) 
sulphate in the positive plates is) 


converted to lead peroxide. It is 
at this point that the battery is 
fully charged. If charging con- 
|tinues, the oxygen released from 
ithe electrolyte gathers at the posi- 
tive plates and, since it has no lead 
| sulphate to react with, it oxidizes 
the grid structures themselves.” 
Willard noted that a battery grid 
may be considered the backbone of 
a battery plate because it makes 
the plate strong, holds the active 


|material in place and serves as the | 
The company | 


leurrent conductor. 
|}added that when the grid becomes 
| oxidized, the plate crumbles and the 
battery is ruined. 
Willard’s answer to the prob- 
lem of overcharging is a new line 











VOLUME TRUCK SELLER—Tobacco City Motors Co., Wilson, N. C., is owned by H. F. 


Kelly. Thad Petway heads the thriving commercial vehicle sales section 


high-compression motors; a new 
hard rubber container with 10 per- 
is said to offer 100 percent more cent a a i a aon 
resistance to overcharge. see oe Sema Lerenneaaen. eee 
; : : and a new spot rib rubber insu- 
Coupled with this, Willard says,|jator which is not supposed to 
the new batteries also offer an ex-| char. 
clusive current - producing active | 
material that assures fast starts Others are profiting from AUTOMOTIVE 
even in cars powered by the new|NEWS WANT ADS. Why not you? 


of super master batteries featur- 
ing metalex, a new metal which 
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Ohio Entries Set 


To Compete in 


National Roadeo 


AKRON.—Drivers from Canton. 
| Cleveland and Norwalk will repre- 
isent Ohio in the national truck 
roadeo to be held in New York 
Oct. 2-6 in connection with the an- 
nual convention of the American 
Trucking Assns. 

They were chosen in the third 
annual Ohio roadeo held at Akron 
airport Aug. 26. 

Vernon D, Swan, Canton, em- 
ployed by Standard Oil Co. of Ohio, 
won the tandem axle competition 
in a field of eight. Honors in the 
single axle class went to Bernard 
Dunphy, Cleveland, driving for As- 
sociated Transport, Inc. The 
truck class winner was 
Frank Butch of Norwalk Truck 
Lines, 
| There were 28 contestants in the 
three divisions, all winners of pre- 
vious district contests held through- 
out the state. 
| Sponsored by the Ohio Trucking 
| Assn., the event was held in Akron 
for the second consecutive year. 





«af SUMMERS 


to reconditioners of used cars 


Carb Master — newest member of the famous Rust Master family — has 
quickly won recognition as the fastest, safest and most efficient product ever 
devised for cleaning carburetors without dismantling. It completely dissolves 
carbon-sludge and gum — leaves the carburetor clean as new in just minutes. 
For quicker, better reconditioning, be sure to have Carb Master handy. 


Note: One pint of Carb Master added to 10 gallons of gasoline every 2000 
miles keeps fuel lines clean — insures a free, full flow of fuel to the intake 
manifold. This also prevents gas line freeze-ups by absorbing and eliminating 
all moisture. It assures fast, smooth starts in all kinds of weather. 





Carb Master is also the ideal bench cleaner. It can be used without harm to 


pistons, pumps, injectors and other engine parts. (Special bench cleaning unit 
contains four gallons of Carb Master in a five-gallon pail with dunking 


screen.) 


NO NEED TO REMOVE CARBURETOR FROM ENGINE 


NO FUSS NO MUSS 9 
JUST POUR NO MORE ab 
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56 CREIGHTON ST., CAMBRIDGE, MASS. 


THE SILENT PARTNERS OF MOTOR EFFICIENCY 
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ORE than one venture in ad- 
vertising has failed because of 
inadequate preparatory work. 


The advertising fever is con- 
tagious. We hear about fortunes 
being made overnight by coura- 
geous advertisers. Heady stuff are 
the stories we hear about Toni, and 
Glass Wax, and now Car-Plate. 

John Doe goes into a new enter- 
prise of one kind or another, and 
so hopped up is he about getting 
rolling that he rushes into print 
before the paint is dry on his front 
door. 

Several years ago a small Ohio 
company perfected a new wash- 
ing powder and christened it 
with what they thought was an 
original name. The impetuous 

president of the company, too 
impatient to wait for a green 
light from his patent attorneys, 


busted into print with a news- 
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Salesense in Advertising 


Tested Ideas for Small Business 


paper campaign in four or five ,;vertising sold the device in large 


midwestern cities. 

Seven or eight weeks later, after 
$60,000 had been spent for space, 
disaster struck. An obscure com- 
pany in California had for five 
years been marketing a washing 
powder under precisely the same 
name and trade-mark. There was 
no out for the eager-beaver pres- 
ident but to start all over again 
with a new trade name, or to quit. 
He quit. 


* * * 


Check Product 


yous right to a given trade 
name and trade-mark, and your 
ability to protect it, is only one 
important preliminary considera- 
tion. Most important of all — is 
your product right? 

Several years ago a midwest 
manufacturer spent a very consid- 
erable portion of all his worldly 
wealth advertising a certain sick- 
room appliance. The copy claims 
for it were alluring, and the ad- 





numbers; everybody was elated. 


Then consumer complaints be- | 
gan to dribble in, then rain in, | 
then pour in. Purchasers dumped | 
the appliances back on the dealer | 
and demanded the return of their 
money; other purchasers threat- 
ened to sue the advertiser be- 
cause of bodily injuries caused 
by the device. The enterprise 
was a very complete failure—but 
not an advertising failure. 


How often this sort of thing hap- 
pens in the advertising business is 
anybody’s guess. A fearful num- 
ber of times, I'd say. 

The preliminary trying-out of 
the product cannot be too thor- 
ough. It should be subjected not 
only to most decisive laboratory 
tests, but it should also be put to 
the crucible of practical everyday 
usage. In some instances only 
months of trial by consumers will 
tell the story. Note that S. C, John- 
son & Sons, Inc., tried well over a 
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increase 
Make me 
work twice as hard, move to a 
bigger building, hire help, double 
my income tax—Get out before 
you give me ulcers!” 


“So you wanna 
business 50 percent? 


my 


thousand formulas in its develop- 

ment of Car-Plate, and that the 

product was tried out in two cities 

before it was marketed nationally. 
+ + 


Be Prepared 


MORE frequently than one might 
suppose new advertisers, sud- 


INDEPENDENT REPAIRMEN COUNT ON... 





Sign of 


Progressive 


Independent 


Repairman 





KEEP YOUR PONTIAC OWNERS HAPPY WITH at aay ee 


Engineered Parts— 
produced especially 
wholesale trade. Ask for it at 
your Pontiac Dealer’s parts 
department. 





PARTS 
CATALOG! 






Get your copy 
of this handy 
book today. It’s 
a complete cata- 
log of Pontiac 


for the 





FAd 


FzrT. 


eo Intlall 





Onli? 


zee a 
NGINEERED 


No one is more appreciative of Pontiac’s fine 
performance, quality engineering and outstanding 
dependability than the Pontiac owner. 


As an independent repairman you can capitalize on 
Pontiac’s enviable reputation by using Factory- 
Engineered Parts on all Pontiac jobs —thus assuring 
your Pontiac customers of continued fine per- 
formance, dependability and economy. At the same 
time you save time and money through quicker, 
surer repairs and complete customer satisfaction. 


You can be sure your Pontiac owners know you use 
Factory-Engineered Parts if you display the attrac- 
tive three-color sign reproduced above. Your Pontiac 
dealer can get one for you. 


WS 








denly faced with greatly increase | 
business, find themselves unable tv 
keep up with orders. 

I know of one manufacturer wh» 
failed to inquire sufficiently int» 
bis factory facilities and raw ma- 
terial supply, and into the shippin, 
situation, before undertaking an 
ambitious advertising program. 

His advertising, unexpectedly 
resultful, literally swamped him 
with orders he could not fill. His 
dealers complained with increas- 
ing vehemence and some bad 
feeling was created, and he was 
finally compelled to cancel the 
major part of his advertising 
schedule. 

Adequate machinery for handling 
inquiries is another matter that 
should be attended to before adver- 
tising starts. 

The maker of a certain tooth 
paste was caught in a jam becaus¢ 
of his failure to provide for in- 
quiries. In his advertising he of- 
fered to send the interested reader 
a@ small trial sample tube, and to 
supply the unexpected demand he 
had a modest supply made up. But 
his ads pulled terrifically. 

Rather than send the sample- 
seekers nothing at all, he answered 
each inquiry with a full-sized 50- 
cent tube. Inasmuch as his inqui- 
ries ran into the thousands, his ex- 
perience was expensive. 

This sort of thing is not unusual. 
Many an advertiser has seen hun- 
dreds of inquiries pour into his 
office—and the new catalog he ad- 
vertised not yet off the press! Deal- 
er point-of-sale material is equally 
important. If the advertising plan 
is to include window trims, store 
hangers, counter cards, this auxil- 
iary material should be in the 
dealers’ hands on or before the 
day the advertising breaks. 

* - o 
Financially Too 

ETTING ready for advertising 

also concerns the matter of get- 
ting ready financially. There is usu- 
ally a long pull ahead before adver- 
tising begins to pay cash returns, 
and the advertiser finds himself in 
an endurance test, his income pull- 
ing in one direction, the publisher’s 
bills in another. Generally speak- 
ing, it is my observation that most 
new advertisers are overly-optimis- 
tic. 

The new entrepreneur by hard 
stinting gathers together $5,000 or 
maybe $10,000, and buys some ad- 
vertising in the expectation that 
his profits from his initial invest- 
ment will pay for his next year’s 
campaign. But often it doesnt 
work out that way. His first year’s 
advertising has been reasonably re- 
sultful, but he is still a little in 
the red. The advertising graveyard 
is full of such corpses as his. 


Too much confidence in the 
magic powers of advertising plus 
erroneous ideas about financing 
it—here is a fine recipe for adver- 
tising failure. There is perhaps 
no more vital first consideration 
in getting ready for advertising. 
Of first-rate importance is the 
advertiser’s entire organization, es- 
pecially the selling staff. Advertis- 
ing is at its best when it has the 
intelligent support of the men who 
carry its message to the dealer. 
Along with the salesmen, the en- 
tire internal organization ought to 
be geared up to the advertising job 
and the standards of quality and 
service it sets. 


A product of high quality (the 
Hershey chocolate bar, for example) 
can succeed without advertising. 
But no product of low quality can 
succeed permanently with adver- 
tising. Don’t advertise—unless you 
have something really worth talk- 
ing about. 


Rinshed-Mason 
Branching Out 


DETROIT. — Rinshed-Mason Co., 
local manufacturer of automotive 
and industrial finishes, has an- 
nounced the establishment of a 
branch plant in Anaheim, Calif. 
Edward S. Hawkins will head the 
new operation. 


Rinshed-Mason was formed in 
Detroit in 1919. Its local facilities 
are located on a seven-acre tract 
consisting of 34 building units 
which house offices, laboratory nd 
manufacturing space. 


AUTOMOTIVE NEWS WANT ADS ‘save 
been proven the quickest, least expersive 
method of reaching the men who ‘vant 
what you have or have what you want! 
See the back pages of this issue. 
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med MEWA Reports to Members .. . 
et 
in Spark Plug Edicts Explained 
in. pa ug dicts Explaine eed 
ing j r ‘ : 
, an CHICAGO. — Motor and Equip- | examiner found, were charged as | nies for the privilege of selling di- - : . 
ment Wholesalers Assn, has issued| low as 5 cents for original equip- | rect to independent gasoline service f 
dly a report to its members on the trial| ment plugs and as low as 18 cents | stations buying from such oil com- 
\im examiner's findings and recom-/ for replacement plugs. The true | panies. 
His mended decisions in the Federal} replacement price, he found, was Th P . 
ae. Trade Commission’s cases against| T°P*® een — e examiner also held that di- 
General Motors (A. C. Spark Plug the average between the two rect distributors enjoyed an unjus- 
pad y ‘ ‘ | tified price advantage over indirect 
"he Co.), Champion Spark Plug Co., and| Prices charged the same cus- | _—e 8 “<i 
the Electric Auto Lite Co. tomer. aaee oak ‘can aan th , aa 
ing The association points out that | Oil and tire companies and rll lor aed Me er 
: H 7 of some “was to substantially lessen 
the trial examiner’s recommenda- (other so-called national accounts, | competition” and “to injure, de- 
ling tions are not final but must be | the examiner found, were buying at|stroy or prevent competition.” 
that approved by the commission be- | discriminatory prices which i ' 
ver fore they become binding on the |o¢ Atlas Su A | asia . tee The respondents were found by | NEW HOME FOR JOHN V. FRAME, ING.—The building of this Ford dealer in Williams. 
‘ie ‘ : » e as s . ‘own, ° + @mphasizes roominess. e ullding, wi an area of approximate . 
respondent companies; and that with a 10 conan slides advantage the trial examiner to have en- square feet, is on a lot containing some 100,000 savere feet. Frame has a large eres near 
noth a cease and desist order by the | ll oth tered : | forced resale price maintenance | the building covered with asphalt pavement. Nearby is his used-car lot, with ample parking 
nus commission may be appealed to Soniee Rather Go Wawa man other than as permitted under | Speco fer customers. The new facilities replace a building which had housed the dealership 
‘ i : ar ubber Co., aid, a a | since , 
in- the courts. used . portion of its price otran. the various state fair trade acts. | - : 
of - According to the association, the|tage over wholesalers to pay a 10| According to the examiner's find-|had required their distributors to products in violation of the Clay- 
ee as enpeadnnn — bene a e percent fee to several oil compa-' ings, General Motors and Champion| deal exclusively in their respective ‘ton act. 
e s er a period | ——— . — —— . —— oe - ~— — 
| he of years granted discriminatory 
But prices to automobile companies, oil 
and tire companies, chain stores, | 
iple- etc., as between each other and as 
ered compared with prices charged | 





50- wholesalers. 
qui- He cited many varied prices as 
| CX- charged by each of the respondents | 
in support of his findings. He held | 
sual. the lower prices granted some were 
aun- not justified by savings as_ re- 
his quired by the Robinson-Patman act | 
ad- and were illegal. 
ally Some vehicle makers, the trial 






tore Missouri Urged ' XNA 
x | |To Raise Truck Some ning Exit Z 
And Bus Taxes’ | in ZIvVic x 


get- | will urge the 1951 Missouri legis- | 


' lature to levy new taxes against | " Ex 
usu- | 
ver- buses and trucks for their use of | C met Hing 


cate Missouri roads and to strengthen a 
f in regulations on overloading. A. ZG : 
pull. Asserting that Missouri was| ‘ 

1er’s faced with destruction of its high- | 2 





pak - ways by overweight trucks, the | 
nost governor cited figures furnished by | /N . 
mis- the state highway patrol showing | 


that arrests for overloading were 
increasing steadily and totaled 3,- 


ba ‘ 








































































a 579 during the first seven months A looki fi NL yp ; 
ed. of the year. re you 100king tor new 7E/’ NEW Sun Generator & Regulator Service! 
The highwa atrol, he said, re- i i 
— ported 453 ate for overweight ways to hold old customers, bring ” 7 Here’s a new extra service that brings extra profits’ You can now offer 
ar’s ' during May, 210 of them against ones and make extra profits while doing complete, accurate test and repair service on all generators andregulators 
~gn't | Out-of-state trucks. Fines for the 19 ‘ for cars and light trucks. The new Sun Generator and Regulator Tester 
ar’s j month were $2,712 or an average it? Sun, the largest maker of service test- features startling innovations that speed-up and simplify nen 9° 
rfe- | . Fi for J howed 489 : . ° * that your present mechanics can master its operation quickly and easily. 
: a oe 7 eae ae ae oe ing equipment in the world, has just what The new Tester is another Sun precision Instrument especially designed 
vard | trucks, with fines totaling $2,750. you’re looking for. Se a oe Eee. See your Sen Man 
July arrests increased to 600, 256 r write r atalog sheet. 
i | ot Bee emt ete trucks, Wh Here’s how it works. When customers 
lus | $2,727 collected in fines or an aver- : 
ing | age of $4.50. or prospects come in, tell them about the ler NEW 
er- Calling the “nominal fees” levied . ‘ 
aps | by county magistrates for violations new modern equipment you have installed. San Seesdemseter 
“9 | er a, ae Explain what it means to them in MONEY Testing! 
the | license to — our state and tear SAVED and BETTER CAR PERFORMANCE! Another new estra service that 
a > oo ee: customers appreciate and are glad 
_ — Governor __ ong ul to pay for! A Gun Speedometer Test 
e ed numerous attempts to es- : a . ; ainte , 
who a arrest by truck drivers who Write TODAY for FREE BULLETINS containing valuable informa- = ete maine mend, 
aler. by-pass the state weight stations tion about these NEW SUN UNITS. With your bulletins undeserved speeding tickets, etc. 
en- and use secondary roads. Some in- will be sent a copy of a 24-page booklet, “DOLLARS You can make quick, accurate tests 
t to stances had been reported, the gov- FROM DIAGNOSIS”, containing business- building of speedometers and odometers 
Job ernor said, where bonuses were ideas you can put to use right now to increase profits. without removing them from_the 
and paid drivers who were successful vehicle. Write TODAY for Free 
in getting an overloaded truck to Te Catalog Sheet. 
(the its destination without detection. f j 
ple) Although explaining he had not 
sing. eee - va. 7 the type _ 
can egislation he wou recommend, 
ver- Gov. Smith expressed interest in my Sun Motor and Distributor Tests 
— a 4 igen title tax measured by | . . » Add Extra Appeal with NEW Sun Background Units! 
¢- vehicle cost. : 
' yl truck interests earlier | With the new Sun Test-Before-Repair Procedures, 
this year led the fight against Gov. your customers know exactly what work needs to be 
Smith’s proposal for a two-cent in- done before they spend a penny for repairs. The two 
crease in the Missouri gasoline tax. | Sun Master Testers, combined with the efficient, eye- 
The proposal was overwhelmingly | appealing Sun Background Units, form the basic 
rejected by the electorate in a spe- | equipment for a modern Sun Diagnosis papertment. 
cial referendum election Apr. 4. You'll get full details from the new “Dollars from 
Co. | - — ae | Diagnosis” Booklet! aac 
t cn | Ad Campaign Announced | es 
¢ a | By Branch Express 3 Be 
‘elif. NEW YORK.—Branch Motor Ex- . 
the press Co. is embarking on an exten- | ee 
Sive long-range advertising and | es 
| in public relations campaign, accord- | OK : . 
ities | ing to Maver Burnofsky, president. | /T¥2/ Dependable, Accurate Service at All Times se 
ract , Branch, founded in 1910, operates | with the NEW Sun Battery Charger! - 
nits etween New York, Newark, Phila- | ; 
ind a ee — Balti- | Keep your shop pinto yt nebo mny io 
iC ngton. | perating shape at all ti . Ins i 
— on SSeeinene and denen tem came as ELECTRIC CORPORATION 
sc \UTOMOTIVE NEWS WANT ADS have | equipment. Write TODAY for free Catalog Sheet 6327 Avondale Ave., Dept A * Chicago, Illinois 
naive been proven the quickest, least expensive | containing complete details. 


Method of reaching the men who want 
What you have or have what you want! 
See the back pages of this issue. 
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Car registrations by states are released 
here weekly, as completed by R. L. 
Polk representatives in state capitals. 





32 States Previously 
Reported for July 


Alabama 
Florida — 
lows 

Kentucky 


Massachusetts 
Minnesota — 
Mississippi 
Missouri 
Montana 

New York 
Ohio 
Oklahoma | 
Oregon 
Pennsylvania 


Tennessee 


Virginia = 

Wyoming | 

~All States 
for July _ 


~ Year 
to Date 


Truck registrations by states are 
released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 





33 States Previously 
Reported for July a 


Alabama 





‘Arkansas 


lowa 
Louisiana 
Mississippi 
Missouri. 
New York | 
Ohio 
Oklahoma 
Oregon 
Pennsylvania 
Tennessee 
Virginia 
Wyoming 
AIL States 
for_July 


Year 
_to Date 


‘50 
49 
‘50 
49 
"50 
49 
‘50 
49 
"50 
45 
‘50 
49 
‘50 
‘49 
‘50 
49 
"50 
49 
‘50 
49 
‘50 
49 
‘50 
49 
‘50 
4) 
‘50 
49 
‘50 
49 
‘50 
49 
‘50 
47 
‘50 
* 
‘50 
49 


9436 
5989 
181 
114 
389 
181 
425 
253 
242 
128 
825 
__ 300 
490 
280 
144 
89 
375 
377 
122 
40 
1827 
1197 
1217 
674 
224 
113 
132 
132 


1461 


927 
229 
148 
355 
wd 
60 

6 
18134 
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24332 
694 
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794 
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79 
79 
38 
15 
308 
22! 
211 
140 
53 
3% 
23 
30 
195 
149 
40 
43 
76 
66 
15 
5 
3306 
2589 


"50, 65579 49370 | 131362 219879 466190 674565 19496 
'49\ 69704) 55624 | 133346! 278698 537372/ 418804! 22723 


New Commercial Car 


"50 


The following advertised-delivered prices 
are based on factory retall prices at the 


factories. They include federal 


excise 


taxes and factory handling charges, and 
dealer delivery and handling charges. 
They do NOT include transportation 
charges, state or local sales taxes or 


optional equipment. 


AUSTIN-—A40—14-dr. sed. (Devon), 


539; stat. wag. (Countryman), 
A90—Atlantic conv. manual top, 


(Delivered in New York.) 
BUICK—Special Series 40 —4-dr. 


pack sed., $1,941 (deluxe, $1,983); 
jetback sed., $1,909 (deluxe, $1,952); 


cpe., $1,856 (deluxe, $1,899); bus. 


cial and Super models at $169.20.) 


CADILLAC—-Series 61-——4-dr. sed. 
866; club cpe., $2,761. Series 62 ie rt 
3, 654 ; 


$3.234; club ecpe., $3,150; conv., 


$1.,- 
$1,649. 
$2,460 
(hydraulic top, $2,634); sports sed., $2,865. 


tour- 
4-dr. 
sed. 
cpe., 
$1,803. Super Series 50-—4-dr. tourback 
sed., $2,139; 4-dr. Riviera sed., $2,212; 
sed. cpe., $2,041; conv., $2,476; Riviera, 
$2,139; stat. wag., $2,844. Roadmaster 
Series 70—4-dr. tourback sed., $2,633; 4-dr. 
Riviera sed., $2,764; sed. cpe., $2,528; 
conv., $2,981; Riviera, $2,633 (deluxe, 
$2,854); stat. wag., $3,433. (Dynafiow 
standard on Roadmaster, optional on Spe- 


$2.- 


Coupe DeVille, $3,523. Series 60 Special 
4-dr. sed., $3,797. Series 75—4-dr. 7-pass 


sed., $4,770; 4-dr. 7-pass. Imperial 


$4,959. (Hydra-Matie standard on 


and 75 at $174.25.) 
CHEVROLET 


-dr. sed., $1.450; sed. cpe., 


luxe models at $158.50.) 


sed., 
Series 
62 and 60 Special, optional on Series 61 


Styleline Special—4-dr. 
sed., $1,450; 2-dr. sed., $1,403; club cpe., 
$1,408; bus. cpe., $1,329. Styleline Deluxe 
—4-dr. sed., $1,529; 2-dr. sed., $1,482; 
club cpe., $1,498; conv., $1,847; Bel-Air, 
$1,741; stat. wag.. $1,994. Fleetline Spe- 
clal—4 $1,403. 

Deluxe—4-dr. sed.. $1,529: sed. 
epe., $1,482. (Powerglide optional on De- 


114) 
48 


180 
108 


66 
Sl 


26430 
16534 
129% 
685 


yt 


147 


~ 55 
57 


~ 165) 
113 


431 
826 
535 
1109 
689 
1413 
835 
1044 
635 


1 


620 


Wh 
1940 
M3 
2118 
_977 
1345 
707 


a 


304 
2095 
1070 
1313 
652 
972 
595 
267 
_163 
46049 
28256 


1153’ 1152 231893 


1052 








OMURYSLER Royal 4-dr. sed., $2,-, Deluxe Eight 4#-dr. sed.. $1,545; 2-dr. 
153.75; 8-pass. 4-dr. sed., $2,875; club cpe., | sed., $1,497.50; bus. cpe., $1,419. Custom 
$2,133.75; stat. wag., $3.183.75. Windsor | Deluxe Six—4-dr. sed., $1,558; 2-dr. sed., 
-4-dr, sed., $2,348.50; 8-pass. 4-dr. sed., | $1,511: club cpe.. $1,511; stat. wag., $2,- 
eon oP club =. oe Ser ae oon. :: oe uae, supe pe ete shake sed., 
61; ewport, $2,656.50; raveler 2,- .637; -dr. sed., . 50; clu cpe., 
579.75; lim., $3,196. Saratoga—4-dr. sed., | $1,595; conv., $1,948; Crestliner, $1.710.50; 
$2,667.25; club cpe., $2.641. New Yorker/| stat. wag., $2,106.50. 

-4-dr. sed., $2,783; club cpe., $2,756.75; FORD OF BRITAIN—4-dr. sed. (Prefect 
conv., $3,263; Newport, $3,157.75. Towm | cioth), $1,040; 4-dr. sed. (Prefect, leather), 
& Country—Newport, $4,027.75. Imperial— | $1,077; 2-dr. sed. (Anglia), $947, (Deliv- 
4-dr. sed., $3,080 (deluxe, $3,201). Crown | ereq in New York.) : 
Imperial—4-dr. sed., $5,278.75; lim., $5,- ; : = 
383.75. (Prestomatic optional on Royal at BS wee ane a ' o.aee Vagobené. 
$120.90, standard on other series. ) a. sua t atic optional on all mod- 

CROSLEY—2-dr. sed., $882; conv., $882; SE 
stat. wag., $915.50; roadster (Hotshot),| HULLMAN MINX — 4-dr. sed., $1,495; 
$872. Super 2-dr. sed., $951; conv,, | COMV., $1,745; stat. wag., $1,797. (Deliv- 
$953.50; stat. wag., $984; roadster (Super ag oe? = hae ae 
Sports), $925. own mak —  %-ar. 

DeSOTO—Deluxe—4-dr. sed., $2,008.75; | $1,933; | 2-dr. Fag = = oe 
8-pass 4-dr. - .698.75; lub bs oo» ** o SSO, s “ “ OU, 
$1,998.75; Carry: aii, $2213, Custom ce zuemaier ear t-dr. sed., $1,959.25; 

25: &.- . fe .|2-dr, sed., $1. -75; club cpe., $1,959.25; 
oes o.08 Tae veetre ae, _—. :- conv., $2,443.75. Super Six—4-dr, sed., $2,- 
600.50: Sportsman. $2 511.25: stat wag. 105; 2-dr. sed., $2,068; club cpe., $2,101.75; 
$3,115.25; Suburban, $3,201.25. (Tip-Toe |COnV., $2,628.50. Super Eight—4-dr. sed., 
Hdreaic shit siamaard, on Custom, op | $2188: 2h crs soe, gah gee $2 
tional on Delux 120.90. =u. 60. , -ar. 

2s ’ $2,281.50; club epe., $2,257.25: conv., $2,- 

DODGE—Waytarer—2-dr. sed. $1,755; | 809.25. Custom Commodore Eight — 4-dr. 
roadster, $1,744.50; bus. cpe., $1,628.75. sed., $2.365.50; club cpe., $2,341.25; conv.. 
Meadowbrook—4-dr. sed., $1,865.75. Coro- | $9 993.25. ( Super-matic optional on alli 
net—4-dr. sed., $1,944.75; 8-pass. 4-dr. | models at $199.31.) 
sed., $2,634.25; club cpe., $1,931; conv., KAISER — Special — 4-dr. sed., $1,989; 
$2.346; Diplomat. £2.240.75; stat. wag..|o.ar. sed.. $1.939: club cpe., $1,959: 4-dr. 
$2,882.50. (Gyro-Matic optional on Coronet utility, $2,089; 2-dr. utility, $2,039; bus. 
models at $94.60.) cpe., $1,889, Deluxe—4-dr. sed., $2,099; 


FORD— Deluxe Six—4-dr. sed., $1,471.50; 
. $1,424: 


2-dr 


888 200766 


sed 


Current Prices on New Automobiles 
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Registrations, All States for July, 1950-1949 
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Anglia Prefect 
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Packard 
Studebaker 
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214) 46655 52670 


$2,199; 


2-dr 


utility, $2,149; bus. 


se! 


3564 


2-dr. sed., $2,049; club cpe., $2,069; 4-dr. 
utility, 


23! _ 2577 


cpe., 


145 


$1,999. (Hydra-Matic optional on all 


models at $158.61.) 


—4-d 
conv. 


stat. 


stat. 
sed., 





LINCOLN 


$1,735; bus. 


— 4-dr. sed., 
epe., $2,528.50; Lido, $2,721. 


r. sed., $3,239.50; 


. $3,949.50; Capri, $3,405. (Hydra- 

Matic optional on all models at wag... $2,264 
MERCURY—4-dr. sed., $2,032; Model 72 | (deluxe, 

club cpe., $1,979.50; Model 72-A club cpe.,|luxe, $1,858); 

$1,875; conv., $2,411.50; Monterey, $2,146; 


wag., $2, 


wag., $1,808. 


$1,738; 2 


cpe., 


560.50. 


sed., $2,064; 2-dr. sed. 
$2,223; 2-dr. sed., 
219. 


$1,633. 


$2,198; 


club cpe., 


NASH—Rambler Custom—conv., 
Statesman Super—4-dr. 
-dr. sed., $1,713; club cpe., 
Statesman Cus- | $1,768). 
tom—4-dr. sed., $1,897; 2-dr. sed., $1,872; 
club cpe., $1,894. Ambassador Super—4-dr. 
, $2,039; club cpe., 
$2,060. Ambassador Custom — 4-dr. sed., 
club cpe., 
(Hydra-Matic optional on Ambassa- 
dor models at $158.50.) 
OLDSMOBILE — Series 88 
$1,978 (deluxe, $2,056); 2-dr. sed.. 
(deluxe, $1,998); sed. cpe., $1,904 (deluxe, 


$2,575.50; 
Cosmopolitan 








4-dr. sed., 


$1, 


club 


$2,- 


| $1,507: 


Special 


Suburban, 


club cpe., 


$1,617.50; 


$1.855 (Special, $1, 
960.75); bus. cpe., $1,385.75. Deluxe P20 
4-dr. sed., 


$1,566; club cpe., $1,534.25 
Deluxe P20—-4-dr. sed., $1,644 


wag., $2,387. 


745 (deluxe. 


$174.25.) | $1571. 


$1,849); 


conv., $1,997; stat 


PONTIAC—Chieftain Six—4-dr. sed., $1 
2-dr. sed., $1,694 
fooume. $1,789); club cpe., $1,694 (deluxe 
, ’ ; conv, deluxe, $2,122; Catal 
$3,187; luxe, $2,000 ‘ ~ rh 


(super deluxe, $2,058); stat 
(deluxe, $2,343); bus. cpe., 
Chieftain Eight—4-dr. sed., $1,813 
$1,908); 2-dr. 


sed., $1,763 (de 


club cpe., $1,763 (deluxe 
$1,858); conv. deluxe, $2,190; Catalina de 


luxe, $2,069 (super deluxe, $2,127); stat 
$1,808; | wag., $2,332 (deluxe, $2,411); bus. cpe. 


$1.640. Streamliner Six—4-dr. sed., $1,724 
(deluxe, $1,819); sed. cpe., $1,673 (deluxe 


Streamliner Eight — 4-dr. sed 


$1,792 (deluxe, $1,887); 
(deluxe, $1,837). 
all models at $158.50.) 

RENAULT — 4-dr. sed., $1.035. (Deli: 
ered in New York.) 

STUDEBAKER—Champion Custom—4-< 
sed., $1,519.25; 2-dr. sed., $1,487.50; elud 
920 | cpe., $1,513.75; bus. 
pion Deluxe—4-dr. sed. 


$1,982); club cpe., $1,878 (deluxe, $1,956); | S€4., $1,565.50; 
Cham; 


conv., $2,294; Holiday, $2,162 (deluxe, $2,-|CP¢-, $1,497. pion 

$1,676; 2-dr. sed., $1,644.59: 
club cpe., $1,670.75; conv., $1,981.25; bus. 
cpe., $1,576. 


267); 


Series 98—4-dr. sed., $2,299 (deluxe, $2,- 
sed., $2,267 (deluxe, 
$2,361); sed. cpe., $2,225 (deluxe, $2,319); | S€4., $1,902.50; 


393); 4-dr. town 
conv., $2,772; 
$2,641). 


stat. wa 


els at $158.50. 


PACKARD—200—4-dr. sed., $2,355; 2-dr. 
sed., $2,305; bus. cpe., $2,195. 200 Deluxe 
—4-dr. sed., $2,495; 2-dr. sed., $2,445. 300 
r. sed., $2,795. Patrician 400—4-dr. 


—4-d 
sed., 


PLYMOUTH — Deluxe P19 — 2-dr. sed., 


$3,385. 


&., $2,520 (deluxe, $2,662), |4-dr. sed., 


sed. cpe., $1,742 


(Hydra-Matie optional on 


cpe., $1,419. Char 


» $1,597.25; 2-dr 


axe 


club cpe., $1,591.75; bus 
Regal Dei 


Commander Deluxe — 4-<r. 


Holiday, $2,383 (deluxe, | °Pe-, $1,897.25. Com 


) 


(Hydra-Matic optional on all mod- 


$1,492.82; 


—4-dr. sed., $2,023.75; 2-dr. sed. 922 
club epe., $2,018.25; conv., $2,328.50" head 
Cruiser—4-dr. sed., $2,186.75. (Automa:ic 
optional on all models at $201.25.) 
WILLYS-OVERLAND—Four — Jeepst-r, 
stat. wag. 


wheel-drive, $2,010.22). 


2-dr. sed., $1,871; club 
mander Del 


$1,604.27 (fo r- 
Six—Jeepster, { .- 


597.75; stat. wag., $1,688.52. 
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| and buying up new 
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Auto Markets | 


(Continued from Page 12) 


far this year 963 new cars have|spirits of some would-be hoarders, | 
too. } 


been registered, and 117 new trucks, 
in Riley county.—(G, M, Hunholz.) 


* . * 


Minneapolis 
War scare buying of used cars, | 
which pushed prices of most new | 
used cars well above list price) 
three weeks ago, is tapering off. In| 
other lines, however, such as ap-| 
pliances and hosiery and some 
foodstuffs, the demand soars along. 
An amazing change in demand | 
was reported by car dealers. Just 
a few days ago customers were | 
climbing over one another to pay} 
as much as $400 and $500 above! 
list for a new used car, but they | 
now seem not interested and turn- 
over is slowing up. 


Minneapolis’ “used - car row” 
Lake St. is really dead, com- 
mented one dealer. The bottom 


dropped right out of the market. 
He reported sadly that efforts to 
sell three new cars one recent 
morning failed to move them. 


The story was similar on other 
used-car lots. Dealers, who a cou- 
ple of weeks ago said the market | 
was strong and up generally $200) 
to $300 with demand high, now say 
the panic and whoop-de-do has 
died away just as suddenly as it 
began following the outbreak of the 
Korean war and continuing for 
some six weeks. 


A number of dealers in recent | 
weeks have been visiting small | 
Minnesota, Iowa and Dakota towns 

cars from | 
dealers in those towns to sell at} 
premium prices, which at the time | 
looked good, in Minneapolis and St. | 
Paul. Today they worriedly survey 
their huge stocks. } 

The threat of all-out mobilization, 
which has tapered off in the minds 
of the buying public, is one reason 


| for the slowing of car purchases, | 


as the public realizes car produc- 
tion will be cut only slightly this 
year. 


A major reason for the taper- 
ing off, advanced by dealers, was 
financing difficulties. They said 
finance companies are becoming 
increasingly careful about unse- 
cured loans to men who might be 
called into military service. 

One dealer exclaimed, “I can’t 
understand it. People just sudden- 
ly stopped buying.” 

Another observed that while de- 


mand for used cars had fallen off, 


prices had not come down. There 
were signs, however, that used-car 
prices were beginning to weaken. 
Several large dealers were adver- 
tising sales, with reductions of as 


| much as $300 in some late models. 


New cars were another story. 


| Many dealers never did catch up 
| with the flood of new-car orders 


that poured in this spring and the 
war scare lengthened the lists tre- 
mendously during July. But even 
new-car dealers said the panic | 
seemed to have subsided and their 
business was returning to normal. 

“People aren’t flocking in and 
offering $500 on the side for a 
new car like they used to,” said 
One manager. 

Tire demand, too, has slackened. 
One of the first war scare “runs” 
developed in tires, but last week 
dealers said it seemed to be over. 
The best guess: Motorists have de- 
cided that there is no immediate 
shortage, although the run cut deal- 
er inventories drastically. Price 
increases probably dampened the 


Suit Challenges 
Indiana Tax Hike 


INDIANAPOLIS. —A suit chal- 


lenging a 1947 order of the Indiana 


department of state revenue in- 
creasing the state gross income tax 
On some repair services from one- 
half percent to a full 1 percent has 
been filed here in Marion county 
circuit court. 


Companies engaged in automo- 


| tive service work, repairs of house-| 


hold appliances, plumbing and a 
Wide range of other service fields 
Wil be affected by the outcome of 
the test case. Filed by Ferdinand | 
Samper, operator of J & R Radio 
Service, Indianapolis, the suit 
asked Judge Lloyd D. Claycombe 
to set aside an assessment of $32.33 
for the years 1946 to 1948. 


At po". wé 
. 


Another reason given for the | 
slackening of the buying pace was 
realization by consumers of a fear 
of price increases as result of their | 
scare buying, more than a fear of 
shortages for the present. (Nat | 
Wood.) 


* * 


* 
Topeka 
Volume of used-car sales has in- 
creased rapidly here so that it is| 
now up to wartime proportions. | 
And prices are continuing to ad-| 
vance. 


Late models are moving rapid- 
ly, dealers report. Cause of the 
great demand is limitations of new- 
car markets, and the inability to | 
procure many good used cars. | 
Dealers also report that there is| 
a fear of credit control, 


Some owners are trading their | 
late-model cars for new ones, 
while others are holding on to 
older models, | 
Dealers say that the tightening 

up period has not been of long 
enough duration to tell how high) 





LOW MOTOR CO 


‘ 


prices will go or how scarce used 
cars will become. Very few deal- 
ers have new cars in stock. Some 
car operators, whose manufactur- 


jing plants have been on strike, are 


now far behind on orders already 
filed. 

A dealer said: “I feel sure that, 
if the present situation continues, 
the federal government will step 


|made before World War II are not | 
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| the rise in prices of good late 

| model cars has occurred in the 

| last 30 days. Prices on 1946 mod- 
els have gone up from $100 to 
$200 in the last month, and 1949 

| models have gone up $250 in the 
past 45 days. 

Another dealer stated that he 
was selling standard, popular mod- 
el] 1949 cars in July for $1,395 to 
§ $1,595, with the latter figure as the 
|absolute top price. These same 
|cars now, as of August 9, are Sell- 
ling for $1,595 to $1,755. This dealer 
said that he has more orders than 
a ihe can fill. 


| Dealers are finding more and 
|more that customers are expecting 
|more of a used car at the higher 
|prices. Before the rush, dealers 
were able to supply their used-car 
customers from tradeins. Now most 
|dealers are compelled to buy used 


LaCROSSE, WIS.—This DeSoto-Plymouth dealership recently held open cars on the auction market to fill 
house in its new building. Elmer Low is owner. | 


ithe increase in orders and to keep 
ja balanced stock of both late and 
in and enforce controls in the form | prewar models.—(G. M. Hunholz.) 
of ceiling prices and credit limits.” | ; *% @ 


It is noted in Topeka that cars : : 
New York 


advancing in price as much as| Auto registrations in the New 
later models. Used cars of 1939-| York City area during the week 
1941 model period can now be pur-|ended Aug. 19 totaled 7,646 units, 


|chased at prices which have been/an increase of 1.5 percent over the 


steady for several months. |6,642 units registered in the same 
One dealer here reports that (1949 week. 


More Profit ih Lube LY es 


ay A ad @ EQUIPMENT 





Do the 


Successful garage and service station operators 


know—the proper 


a great difference in service department volume 


and profits! 


Aro has the smart clean styling that attracts 
customers... plus practical features that save 
time and speed up service. In the installations 
shown here, note the effort-saving convenience 
of the ARO Center Island Units—each serves 


A well-known Ford dealer for 45 years has chosen ARO 
for their modern lube department. 


Save Time and labor... 


Job Right / 


lubrication facilities make 


two lifts with reels and service assemblies for 
chassis and gear lube, water and air. Other 
smartly styled ARO units (drains, auxiliary 
lubricators, etc.) round out the modern lube 


facilities of these service departments. 


Want 


more facts? See your Aro Jobber. 





mu} = 13 











mane k PPro 


Handling lube service with speed and profit... equipped with 
ARO Center Island Unit and ARO DeLuxe Portable Drains. 





JOBBERS: Aro Jobbers are enjoying volume busi- 

ness. There are a few territories still available... 

Why not write for the ARO proposition? 
pate Canada oh, <a 


Are of 


LUBE EQUIPMENT 


ALSO...AIR TOOLS...HYDRAULIC EQUIPMENT 
AIRCRAFT PRODUCTS...GREASE FITTINGS 
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Affecting Factories and Dealers... 
Auto Advertising 


(Continued from Page 26) 


the first week and one a week 
thereafter. 

Starting in Los Angeles in mid- 
April, the campaign, conducted by 
Fletcher D. Richards, New York, 
moved eastward with the weather 
and seasonal demand, covering 29 


cities in all. 
* * * 


trations were reported at 113.2 per- 
cent over 1948, as compared with 
an industrywide increase of 32.7 
percent. Roche, Williams & Cleary 
is Studebaker’s agency. 

Humble Oil & Refining, Houston, 
one of three oil companies cited 
among the automotive advertisers, 
built its campaign around the in-| 
troduction of Esso Extra motor oil.| Plug for Plugs 
In a six-week drive, conducted by A promotion program, designed 
Wilkinson-Schweitz & Tips, Inc., 
Houston ad agency, the company | 
used every daily newspaper and | 
most of the weeklies in its market- 
ing area. 

Also introducing a new product, 
Sinclair Refining planned its ad 
campaign as a test of consumer 

response to its anti-rust gasoline. 
Large-scale tests were run in two 
groups of cities; one group got 
the test schedule between March 
and July of last year, the other 
between August and October. 
Sales gains of 10 percent in the 
first test were followed by almost 
identical gains in the “double 
check” tests areas. The campaign 
was prepared by Morey, Humm & 
Johnstone. 

During April and May of last 
year, Standard Oil of Ohio ran a 
six-week campaign to increase its 
spring changeover business bv 
plugging the unique advantages of 
the Sohio Secretary, a diary-type 


plugs with the fall and winter tune- 
up and change- 
over business, has 
been announced 
by H. R. Butts, 
sales manager of 
the Merchandis- 
ing division. 

Backed by na- 
tional advertising 
on radio and tele- 
vision, by trade 
paper advertising 
and by — special 
=. &. Baws dealer promotion 
material, the campaign is one of 
the most elaborate ever launched 
by the division, Butts said. The fall 
and winter checkup message will be 
carried each week until December 
on Auto-Lite’s “Suspense” radio 
program over the nationwide, 173- 
station network of CBS, beginning 
in late summer when the program 
returns to the air. 





|to link sales of Auto-Lite spark | 


record of service attached under 
the hood of the car. The campaign 
clicked in several ways, the Blue 
Book adds. McCann-Erickson is 
the agency. 

U. S. Rubber Co.’s campaign on 
U. S. Royal tires was coordinated 
with a national sales drive by the 


company’s distributors and dealers. | 
Lasting six weeks, the campaign 


consisted of seven ads, from 1,070 | 
lines to full page, with two ads| 


This 


Valuable 
Booklet 





In addition to this national ad- 
vertising, dealer attention will be 
called to the program with trade 
paper advertising. A _ special 
dealer kit has been prepared con- 


sisting of four posters featuring | 


tuneup, changeover, winterizing, 
battery testing as well as spark 
plug checking. 

There will also be mats for loca 
newspaper advertising, 


FREE 


“1001 WAYS TO EXTRA PROFITS 
with HYPRESSURE JENNY STEAM CLEANER” 


sample 
radio spot announcements for local | with the Jan. 6, 


president of the dealership, 
asset. The car is assigned by appointment. 


| date, 
folder. 











COURTESY CAR FOR 


condensed specifications | 


* + * 


'Trib’s Record 


Dodge dealers in Chicagoland 
and Standard Oil of Indiana are 
creditea by the Chicago Tribune 
as being important factors in 
that paper’s record of printing 
more color advertising in the 
first six months of this year than 
has been carried in any previous 
12 months. 


Between Jan. 1 and July 1 this 
year, it published 186 pages of 
newsprint color advertising and 
at the six-month mark already 
had 122 more such advertise- 
ments scheduled during the final 
half of the year. The newspa- 
per’s previous record in newsprint 
color advertising linege was 173 
pages carried during the entire 
year of 1936. During 1949 adver- 
tisers placed 164% pages of news- 
print color advertising in the 
Tribune, it states. 

. * * 


1 New Yorker Rate Hike 


A 5 percent rate boost, effective | 


has 


1951, issue, 


Here’s a booklet that tells you how to do extra-profit jobs for 


your customers. . 


. attract and hold scores of new customers 


. save hundreds of dollars a year you’re now wasting need- 


lessly . . . cut job-time almost in half. . 


. eliminate countless 


hours of hard labor and add thousands of dollars a year to 


your income. 


It’s yours FREE—without obligation. Send for it today. 
Read it. You’ll be glad you did. 





( 






equipment. 


P. O. Box 100 


COMBINATION SERVICE MASTER HYPRESSURE 
JENNY STEAM CLEANER AND STEAM THORO- 
PURGE produces more profit per square foot 
of floor space than any other shop or garage 


HYPRESSURE JENNY DIVISION 
HOMESTEAD VALVE MANUFACTURING COMPANY 
"Serving Since 1892"' 


Coraopolis, Pa. 


THERE'S A HYPRESSURE JENNY FOR EVERY MILL, MINE, FACTORY, FARM AND AUTOMOTIVE NEED 
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CUSTOMERS—Husak Bros., 
| puts this courtesy car at the disposal of customers who need transportation to and from 
their jobs whenever their own automobiles are being serviced. Michael Husak (shown), 
says the plan has developed into a valuable public relations 





$2,595; 


spreads. 


_.|lines and 55 percent for 





Inc., Studebaker dealership in Detroit, 


Other new rates will be: 


* * * 


|New Type Newscast 


Fifteen automotive companies 
are among the members of the 
Industrial Relations Council of 
Utah, sponsoring a new- type 
newscast that is winning acclaim 
in the Mountain West. 


agate 
line, $5.15; two-color, run of paper, 
single column, $1,340. Be- 
ginning with the Feb. 17 issue, four 
process colors on coated stock will 
| be: $2,990 for the second and third 
|covers and inserts; 
back cover, and $5,980 for center | 
Time and space discounts | 
remain unchanged. 


$3,570 for the 


The 15-minute program, Mon- 
day through Friday, features Paul 
Sullivan, newscaster for Colum- 
| bia network for several years 
during World War II. Sullivan 
| not only reports international, na- 
| tional and local news. He inter- 
| prets it as it affects Utah people. 
His newscast is followed by a 

short radio editorial. 

* 


| * * 





| Fossler in New Post 


| Gerald O. Fossler, 
Weiss & Geller, 
Auken, Ragland & Stevens, 
cago, as account executive. Fossler 
will be active in servicing agency 
clients and in the development of 
new business, with particular em- 
phasis in the automotive, electrical 
}and industrial fields, 

| His past experience includes 10 
in the automotive, industrial, drug, 


food and beverage fields. 
* +. * 


Named Media Boss 


C. Watts Wacker has been ap- 
pointed media director of the 
| Detroit office of Geyer, Newell & 
| Ganger, it was announced by H. 
W. Newell, executive vice-presi- 
dent. Wacker formerly served in 
the Detroit media department of 
Batten, Barton, Durstine & Os- 
born. He was previously in the 
market research department of 
the Detroit Times. 

+ + 


+ 


DeVilbiss Agency 

Howard P. DeVilbiss, president 
|and general manager of The DeVil- 
|biss Co., Toledo, announces ap- 
| pointment of Brooke, Smith, French 
& Dorrance, Inc., Detroit and New 


|York advertising agency, as mer-| 


chandising and advertising counsel. 
* + * 


| X-Ray on Readership 
The largest newspaper, daily or 
|Sunday, ever put to a test among 
|its readers has just been surveyed 
| by Publication Research Service, it 
|states. It’s the 254-page Sunday 
| Milwaukee Journal of May 7. The 
survey used the same methods em- 
ployed in other continuing studies 

|of newspaper readership. 
According to Carl J. Nelson, 
president of the service, who di- 
rected the study, the readership 
of the king-size edition holds very 
well in comparison with the 1945 
Sunday survey made for the 


years agency work with accounts) 


use, direct mail postcards for the | been announced by The New York- | ips_H. 
dealer’s customers and an up-to- er magazine. With an ABC circu- 
lation of 290,000, page rates wiil 
| be $2,075. 


increased ad sizes. In the soci ty 
section, 61 women’s wear ads W: re 
plotted on a graph showing a r e- 
dian readership of 4 percent or 
70-100 lines, 32 percent for 300-00 
1,1:- 
2,400 lines. Readership for one fill 
page in this section hit a high of 
77 percent. 
* +. * 

Names 

T. Bircharde Kenvin, formerly 
copy chief for W. Wallace Orr, 
Philadelphia, has joined the copy 
staff of Ross Roy. Kenvin was pre- 
viously associated with New York 
and Philadelphia ad agencies. 

Richard M. Bradshaw has joined 
the radio-television department at 
Geyer, Newell & Ganger as traftic 
supervisor, Bradshaw was former- 
ly a program supervisor with Phil- 
H. Lord. 





formerly of | 
has joined Van) 
Chi- | 








Journal in an issue carrying 140 | 


pages. 


In the current survey there were 


116 national and 336 local ads com- 
pared with 91 national and 141 
local ads in the 1945 survey. Color 
pages, exclusive of first pages of 
|sections, numbered 72 — with an 
average readership of 40 percent 
|for men and 48 percent for women. 


Black-and-white pages averaged 30 | 


percent for men’s readership and | 
'41 percent for women. 

A special tabulation indicates | 
the higher readership gained with 














Welcome friend! 
Hitch up your chair, 
be comfortable, and stay awhile 


That's the warmhearted spirit you'll find 
at The Fort Shelby. Conveniently located, 
it’s famed for hospitality as well as the 
value in its 900 rooms with bath, chair- 
side radio, servidor, and circulating ice 
water. There are two fine restaurants, 
and an attractive cocktail lounge. 


Garage and Parking Facilities 
HOTEL 


FORT SHELBY 
DETROIT 


Gate 
Fi ceaeet: aN) 


NAME PLATES 





DEALERS: 


The Modern Service Identification 
Emblem—Plus Advertising Value. 
Write TODAY for beautiful full-siz 
FREE SAMPLE... Yours to keep an 


compare! 
® NO OBLIGATION @ 





Oh ae oe a 


SL ee 


Olan. 


Dealers Convention 
Baker Hotel -:- Dallas, Texas 


November 8-9-10-11 


FOR EXHIBIT BOOTH 
SPACE RESERVATIONS 


Contact— 
Tom Blundell, Secretary 


DALLAS USED CAR 
DEALERS ASSOCIATION 


2621 Gaston Avenue 
Dallas, Texas 
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Automotive Washington 


(Continued from Page 18) 





“an excuse for waste or|ing system allows a close check 
inefficient buying practices.” |against extravagant methods. 

The central point of the policy| Fixed-price contracts, with no 
was an insistence on “close pricing” | provisions for price increases, will 
to go hand in hand with an allow-| be used “whenever practicable.” In- 
ance for “adequate” profit margins. 
The effect of the policy, it was an-|the board’s statement provided, 
nounced, would be conservation of |where the dollar amounts are large, 
limited manpower, materials, facili- | production runs over a long period 
ties and other resources, as well as|and when reasonably close target 


become 





centive-type contracts may be used, | 


to support controls on prices, wages 
and materials when established by 
agencies other than the Defense 
department. 

It is thus intended to prevent | 
situations in which firms with | 
generous government contracts | 
could offer such high prices for 
materials, and such high wage 
rates to attract labor, that the | 
costs of the manufactured items 
would be unduly increased and 
the rest of the economy thrown 
out of joint. 
During World War II it was 

found that so-called cost-plus con- 
tracts, under which the suppliers 
were assured their own costs plus 
a profit, led to waste in labor and 
materials. 

Under the new policy, cost-reim-| 
bursement-type contracts will be 
limited to cases where fixed-price 
contracts are not suitable, and/ 
where the contractors’ cost-record- 


Mack Truck Sued 
For $144,734 
By Ark. Dealer 


LITTLE ROCK, Ark. Mack 
Trucks has been sued for $144,- 
734.72 by an Arkansas distributor 
who charges that carelessness in 
the parent concern’s business man- 
agement caused the Arkansas com- 
pany to lose business and eventu- 
ally to be driven out of business. 


Arkansas Mack Sales Corp., 
which entered into a distributor- 
ship agreement in June, 1948, and 
into a new contract in May, 1950, 
charged in its suit in Pulaski cir- 
cuit court that “internal dissen- 
sion” and “petty jealousies” among 
officials in divisional and territorial 
Mack offices in several states led to 
negligence, carelessness and lack 
of organization in record keeping. 

The parent firm “has never been 
able to give plaintiff an accurate 
accounting of the accounts between 
plaintiff and defendant,” the Ar-)| 
kansas firm charged. 

Arkansas Mack said its operat- 
ing capital became so depleted be- 
cause of the firm’s practices that it 
was unable to continue servicing | 
Mack trucks and parts. Judgment) 
sought includes $34,734.72 allegedly 
due for parts supplied, work per- 





| formed, and commissions due. 


When the Arkansas 
notified the parent firm that it) 
could not continue to operate in} 
such a manner, the defendant no- | 
tified the company that its distrib- 
utor’s agreement was cancelled, ef- 
fective Sept. 5, the suit charges. 
Losses allegedly suffered include 
the capital investment of $10,000 
by Arkansas stockholders, and “not 
less than $100,000" which the Ar- 
kansas firm claims it might rea- 
sonably expect in profits and bene- 
fits from continued operation. 

Individual charges include al- 
leged deduction of incorrect “fi- 
nance charges” on the sale of 25) 
trucks, duplication of freight! 
charges, defective parts, unordered | 
transmissions, a $500 overcharge at | 
the company’s Atlanta office for re- 
pairs on one truck, and failure by 
the parent office to pay the Little 
Rock firm $14,408 in commissions. 


company 


(Peoria Firm Tradenames 


Line of Trailing Axles 


PEORIA, IIl.-Masterline is the 
trade name announced by Little 
Giant Products, Inc., for its line 
of trailing axles. The manufactur- 
er reports it now offers four differ- 
ent capacity “10-wheelers” for 1% | 


| to six-ton trucks. 


Model A, of 11,000-pound capac- 
ity, is to be known as the “freight- 
master.” Model B, of 13,000 pounds | 
capacity, will be called the “cargo- | 
master.” Model C, of 15,000 pounds | 
capacity, will be known as the| 
“load-master.” Model D, with a| 
capacity of 18,000 pounds, will car-| 
ry the name “super load-master.” | 


|prices can be established. 
| * o + 


Adjournment Near 


With the big omnibus money 


measure and the economic con- 

trol bill out of the way, Congress 
last week had its “must” list nar- 
rowed down to three unfinished 
issues: 

1, The bill to curb subversive ac- 
tivity in the U. S. 

2. The $16.7 billion supplementary | 
defense appropriation bill 

3. The $4.5 billion interim 
increase bill. 

Congress has set Sept. 15 as get- 
away day. It may make it this time | 


tax 
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Fales Again 
Prof. Laments Styling 


Of Modern Cars 


MANCHESTER, N. H.— (UTPS) | 
-A “refined” 1930 model—whether | 
a Ford or a Packard—would be the | , 
best automobile on the road today,, © 
in the opinion of Prof. Dean Fales, | 
|retired member of the Massachu- 
|setts Institute of Technology staff. | 
| In an interview during a visit | 
here, he pointed out that the ve- 
lhicles of 20 years ago had road 
clearance to plow through snow or 
mud, and also weight distribution, 
giving traction on the rear wheels 
|where needed. He conceded that, 
|mechanically, modern cars are get- 
iting better, but lamented the fact 
that styling has had its drawbacks. | 
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COVERS 70 BY 120 FEET—This is the home of B & M Chevrolet Co., in Tarboro, N. C. 
“Cars have been getting faster | The owners are Z. E. Brinson and M. J. Mayer. In addition there is a storage building 
and faster,” Prof. Fales declared, |“ >y 59 feet. 
“and I wonder if the mentality and | 
the driving ability of the operators 
has gone up with the horsepower.” | Called Success in Pa. 
eT = Ee | HARRISBURG, Pa. — (UTPS) — | department. 

Rails Going Out |Pennsylvania’s new financial re-| Less than half of Pennsylvania's 
CALGARY, Alta. — Street cars | sponsibility law, which provides for | 2,500,000 vehicle owners carried lia- 
will be museum pieces here soon. |license suspensions for motorists | bility insurance when the law be- 
Mayor Don Mackay said the last|who fail to make good for any|came effective, but since then the 


Matidesal dh; : i. since Feb. 1, it is reported by Nor- 
Financial Obligation Law | wood R. Keck, safety responsibility 
division chief in the state revenue 


|street car would be taken off duty | accident causing more than $100|ratio has shot up to 75 percent, 
|some 


time in October. Trolley|in property damage, injury or/and it is predicted that the figure 
coaches and motor buses then will death, has been successful in the/ will ultimately reach about 90 per- 





Amazing BIG protit-making 
opportunity tor YOU... 


Balance wheeis the WEAVER WAY... 
make up to +52 profit per hour with the 


Bae hk 
laa os 
‘ 


\ @ It’s accurate 

Balances wheel while it spins 
Shows where to put balance 
weights 


Any good mechanic can quickly 
learn to turn out an accurate job 


Makes an accurate dynamic bal- 
ance in a few minutes 


Modern design has exceptional 
eye-appeal and merchandising 
value ... Helps attract customers 


The exclusive features of the sensational 
Weaver Dynamic Counterbalancer put you 
in an enviable position to properly render an 
essential service your customers need. 

Counterbalancer makes an instant and accurate 
correction for wheel dynamic unbalance by direct 
application of counterbalancing centrifugal force 
Dynamic balance 1s restored to running wheel. 

“Cut and try” methods are eliminated. Perfect 
dynamic balance is obtained the first time. For de- 
tails on Model WJ-41, ask your Weaver jobber or 
write us for Bulletin AN-603. 


Donut delay...act today... 
Weaver Manufacturing Co., Springfield tll.,U.S.A. 





Wheel Tester merchandises Service 
Model WJ-69 Dynamic Wheel Tester makes a 
“road test’’ in your shop. Shows customer 
shimmy due to unbalanced wheels. Described 
in Bulletin AN-603. 
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‘Potentially 


WASHINGTON. — Establishment 
of an accident prevention bureau 
within the Department of Labor 
“would be unwise and potentially 
dangerous,” in the view of the U. S. 
Chamber of Commerce. 

Acting under the cover of such 
authority, the Secretary of Labor 
could change the face of Ameri- 
can industry in the name of 
safety, should he desire to do so, | 
the USCC charged. 

In a letter to Chairman Bailey 
of the House Labor subcommittee | 
considering a bill calling for the 
creation of such a_ bureau, the | 
USCC said the proposal would: | 

“1. Usurp the traditional role of | 
the states as sponsors of safety 
legislation; 

“2, Grant to the Secretary of | 
Labor vast and vaguely formu- | 
lated powers over American in- | 
dustry that no federal adminis- | 
trative official should have.” 


In addition, the Chamber con-|administrative agency over indus-|committee pause in turning over Talmadge announced that he 
tended the bill is unnecessary in trial operations which would be |the job to a governmental agency.” |! would call a state tax revision com- 


Look 
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Dangerous’ 


C of C Fights Establishment of Safety Agency 
Controlled by Labor Department 


view of the continued progress in 


industrial safety in recent years. 
“With the fine 


superfluous piece of legislation. 


“There is no state, territory or 
district in the union that does 
not now have safety legislation 
on the books. In all but two, the 
state safety administrators have 
either specific statutory require- 
ments they may enforce, or au- 
thority to promulgate safety 


| codes or regulations. The more 
industrialized a state the more 


active its safety commissions 


have become. 






work that the 
states are doing, with the coordina- 
tion of and cooperation with the 
states that the federal government 
already is accomplishing, and with 
{the excellent work done by private | 
| safety agencies,” the Chamber said, | 
| “it would seem H. R. 4997 is a most 


subject to no legislative controls at 
all. The limits of the authority to 
be given the Secretary are not 
posed with certainty. 

“The standards by which he is 
to be guided in making safety regu- 
lations are so vague as to be mean- 
ingless. Acting under cover of the 
authority, the Secretary could 
change the face of American in- 
dustry in the name of safety, should 
he desire to do so. Such an abdi- 
cation of the legislative function is 
unwise at best, and potentially dis- 
astrous at most. 

“Finally, industry and business 
have been making good progress in 
recent years towards improved 
safety measures. A rapidly increas- 
ing number of companies are in- 
|stalling safety programs’ which 
| have served to cut substantially the 
number of on-the-job accidents. 
The injury frequency rate dropped 
|8% percent between 1947 and 1948. 

“The President’s Conference on 
Industrial Safety reports a further 
drop of 7 percent in 1949. In fact, 
the committe on accident records 
found that about the only increase 
in accident frequency rates in 1949 


a 





(Chevro/et- 
is located in this 100 by 200-foot building. The service depart. 
ment measures 75 by 75 feet. 


ALSO OWNS 100 BY 200-FOOT USED-CAR LOT—Eastern Motor Sales Co. 
Oldsmobile), Wilson, N. C., 


Special Legislative Session 
May Revise Car Tax Setup 


ATLANTA, Ga. After confer-|mittee back into session to make 


“It is clearly evident that this | occurred in ‘governmental’ indus-|ring with legislative leaders and | definite recommendations for a new 


| bill would grant vast powers to an | tries—a fact that should give your | state fiscal officials, Gov. Herman 


what my new Bantam Shorty does | 


Now you can put Bantam “Porto- 
Power” to work where it's im- 
possible to use hammers, pry bars 
or dollies! This new 2-ton ram 


tax system for Georgia. 


Although not immediately set- 
ting a definite date for the com- 
mittee’s meeting, the governor 
said it would be well in advance 
of the 1951 session of the state 
legislature. “I want the tax re- 
vision committee to have a defi- 
nite recommendation on how 
much money will be needed and 
how we can get it,” he said. 
Proposals for enactment of a 
new general sales tax in Georgia 
appeared to be strengthened when 
the governor said he had agreed 
to permit the tax study committee 


" slips into spots having only 47/4“ to visit states now using sales 
ge ' clearance. It even has a 1%" taxes. 
' y screw extension —to make the Georgia sales tax advocates 


most of its 3” push, Use it with 
your regular Bantam hose and 
pump. Ask for No. RC-618, 


this nose into the job! 


Boost profits on reconditioning 
and rebuilding with “Spred- 
Ram”! Reach into narrow, deep 
openings and spread with tre- 
mendous hydraulic power. Bring 


out crushed, 





to pull and stretch metal ! 


Pull in door 


members — 


new Bantam 





smashed bodies away from frames. 
The Bantam or regular “Porto- 
Power” pump serves its built-in 
ram. Ask for No. SA-7, cenleiniclalaietreeniaga ants 


panels — pull out light frame 


en fenders, panels, hoods, cowls, 
braces, etc. Do it all with this 


cialized clamps and chains an- 
chor the new Pull Ram. Faster, 


have suggested in the past that 
the adoption of such a _ levy 
would permit reductions in pres- 
ent high state taxes against gas- 
oline, cigarets, alcoholic bever- 
ages and corporate income, Tax 
boosts in the latter categories, 
which were adopted last year on 
an emergency basis, are now 
scheduled to expire next June 30. 
Gov. Talmadge said Georgia 
needs new revenue mainly for ade- 
quate financing for schools and 
roads, and adequate financing of a 
construction program to improve 
the plant facilities in the state's 
public school system. School plant 
construction money, he said, is par- 
ticularly needed in sections now 
threatened by suits demanding 
equalization of facilities for white 
and Negro children. 


deep fenders — pry 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue. 


posts—line up new 


stretch and straight- 


“Pull-Pak” kit. Spe- 





better than any other equipment. 


Ask for Kit 


complete with the new, 
STAND! Ask for Model 


crew going! 


See your jobber for attractive prices on 10- 
ton ‘“‘Porto-Power’ assortments that are 


**Porto-Power is the exclusive (trade name registered) product 
of Blackhawk Mfg. Co., Dept. P-4090, Milwaukee |, Wisconsin 


LACKHAWK 


' Spray WITCOTE under 
fenders and underbody to 
prevent rust. It resists the 
pounding of stones and 
gravel, as well as the cor- 
rosion of road chemicals. 
Lasts the life of the car. 


SB-46. 


Valuable to car owners, 
and profitable to car 
portable ANGL- dealers. 


S-32 or the S-45 
GET IT FROM YOUR JOBBER | 


(pictured left). Now every shop can afford 
enough ‘“Porto-Powers” to keep the whole 


ASK FOR IT BY NAME- GENUINE 


WITCOTE 774 
TL L149 14 
PROTECTION 


PRODUCT OF WITCO CHEMICAL CO, CHICAGO 
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'signed from the union on religious 
grounds. Later the man was trans- 
ferred to a different job and the 


Auto News from Britain |men went back. 


Two Major Shows Schedule Fall Dates; oe 2 
Korean War Props Up U. S. Market Fish Story 


By Arthur E, Jones |has improved suspension and | ()NF up to the truck operators. 

Staff Correspondent |strengthened wrap-around bump- A British Road and Rail Traf- 

; ONDON.—AIll is now ready for ers. Similar changes have been fic Appeal Tribunal has decided 
44 Britain’s two major auto shows |™ade in the Snipe, with improved that fish is better carried by road. 


ais fall. From Sept. 22-30 will be| Seating and lighting. 
held the 15th Commercial Motor | >. ¢ 6 
Transport Exhibition, followed by| New Strike Reason 


¢} i- | os ate , . 
t i. a oa Motor Exhi | PPRODUCTION of the Rover 75 | Tied by road arrives at its destina- 
ition . . saloon and the Landrover was|tion in better condition than fish 


They are both organized by the (}rought to a standstill by over a Carried by the railroad; and that 
Society of Motor Manufacturers (thousand workers at the Solihull this advantage of road haulage is 
and Traders and will be held at | works of Rover Motor Co. enhanced by the use of insulated 
Earls Court, London. Overseas | Trouble arose because a man re- vans.” 


satisfied that, as in 1939, so today 
|it is even more true, that fish car- 


The tribunal said: “We are quite | 


11, 1950 + 
It Also Runs erated barbecue stove to prepare 


food. When he needs to wash up, 
°47 Cadillac Features Bar, |* Soe ned e heaagie ~ eee 
jand attache o his water system. 
Stove, Shower, Ete. Mattar, who made most of the 
CLEVELAND.—Louie Mattar, a gadgets himself, arrived here on a 
garage owner who is touring the vacation from Los Angeles. He 
pert ed ee 3808 says he has been offered $10,000 for 
i : = a at causes |the car by Hollywood movie com- 
other accessory-laden cars to pale 
away. 
He has a bar under the dash-| : 
board that dispenses whiskey, soda, | Wile Ups Bercaw 
and hot and cold water. At his feet; H. K. Bercaw has been named 
by ‘ tape recorder, which alsO| general manager of Wile Motor 
ooks into a public address sys-| Sales, Inc. (Hudson-Crosley), Co- 
tem. He can record conversations | }ymbus, O. Formerly credit manag- 
or play his favorite Syrian tunes er, Bercaw succeeds H. Pritchard 
on the tape. who resigned to enter the used-car 
In the rear is an electrically-op- | business. 


panies. 


visitors will be admitted free to 
the shows in the hope of boost- 
ing exports by showing the buy- 
ers the best that Britain can 
turn out in the auto line. 
Although new models will be! 
there, they will be shown only a} 
few firms. Many manufacturers | 
are in the middle of a good run | 
with current orders, and feel it| 
would be costly and unnecessary to | 
change models at this stage. But | 
whatever is new—and it is known) 
that a couple of firms will be. 
springing last-minute surprises — 
will be on show. It is the shop) 
window of the year for English 
auto manufacturers. 
+. + . 


Korean Repercussions 

HOSE who turn out a small 

ear for the U. S. market are 
stepping up sales and deliveries as 
they find the Korean trouble giv-| 
ing them an added market. Appar- 
ently fear of gasoline rationing is 
giving some U. S. motorists the 
idea of buying small British cars 
with a good milage to the gallon. 

In Britain there has been the 
expected crop of rumors about 
the effect of the Korean war 
upon British car production. Sto- 
ries quickly spread that firms 
were turning over to military | 
products and that no more new 
cars would be made. 

To knock such an idea on the 
head, Austins issued a statement, | 
with government approval. This is 
what it said: 

“During the last few days, ru- 
mors have been current regarding 
Army contracts received by the 
Austin Motor Co., and, as is usu- 
ally the case, some of the assump- 
tions bear little relation to the 
facts. It can be confirmed that an 
order for some thousands of Brit- 
ish light four-wheel drive vehicles, 
exclusive of engines (the contract | 
for which has not yet been placed) | 
has been received during the last} 
few days. 

“These vehicles will be made to 
the specifications of the ministry 
of supply. Their production will 
be in addition to the normal work 
of the Longbridge factory, and| 
therefore will not affect home and 
export markets.” 

t + 4 


Improved Models 
NEW British jeep has been de- 
+% signed for the ministry of sup- 
ply. The main idea has been to 
reduce shock over rough country 
and give a comfortable ride, keep- 
ing the wheels in contact with the 
ground all the time. The engine 
develops 80 brake horsepower, and 
parts have been standardized to 
help repairs. 
The Rootes Group has improved 
two Humber models—the Pullman 
and the Snipe. The Pullman now 


“Telegram—owner's been called 


back to service—cease all re- | 


pairs,” 
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ONE OF THE NATION’S ~ 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 
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ESTABLISHED 1866 


THE WHELAND COMPANY 


FOUNDRY DIVISION 


MAIN OFFICE AND MANUFACTURING PLANTS 
CHATTANOOGA 2, TENNESSEE 
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400 Cities Share K-F Business 

WILLOW RUN.—The $20,000,000 that Kaiser-Frazer Corp. pays 
out monthly for parts and materials for the manufacture of its 1951 
cars goes directly to vendors and suppliers in more than 409 com- 
munities located in every state in the nation, the company announced 
here. 

A recent survey of K-F purchases shows that Michigan is the top 
supplier of component parts, with each K-F model carrying an aver- 
age of $313.58 worth of Michigan-made productions, Next in volume 
is Indiana, followed by Ohio, Pennsylvania, California, Massachusetts, 
Wisconsin, Missouri and Illinois. 

Detroit leads among cities, with every Kaiser and Frazer car con- 
taining more than $200 worth of Detroit-made parts and materials. 
In terms of a 200,000-unit production year, this means $40,000,000 
worth of business to the Motor City, not counting other K-F pur- 
chases for manufacturing materials which do not become an actual 
part of the cars, 

On the same basis, every Kaiser or Frazer car carries $182.10 
worth of components made in Indiana, a total of $36,000,000 a year. 
There’s $144.45 worth of Ohio-supplied parts per car, $126.57 worth 
from Pennsylvania, $76.38 worth from California, $29.07 from Massa- 
chusetts, $24 from both Wisconsin and Missouri, $14.29 from Illinois 
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Australian Auto News 


'| Four-Cylinder Reville Ranger Auto Introduced; 
Gear Ratio Changeable for Uses 


By H. Bowden Fletcher |model will 
Staff Correspondent |chester “10” y 
|\OYDNEY, Australia.—(UTPS) —/and the Daimler fluid flywheel. 
7 A new four-cylinder Australian 
car—the Reville Ranger—is now 
being manufactured by Reville Mo- 
tor Co., Brisbane, Queensland. | 55 to 75 miles per hour. 
The Ranger does not embody any | 


mass produced. Until an engine engine, single dryplate 
plant is established here the mo- fouranes o qeartes 
tors will be imported from Eng- varied gearing), 


land. | wheelbase, overall 


7-foot, 
length of 


is a system of multi-variable gear-| quarter 
ing, whereby the overall ratio may wheel. 

be altered through a series of high- > » * 
er or lower gearings, which operate 


elliptic springs 





incorporate the Lan-| 
four-cylinder engine}; hicle market has not reached it: 


: Manufacturer's specifications in- 
new developments and will not be) cjude a four-cylinder, water-cooled 
clutch, 
(with multi-|~. 
11%-inch | Vious year. 
i 

One new feature of the Ranger) ¢..+ ¢ inches, and independent four- | Distributor Profits 
to each OWARDS, LTD., 


i i Soar 
i tly of the gear box and| Registrations 
iiffenential r is Moror vehicle registrations 


This system gives a wide range 


and lesser amounts from the rest of the states. 








| 


MUSKOGEE, Okla.—Price yon ; 
of from one to two cents per gal- . . > 
lon have been announced by re- Sumner Names Norman 


. 
» C de}! og 
tailers here following a_ recent Cc. C. Norman has been ma Standard Deluxe 
price hike by Continental Oil Co.,| service manager for Sumner Motor | PANDARD weedele will 
which is said to set the price pat-|Co., Kaiser-Frazer and Willys-| @ 
tern in Oklahoma. Regular gas is\|Overland dealers in Albany, Ga. | 


at 28 cents a gallon. 





|consumption, it is said. 
i + + 


139 had been remarkable. 
have| Registrations in 
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Give them what they want! More dealers are selling more 


ERBWe fast moving Howard Zink Seat Covers than ever before— 
ey hou and five humming plants keep shipping additional sets of 
gear” covers to plug the holes on dealers’ shelves. 


rT eaten) ‘Today, car owners are demanding Howard Zink Seat Covers. 
Ve 5 * 


cael Every day, every week, more dealers are taking on the 


yon Ts Hloward Zink line. How aboul you? 
\ ee 


ae SL Wis 


ele hed 





New South Wales on oe = 
, i ith 443,- 

.G rices U jnow selling at 26 cents and ethyl|o¢ jower gears to meet difficult| totaled 510,504, compared wi s 
ae : |road conditions and a higher range | 950 the previous year, according to 
|for fast touring with reduced fuel|the commissioner for road trans- 
port, A. A. Shoebridge, who re- 
|marked that the growth since 1938- 


1938-39 were 
front-wheel drive and a deluxe! 327,628, which means titlings since 


{then have increased 55.8 perce 

| New vehicles registered for te 
|year were 75,329, compared wi h 
| 32,233 in 1938-39, an increase (f 
|133.4 percent. Drivers’ licens.:s 
|rose in the same period from 42: - 
|448 to 622,971 a gain of 45 percert. 
However, Australia’s motor ve 


| peak or saturation point yet 


The firm gave the car’s fuel | since there is still a high pro 
consumption as 35 to 50 miles per 
gallon and said its speed is from 


portion of old vehicles still o 
the roads which must be replaced 
One result of the increase in 
|motor vehicles is the upward rise 
jin road accidents, which for the 
| year have reached 16,139, an in- 


lcrease of 14 percent over the pre- 


* * * 


a Brisbane 

motor vehicle distributor, has 
}reported a net profit of 124,811 
|pounds for the year ended June 
|30, an increase of 46,300 pounds 
lover the previous year. 

This was after paying 80,000 
pounds in taxes, 30,000 pounds more 
than in the previous year. The 
dividend was increased from 16 to 
20 percent, absorbing 27,818 pounds 
Turnover amounted to a_ record 
2,500,000 pounds. 

7 


Adds Members 


HE National Roads & Motor- 

ists Assn. reports its member- 
ship increased 21,089 members dur- 
ing the year ended June 30. Total 
membership is now 138,290. Five 
years ago the rolls listed only 
62,573. 


* * 


* * . 


| Boilers Go by Road 


A LARGE boiler to provide steam 
- for the Royal Adelaide hospital 
|in South Australia, capable of gen- 
erating 10,000 pounds of steam per 
|hour and weighing 13 tons was 
| transported from NSW to Adelaide 
by road. 

It was welded to special chan- 
nel iron cradle and the “end 
loader.” 

Two end loaders, one carrying 
other fittings for the boiler, were 
|used for the trip which was com- 
pleted without incident. Two other 
similar boilers are to be moved in 
the same way. 

s 7° * 
Transport Group 


IN S. W. Transport and Highways 
|~ *® commission has been consti- 
tuted by the NSW _ government 
with R. Windsor as the director 
with the following full-time com- 
missioners: 

Commissioner for railways, F. C. 
Garside; commissioner for main 
roads, A. E. Toyer, and A. A. Shoe- 
bridge, commissioner for road 
transport and tramways. 


President of the maritime serv- 
ices board is G. Faulks. Three 
part-time commissioners repre- 
sent producer, commercial and 
trade union interests. 

The commission will have com- 
|plete control over all transport 
| within the state. 


Dodge Units Top 
Roadeo Win List 
‘At New Orleans 


NEW ORLEANS.—The annual 
state truck roadeo sponsored by the 
Louisiana Motor Transport Assn. 
was held at Pontchartrain Beach. 

In the huge tractor-semi-trailer 
tandem axle class, Vincent D’An- 
toni, of New Orleans, won first 
| place driving a Dodge. Second place 
| was taken by John J. Higgins, New 
Orleans, driving a Dodge. Third 
| was James E. Noyes, New Orleans, 
| driving a Dodge. 

Sid V. Aaron, Shreveport, took 
top honors in the _ tractor-semi- 
|trailer single axle class. Aaron 
| drove an International. Second was 
William N. Johnson, New Orleans, 
| also driving an International. Third 
| was H. B. Pecot, New Orleans, driv- 
| ing a Reo. 

In the straight truck class, H. M. 
Potter, New Orleans, driving a 
| Dodge, won first place. Second was 
|taken by Clarence H. Lane, New 
|Orleans, driving a Dodge. Third 
|went to William E. Forson, New 
| Orleans, driving a Ford. 

; Winners of the first three places 
in each class were presented more 
| than $2,400 in merchandise and cash 
prizes. First place winners in each 
category received a trophy and will 
go to New York City in the fall to 
represent Louisiana in national 
competition. 
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MERCHANDISING PLANS OUTLINED—Willys-Overland regional sales managers listen at- 


tentively as General Sales Manager W. S. Venn outlines new-car, used-car, service and parts 


me chandising plans. 


Old-Timers Drive 
For State Groups 


Gains Momentum 


NEW YORK. — A movement to 
create additional state councils of 
Automotive Old Timers is drawing 
“excellent” support from heads of 
automotive trade associations, mo- 
tor clubs and leaders in the auto- 
mobile retail sales field, Frederick 
H. Elliott, AOT secretary, reported 
here last week. 

Elliott reported these develop- 
ments: 

C. W. Roberts, president of the 
(North) Carolina Motor Club, has 
invited members to be his guests at 
a luncheon Sept. 18 for the pur- 
poses of organizing a North Caro- 
lina council. 

The Tennessee Automotive Assn. 
plans to form such a council at its 
October convention. John E. Raine, 
general manager of the Automotive 
Trade Assn. of Virginia, has sug- 
gested an “old timers” breakfast 
at his group’s October convention 
and a session for organizing an 
OAT council. 

George Wist, Wist Auto Sales, 
Fond Du Lac, and James Stathas, 
Brown County Motors, Green Bay, 
expect to hold a meeting of Wis- 
consin members soon. Two Iowa 
dealers, C. F. Claiborne and Clar- 






IMMEDIATE SHIPMENT— 

Hollingshead Exchange assures a guaranteed 
Hydra-Matic unit shipped the same day — 
ready for installation, with full instructions. 
Seas aerer PERFORMANCE 


mpletely reconditioned, run-in and block 


a —guaranteed 90 day: s or 4000 
SAVINGS IN COST— 


Perfectly overhauled Hydra-Matic Transmis- 
sion (any model) costs just $95. No worry, 


no trouble, no waiting. 


Write, Wire or Pies voter for Details 





Td 
Lea! 


PAYS 3 WAY PROFITS! 


Now you can sell more 4 door sedans Q 


HYDRA-MATIC 
TRANSMISSION EXCHANGE 


ence A. Schukel, plan similar action. 
| Fred T. Rooks, president of U.S. 
|Oil Co., plans a luncheon meeting | 
in Providence for Rhode Island 


members. Sam P. Hale, Ford deal- | 


er, has secured nearly 50 members 
in Oklahoma and plans a Septem- 
ber meeting also. 


Harry D. McDonald, dealer in 
Colorado Springs, plans to cooper- 
ate with Denver dealers for a 
Colorado state council. McDonald | 
is an AOT charter member. 


M. O. Anderson, Buick dealer in} 
Seattle, Wash., and A. B. Smith, | 
Chevrolet dealer in Portland, Ore., 
are proceeding with plans in their 
respective states. 

E. C. Wareheim and Paul M. 
Millians, president and vice-presi- 
ident, respectively, of Commercial 
Credit Co., are interested in sim- 
ilar undertakings in Maryland. 

Carl H. Wallerich, of Indianapo- 
lis, is contacting automobile deal- 
ers in his state. Support from 
Minnesota is being furnished by 
Glenn B. Acheson, general man- 
ager of the Minnesota Automobile 
Dealers Assn. 

Elliott anticipates formation of 
many state units before the 11th 
anniversary of the national organ- 
ization is celebrated Oct. 18 at New 
York’s Waldorf-Astoria. 

C. E. Wilson is scheduled to be 
the AOT’s principal speaker and 
|guest of honor. 


en 






FOR RUSH JOBS 


If you wish shipment of 
an exchange transmission 
before your old unit is 
received, a deposit of $65 
will be added to your in- 
voice. (To avoid C.O.D. 
charges, send $160 in 
advance). Upon receipt 
of your unit the deposit 
will be refunded immed- 
iately. Freight f.o.b. 
Chicago. 












miles. 









HOLLINGSHEAD 
MOTORS CO. 


Authorized Oldsmobile Dealer 
2550 S$. Michigan Ave., Chicago 16 


Telephone: CAlumet 5-2000 


Largest Stock of Oldsmobile Parts 
in the Middle West 


GUARDIAN 
SAFETY LOCK 


Party REGISTERED 


ELIMINATES 
TRAGIC ACCIDENTS 





™» Guardian Safety Lock patented features 
provide performance-proved protection 





to parents with young children. Sim- 
ply install Guardian Safety Lock 
Inside Door Handles. It's a sales 
clincher! You profit 3 ways — larger 
unit sale profit —extra profit on han- 
dies — regular handles become part of 
regular replacement stock. And more 
impotent, you build customer good 
ill and promote safety. 





tf 
aa 
eS 9 


against rear door accidents. Made with 
lock and key. Once locked, the Guardian han- 
dle becomes disengaged and spins freely from 
inside. Door can be opened at all times from the 
outside. Guardian replaces regular inside han- 
dies. Dresses up the car. Does not affect normal 

operation of outside handles. Easily attached 
with screwdriver without marring upholstery. 





Des. and Mech. Adapfotion Pat. U. S. A. 
IMPERIAL HANDLE MANUFACTURING CO. 


1685 McDonald Ave. « Brooklyn 30, N Y 








| 
™ | After Sharp Price Di 


Used-Car Outlook Improves 


| 
| 
| (Continued from Page 1) 


half of August. 

| Most of the dealers questioned | 
|said they expect prices to remain 
lat present levels. None of them 
jlook for any further substantial 
|declines. A few even think prices 
| will climb again. 

* * * 

i} eed base their prediction upon 
the continuance of unfavorable 
|war news from Korea. One dealer 
was very pessimistic about chances 
for peace, adding that he thinks 
| people will recognize that “there 
is going to be a shortage of cars| 
jin the next few months.” 

Most dealers were unable to 
explain the slack market for used 
cars in August. All of them noted 
| that the used-car market seemed 
| to be out of step with the new- 
| car market—an unusual circum- | 
| stance, they said. 
Some blamed high prices, and 
|then wondered why sales did not 
| perk up when prices declined. Oth- 
lers thought credit terms were at 
| fault. 

“The nothing-down boys are the 

only ones doing any business,” one 
dealer lamented. “Trying to get a 
third down on late-model pieces is | 
proving a real obstacle.” 

. * * | 


OST of the dealers were con-| 
cerned about the reimposition 
of credit controls. Many of them) 
are convinced that the slowness of | 
the market is due to uncertainty | 
about credit. 
Almost all of them opined that} 
an announcement that credit con- 
trols were going to be imposed as 
of a certain date would give the 
used-car market a terrific “shot in 
the arm.” 
After the controls became ef- 
fective, they think the market 
c flounder for a couple of 








weeks, then straighten up and | 
remain at a sensible level, 

In Chicago, Edward Addison, a 
vice-president of the National Used 
Car Dealers Assn., characterized 
the used-car market as merely re- 
|turning to “normalcy” after a “six- 
|week jag.” 





* * + 


E SAID that smart dealers are 
now adopting a one percent 
monthly depreciation on used cars, 
particularly in view of the fact 
that the peak selling season for 
this year is over. 
Chicago used-car dealers agreed 
that impending credit controls have 


had little, if any, effect on car 
buying so far. 
| George A. Leukhart, general 


| manager of the National Used 
Car Market Report, Inc., Chicago, 
expressed the opinion that used 
cars were over-priced before Ko- 
rea and will continue to soften, 
although not drastically. 

A report from Cleveland on used- | 
car sales in the week ended Sept. | 
1 indicated that volume has taken | 
la turn for the better. Sales dur-| 
| ing the week numbered 2,904 units, 
| against 2,325 in the last week | 





[Dynaflow Output | 
Hits High in Aug. | 


FLINT. — Buick produced 42,818} 
| Dynaflow transmissions during Au- 
| gust, an alltime high for any single 
month, General Manager Ivan L. 
Wiles reported last week. 

It was the second time in three | 
months that Dynaflow production | 
exceeded the 40,000 mark, Wiles | 
said. The previous monthly record | 
was 40,601 automatic transmissions | 
produced in June. Buick has pro-| 
duced a total of 284,160 Dynafiow | 
transmissions this year. 


May Cut Ky. Speed 

FRANKFORT, Ky.—So many ac- 
cidents have occurred on the state’s 
| highways since the new law allow- 
ling a speed limit of 60 miles an 
hour went into effect, that State 
Highway Commissioner John A. 
|Keck may resort to declaring cer- 
tain areas congested and limiting 
ithe speed to 45 miles an hour. He 
may go even further and put the 
limit at 40 miles an hour in many 
places. He has stated that he will 
do anything reasonable in _his| 
| power to stop accidents if speed is | 





{the cause. 






in volume. 
+ + + 

UGUST used-car sales volume 
“3% in both Akron and Columbus, 
O., was just under the July level. 
The August weekly average in Ak- 
ron was approximately 627, against 
about 639 in July. 

Used-car sales in Columbus to- 
taled 10,190 in August, compared 
with the July total of 10,512 and 
the June figure of 10,460. 

Reports from used-car auctions 


|indicated buyer resistance to pres- 


ent price levels. In this week’s auc- 
tion reports, only 54 percent of the 
1,325 units offered at eight auctions 
were sold. 

In the preceding week, 58 per- 
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RAYLINE 


PARK LITE soha” 


Protects bumper mounted parking and back- 
A beautiful and 
practical accessory. Brilliant Chrome finish. 


up lights on ‘50 Buicks. 





Z PROTABLE ALCESSORIES 
Or & SUAS 


on 


jay 


| August. Price cuts up to $100 were|cent of the 1,271 units offered at 
|there had been throughout the last | credited with causing the upturn | ithe same auctions were sold. 


* + + 


P THE last two weeks of July, 


auction sales percentages were 
running above 75 percent, with the 
average number of offerings rang- 
ing from 130 to 155 units. Current 
average offerings range from 160 
to 165 units. 

As a sidelight on the market, 
Yale Simons, co-partner in Pappy’s, 
Detroit used-car outlet, reported 
that the market for “new-used’ 
Cadillacs “has all but collapsed.” 

Simons said that slightly used 
Cadillacs, which were bringing as 
much as $1,000 over list a couple 
of weeks after the Korean war 
started, are now selling for no more 
than ‘the list price in Detroit. 













Same guarantee as new car equipment. In- 


stalled by anyone in a few minutes. 


No. 620 PARK LITE GUARDS List Price $5.00 Set of 4 


Packed | set to a display box — 36 
sets to a carton. 









At your Jobber 
If he cannot 
supply you, 
order direct 








CR 


pia Tes 


ANTHONY COMPANY -« 


Weight approx. 


Dept. 201 « 


41 ibs. 


RAYLINE 


HOOD VENT 


Increases operating efficiency by 
drawing out engine heat. Sturdy con- 
struction — solid brass, chromium 


plated. Same guarantee as new car 


equipment. Instalied in less than 5 
minutes. 
No. 607 1950 Special & Super 


List Price $4.50 set of 6 


1950 Roadmaster 
List Price $6.00 set of 8 


Packed | set to display box — 72 
to a carton. Weight, approx. 35 Ibs. 


No. 608 








INTERNATIONAL MANUFACTURING CO. 


2512 Washington St 



















Roxbury 19, Mass., U.S A 











Contractors everywhere 
are buying where they 
can do the best. As one 
contractor recently re- 
marked: 


“After weighing all of 
today's factors of price, 
quality and performance | 
bought Anthony Dump Bodies 
and Hoists . . . they cost me 
less." 

For prices on equipment to meet 
your specifications it will pay you 
to call your Anthony distributor 


Quick delivery from stock. Write 
for name of your Distributor 





Streator, Ill. 











| 
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New Applications 
Of Farm Vehicles 
On SAE Agenda 


NEW YORK.—Extended applica- | 
tions of mechanized farm and con- | 
struction equipment, made possible | 


by continuing improvements in de- 
sign, will be considered at the na- 
tional tractor meeting of the Soci- 


|ety of Automotive Engineers in 
| Hotel Schroeder, Milwaukee, Sept. 
| 12 to 14. The meeting is sponsored 
by the SAE tractor and farm ma- 
| chinery activity with the coopera- 
ition of the SAE Milwaukee sec- 
tion. 

Officials said technical papers 
| would cover earth-moving equip- 


struction equipment, relative mer- 
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velopment, standardization of 
parts and discussion of the rela- 
tive merits of stampings, forgings 
and castings. 

Feature of the meeting will be 
the address to be delivered at the 
dinner on September 14, by Dr. 
Robert E. Wilson, of Standard Oil 
Co. (Indiana) on “America’s Fu- 
ture Oil Supplies.” 

SAE President James C. Zeder, 
Chrysler Corp. engineering direc- 


its of proving ground and field|tor, will give the president’s ad- 
testing, progress in tractor tire de-|dress at the dinner. 


ae winter operation of con- 
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New Cars — Old Cars become better cars for 
your customers and for trade—if Ampco equipped, 
because Ampco is a positive auxiliary top cylinder 
Lubrication System that constantly cleans, cools 
and oils the hottest, driest, busiest part of an 
engine, thereby producing peak performance. 
Owners of cars equipped with Ampco Lubricator 
get that unforgettable thrill of “Better than New 
Car Performance’. Carbon deposits, gum and 
combustion by-products are dissolved away by 
Ampco's cleansing action in the top cylinder zone. 


wl} > 




















Available through recog- 
nized Automotive Whole- 
salers or through P. and A. 
Dept. at Car Factory Liter- 
ature on Request. 






..+ "This equipment will do 


all that’s claimed for it.’’.. . 

For the past year, we have had installed on Company 
Cars, with excellent results, the Ampco Vapor Lubricator 
. « « Several of our stores already are familiar with it, 
and confirm the fact that the engine is quieter and per- 
formance improved measurably by this equipment. . . 
This equipment will do all that is claimed for it, so take 
advantage of the great sales opportunities that exist in 
the new car department, and the service department 
as well . . ..' — NOYES BUICK COMPANY, Boston 


...‘''Keeps owners satisfied — 
good shop revenue.”’ 

"... every customer, after riding in his car, has reported 
remarkable improvement in both high and low speed 
performance, power, flexibility, and quietness . . . We 
are certainly convinced that this unit does everything 
you claim for it, and find it not only a step forward in 
keeping our Buick owners better satisfied with the per- 
formance of their cars, but also a good source of shop 
revenue.'’ — SOUTH SHORE BUICK COMPANY, Quincy, 
Mass. 


...+ ‘Mechanics have gone 
overboard on Ampco.”’ 

. . "To begin with, my mechanics are convinced that 
it is the greatest thing since the self starter. Perhaps they 
have gone a bit overboard on it. | don't know. But | 
do know that it has made my job here at Acey Oldsmobile 
a great deal easier . . ..' —- ACEY AUTO SALES, New 
York, N.Y. 


...‘'No other product which 
accomplishes the benefits."’ 

**. . . Ampco Lubricators, which are now being installed 
on customers’ cars by us, meet the need for top cylinder 
lubrication . . . We know of no product, offered to the 
car owner for installation on a new or old car, which 
accomplishes the immediate and constant benefits attri- 
butable to the use of an Ampco Lubricator . . . — GRAN- 
ITE CHEVROLET CO., Quincy, Mass., MOYE CHEVROLET 
CO., Newton, Mass. 


- ++ ‘Plymouth performance with 
Ampco is out of this world.”’ 


**, . . This is only one of several fine performances from 
the AMPCO unit. Plymouth performance, when equipped 
with an AMPCO Lubricator, is out of this world.’’ — 
BROWN MOTORS INC., Portland, Maine. 





AUTOMOTIVE & MARINE PRODUCTS CORP. 





Independents’ Sales Gain 


Slice of Car Market Up from 9 Percent Prewar 
To 14 Percent in ’49 and ’50 






(Continued from Page 6) 


while in the following year, its 
share was 18.83 percent. Last 
year, the company’s three-car 
lineup upped its share to 21.31 
percent. 


While Ford’s market share in- 


to 10.91 percent—a loss of 1.98 
percentage points. 

Declines in the market percent- 
ages of other makes, 1940 against 
1949, were: Chrysler, .23 percentage 


point; Buick, .95 point; Oldsmobile, 


creased 2.48 percent in 1949 over -32 Point; Pontiac, .28 point; Willys, 


1940, Chrysler's slice fell 2.30 per- .95 point; Dodge, .12 point, 
centage points and GM’s dropped Packard, .14 point. 


4.68 points. Last year, Chrysler had 
21.40 percent of the new-car market 
while GM had 42.89 percent. In 


ind 


+ 


— the postwar years have 
been fruitful for the independ- 


1940, Chrysler had 23.70 percent ents, the crest was reached in 1948 


and GM 47.57 percent. 
| * * * 
Most of Ford’s gain in the post- 
! war era can be attributed to 


| Mercury. In 1940, Mercury sales 


amounted to 2.35 percent of all | 


|new-car sales, while last year the 


division’s share increased to 3.86 | 


| percent. 


This 


| 


gain of 1.51 percentage 


when the Big Three’s market slice 
| shrank to 80.89 percent, leaving the 
independents 19.11 percent. 

Except for 1948, the postwar 
years have been remarkable for 
the steadiness of the Big Three's 
percentage. In 1946, the Big 
Three had 85.48 percent; in ’47, 
84.75 percent, and in 1949, 85.60 
percent. 
In the 


independents’ big year, 


points by Mercury was the highest 1948, the Kaiser-Frazer Corp. ac- 
increase registered by any make. counted for 4.77 percent of the in- 


Two independents —Nash and Stude- | dependents’ share of 19.11 percent. 
baker—also gained more than 1 Miscellaneous sales were also high 
percentage point over their 1940 that year, amounting to .55 percent 


levels. 

Nash, in 1940, accounted for 
1.54 percent of all new-car sales, 
while Studebaker chalked up 3 
percent. Last year, Nash had 2.80 
percent of the market—an_ in- 
crease of 1.26 percentage points 
—while Studebaker had 4.12 per- 
| cent—a gain of 1.12 percentage 
points. 

The only other makes 
market percentage in 1949 was 
greater than in 1940 were Cadillac, 
Hudson and DeSoto. Cadillac’s 
share rose from 1.13 percent in °40 
to 1.67 last year, while Hudson 
was up from 2.34 percent in 1940 
|to 2.85 in 1949. DeSoto increased 
from 2.11 percent in '40 to 2.14 per- 
cent last year. 

* +e * 

LL other makes garnered a 
+% smaller slice of the market last 
year than they did in ‘40. Oddly 
enough, Chevrolet, which went over 
the million registrations mark last 
year for the first time in its his- 
tory, suffered the greatest percent- 
|age loss. 

In 1940, Chevrolet sold 24.99 per- 
cent of all the new cars registered. 
Last year, the GM leader accounted 


car market—a drop of 3.67 percent- 
age points. 

Plymouth also experienced a 
large decline in market percent- 
age. In 1940, Plymouth’s share of 
the new-car market was 12.89 





_Percent, but last year it dropped 


Chrysler Reports 
Peak Production 










Write, wire or phone 


KINGCASTER-McKEE CO., 


699 Monroe Ext., Memphis, Tennessee 


Boston 34, Mass. 





your order to 
Manufacturers 


LN A fast mover throughout the nation 


$5.00 PROFIT ON THIS POPULAR ITEM 
Pebble Plates 


FOR 1949 & 1950 PONTIACS 


Beautiful 
Distinctive ° 
Easily Attached * Positive Fasteners 


List $1250 pr. 


Prices F.O.B. Memphis 








* Triple Plate Chrome 





Matches Rear Plate 


Dealers $759 





jing August built more 
|trucks in 
|plants than in any other month 


During August 


DETROIT.—Chrysler Corp. dur- 
cars and 
its U. S. and Canadian 


in its 25-year history, the company 
reported last week. 

Total production for August in 
those plants soared to 182,941 vehi- 
cles, the corporation said, as com- 
pared with the next best month 
June, this year, 182,055 vehicles. 

(AuTomoTivE News’ tabulations | 
show that Chrysler plants in the| 
U. S. only produced 160,589 cars and | 


for 21.32 percent of the total new- | 


| 





| 


| 


| 
| 


whose | 





| 


of all new-car sales. 
+ * * 
AST year, K-F’s slice of the new- 
car market dropped to 1.53 per- 
cent, while miscellaneous _ sales 
amounted to .29 percent. In 1940, 
miscellaneous sales made up .20 
percent of the market. 

Ford and GM sales in the first 
half of this year rose well above 
their postwar average as a result 
of the Chrysler strike, while only 
Studebaker and Nash among the 
independents showed any gain over 
the preceding year. 


Buffalo’s 


LARGEST 


Newspaper 


284,000* Sunday Circulation 
and Growing Every Week 





Blankets the great 8-county 
market of Western New York 
where more people live than 
in any one of 16 states — and 
where retail sales are greater 
than in any one of 17 states. 
In selling this market of 
1,400,000 your dollar in the 
Courier-Express buys greater 
impact on the families with 
more money to spend. 


It Gets Results 
BECAUSE 
It Gets Read Thoroughly 
#A.B.C. Audit 9/30/49 
BUFFALO 


(nyt ta a eee 





XPRESS 


REPRESENTATIVES 


OSBORN, SCOLARO, MEEKER & SCOTT 


17,611 trucks for a total of 178,200 | ———_—____— a 


vehicles during August. Chrysler's | 
U. S. plants built 175,736 cars and | 
trucks during June, according to} 
the same source.) 

On Aug. 9, Chrysler said, its U. S. | 
and Canadian plants set a new) 
daily production record of 8,634 cars 
and trucks. 


Pennsalt Marks Century 
In Chemical Industry 


PHILADELPHIA.—Pennsylvania 
Salt Mfg. Co. this month marks its 
100th year of activity in the chemi- 
cal industry. The firm was char- 
tered Sept. 25, 1850, as the nation’s 
first chemical manufacturer, ac- 
cording to Pennsalt officials. 

Credited with being the founders 
of the company are George Thomp- 
son Lewis and his brother-in-law, 
Samuel Fox Fisher. It was they 
who reportedly purchased an un- 
tested patent for making alkalies, 
interested others in investing funds 
and organized the new company. 











This Franchise Is 
VALUABLE! 


It isn't widely known-about YET. But the 
word is spreading. From one territory we 
have received nineteen applications. Sev 
eral territories have brought us from five 
to a dozen. Others have produced none 


at all to date. But they'll be coming—as 
they're bound to—because this is a top 
priority distributorship which will thrive 
in time of emergency as well as profit in 


peace time. It requires $5,000 or more 
capital (depending on size of territory) 
which distributor invests in his own busi- 
ness! It offers (A) Exclusive Distributor- 
ship, (B) All the territory you can cover, 
(C) Wide Profit Margin, (D) Endless Re- 
peat Business, (E) Fast Growing Market, 
and (F) Products and Plan that make 
hard work PAY. Better write now before 
the chance is gone. 


Bondwell Products 
PLYMOUTH, MICH. 
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10,000 Built So Far in °50... 
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Hardtop Called ‘Hit of Year’ 


(Continued from Page 2) 


surface of potential demand 


il have been more than scratched | 


b- the end of the year. 


A large segment of opinion in 
the auto industry holds that hard- 
‘ops have lured prospective buy- 
ers away from standard body 
styles forever. 


One of the industry's top de- 
signers feels that it is only a mat- 
ter of time before all passenger 
ears will carry the hard-top motif. 
Such a condition is almost true 
now with Buick. 

+ * 


UICK recently reported that 

hard-top models were account- 
ing for 92 percent of production in 
its Roadmaster series and 74 per- 
cent in its Super series. 


Well informed sources say that 
Chevrolet will build Bel-Aires to 
the limit of its facilities in 195], 
possibly extending such styling 
beyond coupe models. Chevrolet 
built more than 12,000 hard-tops 
during August, 
Hard-top styling 
models is currently offered only in 
all Buicks, some Cadillacs and the 
Oldsmobile 98. However, it is pre- 
dicted that the 1951 Oldsmobile 88 
will embody the hard-top motif in 
both two and four-door sedans. 


There is considerable controver- 
sy Over who debuted the “hard-top” 
design. Buick showed its Riviera 
for the first time in January, 1949, 
at the GM display in New York’s 


Waldorf-Astoria. 
os 
ghd prior to the Riviera going 
into production the following 
summer, Kaiser-Frazer was build- 
ing and offering for sale its Vir- 
ginian. | 
Only recently, Chrysler Corp. 
brought out the Chrysler Town & 
Country Newport, the Dodge Dip- 
lomat and DeSoto Sportsman. 
Chrysler pointed out that these jobs 
had been designed shortly after 
the end of World War II, but said | 
production of them was delayed by 
lack of sufficient materials. 


Chrysler is currently building 
these models to the extent of 
Briggs Mfg. Co.’s ability to fur- 
nish the bodies. At present such 
work constitutes an extra-cur- 
ricular activity for Briggs and 
completions are far below desired | 
volume. | 
Meanwhile, nearly all GM divi- 

sions have been exploiting the ap-| 
peal of “hard-tops” to the limit of | 
Fisher Body’s producing facilities. 
* * * 
TVAN L. WILES, Buick generai | 
manager, says Riviera styling is 
the major factor behind the all- 
time sales records which his com- 
pany is rolling up this year. Two- 
month backlogs on certain Rivieras 
are reported still commen at some 
Buick dealerships. 

As the second-highest volume 
hard-top producer in the GM 
family, Oldsmobile offers the 


Utah Dealer’s Ad 
Raps Used-Car 


Fear Mon gers 


OGDEN, Utah.—In an advertise- 
ment addressed “to the motoring 
public and used-car buyers,” Frank 
M. Browning, local Chevrolet- 
Buick dealer, dispensed “a bit of 
honesty and common sense.” 

Irked by “big words and dis- 
torted claims as to used-car values 
now common in advertising,” 
Browning expressed his thoughts 
in an advertisement in local news- 
papers. 

Admonishing his readers to look 
at the used-car lots, he said, 
“There is not a used-car shortage 
now and none is in sight.” “Cer-| 
tain dealers,” he said, “created fear | 
by misleading claims, but . . . we 
of the Browning Corner feel that 
you are entitled to this side of 
the story. 

“Our used cars are priced to 
never be undersold. We shall never | 
resort to cries of shortages based | 
yn creating hysteria, fear prices, 
misleading terms and guarantees 
that are only as sound as the firm 
that gives them.” 


* 


* + 






| 


| 
| 
| 
| 
| 


| Holiday coupe in both its 88 and 
| 98 lines. Similar styling is also 
offered in the 98 four-door sedan. 

Cadillac offers the Coupe de Ville 
as its hard-top coupe, and the same 
| version is available on its series 60 
jand 61 sedans. Cadillac says de- 
|mand for all these models still ex- 
|ceeds supply. 

Pontiac also reports increasing 


White Offers 
Diesel Bus 


CLEVELAND. A new line of 
diesel buses in large capacity sizes 
has been announced here by A. F.! 
McDougald, coach sales manager | 
of White Motor Co. 





powered by a Cummins four-cycle, | 
six-cylinder engine, featuring direct | 
in-line drive and a torque con-| 
verter. McDougald said the new) 
coach had been engineered for 





in nearly all| 


“low fuel cost and economical main- 
tenance.” 





demand for its Catalina model. 

Despite the production of more 
|than 400,000 hard-tops so far this 
lyear, the issue as to what effect 
ithey will ultimately have 
|mand for regular soft-top convert- 
jibles is still confused. 

* * + 
i the peak season for 
| soft-tops has come and gone 
jand so far this year production of 
| them, except at Ford, Chevrolet, 
|Pontiac and Plymouth, is running 
|sharply behind that of 1949. 

For example, in the first six 
months of this year Buick is said 
to have produced slightly less than 
7,000 regular convertibles as against 


about 19,000 in the same 1949 
period. To varying degrees, a sim- 





The new White 1100 Diese] is|ilar situation holds true for Cad-|far this year. 


illac and Oldsmobile. 

On the other side of the pic- 
ture, production of soft-tops or 
convertibles has been increased 
by Ford, Nash and Willys and 
has held steady at other makers. 


| Packard, never a volume con- 


aut 


an 


FA 


As 


wil 
wil 


31 


on de-| 


Sav. 


| 
| 









SOMERVILLE CITED BY JEWISH RELIEF GROUP—Robert C. Somerville, 


general sales 
manager of Plymouth, was honored by the Chrysler, DeSoto and Dodge dealers of New York 
at a luncheon as a result of which $52,000 was raised for the United Jewish Appeal for 


overseas relief and resettlement. A hand-engrossed, illuminated scroll of honor was pre- 
sented to Somerville by the dealers for his ‘devotion to the interests of the industry and 
his deep interest in the welfare of his fellow-men."' Above (left to right) are Harold 
Perfit, of Harper Motors, chairman of the New-Car Dealers division of UJA; Somerville; 
Nat Koeppel, of Airport Motors, Inc., Chrysler dealer who made the presentation; and 
Henry Caplan, of Henry Caplan, Inc., another Chrysler dealer, who was a leader in the 
| UJA drive. 





vertible builder, has turned out|ing preference for two instead of 
lonly a handful of convertibles so|four-door sedan models. 

Some observers lay this transi- 
tion to the fact that the hard-top 
version is available in relatively 
few four-door models. 

Others say that the full impact 
of hard-tops on the public’s buying 
habits won’t be known until deal- 
ers have to get out and sell them. 


* 


| FURTHER confusing the picture 
| is registration data showing a 
|change in the trend of buyers’ pur- 
chases of two and four-door sedans. 
Such data shows a sharply increas- 


* . 





IN SERVICE TOOLS AND EQUIPMENT 


fangel ores MORE 


TWO BIG PLANTS 


Complete facilities for planning, engineering, manufacturing, 
and inspection. Manzel customers are assured of an uninter- 
rupted flow of products fully guaranteed as to workmanship 
and material. 


EXPERIENCE 


More than 30 years of engineering collaboration with the 


o industry ... over 50 years in the design and manufacture 


of precision tools and equipment. Manzel’s long reputation 
for quality is reflected in a variety of products including 
automatic lubricating systems for internal combustion engines 


1 industrial machinery, hydraulic cranes and jacks, time 
ing special service tools, and many other items. 


CTORY DESIGNED, TESTED AND APPROVED 


authorized service tool supplier for automobile and 


tractor manufacturers Manzel is constantly working with 
factory engineers and dealers throughout the country. You 
use Manzel Special Service Tools with triple assurance 
they are designed and built to rigid specifications . 


.. they 
| save time and cut costs . .. the fewest possible tools 
l be needed to service all models. 


COMPLETE SERVICE 


And we mean complete ... from body and engine tools to 
shop equipment or assistance in planning a dealership. 
Whatever your needs, they will be met promptly, efficiently, 
and with friendly cooperation at 


Jangel 


5 BABCOCK STREET @ BUFFALO 10,N.Y. 
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Ford, K-F Adopt Plan; Breech Cites Price Pressure . . . 





4. Makers Use Pay Escalator 


(Continued from Page 1) 


| Wednesday 


after fruitless Labor 
day efforts to break the Harvester 


negotiation time was | 
a aoe aan away. contract deadlock in the system- 
~ Pensions and insurance bene- |Wide strike of UAW and Farm 
Equipment union workers. 


fits were boosted under the new 
Ford agreement, and the com- 
pany appended to its cost-of-liv- 
ing wage escalator the annual 
four-cent raise introduced by GM 


* * * 


\k¢ AISER - FRAZER boarded the | 
wage-increase express Thurs- 
| day, announcing a wage “under- 
as a technological “improvement | standing” with the UAW which 
factor.” ;upon worker ratification will boost 
Ford also granted a number of | pay rates by 12 cents an hour. 
increases in base pay scales to) Eight cents of the raise will con- 
skilled and foundry employes, 48s | stitute a cost-of-living allowance 
well as workers on seven-day oper-|under an escalator scheme like 
ations. Breech attributed these|those at GM, Ford and Packard. | 
raises in part to “urgent and grow- |The other four cents, stated Presi- 
ing government demands for de-|dent Edgar F. Kaiser jr., 
fense materials.” |“downpayment” on the first annual 
It was reported, meanwhile, that |“improvement factor” raise due} 
the UAW had offered to settle its|next June 1. | 





strike against International Har- | Kaiser said the “improvement | 

vester on the basis of a 15-cent-| factor” raise was being offered 

an-hour wage package. now to “help offset abnormal 
Negotiations were resumed! transportation costs” to K-F | 





AUTO SCHOOL BOOSTS DEALER’S 
SALES & COMMUNITY PRESTIGE 


| 
| 
| 


at SE A ete 





e SAFETI-WHEEL* Dual Control Set installed in training car draws 
attention, trains safer drivers, helps you sell cars. 


Here’s Dealer Advertising 
that Pays for Itself! 


LL OVER AMERICA automobile dealers are adding auto driver training schools 
to their businesses because auto schools are the cheapest and best form of 


dealer advertising. 





It's patented, it's better-bullt, it’s all you 


A driving school keeps your name con- 
need to start in the school business. 


stantly before the public, all over town, 
throughout your whole area, and at the 
same time makes you money. The car 
you sell is seen and noticed by thousands 
with 


NO further purchases, reports, rent or 
lease payments when you buy SAFETI- 
WHEEL‘, the kit that converts your car 


daily, impressing them not only 

your name but with the public service into a completely dual control training 
you are performing—in turning out better, car simply and easily, with only six bolts 
safer drivers. (Many high schools are No holes to cut, no mechanism goes 
just waiting for you to approach them.) through firewall, so your car is left un- 

damaged for future sale 
Best of all, you not only get the auto 
school revenue, but you sell more cars, The school business is good business 


It's good advertising, free publicity, per- 
fect dealer public relations Order your 
SAFETI-WHEEL* controls now and start 
building some of this good will and good 
business for yourself. Don't wait, order 
today so you can cash in this fall! 


new and used. Your graduating students 
are perfect prospects and you have them 
in your lap, because they want to buy 
the kind of car they learned to drive. 


An auto school is a natural for auto- 
mobile dealers. The good will, prestige 
and added volume that dealers report all 
over the country can be yours, in your 
community. Cash in on this untapped 
market in your town, either directly or 
a friend who wants 
productive business 


SAFETI-WHEEL* set includes split 
steering post, steering wheel (state 
make and year), Allen wrench for re- 
movable wheel connection, cap for post, 
underdash control cover; brake, clutch 
and accelerator pedals; all necessary 
linkage and hardware; step-by-step in- 
stallation instructions and blueprints 
Prompt delivery 


in combination with 
to start a pleasant, 


Buy SAFETI-WHEEL* 
for YOUR School! 


You can reap this harvest with the COMPLETE SAFETI-WHEEL* SET 
SAFETI-WHEEL* set of dual controls (for '48, '49, '50 Ford, Chevy., 
a kit you can buy, The SAFETI Plymouth) 
WHEEL* set is a_ practical smartly- 
engineered kit including our newest in 
vention, the removable auxiliary steering F.0.B 


when the 
advanced 


taken out 
sufficiently 


wheel that can be 
student becomes 


$995 oss. 


Write for price on sets for other 


*SAFETI-WHEEL makes and models, 
Trade Mark 


GS are Drivinc Institute 


- 11-4848 








@ 119 SNOW STREET. PROVIDENCE, R.1.,G 
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workers and to “add to our own 
labor force.” K-F’s main Willow 
Run plant is 35 miles from De- 
troit and consequently, the com- 
pany must pay higher wages to 
prevent pirating of its workers 
by plants closer to the city, it 
was explained. 


Other features of the K-F settle- | 


ment are a five-cent extra raise for 
skilled employes and increased va- 
cation and off-shift benefits. 


* + + 
Pg tae wer reported that the) 
4 first checks under the corpor- 
ation’s new pension plan were 


tional Chrysler workers over 65 
years old have chosen to continue 
working, the company said. 
President Walter P. Reuther of 
the UAW greeted the new Ford 
contract with the declaration that 
it was the “best” in the industry. 
Non-economic provisions of the 
pact concluded a year ago were 
continued without change. 


Even the expiration date of the 
new Ford contract—June 1, 1955 
—will nearly coincide with the 
May 29, 1955, expiration at GM. 
Cost-of-living allowances at Ford, 
GM and Packard, based on the 
consumer price index of the U. S. 
Department of Labor’s Bureau of 
Labor Statistics, will next be re- 
viewed Dec. 1 and every three 
months thereafter. 


The escalator clauses provide for 
an adjustment of one cent an hour 
for each change of 1.14 points in 
the BLS index, whose latest read- 
ing stood at 172.5 when GM work- 
ers received a five-cent raise Sept. 
1. Ford workers were given this 
five-cent increase plus the three- 
cent allowance GM employes had 
been receiving in previous quarter- 
ly periods. 

In effectuating its contract, Pack- 
ard granted the five-cent cost-of- 
living hike plus its first four-cent 
“improvement” boost, Ford’s initial 
“improvement” addition to base pay 
rates, which cannot be changed by 
cost-of-living conditions, will be 
granted next June 1 and every 
June 1 after that through 1954. 


* * * 


[= main deviation by Ford 
from the GM contract awarded 
retiring workers new monthly pen- 
sions of $125, including social se- 
curity. The pension ceiling at GM 
is $117.50 a month. Reuther called 
the Ford pensions the highest of 
the noncontributory type in U. S. 
industry. 

Hudson moved parallel with 
Chrysler by instituting a midcon- 
tract seven-cent raise for its hour- 
ly-rated workers. Hudson employes 
received a three-cent increase in a 
new contract signed a month ago. 

Higher wage structures are ex- 
pected to result from negotiations 
at strikebound Harvester and 
Strike - threatened Mack. Parts 
makers are falling in line with 
the pay increase sweep — Bohn 
Aluminum & Brass being the lat- 
est to tilt its rates. 


| 


|mailed out to 110 retired workers. | 
will be a| Bighty-two percent of 1,842 addi-| 
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Three weeks vacation with pay | 
was provided for Ford workers | 


with 15 or more years of service. 
Ford also agreed to pay one-half 
of the employes’ cost of the pres- 
ent hospitalization and surgical cov- 
erage, provide improved accident 
and sickness group insurance and 


expand life-insurance benefits for 
pensioners. 

j * * * 

“~yTae fact is,” Breech stated, 


“that a pattern has been set | 


for the automobile industry, and 
its effects under present circum- 
Stances are recognized at Ford. 
“This action also acknowledges 
that the inflationary spiral—which 
has gained momentum Since our 
contract was signed last fall—has 
resulted in an appreciable reduc- 
tion in the real wages of our em- 


| ployes. 


“This factor strongly influenced 
the company’s decision to reopen 
our contract four months before 
the established reopening date.” 

The old Ford contract 


would | 


have been reopenable on wage mat- | 


|ters Jan. 1, 1951, and again on Apr. | 


/1, 1952, when all sections but that | 


|covering pensions would have ex- | 





CHOICE TERRITORIES STILL AVAILABLE FOR 





pired. 


No reopening dates are allowed | 


| : : } 
EXPERIENCED AUTOMOTIVE REPRESENTATIVES |Under the new pact, which will| 
permit wage adjustments only ev-| 





Showing Aides the Home Base 





DEALER AND STAFF VISIT PLANT—Raymond A. Myers sr. (holding hat in front row, 
center), president of West Shore Auto Co., Inc., Lemoyne (Pa.) Oldsmobile dealershis 
and 13 members of his staff flew to Lansing in this chartered plane to tour the Oldsmobile 
plant and to meet with factory officials. Office, sales and service personnel made up the 
Myers party, along with 10 guests, including Mrs. Myers and their two daughters. After 
yy tour, the visitors from Lemoyne were entertained by Oldsmobile executives at 
a dinner. 





ee eee 


DEALER'S STAFF VISITS OLDS PLANT—This party of 22 flew to Lansing recently in a 
plane chartered by Walter J. Wilkins (center, hat in right hand), president of Norfolk 
Motor Co. (Oldsmobile), in Norfolk, Va. The group toured the main plant and were quests 
ot executives at a dinner. Sales, service and office personnel were included in the party, 
as well as two guests, E. V. Griffin, Norfolk city councilman, and Roy W. Dudley, executive 
vice-president of Seaboard Citizens Bank & Trust Co. 





ery three months as dictated by maximum output at Ford for the 
the cost-of-living index. | period of the contract.” 
' = Arrangements to overhaul the 


NCORPORATED verbatim in the| Ford contract were completed at 
new Ford accord is the unique|@ meeting Aug. 30 between Pres- 
wage “floor” provision of the GM|ident Henry Ford II and Reuther. 
escalator clause. A slump in busi- Formal negotiations began on the 
ness can wipe out only what work- evening of Friday, Sept. 1, and re- 
ers are receiving as their surplus! Porters heard the announcement 
cost-of-living allowance. lof the new terms at 4 a. m. on 
Base pay rates, swollen once each | Sept. 4, five hours before Detroit's 
year by the four-cent “improve-| huge Labor day parade. 
ment factor,” are immune from| The new contract ended an out- 
reduction no matter how low prices |reak of wildcat strikes at Ford 
and the cost-of-living index may | Rouge plant, just as Chrysler’s un- 
fall. |}expected announcement of 10 to 
“The agreement represents an 15-cent Taises climaxed a wave of 
exchange of important economic production - hampering work stop- 
concessions for a long period of |Pages at that concern. 
stability,” stated John S. Bugas, Erasure of the Jan. 1 reopening 
industrial relations vice-president |date at Ford eliminates the threat 
of Ford. |of further UAW wage demands un- 
“We look to this revised agree-|til next July 1, when contracts at 
ment to assure increased produc-|Chrysler, Hudson and Nash are re- 
tivity, peaceable relationships and ' negotiable. 


Now in Book Form 


JOHN O. MUNN’S 
‘AGuide to Automobile Selling’ 


today have as penetrating a 
the auto business as John 
still who have his 
problems, gleaned 


Few men 
knowledge of 
Munn. There are fewer 
understanding of dealer 


from 40 years’ experience. 





Selling versus Overaliowance—Put this book in the hands of every one of your 
salesmen. Guide them in the techniques that de-emphasize the importance of the 
used-car allowance. Each chapter of this cloth-bound book is a money-maker. 
Sixty-four idea-packed pages. 


$3.50 per Copy, postpaid 
BOOK DEPARTMENT 
2666 Penobscot Bidg. 


BINDER for 
Automotive News 


A NSWERING many requests from our 
+4 readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 
a quality binder which will stand the gaff 
and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 ' 
postpaid to our subscribers. ‘ 


AUTOMOTIVE NEWS bert. 


DEPT. 


Automotive News Detroit 26, Mich. | 
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|Society of Detroit. Mr. Harris joined the| Angelo. He sold this interest in 1923 to 





r I M 'by American Automobile Assn.’s| Obituaries 
. m 1 | : | jauto industry in 1912 with Oakland Motor| George Bailey and then took over the 
or on eteor contest board officials. The runs |Co. He then worked for Scripps-Booth, | Studebaker dealership in San Angelo, He 

«! were sponsored by General Petro- | Franklin Motor Co. and General Motors. |sold this business to Claude Allen, but 

ets 26 Marks jleum Corp. ‘Clarence Pfe er, | * * * —— with the company for several 
| The 23-foot-long Mormon Meteor | ype Foe Henry C. Charron , * * @ 

; S eed Runs ‘ 7 7 Pioneer Auto | WORCESTER, Mass.—Henry C. Charron | 

in Pp x is the same juggernaut in which} ee |sr., %, former used-car dealer here, died | C. Eustace Dwyer 
Jenkins set many of his long-dis- acs * * « | SOUTH ORANGE, N. J. —C. Eustace 


Dwyer, 61, vice-president of Autocar Sales 
and Service Co., died Aug. 10 at his home 
here, after an illness of more than a year. 


" : wt ter e e 
ged scara ty cand baiigsecione gf SX | tance speed marks 10 years ago. Executive, Dies 


rew world and American speed rec- E ‘ 
cords were set by Ab Jenkins, 67-|=©"Shrined for the past seven years} DETROIT.—Clarence A. Pfeffer,| SAN ANGELO, Tex.—Fred Williams, 67, : 
year-old veteran champion of the|!" ® Slass case in the Utah state/a pioneer in automotive adminis-| Morcreycic dealer died AUE. 30 in a Bea | Armament en ubsidiary of Autocar Co, 
ear- } ‘ . . i ie 3 5 Aug. : a § z i subs y / ee 
speedways and his ancient recon- | “2Pitol, it recently was taken out trative circles, died Sept. 3 while | Angelo hospital. He sold motoreycles|Mr. Dwyer was in charge of Autocar’s 
ae . . lof the mothballs. reconditioned and | vacationing near Grayling, Mich. | throughout west Texas from 1914 to 1918. | National Accounts division and_had_ his 
ditioned Mormon Meteor III on the | ’ The’ 64- -old busi _| He then bought controlling interest in what | headquarters at the company’s New York 
sent B ill it fi ¢ | Prepared for the new runs. ae, year-o usinesS €X€CU-/i; now Bailey Automobile Co, of San! City branch. 
sun=nee “ia a e salt Mats o | Unlike many modern © cars |tive’# death was attributed to a|——————————— Ta 
Utah on bor day. J ‘ ” |heart condition. 
Topping the array of records | which depend on hopped-up fuel, Mr. Pfeffer, who started his ca- | 
was that of 195.95 miles per hour ae =’ the like, es . a |reef-as a business consultant in| 
: | its record runs On s i il- | joi 
for one hour of continuous run- | s On stoc obil- | Dayton, O., at the age of 18, joined | 





Fred Williams 





GET RID OF GAS FUMES 


Solve Your Garage and Shop Ventilation 





. : gas gasoline without alteration. |Chalmers Motor Co. in 1908. He| 
ning. On one of his 20 laps around Stock Mobiloil likewise was used |rose to assistant general manager | 


















int row : ® 
, the 12-mile circular course, Jen- . ‘ ‘ 

slershio, ’ i and supervised roduction, sales ° ° * 

ome kins attained 199.19 mph. yd oa ae o ic bvemaiians Gir an camo. Problem This Simple Inexpensive Way 

up the ; od ‘ e ormon eteor was| , , nei 

5. After Eight wortd unlimited and inter- built in 1938 at Indianapolis cost. | When Mr. Pfeffer was 28 he was What you have been waiting for—the final, successful solution to your garage 

fives at national “Class A” records from 100 | , ‘president of the Wolverine Auto|] ventilation problem all available in a packaged kit, including motor and 






: ing $41,000. The engine is a Curtiss- | 2 . . 
miles (18446 mph) to one hour of | Wright’ V-type 60 degree 12-cylin-| bile Club of Michi i. ie oun ae | 

continuous running (190.68 mph) | der converted for car use. The air- : aeeuien of an” hathelie State | 

were established. |cooled motor generates 750 horse-|Bank and several other Detroit 
+ Eighteen American unlimited and | power at 2,000 revolutions per min- business firms | 
American “Class A” marks were|ute, Loaded, the car weighs 4,800| Working tom & ereditet’s commit- 
set. These ran from 25 miles (193.35|pounds. On Jenkins’ record ruNS |tee, he managed the liquidation of 


blower, ready to install. 






@ Removes gas fumes at source (exhaust pipes). 


@ Simple installation—no change or alteration of exist- 
ing facilities. 















@ Not in your way—instantly in use or out of the way 
when you don't need it. 

@ Saves man-hours and helps keep employees. Mechanics 
have less sinus, headaches, etc. 







mph) to the one hour record (195.95|the car averaged 3% miles per gal- | i . | 
mph), All were officially certified |lon at 200 miles per hour. aes sans oon at ee ‘$7,000,000 








in debts while reorganizing the 
| company. 

In 1924 he organized C. A. Pfef- 
fer & Associates, a business survey | 
‘and consulting firm. Mr. Pfeffer 
‘and the company bought and sold} 
such businesses as Marvel Carbure- 
jtor Co., Wheeler Schebler Co. of | 





COMPLETE 
PACKAGED KIT 
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Indianapolis, and Johnson Carbure- | r ee 
tor Co. He also helped organize | en 
i tee | Borg-Warner Corp. WRITE FOR CIRCULAR ~ , : 
oo After serving the Army Air IMustration shows standard kit , al 
: party, Forces as a civilian advisor on pro-|| with two extra tube outlets. 
xecutive =| curement controls for two years} 
during the war, Mr. Pfeffer re-| 
| |turned to his private business. ; 
r the oe ae National also makes a complete packaged kit for underfloor installations. 
oy Meee - Cast aluminum floor assemblies, flexible metal hose, motor and blower 
: s e ’ ’ 
Foe a ] : pir - Les Vogel Dies; units and accessories available. Write for Complete Catalog. 
ed at 4 CCL) we ape : 
Press | MN Ann Sete | Veteran Dealer ‘ i ae 
nine | SARS. ‘gcax prancisco.— tes vore'.|! The National System of GarageVentilation 
“~~ ren ‘shout 55, local Chevrolet dealer and civic 
tness Wwitho : \leader, died here last week after World's Largest Manufacturer of Exclusive Garage Ventilating Equipment 
»ment New Smar fs Fender! : 
a Adds Ne' g or Loosening the Chrome Zip-Welt really P.\/a long illness. DEPT. 2G, 318-330 N. CHURCH ST., DECATUR, ILLINOIS 
; oe Removin : king. easy-to-use | le value. Use it to Vogel had been engaged in auto- 
men em on beauty! Smart — aol by increasing’ oie in your service mobile activities in San Francisco - s _ nia aa 
Sell th ° t ha 
| out- aresees up used Cars - «ee ease chrome welt. Have i Welt that since 1913, when he started as a 
Ford replace black eS seller! w profits with Chrome eo yourselt! j}mechanic for William Hughson, 
s un- department Coe so sure you can ae sample so you can see tg jiffy! world’s oldest Ford dealer in point} ]| 
~w ; a . a bom: oe 
10 to In fact, wee want to send you smart as mew - - «ot i a > a eee week SOLICITATION OF BIDS FOR SALE OF 
— © aa edges make cpsbal tery | dealership and moved up to the > 
+ , @ : : 
ee ee ee ee ee ee ee _—— ing, weather-resistant, vice-presidency by 1932. M f T P| T 
a | SEND FOR FREE SAMPLE! © Come octal pa He formed the Les Vogel Chev- anutfacturin an 
hreat 1 Marson Corporation ie Conforms to _— pea rustproof rolet Co. in 1934. 
js un- | Pee Sree Sree S1, Men. 1 = @ Strong, ee Vogel was president of the San Under corporate reorganization in U. S. District Court. 
: t { am interested in making new profits with Chrome 1 teeth. Resist Francisco Motor Car Dealers Assn. 
ts a Zip-Welt. Please rush my Free Sample! i for the four World War II years.|]) Built 1948-1949. Floor space 100,000 square feet. The office building is 
a \ 1 During this period, he was also @\]| constructed of brick and cement block, floor space 4,000 square feet, built 
| MDs s wesannancerwespesveradtanss i member of the OPA automobile In-|1) at same time. Office adjoins plant and both abut on a paved highway. 
oe ee ee 1 dustry advisory committee. 
I tale | Vogel held high posts in several | || Plant is designed for production of special truck bodies such as post office, 
| Sweet... | CORPORATION pales rm fed Sa to -_ milk truck, ambulance, weapon carriers and van type. Factory capable otf 
i 2 BY co seeeisescreresees ; by see Bnai Brith "telne He was producing 35 special bodies per day. Excellent paint department. At capacity 


lesen ae de dnenenenetdeanesenanceenanecall Gil an: arith lodge. 
$8. /iauded for “his distinguished hu-|]| plant employed 250 production workers. 


=== |manitarian service and _ untiring 
generosity and devotion to veter- 
ans rehabilitation work.” 

His son, Les Vogel jr.. who has every name and nature. 
been general manager of the busi-| |! 
iness since 1938 except for wartime Sealed bids will be opened in Room 730, Federal Bidg., Detroit, Mich., 
military service, has been named Sept. 12, 1950, at 10 a.m. 


president to succeed his father. 
,- 2 Location—Oltman Manufacturing Co. 


William Davidson 23500 Sherwood Ave., Centerline, Mich. (a suburb of Detroit) 
‘ 4 Murray D. Van Wagoner, Court Trustee 
GM Engineer | 2680 Penobscot Bidg., Detroit 26, Mich. 


GODERICH, Ont.— William Jo- — Se ere 
seph Davidson, 59, director of the 


FOR GRAINING MOLDINGS AND DASHES cot Se ee Oe, FESS AGREE 


Just spray graining ink through a cloth screen to form grain. Produces factory-like finish || j 

- » . dries fast . . . any painter can do it. Kit contains 3 graining screens, fine, medium, | Labor day following ° heart attack. 
wide. 6 pints graining ink concentrate—Mahogany, Dark Walnut, Walnut, Maple, Oak, Grey. || A member of GM’s technical staff 
for more than 30 years, Mr. David- 


One Kit will grain 50 to 70 cars $ | 8.75 json was considered an authority 
lin his field and gave frequent lec- 
F.O.B. Los Angeles 


tures on technical subjects to engi- 


GEORGE W. SNIBBE SALES COMPANY |\necering groups throughout the 
926 So. Flower Street, Los Angeles 15, Calif. country. He was president of the|® National e - 
|Society of Automotive Engineers | THE LINE Of Quality Automotive Parts 


| 
lin 1939. e 


The court has authorized trustee to call for bids for the sale of all of 
Oltman Manufacturing Company's assets free and clear of all liabilities of 














Si <8..9 |i Enable you to restore your better used cars and trucks to 
Dealer Bleyle, 68, ‘s their original operating condition at much lower cost. 


PERFECT Stricken at Work 1 


ARM RE STS BUFFALO.—Louis A. Bleyle, 68, " 


a pioneer Buffalo automobile deal- 
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No. 201 for jer, collapsed and died Sept. 2 in/# BUSHING & SEAL HOUSING REPAIR 
Brent : his dealership. ASSEMBLIES UNIT K-400 

vont end Beer Insisitation e : hona Re ieee is Pat. No, 2,403,520 Pat. No. 2,405,541 
on Plymouth Suburbans e was head 0 is A. eyle, Saves Buying New Orive Saves Buying New Drive 


Inc., and had been located at 2655/8 — snatt. * Shaft Housing. 
i > | Universal Trans, Case Bali Seat 
Delaware Ave. since 1912. Mr. | San a 


Matching Tan Vinyl Plastic 








. ° | * 
$9.95 pair, List. Bleyle was a former director of | 
7 the Buffalo Automotive Trade Assn. | 8 Sold Nationally by Leading Automotive Wholesalers. Write or Wire. Dept. AN-9 
Discount to Dealers * * * ‘ 
Mark Harris 
| BIRMINGHAM, Mich.—Mark Harris, 61, | 
| " MORTON SPECIALTIES COMPANY a special development and sales engineer ‘ NATIONAL MACHINE WORKS, Le 
: | for Stewart-Warner Corp. since 1932, died |g ALTOMOTIVE PARTS MANUFACTURERS 
NORWALK, OHIO |Sept. 2 of a heart ailment. He was a aerate OKLAMOMA CITY, 9. OKLA = 
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s Truman Signs Control Legislation . . . 











Hint Credit Lid This Week 


(Continued from Page 1) 
Truman’s hands last Thursday 
night, with attached comment from 
bureau chiefs, but as AUTOMOTIVE 
News went to press there was no 
White House indication as to when 
it would be signed and take its 
place among the laws of the land. 

The President does not have to 
act until Sept. 13, but it is likely 
that he will do so today. If he does, 
it is believed there will be quick 


action by the Federal Reserve 
Board. 
> * * 
HE FRB, it is understood, is 


ready to go. That much has 

been revealed to the press, but 
exactly what the terms of a new 
Regulation W will be is not known. 

For new cars, this correspondent 
stands on the already expressed 
belief that it will call for a down 
payment of one-third, with 21 
months to pay off. 

This maturity may be _ short- 
ened in view of the buying pub- 
lic being in the hole on the in- 
stallment plan at the moment to 
the tune of $20,300,000,000, taking 
in, that is, refrigerators and the 
like as well as automobiles, Yet 
it is believed the one-third down 
and 21 months to go will prevail 
—at the start, at least. 

Aside from its quick effect on 
installment buying—as of Oct. 1, 
perhaps—maybe a little earlier— 
enactment of the new legislation 
will not mean any sudden or gen- 
eral imposition of price or wage 
ceilings. 

This type of action is not in mind 





Better Margins, 


Heavy Demand 
Aid Tire Dealers 


CHICAGO.—An optimistic report 
was issued here last week by R. E. 
Hedlund, general manager of Tire 
Dealers, Inc., following a survey 
showing, he said, a continuation of 
heavy demand which, combined 
with higher profit margins, has en- 
abled dealers to attain earnings 
existing during 1946 and 1947. 

Hedlund pointed out that dealers 
are recovering 5 to 10 percent more 
per tire than they did three or four 
months ago, when dealer margins 
were “too close for comfort.” 

“Price has become a secondary 
factor with the consumer,” he said, 
despite the fact that truck tires 
now cost dealers 45 to 55 percent 
more than 11 months ago, and pas- 
Senger car tires about 32 percent 
more, 

Dealers are cheered over the 
present high rate of production but 
admit that curtailment may darken 
the outlook for them. At the same 
time, they feel that they “will get 
along” if rationing can be avoided 
on gasoline, due to a worsening 
war situation. 


PROVEN FORMS 


Thousands of Successful 
Dealers Use Them! 


ORDER PADS | 
“LETS TRADE" PROPOSALS 
SALESMAN'S DAILY 





WORK REPORT 


USED CAR ORDER PADS FOR 
50-50" AND "AS IS" SELLING 


MASTER CONTROL USED CAR 
INVENTORY RECORD SHEETS 


“MY DAILY WORK" 
Salesman's Pocket Prospect 
Book 


“USED CAR STOCK REPORTS 
FOR SALES DEPARTMENT 


head Tedur jin Free Semples , 
MODERN SELLING 
METHODS 


P.O. Box 666 Louisville 1, Ky. 





now, and unless there is a sub-| 
stantial economic change, the ad- 
ministration will not think of con- 
trolling even a few specific prices 
for some time to come, 


Moreover, although the power 
to ration goods to consumers is 
in the new legislation, no ration- 
ing action is carded at the mo- 
ment, 

In facing strict selling rules when 
the new curbs are announced, car 
dealers should remember that the 
FRB’s authority over installment 
credit extends for only 10 months. 
This was a result of a House-Sen- 
ate argument over the length of 
time the legislation would be voted 
in force, 

The House had voted to let all 
powers expire June 30, 1951. The 
Senate voted for June 30, 1952. A 
compromise was reached by split- 
ting the difference down the middle, 
but not in terms of time. 

7 * * 

[* WAS agreed, instead, to con- 

tinue the government’s power to 
impose priorities and allocations, to 
requisition materials and to con- 
trol inventories until June, 1952. 
The other powers—price and wage 
controls and credit restrictions— 
were okayed only to June, 1951. 
That is 10 months from now. 

The 10-month limit on credit re- 
strictions and price fixing power 
in the law was a concession made 
by the administration, it would 
Seem, in return for permission to 
exercise price and wage fixing on 
a selective basis. 

Most members of Congress, it 

is said, would have preferred a 
more rigid law, forcing the Presi- 
dent to fix wages and prices 
across the board whenever he de- 
cided to fix the first price. It is 
believed with that sort of ar- 
rangement, legislators might have 
agreed to a longer term for the 
act. 


Opinion is general that the brief 
span of time allotted to the dura- 
tion of the powers implies a sharp 
Congressional examination of the 
act after it has been in effect a 
while and, very likely, extensive 
revision of it early in the new year. 

+ * . 


EANWHILE, business men will 

find it easier to get materials 
needed for work on defense con- 
tracts, and somewhat harder to get 
certain metal goods for non-mili- 
tary production. 

Also, it may be pointed out, the 
“chiseler” will find himself running 
considerable risk of punishment if 
he is caught hoarding scarce ma- 
terials. 

It is unlikely that the average 
citizen will notice the impact of 
the new legislation when it goes 
into effect, At least few other 
than the fellow who wants to buy 
an automobile or a television set 
for nothing down and years to 
pay. 

Sub-standard selling practices 
will be out for some time to come. 
* + * 

HE FRB regulations will be 

close to standard practices to- 
day among most new-car dealers. 

With some restrictive provi- 
sions which require the President 
to make the emergency controls 
consistent with provisions of 
existing law, the defense produc- 
tion legislation vests the admin- 
istration with broad powers to do 
the following things: 

1. Allocate materials and facili- 
ties and establish priorities as he 
may deem them necessary to serve 
the national defense effort. 

2. Requisition goods and facilities. 

* * * 


3 IMPOSE consumer rationing. 
«*e 4. Establish either selective or 
general overall price and wage con- 
trols. 

5. Prevent hoarding and black 
marketing operations by declar- 
ing goods which are needed for 
the defense effort. 

6. Control real estate credit on 
new construction after June 30, 
1950. 

. - * 
7 MAKE production loan guar- 

* antees and make direct loans 
for production purposes up _ to 
$600,000,000 with provision that this 
sum may be expanded by an addi- 
tional $1,400,000,000 when appropri- 
ated by Congress. 

8. Set up special overall ma- 





chinery for administering price 
and wage controls and consumer 
rationing if general, instead of 
selective controls, are ordered by 
the President. 

9. Establish machinery for set- 
tling labor disputes in defense pro- 
duction plants, but with provision 
that this does not carry power for 
the President to order compulsory 
arbitration or do anything incon- 
sistent with the existing Taft-Hart- 
ley act. 

In addition to powers given the 
President, the legislation vests in 
the FRB powers to institute regu- 
lation and other consumer credit 
controls. 

+ * * 
pee price and wage controls 
power given the President in 
the legislation are applicable to 
either commodities or services. 


Whether general or selective, the 


controls of prices must be tied to) 


controls of wages. 

Sponsors of the legislation have 
explained that the controls are 
applied on commodities or serv- 
ices, not on companies, and there- 
fore, could not be used by the 
President “capriciously to aid one 
group as against another group.” 

If the President selectively im- 


posed price and wage controls on | 


steel, or aluminum or rubber, or 
other materials, the controls would 
apply through the economy. He 
could not make them applicable 
only with respect to small business, 
or big business. Once applied they 
apply to everybody alike—business 
and all consumers alike, 
+ * + 


Tighter Credit Rules 


Rumored for Canada 


OTTAWA.—Rumors persist here 
that the Canadian government may 
curb consumer credit buying in an 
effort to regulate the present in- 
flationary trend and ease the pres- 
sure on present price levels. 

Speculation has it that the gov- 
ernment will clamp on credit re- 
strictions similar to those in force 
during the war, when larger down 
payments and shorter terms pre- 
vailed. 

AUTOMOTIVE NEWS production and 
registration figures tell the story of output 
and sales every week. 


















DU PONT TESTS FUELS ON ROAD—The instrument panel of the test cars is designed t: 


blend with the original dashboard. 


reference and test 


uels are in line on the lower part of the panel. 


The pushbuttons for venting, for tank fuel, and fo 


Above them are rec 


warning lights which indicate the fuel being used. To the left of the buttons is the exhausi 


pressure indicator. i 
engine speed, spark advance indicators, and 


From left to right in the upper portion of the panel are intake vacuum 


a temperature selector dial and temperature 


indicator. On the floor of the car can be seen the window through which flywheel calibra- 


| tions are read and the operating handle which controls spark advance settings. 


DuPont Gas-Testing Cars 
Continue 15,000-Mile Tour 


NEW YORK.—Two of Du Pont 
Co.’s newest gasoline-test cars were 
rolled into the ballroom of a mid- 
town hotel last week to bring a 
scientific story of what makes a 
good fuel for modern automobile 
engines to representatives of the 
petroleum and automotive indus- 
tries of the New York area. 


The cars were on exhibit from 
Aug. 23 to Sept. 1 and were the 
center of interest during meet- 
ings on automotive fuel prob- 
lems conducted by Du _ Pont’s 
petroleum chemicals division with 
members of the two industries. 
The New York showing of the 

cars marks the halfway point of a 
15,000-mile tour by Du Pont repre- 
sentatives for demonstration meet- 
ings with refining, marketing and 
research groups. 

The cars are literally laboratories 
on wheels for determining octane 
ratings of motor fuels under road 
conditions and for demonstrating 
methods of rating gasoline. Spe- 
cially equipped with instruments in 
a company laboratory, the cars are 
believed to be the most modern of 
their kind in the world. 

Du Pont’s petroleum chemicals 
division manufactures and sells 
Du Pont tetraethyl lead anti- 
knock motor compounds. 
Outwardly the cars look like 

standard 1950 automobiles, But in- 


pores Hudson Dealers 





TOP HUDSON DEALERS GET AWARDS—Honors for 


outstanding sales records were 


awarded to the nation's top 100 Hudson dealers by executives of the company at White 


Sulphur Springs, W. Va. 
chandising manager; Jerry Slagle, 


Left to right are: Byrd H. Saville, Hudson Washington zone mer- 
did Dominion Motors, Inc., Alexandria, Va.; 


Claude W. 


Margetts, Washington zone manager, and Bill Abell, Marbury Motor Co., Marbury, Md. 
The dealers, who achieved membership in Hudson's 100 club, were guests of Hudson at a 
two-day jamboree celebrating their outstanding sales records. 





HUDSON OFFICIALS TALLY SCORES—Golf was on the menu for these Hudson officials 
and agency executives at White Sulphur Springs, W. Va., where the nation's top 100 Hudson 


dealers became members of the 100 club. 


eastern divisional manager; 


N. K. VanDerzee, 


Left to right are: Howard Calhoun, Hudson 


Hudson sales vice-president; Roy Chapin, 


Hudson special representative, and Guy C. Smith, secretary-treasurer and general manager 


of Brooke, Smith, French & Dorrance, Hudson's advertising agency. 


the family car. The dashboard has 
been replaced by an elaborate in- 
strument panel, and in addition to 
che conventional gasoline tank, 10 
smaller tanks have been installed 
in the luggage compartment for 
holding various types of fuel. 

A battery of pushbuttons on the 
|instrument panel permits the driv- 
ler to draw gasoline from any of 
the tanks. Also on the panel, an 
aircraft-type gauge makes it pos- 
sible for the operator to determine 
temperatures of engine, radiator 
water, oil, and outside air. 

Other instruments show mani- 
fold vacuum, engine speed back 
pressure of the exhaust, and 
spark advance. 

Unlike conventional cars, the test 
autos are equipped with a hydrau- 
lic device which allows the driver 
to advance or retard the spark. 
Spark changes, coupled with en- 
gine speed readings, provide infor- 
mation which helps determine oc- 
tane values. The degree of spark 
change is visible to driver or ob- 
server through a window in the 
floorboard and an opening in the 
flywheel housing. 

The cars make it possible for 
Du Pont to illustrate graphically 
what road testing of gasoline means 
and how tests are made. In addi- 
tion, they provide gasoline market- 
ers and refiners with information 
on performance of fuel stocks un- 
der road conditions. Actual road 
tests give more complete data on 
fuels than can be obtained in the 
laboratory. 


Milwaukee BB 
Lists 50 Beefs 


Against Dealers 


MILWAUKEE.—A recent bulletin 
of the Milwaukee Better Business 
Bureau listed 50 complaints from 
car buyers regarding selling poli- 
cies of automobile dealers. 

Most of the complaints concerned 
“accessory loading.” Others charged 
that tradein allowances were low- 
ered from those indicated when 
orders were placed. 

However, the bulletin noted: “We 
cannot put our finger on one dealer 
or group of dealers and say that 
they are doing most of the offend 
ing. 

“They all say the same thing- 
that they can’t get as many cars 
as they want and that competition 
among their customers is high.” 








224 Cars Bootlegged 


In N. C. in 15 Days 


RALEIGH, N. C. — Between 
Aug. 1-15, 224 new cars were 
sold by non-enfranchised deal- 
ers in the state, the North Caro- 
lina Automobile Dealers Assn. 


reports. 
The bootleg breakdown fol- 
lows: Buick, 11; Cadillac, 4; 


Chevrolet, 88; Dodge, 6; Ford, 
89; Frazer, 1; Kaiser, 1; Mer- 
cury, 1; Nash, 1; Oldsmobile, 7; 
Plymouth, 11; Studebaker, 2 
and Willys, 1. 
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WASHINGTON. — An additional 
major increase in the production 


of general purpose synthetic rubber | 


has been ordered by the White 
House, it was revealed last week. 

Output will be boosted another 
80,000 tons from the present 600,000- 
ton goal for general purpose syn- 
thetic for 1951. 

The disclosure was made by 
Chairman Lyndon B. Johnson, 
Texas Democrat, who heads the 
Senate armed services prepared- 
ness subcommittee. 


The committee made a 44-page/cutting back alcohol consumed for 
report on its investigation into the | beverages or other uses. 


nation’s rubber supply. 

Highly critical, the report called 
for all-out steps immediately to 
produce more rubber and to build 
the government’s natural rubber 
stockpile. 

Johnson said last week the White 
House ordered the Reconstruction 
Finance Corp. to step up govern- 
ment synthetic rubber production 
to 755,000 long tons a year—includ- 
ing 80,000 more of GR-S than was 
programmed in two expansion or- 
ders issued in July. 

This still did not measure up 
to Johnson’s demands. He had 
asked that twice this capacity 
be reactivated immediately, and 
promised to keep fighting until 
all synthetic rubber capacity was 
reactivated. 

However, Johnson said that his 
battle against the “complaceny on 
the Potomac as regards rubber” 
had borne these results: 

1. A promise from Secretary of 
Commerce Sawyer that last week’s 
mild cutback in rubber consump- 
tion will be followed this fall by 
“detailed allocation, specification 


and inventory control regulations 
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WHISTLING TANK FILL SIGNAL 


-/ 


Prevents blowbacks / 


and overfills . . . 
Provides / 


for tank 


} “Just fill ‘till the whistle stops’ 


1,000,000 cars, buses and trucks 
enjoy VENTALARM Signal 
protection today. 


Write for details 


SCULLY SIGNAL COMPANY 
72 First Street, Cambridge 41, Mass. 





ELIMINATING ALL DIE COSTS 
Quentities as low as 100 may be 
ordered with original design for every 
iob! Proof of design submitted for 
approval. Heavily chrome plated. 
Write for details. 


Wow" PRECISION CAST... 


29th & McKean Sts. 
Phila. 45, Pa., Dept. A 


Ps 





1.000 Tons of GR-S... 


U.S. Plans New Boost 
In Synthetic Rubber 
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to assure a maximum availability 
|of natural rubber for the stock- 
pile, maximum quality of products 
with the available supply of rubber, 
}and an equitable distribution of this 
| supply.” 

2. The Administration ordered the 


alcohol butadiene capacity to feed 
the 80,000 tons of additional GR-S 
| production. Johnson suggested it 
obtain the alcohol by reopening idle 
grain alcohol plants. Alternatives 
are importing more molasses or 








8. Producers of styrene — the 
other major ingredient for GR-S 
production — promised to supply 


RFC to reopen 40,000 tons of idle} 


| dealer in Detroit. H. C. Doss, 





the RFC with all it needs, even 
though it means cutting plastics | 
production drastically. | 

4. The Commerce department is| 
preparing plans to slap allocations | 


on benzol, a critically short in-| 
gredient for making styrene. 
5. Although some wrangling is | 


still continuing, the White House 
;}and RFC agreed to halt impending | 
|sales of surplus rubber plants. 

6. A suggestion for Presidential 
Assistant Steelman that the U.S. 
|trade synthetic rubber for foreign 
| natural rubber to help build up the 
| stockpile. 


Floridians Find 
N.C. New-Car 
Cupboard Bare 


MIAMI.—Florida residents who 
flock to the North Carolina moun- 
tains, where hundreds of them 
have summer homes, are returning, 
and virtually all of them in the 
same cars they started away in. 

Earlier in the season the grape- 
vine brought word down into the 
Everglades country that, “If you 
want a new car, come to Asheville, 
N. C.” Apparently at that time the 
Asheville dealers were very co- 
operative. Almost all of them were | 
willing to take a deposit on a new 
car, and promised delivery in a 
matter of weeks. 

Came the fag end of the season 
and few if any cars had been de- 
livered. Instead of picking up a 
new model, the vacationists made 
the rounds and picked up their 
checks. Virtually all the dealers 
complained that their quotas had | 
been cut by the factories. | 

The vacationers were disappoint- | 
ed, naturally, but as one explained, | 
“There’s not much doing up there 
except to go to the auctions and | 
shopping for a new auto was fun. | 
Those Asheville dealers were on 
their toes. They sure wanted to| 
make a sale. A prospect didn’t get 
the brushoff like some Florida deal- 
ers give you.” 


July Sales Set 
Fruehauf Mark 


DETROIT.—Incoming orders for 
July, totaling $16,919,283, set a new 
alltime peacetime record for a one- 
month period for Fruehauf Trailer 
Co., President Roy Fruehauf an- 
nounced last week. 

The new record in orders topped 
the June, 1950, volume of $12,155,- 
635 by $4,763,548. Net billings for 
July amounted to $12,172,152 as 
compared with $10,588,448 for June 
this year. 


Sunday Ban Is Held 


To Cover Approach 


ST. PAUL.—Car deals on Sun- 
day are illegal here even though 
the actual sale may take place 
on another day, according to a | 
ruling by Municipal Judge An- 
drew A. Glenn. The judge dis- 
missed such a charge against 
Harold J. Slawik, Inc., but only 
because of “insufficient evi- 
dence.” 

Judge Glenn noted that the 
law forbids used-car licensees to 
be “open for business, sell or 
offer for sale” cars on Sunday. 
He said that conviction on such 
a violation would bar the city 
council from renewing an of- 
fender’s permit. 




















Sales Records 
'y Both Cars, 


(Continued from Page 1) 


174 were titled. This was also the 
year in which more than one mil- 
lion new trucks were sold. 

The pace of new-truck sales this 
year is only slightly behind that 
|of 1948, In the first seven months 
|of ’48, new-truck sales amounted to 
628,553, against the 1950 figure of 
627,468. 

* * 

EW-CAR sales in the first seven 

months of this year are more 

than 800,000 units ahead of last 
year’s record pace. 

Sales in the first seven months 
of 1950 totaled 3,439,878 units, 
against the 1949 seven-month figure | 
of 2,610,093. 

New-car sales in all of 1949 | 


* 








“TOP” Sales Appeal 

@ “GLASTIC” BROAD-VUE REAR 
WINDOWS — Scientificallymade, 
crystal clear, flexible plastic folds 
down with the top. 

@ 360° VISIBILITY — “Observatory” 
view in all directions — no blind spots. © 

@ TAILOR MADE—Fits tight, looks 
right. 

@ EZY-ZIP REAR WINDOW zips up 
or down in a jiffy. 

@ ENGINEERED for quick, easy in- 
stallation by anyone. 

@ PRICED far below car manufac. | 
turer's standard replacement tops, 

@ EASY to SELL—EASY to STOCK 
Only a few numbers serve 85% of 
consumer demand. 


LABORATORY 
TESTED AND 
APPROVED 






GET THIS “EX- 
ACT" Built-to- 
Scale MINIA- 


LYNCH TAKES NASH FRANCHISE—The ‘'Smiling Irishman,"' Jerry Lynch, is now a Nash 
Nash sales vice-president, has announced that Lynch, said 
| tc be the largest used-car dealer in Detroit, has signed a contract. Lynch, who entered the 
| auto business with his father in Los Angeles and Detroit in 1928, will expand his service 
facilities and parts department at 3366 Gratiot Ave., the -ompany states. Lynch has two 
| buildings comprising more than 25,000 square feet of floor space and three used-car lots. 
| Left to right: B. E. Thompson, Detroit zone manager; Lynch and Doss. 
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TURE SALES- 
MAKER at NO 
CHARGE with 
special intro- 
ductory offer. 


@ mat 





Shattered 
Trucks 


amounted to 4,838,342, while new- 
truck sales last year totaled 961,- 
961 units, 

New-car sales have exceeded 400,- 
000 units in six of the first seven 
months of this year, falling below 
that figure only in January, when 





381,562 were sold. The January total 
was, nevertheless, the highest in 
history for that month. 

This achievement is remarkable 
when it is considered that only 
seven times have new-car sales 
reached 400,000 in a single month 
prior to 1949, 

AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No, 1 Industry . .. an esti- 





mated more than 100,000 readers weekly! 
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BBB Preparing 


To Assist on 


Credit Curbs 


NEW YORK.— Preparations to 
assist in the application of antici- 
pated credit controls are being 
made by the Assn. of Better Busi- 
ness Bureaus, which played a part 
in increasing the effectiveness of 
World War II controls involving 
consumer-business relationships. 

Victor H. Nyborg, president of 
the association, announced that the 
group’s management committee was 
studying the problem and was pre- 
pared to set up special committees 
when required. 

During World War II the asso- 
ciation worked through a war ac- 
tivities committee that encouraged 
voluntary cooperation of business 
and the public in eliminating scare 
advertising, discouraging hoarding, 
and increasing understanding of 
price and credit controls. 

The association and its member 
bureaus set forth recommendations 
on complying with credit regula- 
tions. These covered advertising 
particularly, since this was not con- 
trolled under the wartime law, or 
its modified postwar version. 

Nyborg said that in anticipa- 
tion of new credit and installment 
regulations under the mobilization 
program, the association and _ its 
91 member bureaus are ready to 
establish similar machinery for vol- 
untary cooperation. It is also pre- 
pared to work with other groups 
with similar objectives, he said. 


Dailey’s Chevrolet Bids 


Lowest for Erie Order 

ERIE, Pa.—Dailey’s Chevrolet 
entered the low bids to furnish four 
truck chassis and a panel truck 
for use by Erie public utilities. The 
dealership offered to furnish the 
four chassis for the local incinera- 
tor plant for $8,341. A panel truck 
was offered to the water bureau 
for $2,812. 





BROAD-VUE WINDOW 


CONVERTIBLE TOPS 


bring EASY, 


you 


EXTRA 


all-year profits 


It's easy to start a profitable auto top replacement department! Flying 


Scout tops have a smart, new 
popular convertibles. America's 
wear, greater appeal. Complete, 
program and details or see your 


appearance, "Tailor Made" to fit most 
finest fabrics and workmanship. Longer 
nothing else to buy. Write for complete 
local jobber! 


DISPLAY, SUGGEST AND SELL THE NEW SENSATIONAL FLYING SCOUT 


ONE INSTALLATION SELLS ANOTHER 










in tan and. black for all cars, 


Also a complete line of STANDARD original equipment replacement tops 
1928-50, 


IMMEDIATE DELIVERY ON ALL MODELS 


Regular T. 
$99.50 to $51.35 list 
out T 

ist 








ATLAS INTERNATIONAL CO. 


== | 
Please 
details 



















» 






2 





ouron’ TODAY! 
Cc 









DISPLAY STAND 





1326 W. Madison St., Chicago 7 


Send me catalogs 
and special prices 
on FLYING SCOUT TOPS 


send me 
on FREE 


JOBBER’'S NAME 





Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U, S. PRODUCTION ONLY) 





























Week Week dan. 1 Jan, 1 
Ended Same Ended Total to to 
Sept. 9, Week, Sept. 2, Aug., Sept. 10, Sept. 9, 
1950 1949 1950* 1950* 1949* 1950* 
CHRYSLER 30,324 23,223 37,273 160,589 765,305 716,145) 
Chrysler 4,006 3,604 4,331 20,009 100,376 96,935 
DeSoto 3,129 2,221 3,744 = 14, 061 75,745 12,229 
Dodge .. 8,012 6,717 9,996 45,617 200,034 201,686 
Plymouth 15,177 10,681 18,702 80,902 389,150 345,295 
FORD . 26,884 21,014 33,352 150,451 726,350 1,116,990 
Ford 20,712 16,075 25,723 114,778 564,188 860,225 
Lincoln 584 674 704 3,445 25,825 24,736 
Mercury ..... 5,588 4,265 6,925 32,228 136,337 232,029 | 
GENERAL MOTORS .. 49,249 41,709 64,828 299,501 1,565,845 2,121,722 | 
Buick .. 8,894 7,092 11,787 54,157 284,560 382,748 
Cadillac .. .. 2,088 1,487 2,633 13,335 62,043 74,002 
Chevrolet .. . 24,391 21,736 31,898 148,108 778,584 1,062,025 
Oldsmobile 6,212 5,195 8,474 37,905 205,165 275,781) 
Pontiac ..... 7,664 6,199 10,086 45,996 235,493 327,166) 
KAISER- FRAZER 4,050 1,257 4,062 20,824 50,434 79,168 | 
Frazer ..... od esi ne 52 52 6,455 10,118 
Kaiser .. 4,050 1,257 4,010 20,772 43,979 69,050 
CROSLEY 132 71 144 738 7,160 4,744 
HUDSON 514 2,205 8,783 109,341 98,754 
NASH _........ 2,766 1,508 2,846 6,281 99,631 133,402 
PACKARD .. 1,352 2,803 840 1,860 80,316 35,517 | 
STUDEBAKER | 5,240 5,401 6,464 29,311 148,246 204,784) 
Ww ILLYS-OVERLAND 712 929 890 3,716 23,349 25,166 
Total Cars, U. S. ...... ‘121, 223 100,120 150,699 682,054 3,575,977 4,536,392 
*Station wagons and Jeepsters. *Revised. eae he ee 
COMMERCIAL CARS 
(U, S. PRODUCTION ONLY) 
Week Week dan. 1 dan. 1 | 
Ended Same Ended Total to to | 
Sept. 9, Week, Sept. 2, Aug., Sept. 10, Sept. 9, 
1950 1949 1950* 1950* 1949* 1950* | 
CHEVROLET 7,594 5,128 10,061 45,799 289,400 347,908) 
PMP, y sncscsvensscescesoee 10 6 16 57 258 296 
IEE. cvvuiajeveckeentiivedenl Sh0sk 86 66 82 598 2,579 3,185 
I Sins Senstnaceses .. 2,993 2,026 3,701 17,611 111,207 70,877 
FEDERAL arr 18 28 17 115 1,136 3,164 | 
SEE vccsacseceravessetecssvavs 6,168 4,850 7,305 36,500 168,202 252,150 
be nari a lalacataeacienirenes 1,589 1,185 2,103 9,655 64,378 74,706 
INTERNATIONAL ...... 170 105 170 ~—s:11,136 98,334 $2,484 
MACK 201 127 251 8386 4,867 7,424 
REO . pacieves 226 90 . 328 1,404 2,645 4,400 
STUDEBAKER idiadvcuitewie 824 348 1,012 4,744 49,043 35,700 
IEE “saiesasaiesnsidundiassersaneves 2380 127 339 1,176 5,845 9,296 
WILLYS-OVERLAND 991 386 1,216 4,469 37,337 29,106 
MISCELLANEOUS 258 298 308 1,429 13,342 10,402 
Total Trucks, U. S. .. 21,408 15,770 27,409 135,579 848,573 931,098 
Total Cars, Trucks 
U. S. ; 142,631 115,890 178,108 817,633 4,424,550 5,467,490 
~ Total Cars, Trecke 
GEERT 7,866 4,720 9,331 27,034 199,602 267,063 
Grand Total, 
Cars and Trucks 
U. S. and Canada ...... 150,497 120,610 187,489 844,667 4,624,152 5,734,553 





*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 
Drive, Sterling, Nash, Diamond T, ete 


Holiday Trims Production 
To 142,631 in Week 


(Continued from Page 1) 





waging a losing battle in their combined production of Ford, Lin- 
struggle to get additional tonnage.” lcoln and Mercury cars so far this 
In likening the market to war- | year soared over the total for all 
time conditions, Steel magazine (of 1949. Ford Motor Co. will build 
said that “voluntary” allocations |its 1,117,000th car of 1950 today 
by the mills were definitely re- | (Sept. 12). In all of last year, only 
stricting shipments to estab- | 1,077,641 Fords, Lincolns and Mer- 
lished customer quotas, resulting |curys were built. 
in a scramble for protective ton- | GM is close to a similar achieve- 
nage from every direction. ment. Through last week, GM 
Military requirements, it was ex-| had assembled 2,121,722 cars so 
plained, carry precedence over Ci-| far this year, as against the pro- 
vilian orders, causing mills to ad-| quetion of 2,206,825 in all of 1949. 
just allotments and rolling sched Despite’ its long strike earlier 


ules to the disadvantage of the|,,: 
regular trade. |this year, Chrysler also appears 
+ |\likely to have a better production 


+ + 
| * * * 


pointed out, all mills are sold| k 
out for the remainder of the year A§ OF last Friday night, Chrys- 
on major products, with the only ler’s 1950 car production 
exceptions being forgings, tool steels |Showed a deficit of fewer than 50,- 
and some wire products, |000 units when compared with the 
In addition, the publication |total at the same point in 1949, 
noted, pig iron supplies are tight- Only Hudson, Packard and Cros- | 
ening up while demand continues [ley show poorer output perform- 
7 a - ances than last year, 
‘inal tabulations on August vehi- ‘ : 3 
cle production in U. S. plants re- <a °— een and 
veal 682,054 cars and 135,579 trucks —- aeomeee, S50 sme 
, » racking up startling 1950 produc- 
for a total of 817,633 units, ; . 
ie that necounting was the best tion performances. Studebaker | 
has built 204,784 cars so far this 





month’s output effort in Chrysler! y 7 : 96 as a 
Corp. history. Automotive News’ iwi eee in a8 
compilations show that Chrysler K-F’s 1950 output is running 


plants in the U. S. built 160,589 9 " s 

cars and 17,611 trucks for a total |vear's eee cars ahead of 

178,200 units during August. : 
* = - 


last 
Nash and Willys are 
also ahead. | 


“ AISER-FRAZER also had the 
best month in its history dur- K & C Saree Seles 
ing August, turning out 20,772 Kai-| A business name has been filed 
sers and 52 Frazers for a total of|in the Erie county clerk's office for | 
20,824 cars. |K & C Motor Sales, 1898 Genesee | 
Ford plants set no new monthly | St., Buffalo, by Kevin M, Cray and | 
records, but during August the/Robert EF. Keipper. ; 








SALESMAN WANTED. 
Key position openings in southern | 


SERVICE MANAGER WANTED. 


education and 
held confidential. 


AUTOMOTIVE NEWS, SEPTEMBER 11, 1950 
Mexico Removes 


Restrictions on 


‘Car Assemblers 


MEXICO CITY.—Production re- 
strictions on automobile assembly | 
plants in Mexico have been lifted, 


minister of finance, announced aft- 


er conferring with factory repre- 
| sentatives. 


Recently the plants were allowed 


to increase their passenger car out- 
put 40, percent and all restrictions 


| were taken off of truck production 
quotas. In return the manufactur- 
ers cut automobile prices 3 percent. 

The new order allows assembly 
plants to import, until further no- 
tice, as many units for assembly 
jas they can get. But Mexican as- 
'semblers fear that this may not 
be much over present quotas be- 
;cause of the Korean war and ex- 


at least temporarily, Ramon Beteta, | pected U. S. export restrictions. 


Interurban bus and truck line 
operators say they find no solace 
|in the government’s latest action to 
| provide more vehicles for Mexicans. 


| These operators, complaining that) 


| many of their vehicles are in very 


yand sales every week. 


bad shape, want the governm: nt 
to allow them to buy directly fri m 
abroad, preferably in the U. S., or 
if restrictions become acute thee, 
in Europe. 

They claim that it would o5e 
cheaper for them to import thin 
to buy from assembly plants in 
Mexico. The bus operators contend 
that they can purchase a bus for 
at least a third less in the U. S., 
including freight and _ insurance, 
than it is possible to buy in Mexico. 


AUTOMOTIVE NEWS production nd 
registration figures tell the story of out;ut 





CLASSIFIED hada AD ited dd tal 


readers 


aa 


Reaching an estimated 90,00C 


Rates: EIGHTEEN CENTS (18c) 


rates to encourage this classification 


as one word. Ads may be signed w 


care of Automotive News Detroit 26 


forwarded, unopened, the 


aa 


TT Teel 


WANT AD 





Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 





HELP WANTED 


Unusual 


oppor- 





tunity. 
states with nationally known manufac- 
turer of auto accessories. 


must have previous sales experience with | 


automotive jobbers, chains and ‘‘Big 3’’ 
car dealers. Substantial drawing account 
against commission. All details first let- 
ter. Box AMN 1498, 221 W. 
N. Y. 18. 


AUTOMOBILE 
SALES MANAGER 


A new retail outlet to be 
established October | in the 
New York Metropolitan area, 
representing a prominent in- 
dependent automobile man- 
ufacturer, is seeking a thor- 
oughly experienced, aggres- 
sive new-and-used-car Sales 
Manager with a record of 
success in previous positions 
in the New York market. 
Forward resume with full 
particulars, including age 
and salary expected, which 
will be held in strict confi- 
dence. 

° 


Box 4479 
c/o Automotive News 
Detroit 26 





Prefer- 
ably with Nash dealership experience, In 
Southern Idaho town of 35,000 population 
with established growing dealership with 
a@ greater potential, 
in labor sales promotion and be well 
recommended. Guaranteed salary and lib- 
eral commission on volume. All answers 
will be treated confidentially. 
4468, c/o Automotive News, 


AUTOMOTIVE ENGINEERS 
WANTED 


Detroit 26. 





By Independent Automobile Manufacturer | GENERAL 


© Passenger Car Suspension 
Engineer 

* Passenger Car Engine-Mount 
Engineer 

¢ Chassis Noise and Vibration 


Engineer 
In replying, give detailed information on 


Only experienced men will | 
be considered. 
Box 4480, c/o Automotive News 
Detroit 26 





AUTOMOTIVE NEWS 
WANT ADS 
GET RESULTS 
nc 


WORD for each insertior Cask 


th your full 


AUTOMOTIVE 


Men selected | 


41 St., 


Must be aggressive | 


Answer Box | 


experience. All replies will be | 


engaged in 
odvance 


for the benefit employing readers 


name odaress 
Mich add One Doilar 


day received Display 


PENOBSCOT BUI 


same 


NEWS 


HELP w ANTED — D zs 


SALI ES REPRESENTATIVES- Progressive 
manufacturer needs salesman for each of 
two excellent territories Mississippi, 
Louisiana, Western Tennessee, and for 
eastern half of Pennsylvania, Sell fast 
moving equipment item through automo- 
tive jobbers. Many exclusive selling fea- 
tures. 
experience, age, 
4473, c/o Automotive News, 
WANTED: BUSINESS MANAGER, under 
45, fully experienced in handling account- 
ing, credit, service sales promotion, ad- 
vertising and parts and service depart- 
ment operation in large dealership. 
| lent income to the right man, Write, 
giving full particulars regarding past 
experience. Box 4472, c/o Automotive 
News, Detroit 26 
| EXECUTIVE PARTS MANAGER who can 
qualify for wholesale and export mer- 
chandising wanted by large Ford dealer, 
New York metropolitan § area. Send 
resume. Box 4471, 
Detroit 26. 





| 


family status, etc. 





POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 









OUT-MAN- 
AGE, OUT-TRAIN, OUT-PERFORM and 
OUT-SELL your new and used car com- 


| 
| DEALER-FACTORY —I will 


petition, putting your product on top, 
and keeping it there consistently. Fresh 
| new thinking on promotion and merchan- 
dising. Not high-pressure, but 
human interest, that builds volume busi- 
ness and creates goodwill in both 
markets, 14 years experience, 35, mar- 
ried (Ex-Dealer) qualified to front deal 


have you? Write now for complete sum- 
mary. Box 4458, c/o Automotive News, 
Detroit 26. : 


| SERVICE & PARTS MAN. \GER, 25 years’ 
experience in the automotive service and 


parts, would like to make satisfactory 
connections with large Chrysler Corp. 
dealer; Chrysler, Dodge, DeSoto. Have 


been employed by Chrysler Corp in vari- 
ous capacities. Am now service and parts 
manager with Chrysler Corp. dealer. 
Would like to make connection in middle 
west or California, All necessary refer- 
ences available. Box 4475, c/o Automo- 
tive News, Detroit 26 


SALES-GENERAL MANAGER. Three years 
recent sales and general management 
K-F cars. Prewar experience Chevrolet 
and Plymouth, Fifteen years GM and 
Chrysler factory retail sales, Can train 
salesmen make profitable deals, stimulate 
used car operation, trim waste. College 
man, Methodist, 51, energetic, sober 
Prefer interest or bonus basis after trial 
Box 4466, c/o Automotive News, De- 
troit 26. 

| EXPERIENCED AUTOMOBILE MAN seek- 

ing connection with one of the ‘Big 

Three’’ dealerships in Los Angeles area 

in suitable capacity. Familiar with all 

phases of dealer operations with back- 
ground of successfully operated GM and 











Chrysler product dealerships in a large 
| metropolitan area for twenty years. Box 
| 4481, c/o Automotive News, Detroit 26. 

one who 


MANAGEMENT EXECUTIVE, 
| understands New England market, seeks 
or branch manager 


connection as sales 


| or manufacturer’s agent in Greater Bos- 
ton territory Five years’ experience 
branch manager truck manufacturer; 
also thorough knowledge accounting, 
costs, credits, personnel. Box 4459, c/o 
Automotive News, Detroit 26. 
MANAGER. Age 40; sober, 


honest, very conscientious. Familiar with 


| 

| . 

| modern merchandising, 
| 


Have specialized 
in sales training and employe develop- 
ment, Approximately 14 years as sales- 


Chevrolet and 
investigation 
4474, c/o 


sales manager; 
Welcome strictest 
as to character, etc. Box 
Automotive News, Detroit 26. 


PARTS AND SALES MANAGER of state- 
wide Chrysler parts wholesaler 
change. Will write qualifications in de- 

| tail, Move anywhere. Box 4456, c/o 
Automotive News, Detroit 26. 


SERVICE MANAGER. Twenty-two 
Ford, 

| Thorough knowledge 
Service Department. Would 
cate in southeast. Box 4482, 
motive News, Detroit 26. 


TRUCK SALESMANAGER, 
perience retail sales one of the largest 
truck factory franchises. Can furnish 
best of references. Box 4457, c/o Auto- 
motive News, Detroit 26. 


man and 
Dodge. 








years 


phases of 
like to lo- 
c/o Auto- 


of all 





"20 years’ ex- 


of the automotive 












desire | 


Lincoln and Mercury experience. | 


Liberal income. Give details of past | 
Box | 
Detroit 26. | 


Excel- | 


c/o Automotive News, | 


LDING 








high- | 


m Maine to ifornia. low 


unted Ads accepted at half 


and groups of numbers 


signed Box Ne in 


address and extra 


nsertior 


nch era 


DETROIT 26, MICH 





FOR SALE: Eastern "Pennsylvania Big 3 
dealership. Dual cars and trucks in the 
low-priced field, Sold over 150 new units 
in 1949. Total gross new and used over 
$500,000. Beautiful buildings, latest 
equipment included, new Holmes wrecker, 
parts and inventory. Located on Main 
Route, $95,000; will take partial mort- 
gage or will consider lease of building 


Owner's health the reason for selling. 
Box 4478, c/o Automotive News, De- 
troit 26. 


HANDLING NASH. 
Gross sales 


DEALERSHIP NOW 
Population of town 20,000. 
last year over half million. Due to other 
business interest, will sell all or part 
Buyer must be qualified to assume re- 
sponsibility of full management. $30,000 
minimum = required. Haas Nash Co 
Greenwood, Miss 

DEALERSHIP BIG THREE, Eastern 
Colorado town of 2,000 in rich farming 
area. New building and equipment. Box 
4477, c/ (oO Automotive News, Detroit 26 


DE ‘ALE RSHIP WANTED 


QUALIFIED BUYERS WAITING for de- 
sirable dealerships in ail parts of the 
United States. Whole or part interest. 
Have up to $500,000 cash—-mean busi- 
ness, Confidential negotiations assured 
Autodeal Brokers, One No, LaSalle St., 
Chicago 2, Ill. 


WANT TO RETIRE, semi retire, 
disagree? I want to purchase all or part 
of dealership located in eastern Pe : 
vania, Will assume management, box 
4476, c/o Automotive News, Detroit 26 

| HAVE EXPERIENCE and factory approval. 
Desire medium size dealership. Would 
consider partnership. Strictly confiden- 
tial. Box 4483, c/o Automotive News 
Detroit 26. 





| BIG THREE DEALERSHIP wanted within 


(holding company) salesmanager or what | 











50 miles New York City, Hammond, 54 
Riverside Dr., New York, N. Y. WAtkins 
4-6754. 





DEALER SERVICES 


DEALERSHIP INVENTORY. Taken after 
your closing time. Parts and accessories 
—office and equipment, unbiased and 
complete. Experienced crews for each 
car manufacturer. Buy or sell your deal- 
ership with our figures for complete 
satisfaction. Talbot’s Automobile Dealers 
Inventory Service, 4690 Newport, Detroit 
13, Mich. Phone Valley 2-9377, 1-7765. 





INVENTORY SERVICE 


Parts and Accessories 
Full-time experts. No pickup, part-time help; 
confidential and unbiased. rtified reports. 
Also special buy-sell service. Experienced 
organization—in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 
Automotive Inventory Service Co. 
9900 Freeland, Detroit 27, Vie WE 36449 





BUSINESS OPPORTUNITIES © 


GARAGE, fully stocked and modernly 
equipped, 32 x 48 feet, 10 x 25 foot wing, 
spacious lot for used cars, 2 gas pumps 
Along one of our best and most traveled 
concrete highways, 5 minutes drive out 
of Gettysburg, approximately 10,000 pop- 
ulation to draw from, Income from one 
man operation, approximately $45,000 
Priced to sell at $21,500. Box 4462, c/o 
Automotive News, Detroit 26. 


INDIAN MOTORCYCLE, Whizzer moto 
Cushman Scooter, parts and accessorie: 
agency. The only shop in town, Will se 
at inventory, reason for selling we have 
auto agency and don’t have room, Best 
small town in Central Fla, Population 
over 10,000. A good deal for the righ! 


party. Write Box 4463, c/o Automotive 
News, Detroit 26. 
FOR SALE 


USED CARS 





ATTENTION DEALERSIII 


At Greatly Reduced Prices 


1948 Chevrolet - Ford - Plymouth 
4 Door Sedans 


Excellent Bodies -:- Good Motors 
All Cars Formerly Used for 
Cab Service in Phila. 


Phone or Write: 


THE R. A. COMPANY 


43rd & Locust Sts. e PHILA., PENNA. 
SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 
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USED CARS FOR SALE 
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USED CARS FOR SALE 


PARTS FOR SALE 








AUTOMOBILE 
AUCTION 


28 Miles from Chicago Loop 
y; ‘le East of Illinois State Line on Route 30 


EVERY FRIDAY—11 A.M. 
200 Cars Average 
75% Actually Selling 


rs guaranteed against cracked blocks. 
4 transmissions and differentials. 


STRICTLY WHOLESALE 
Dealers Buy - - - Dealers Sell 
G.orge Lawson and Bud Fennema 
OWNERS 
Automobile Auctioneers 
DYER AUTO AUCTION 


Phone 2361 & 4051—Dyer, Ind 
Res. Lansing, Ill. 730 & 107R 








THE TUESDAY SALE—11:30 A. M. 


FORT WAYNE 
AUTO AUCTION 


—DEALERS ONLY— 
(In the Heart of the Nation) 


Phones: E -2 


Our Only Guarantee: You Must Be Satisfied 


WEBSTER-MARKER MOTORS, INC. 
324 W. Main St. Ft. Wayne, Ind. 








AUTO AUCTION 
MONTPELIER, OHIO 


(Every Monday of Every Week) 


Without a miss for 4 years! 


We now cash checks—which 
much appreciated by sellers. 


We insist on bringing titles. 


Arrive with cars Sunday P.M. or 
early Monday A.M. 


Sale Starts at 12:30 Prompt! 
Tel. 9009 or 129 on Sun. & Mon. 
(Dealers Only) 


WOODRUFF, 
JENKINS & DRAKE CO. 


(Partners) 


Philadelphia's 
BIG DEALER AUCTIONS 


TUESDAY THURSDAY 
12 NOON 12 NOON 


GILBERT — ROBINSON 
Automobile Auctioneers 
6600 N. Broad St. Phila, Pa. | 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES MAILED ON REQUEST 


Tel. Livingstone 8-3000 


is | 

















SO MR. BENNY HAS 
NOTHING ON YOU? 


That old Maxwell or Mercedes may be 


valuable to a collector. Sell it through 


column in the 


AUTOMOTIVE NEWS 
Classified Want Ad Section 


the “Antique Car" 














—AUTO— 
AUCTION 


ennfijuss 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 


anfijus 


DANVILLE, PENNA. 


EVERY WEDNESDAY 





You will always find real action at 


both these auctions. 


R. D. WEST, Prop 


Jos. E. Johnson Tex Rickard 


Auctioneers 








AUTO AUCTION 


TIM ANSPACH 


1175 Washington Ave. 
ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 








Indiana's Oldest Auto 


AUCTION 


Held in a Big Cool Building 
In the Heart of Downtown 


INDIANAPOLIS, INDIANA 


Every Wednesday—12 Noon | 


RAIN OR SHINE 


150 to 200 
Cars Pass Through the Auction Block 
85% to 90% 

Sold to Good Solid Buyers 
“nke Your Reservations Now’ 
Rring Your Cars Forly! 
CALL LINCOLN 7447 


DEALERS ONLY 


When Buying or Selling... 
Wise Choice Is 


CLARKE AUTO AUCTION 


1125 N. MERIDIAN ST. 


Your 








WHEELING ILLINOIS 


AUTO AUCTION 
Every THURSDAY Noon 
15 miles north of Chicago limits on Route 45 
Milwaukee Avenue—Phone 
Oldest Dealers Auction in Cook County 
(Chicago). 35 years experience in the 
Automotive Business. 
Al Kellum—Auctioneers—Joe Ostergrant 





‘PA RTS FOR ‘SA LE 


FRONT SPRINGS, International “6x6. Part 
No. 109302HB. Rear springs, Dodge 4x4, 
No. 920204. Rear axle shaft, Dodge 4x4, 
No. 921659. And many other parts for 
Army-type vehicles. 1942 Dodge 4x4 
light wrecker, front end winch, hand 
operated, Holmes wrecker crane, first 

| $650 gets vehicle. Luther A. Smith Auto 
Parts Co., Phone 2-1218, Jackson, Miss. 


FOR SALE 


| Our Entire Stock of New 
GENUINE 





LINCOLN-MERCURY 
PARTS 


ADAMS-BAILEY CO 


BATTLE CREEK, MICH. 
Write or Phone 6189 
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an 


AUCTIONS DEALERS 


SAFER TRANSACTIONS—CLEAR 


Monday 

Tim Anspach Auto Auction 
Albany, New York 

Decatur Auto Auction 
Decatur, Illinois 
Montpelier Auto Auction 
Montpelier, Ohio 


Tuesday 


Arena Auto Auction 
Chicago, Illinois 

Fort Wayne Auto Auction 
Fort Wayne, Indiana 
Seventh Street Auto Auction 
Louisville, Tennessee 
Tri-City Auto Auction 
Moline, Illinois 


Friday 
marillo Auto Auction 
narillo, Texas 
er Auto Auction 
r, Indiana 


EVERY WEEK 
TITLES—NEGOTIABLE CHECKS 


ONLY 


Wednesday 


Aptco Auto Auction | 





BUICK PARTS 


WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS" 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Parts. . . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL 


rrr reenactment 


ACCESSOR f WANTED 
RADIOS WANTED: (We will pay top price 
for 1947, 1948 or '1949 
made exclusively for Studebaker cars 
new or used, Write Heiser, 565 South 
State, Salt Lake City, Utah. 
R 


R SALE 


i BUSES q 





SCHOOL BUSES FOR SALE 


1942 Ford — Superior 48 Passenger 
1946 Chev. — Wayne 48 Passenger 
1949 G.M.C. — Superior 60 Passenger 
1950 Ford — Superior 48 Passenger 
1950 Chev. — Superior 48 Passenger 


NATIONAL BUS SALES co. 
101 N. 33rd St. Phila. 4, Pa. 
Phone BAring 2-7605 





“TRUCKS FOR SALE 





EXCEPTIONAL BUY! 


Whitehead & Kales transport 1950 G.M.C. 
Tractor, two speed rear end, has sleeper 
cab, radio, airhorns and other accessories. 
Will sell complete, $3,000 


Late Model Auto Parts Co. 
2045 Poydras Street MAgnolia 2737 
New Orleans 19, La. 


rica TRUCKS WANTED 


TRUCKS WANTED 


Truck Trailers—Tank Trailers 
Low Bed Trailers 





Trailers must be 1946 or later. 
Will buy one or entire fleet. 
Go Anywhere Pay Spot Cash 


Phone, Write, Wire 
WARREN E. McCARTHY, 


TRUCK DEALERS 


241 Mystic Ave., Medford, Mass. 
Telephone MYstic 6-3500 


NC. 


SHOP EQUIPMENT FOR SALE 
WE HAVE the following garage and serv- 
ice station equipment to offer at attrac- 
tive prices: 1 Globe single post lift, com- 
plete $300. 1 353A Alemiter complete 
with 3 reel overhead Alemite unit, hoses 
and guns. Also 768 Alemite drainer. $750. 
1 Heyer Ford laboratory test set com- 
plete for motor analysis, including Stro- 








Detroit, Michigan 


Clarke Auto Auction | 


Indianapolis, Indiana 
Lapiner Auto Auction 
Mason City, lowa 

Ricar Auto Auction 
Chicago, Illinois 

South Bend Auto Auction 
South Bend, Indiana 


Thursday 

Ken Schaefer Auto Auction 
Indianapolis, Indiana 
Maney Auto Auction 

Murfreesboro, Tennessee 


H. C. Turney Auto Auction oe 


Akron, Ohio 


Powers Auto Auction | 
Bristol, Tennessee 
guincy Auto Auction 

uincy, Illinois 


These Auctions Are Members of the 


NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION INC. 


Headquarters—Towanda, Illinois 


Elsie Martin, Secretary 





lw 


| 1936 


boscope and battery tester. $125. Hamil- 


ton Bros., Inec., Ford-Lincoln-Mercury 
Dealers, 56 Jersey Ave., Port Jervis, 
N. Y. Phone 4-5144. 


TRUCK EQU IPME NT FOR. ‘SALE 





1950 


White Tractors 
WC-28-T 


11:00 x 24 Tires; Air Brakes 
Completely Equipped 


Low Mileage 


Box 4469 
c/o Automotive News 


Detroit 26, Mich. 





Philco Radios | 


83 





ANTIQUE CARS WANTED MISCELLANEOUS 
| WANTED—1914 or 1915 Dodge car. Stan-| WANTED TO BUY, four size 32x3% tires 








ford Bros., Inc., Lincoln Park, Mich. and tubes. Send description and price to 
—— — Nielsen Chevrolet Company, 2304 — 13 
MISC ELLANEOUS St., Columbus, Nebraska. 

FOR SALE: “NEON SIGN — year old, | DOUBLESEAL insulates under overhead 
mounted individual red metal letters 5| 400rs. Stops drafts, dirt, snow, driving 
inches deep, 20 inches high spells ‘‘An- rain. Edwards Industries, Dept. 262, 
derson Motors.’’ Original cost $900, priced | _ 4268 Shenandoah Ave., St Louis 10, Mo. 
now $300, includes mounting bolts and | E NGINE REBUILDING Crankshaft 
transformer. Beautiful sign. Bill Wright, | grinding and metalizing. John P. Hughes 
Inc., Bozeman, Montana. | Motor Co., Ine., 800 Commerce St. 


Lynchburg, Virginia. 








WANTED | 
| NATION'S LEADING VALUE 
AUTO LITERATURE —s Automatic 1951 BraKinGs 


Smith's “Marketing of Used Automobiles’ | Complete with Controlled Steering |$5445 
Write Box 3879 | Guide Cables & Brake Hook-Up [ 

c/o Automotive News, Detroit 26 _ 2... .$100.00 

“BR” DEAL 2 . .$295.00 





2 SEARCHLIGHTS 


“Wonderful Advertising Medium" 


60 Inch Army Lights with Generators. 


—————— Meets 1.C.C. mogeediilile 

| QUICK-TOW, Bumper- 

i+ 
850 million Candlepower, each. Bargain. 

| 


to-Bumper M, Bumper $17. 50 


V Type MOTO-MATIC 


Tow « Guide, $32.50 


Red Arrow - Fulton - Velvac 
Safety Chains (set of 2) ....$2.50 
WE STOCK PARTS 
Protecto Covers ¢* Carrying Bags 


TOW BAR SALES COMPANY 


Exclusive Factory Distributors 


Pair—$2,500 F.O.B. Baltimore 


UNIVERSITY MOTORS 


| 29th & Remington Baltimore Ii, Md. 





The NEW V Type 
MOTO-MATIC 


AN > 8888 an | MU 48401 

TOW-GUIDE (S282 38 28 
40 SO. CLINTON ST., CHICAGO 6, ILL. 

Tows and Guides Motor Cars Denver: KE 2323 — ‘Los Angeles: OL 9782 





Twin Leaf Chain Couplers 

No Adapters Are Necessary 
Complies With Strength Requirements 

Up to 5,000 Lb. Vehicles 
FACTORY EXCISE 


NET $32. 50 TAX INCL. 


FACTORY SALES DIVISION 
PILOT DISTRIBUTING CO. 
| BATTLE CREEK 9, MICHIGAN 





AUTO SCHOOL SUPPLIES 
— Everything — 
for the auto driver training school 
— SAFETI-WHEEL Dual Controls — 
Books, Forms, Equipment, etc. 
SAFE DRIVING INSTITUTE 


119 Snow Street Providence, R. |. 








GENERAL SALES MANAGER 


Nationally-known mid-western company, a 
leader in the automotive field, seeks top-flight 
sales executive in his forties to fill position 
of General Sales Manager. 


The man we seek must have had extensive 
sales executive experience in automotive or 
comparable heavy industry field; must be 
proven administrator, with ability to deal 
fairly and considerately with people; must 
have broad outlook and be well-trained in 
progressive marketing techniques; must be a 
good organizer, able to delegate authority and 
get things done. 


This isn’t an easy job. We prefer a man 
with some engineering or financial back- 
ground—a man with an analytical mind who 
is accustomed to think things through and 
plan intelligently—-who can literally lead, 
direct and control all our selling activities. 


Company is growing steadily, doing over 
$100 million of sales annually. 

Substantial salary with liberal bonus to 
man who qualifies. Please direct complete in- 
formation regarding educational background, 
business experience, and personal qualifica- 
tions, with photo, to 


Box 4484, c/o Automotive News 
Detroit 26 











New Subscription Order 


for One Year $8 [_] or Two Years $14 [_] 
for which check is attached L) or send bill (_] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


| 
| 
| 
| 
Send Automotive News to Address Below 
| 
| 
| 
| 
| 
| 


SHOP EQUIPMENT WANTED 
ANTED—Slightly used turntable, Detroit 
vicinity. Must be complete, good condi- 
tion. Box 4464, c/o Automotive News, 
Detroit 26. 

~ ANTIQUE CARS FOR SALE 
CLEVELAND 1925 very good. Star 
touring 1923, now licensed. Star sedan 
1925. Vie Johnson Used Cars, 630 Val- 
ley Ave., N. W., Grand Rapids, Mich. 
|FOR SALE. 1913 Nash Rambler touring | 
car. New tires, runs fine. $750. Scham- 
berger Motor, Inc., Cedar Rapids, Iowa. 
PIERCE ARROW limousine. Excel- 
lent condition. Best offer. F. B. Andrus, 
420 Ford Bldg., Detroit. WO. 3-7280, 


sedan, 


TRADE CONNECTION: 


Truck Dealer [] 
Insurance (] Financial () 


! 

Manufacturer ([] 

Jobber (] Supplier (1) i 
| 

| 

| 


9-11-50 
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fe Re Ry Come ne 3 


To Simplify Your Accounting... 


THREES 


$ *K 
For as little as 7 85 you can have— 


th BEST s ystem ! 
the BEST Machine! 
the BEST Installation! 


These Ad antages are Yours When You 
Simplify with UNDERWOOD SUNDSTRAND 


i Daily Operating or Management Controls in 
MINUTES . . . not hours. 


2 Completed Financial Statements the FIRST of the 
month ... in hcurs .. . not days. 


3 LOWEST operating cost for today’s “Competitive 
Market.” 


4 A TRIED and PROVED method .. . used today by 
hundreds of car dealers. 


ONLY SUNDSTRAND 
OFFERS YOU A CHOICE 
OF 3 MODELS! 


Underwood Corporation 


Accounting Machines . . . Adding Machines . . . Typewriters... 
Carbon Paper .. . Ribbons 
One Park Avenue, New York 16, N. Y. 
Underwood Limited, Toronto |, Canada 
Sales and Service Everywhere 


“SIMPLIFY and SAVE with SUNDSTRAND“’ 


Sx 
UNDERWOOD 
Sete 
0. y 


Underwood Corporation 
One Park Avenue, New York 16, N. Y. 


Send me your illustrated folder, Form $-1326, describing the Underwood 
Sundstrand Automobile Dealers Accounting Machine System. 


Name of Company 


Name and Title 








